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Readers  spend  6,998 
years  per  day  with  us. 


People  spend  quality  time  with  advertising 
when  it*s  in  the  newspaper. 


Average  time  spent  reading  newspapers* 


15  30  45  60  75  90 


People  spend  time  with  newspaper  advertising. 
And  unlike  TV,  where  people  actively  avoid 
6  out  of  10  commercials,  newspaper  advertis¬ 
ing  is  welcomed  into  the  home.  Newspaper 
circulation  and  readership  both  increase  on 
heavy  advertising  days. 


Every  day,  nearly  100  million 
Americans  spend  more  than 
a  half  an  hour  reading  the 
newspaper. 

In  a  world  where  time  is  more 
precious  than  money,  readers  spend 
billions  of  minutes  ...  a  day  ... 
reading  our  pages. 

Why?  Because  they  care  about  their 
lives,  their  families,  their  jobs,  their 
communities,  their  nation.  And 
because  they  find  information  that 
helps  them  cope  and  thrive. 

An  imponant  part  of  our  content 
is  advertising.  People  turn  to 
newspaper  advertising  first  when 
they  are  ready  to  buy. 

Get  more  impact  in 
the  newspaper. 


Newspapers.  The  Welcome  Medium. 

OOAhNETT 


‘Source:  The  1996  Media  Effectiveness  Survey  by  Gannett  Research.  Interviews  by  Schulman.  Ronca,  and  Bucuvalas,  Inc. 

If  yon  would  like  a  copy  of  diis  ad  series  for  your  newspaper,  please  call  Gannett  Market  Development,  (703)  284-6782. 


She'll  Surprise  You. 

.  IntrigueYpu. 
Maybe  Even  Tick  You  Off. 


Tribune  Media  Services 
and  The  Orlando  Sentinel 
Would  Like  to  Congratulate 
Columnist  Kathleen  Parker 
for  Winning  Tvvo  First-Place 
Industry  Awards  for 
Commentary. 


I 


•» 


Let's  face  it. 

Kathleen  Parker  didn't  become  the  coun¬ 
try's  fastest  growing  syndicated  columnist 
by  accepting  conventional  wisdom  on 
everyday  issues.  She  strikes  a  positive 
nerve  with  readers  by  exploding  myths 
we’ve  grown  accustomed  to  living  with, 
and  shortening  egos  we've  grown  to  hate. 

Just  how  popular  is  she?  Parker  won  two 
1997  first-place  awards  for  commentary, 
one  from  the  Florida  Society  of 
Newspaper  Editors  and  the  other  from 
the  American  Association  of  Sunday 
and  Feature  Editors. 

And  it’s  no  wonder  why  editorial, 
opinion  page,  and  feature  editors  value 
Parker’s  commentary.  She  a^ressively 


takes  on  controversial  topics  like 
parents’  and  children’s  r^hts,  gender 
issues  in  the  military  and  what  it  takes  to 
keep  families  together  in  America  at  the 
onset  of  the  millennium. 

Now  published  in  more  than  200  newspa¬ 
pers  across  the  country,  Parker  has  written 
for  The  Orlando  Sentinel,  her  home 
newspaper,  for  10  years.  Parker  fens  can 
also  find  her  columns  online  on  newspaper 
Web  sites  nationwide,  including  Orlando 
Sentinel  Online  at  www.oilaiukMentiiieLcom. 

Congratulations,  Kathleen!  We  look  forward 
to  reading  your  opinions  for  many  years 
to  come. 


Call  TObune  Media  Services  at  800-245-6536 
for  more  information  about  Kathleen 
Parker’s  columns  and  TMS’  new  electronic 
delivery  service,  FeatureServ. 


IbuieMecia  Services 
435  N.  Michigan  Avenue,  Suite  1500 
Chicago,  IL  60611 
www.tms.tribune.co(n 

The  Ofiafido  Sentinel 

633  N.  Orange  Avenue 
Orlando,  a  32801 
www.orlandosenttneLcom 
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Editor  6?  Pi  BUSKER  1 


r 


The  Gontiedicut  Courants 

'  "  '  r 

MONDAY,  OcTOBu  Jg,  1764-  (Numtw  00.^ 

« 

H  jt  R  'T  F  0  R  D:  Printed  byTuoMAa  Greik,  atthe  Heart  and  Ctown, 
near  the  Noitiii-Mectii^Hofile.  ' 

BOSTON;  Oflobef  I. 

rr  if  now  oat  of  ftfliipn  to  pu  on  monmhij;  u  the  fhnetf  I  of 
the  ncneft  nbtioii,  wlucb  wiB  auke  >  fiiving  to  this  uws 
of  twenty  thoaiami  fterhag  pet  •nnnm.— It  is  nitptizirg  how 
fitddenly,  u  well  as  hew  goi^ly  an  old  ciiftom  k  iboBOicd, 
it  Ihows  however,  the  good  fenfe  of  the  tpwn,  for  it  it  certain¬ 
ly  prudent  to  retrench  oat  ezttavagant  cxpeiKcs,  wlule  we  have 
icaiedihig  left  to  Isbfift  ontselret,  rather  than  be  dtiveti  to  it 
by  laut  neceffity. 

We  hear  that  the  laadlible.  ptaflice  of  frugality  n  now  intro- 
dccing  itlclf  in  all  the  nrigtdionriiig  towns,  (and  it  were  to  be 
wiflied  it  mi^t  th^oot  the  government)  an  Wbnee  of  which 
we  have  fttsn  ChirleftowD,  at  a  ftmeial  there  the  beginoina  of 
laA  wed,  which  the  rektirei  and  othen  attended,  w^nit 
anyother  jnonnnag  than  which  is  prefcribed  in  a  refceot  sgtee- 
ment. 

OSnhtr  *.  There  feena  to  be  a  diljpofitjon  in  maity  of  the  in¬ 
habitants  of  this  and  the  oeighbonring  govemmenn  to  eloadi 
themfclvei  with  thdr  own  inanitlacnire, — ^At  Hampftead,  cm 
long  Ifland,  in  the  ftovioct  of  N.  Voile,  a  campsoy  of  gen¬ 
tlemen  have  fet  up  a  new  woolen  mannliiftory,  end  haviiw 
ven  notice  to  gentlemen  ihepkeepens'aiid  ofhM,  of  any  of  ilie 
proviaccs,  that-  by  farding  proper  petterjit  of  any  cmloor,  diey 
may  bo  fnpp'led  witli  Iw^-cdoths,-  e^otl  in  finenWs,  colour, 
and  goodnWs,  and  Vhaiper  than  any  imported;  the  pniprie- 
ttm  gire  good  eoooorageoiobt  to  aay'  perfiin  who  ate  ray  way 
vetted  in  die  woolen  maaufilflcrt,  foeb  at  wotd  comberc, 
amtvem,  ciodnarsv  ihcaren,  dycn,  ipinneta,  cardan,  tic  raw 
derttand  aiiy  -bcaach  of  the  btoad-ctoth,  bitnjeet,  or  iircud 
mmin&ftnry;— Ac  Jamaiea  On  the  find -ifland,  one  Tetiis 
-Toipham  ia  crefling  a  ftdling-inin,  which  will  be  compleet 
In  about  a  month,  aad  carry  on  ad  the  bnncfaet  of  a  n£ec 
aad  dyertf  dath. 

The  Sarveyor-GenetJ  hat  appmnted  Chtiies  Asoribat, 
E%  to  be  aa'ofieer  of  hn  rmidly't  enfionu  to  siene  pnilu- 
hittd  and  tmeottomed  |eodi  in  Nerth-Ameua..  And; 

Villiam  Brown,  Eic);  to  he  coHector  of  najeSy^  cufi 
tedK  at  Seleni  and  Marblcbeal 
Yettciday  one  cf  hii  majeftyh  cruneta  arrived  in  Kii^ 
Road;  til  chonght  to  he  the  Cy^iet. 

Ry  a  letter  ftoih  Barhedct;  we  have  advice,  that  Gidney 
-Otih,  of  dut  If^d,  died  there  on  the'  ayth  of  All- 
gsft  ^  graoily  Imnenthd. 

h  it  MW  OGoidmitiy' aSnacd  by  ftnut,  which  hdwtyO^  may 


not  be  true  in  fad,  diat  tfae-fevwity  of  the  new  a— t  of  p— — e 
k  to  be  imputed  to  letter^,  itprefentadam  Niui-xTcvii, 

&C.  tnofmkKd  to  the-m - y  about  two  yeat*  ago  byper- 

ioot  of  endnenee  dut  fide  the  water — Asfd  that  lame  copim 
of  leltcrt  wns  adutliy  in  thia  town,  and  othen  soon  eipceted. 
“To  whatever  eai&  theft  ftvericia  arc  owin^  h  bchpurea 
the  coloniei  to  represent  their  grievanca  os.  the  ftroiiK# 
poisst  of  light,  and  to  unite  in  fuch  seetfinei  u  irnff  fe  rims- 
a/ m  obtain  ' 

Use  norliiera  coloedSt  have  ftnft  enoo^,  at  leatt  the  ftnft 
of  footing  i  and  can  ten  where  thej^  ^fi<l“The  Jdicate 
ladiei  begin  to  find  by  experieocc,  that  the  ^nasa  made  u 
Ltw  are  mtici  ei^  than  thoft  of  4e  make  of  Mr.  Hosi  of 
Lffiichm — What  k  become  of  the  nosed  Osoemaker  of  Spx  i 
It  Is  fear’d  by  many  who  wifh  weD  to  firksd  friteti,  chat 
the  new  A“t  Of  P— — --t  will  grendy  diftiels,'if  not.  toally 
run  fome  of  HER  own  sntaaftfhina“It  k  chongto  dist 
by  sneacD  of  this  A“i,-lefi  of  ber  wcxden  dnehs,  to  the  a- 
mowt  of  ftme  thotsftnds  fterling,  will  be  purchas'd  in  cUs 
odd  tdioute  the  infiiing  winter; . 

Wa  at*  told  that  ^  the  Funerals  nf  latt  Week  werheon- 
dueted  npon-the  ntw  Flan  ef  Frugalicv- 
Nothiag  but  FaBOaiiTT  can  now  lave  the  ifirdfi  ntr* 
thOT  edOoteftren  .hnpendiie^  rein — It  onght  to  be  a  confe. 
kaioss-tO'the  good  peopie  of  a  certain  province,  thnr  the  graat- 
efl  mnn  in  -it  exhsheai  the  stoft  eian^ile  ef  this  sditicid 
as  svcll  u  inonl  virtue: 

jtjvfriaiig  tanaatmaiiat  daitnU  U)imemmis.oocw€tk, 
PueSmed  a  -finaday— memed  a  Menday— 4iad  a  Chsid  a 
Turfday—ftole  a  horfe  a  Wednefaay— baiulhed  •  Thurfday 
—died  a  Friday— -buried  a  Saturday— ell  in  OM  Week. 

A?  S  W  P  0  R  r.  OBohtf  If. 

Letteri  ftna  Jantka  infetm  ua  that  ehe- eifehe  Mess  of 
War  on' that  Swieo  can«i  itaeiyat  the  Cape/ ahd  brought 
away  one  of  the  people  that  Ipid  been  cariftd  thWscr  fiem 
Turb-Ifluid’;  the  Captain  oa  asking  the  Retfbn  of.ilieir 
Bthaniour  dtere  whSch  was  loohcdon  as  a  Breach  of  the  good 
UDderttanding  between  the  Me  Crowns  reootved  fee  Aaftser, 
RuiasJeiuiy  Orders  from  tke  Ceiats  HFreSet  A 

King’s  Frigate  ut*  i$fpateiied  by  Adomal  Sis  WUlmm.Btsr- 
nahy  to  Turkt-IIUnd  a^  the  Cape. 

The  Squltrel  ma.-.  of  war,  Capn  Shaith,  failed  fiom  this  port 
for  'rhatfday. 


You  don’t  last  233  years  in  the  newspaper  business  unless  you  change  constantly. 
Every  day  brings  a  new  opportunity  to  improve.  Sometimes  the  improvement  is  small.  Hard 
for  the  untrained  eye  to  notice.  Other  times,  the  improvement  is  big.  Bold.  Dramatic. 

That’s  what’s  happening  at  The  Hartford  Courant.  On  September  29,  America's 
oldest  continuously  published  newspaper  got  a  new  look.  Cleaner  typography.  A  new 
nameplate  that  reflects  our  history.  And  expanded  content  to  meet  readers’  constantly 
changing  lifestyles.  It's  our  latest  and  most  noticeable  change.  But  it’s  only  one  of  many 
we've  made  in  the  last  few  years,  including  later  deadlines,  new  and  improved  sections, 
and  an  aggressive  and  expanding  presence  on  the  Internet. 


:Hartfor5S£ourant 


Continuous  improvement.  That's  why  we've  prospered  for  233  years. 
And  why  we’re  the  best  read  paper  in  Connecticut. 


^  A  Times  Mirror 
^  Newspaper 


The  Hartford  Courant  •  Founded  in  1 764  •  Pulitzer  Prize  winner  •  www.courant.com 


OCTOBER 

23- 25  National  Copy  Editors  Conference,  University  of 

North  Carolina,  Chapel  Hill,  N.C. 

24- 26  Foundation  for  American  Communications,  Scripps 

Institution  of  Oceanography,  La  Jolla,  Calif. 

30-2  College  Media  Advisers,  Sheraton  Chicago  Hotel, 
Chicago 


Reader  Services 


How  to  Contact  Editor  &  Publisher 

■  Mall:  11  West  19th  Street, 

New  York,  NY  10011-4234 

■  E-mail:  edpub@mediainfo.com 

■  Phone:  (212)  675-4380 

■  Fax:  Editorial/Permissions  (212)  691-7287 

Advertising/Mail  Lists/Reprints  (212)  929-1259 
New  Media/Conferences  (212)  929-1894 


NOVEMBER 

2-5  Medios  Interactivos  Conference,  Hotel  Melia  Cariari, 
San  Jose,  Costa  Rica 

5-7  Society  of  Business  Editors  &  Writers,  Technology 
Conference,  Sir  Francis  Drake  Hotel  on  Union 
Square,  San  Francisco 

12-15  Audit  Bureau  of  Circulations  Board  Meeting  & 

Annual  Conference,  Waldorf-Astoria,  New  York  City 
14-15  Medical  News  Reporting  Symposium,  University  of 
North  Carolina,  Chapel  Hill,  N.C. 

20  Foundation  for  American  Communications/Media 

Studies  Center/Overseas  Press  Club,  Global  Climate 
Change  Seminar,  New  York 

JANUARY 

11- l6  Newspaper  Association  of  America 

SuperConference,  Fountainebleau  Hotel,  Miami,  Fla. 
30-31  Association  of  Alternate  Postal  Systems,Trade  Winds 
Resort,  St.  Petersburg,  Fla. 

FEBRUARY 

4-7  9th  Annual  Interactive  Newspapers  Conference, 

Sheraton  Hotel  &  Towers,  Seattle,  Wash. 

12- 15  Association  of  Free  Community  Papers  Mid-Winter 

Meeting,  the  Buttes  Resort,Tempe,  Ariz. 

22-25  Inland  Press  Association  Conference,  the  Registry, 
Naples,  Fla. 

27-1  Great  Lakes/Midstate  Newspaper  Production 

Conference,  Holiday  Inn,  Champaign-Urbana,  Ill. 

MARCH 

11-13  New  England  Newspaper  Asstxiation  Annual  Spring 
Convention,  Copley  Marriott,  Boston 
16-19  America  East  Newspaper  Operations  &  Technology 
Conference,  Hershey  Dxlge  &  Convention  Center, 
Hershey,  Pa. 

18-21  College  Media  Advisers/Columbia  Scholastic  Press 

Association,  Marriott  Marquis,  New  York 

18- 21  National  Newspaper  Association  Government  Affairs 

Conference,  Hyatt  Regency  at  Capitol  Hill, 
Washington,  D.C. 

19- 21  Independent  Free  Papers  of  America  Spring 

Conference,  Hotel  Koni  Kai,  San  Diego 
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Subscriber  Services/Back  Issues 

■  New  subscriptions,  renewals,  subscription  payments, 
change  of  address,  back  copies,  annual  directories, 

billing  questions _ Write  to:  E&P  Subscription  Dept., 

11  West  19th  Street,  New  York,  NY  10011-4234 
Phone:  (212)  675-4380,  ext,280,  M-F  9  a.m,-5  p.m.  EST, 
Fax:  (212)  691-6939. 


■■n  News,  Story  Ideas,  Press  Releases, 

Job  Changes,  Obits 

■  Please  address  all  news  items  to:  George  Garneau, 
Acting  Managing  Editor.  Fax:  (212)  691-7287. 


Letters  to  the  Editor/Shop  Talk  at  30 

■  Please  include  your  name,  company  affiliation 
and/or  residence,  and  phone  number  (for  verification) 
on  Letters  to  the  Editor. 

■  Essays  (nonreturnable)  on  industry  issues  are 
accepted  on  speculation  for  Shop  Talk  at  30. 

Submit  to  “Letters  to  the  Editor”  or  “Shop  Talk  at  30,” 
c/o  George  Garneau. 


WBSk  E&P  Archives 

KHmB  ■  Online  access  to  E&P  magazine  archives  and  our 

entire  Web  site  archives  -  Editor  &  Publisher  Interactive 
-  is  available  at  http://www.mediainfo.com/Library.htm. 
Charges  are  outlined  on  our  Web  site  or  call  our  New 
Media  division  at  ext.  510. 

■  Editor  &  Publisher  is  available  in  Microform  and  elec¬ 
tronic  products  form  from  UMI,  300  N.  Zeeb  Rd., 

P.O.  Box  1346,  Ann  Arbor,  Ml  48106-1346. 

Phone:  (800)  521-0600. 


Editorial  Reprints/Permisslons 

■  To  order  reprints  of  articles  contact  Production 
Manager  Carol  Blum  at  ext.  166. 

■  To  obtain  permission  to  use  any  part  of  E&P, 
contact  Information  Services  Manager  Shqipe  Malushi 
at  ext.  351. 


B  Mailing  Lists 

■  Editor  &  Publisher  does  qqI  release  its  subscriber  list. 
■  The  comprehensive  database  of  the  Editor  & 
Publisher  International  Year  Book  is  available  in  hard 
copy,  CD-ROM,  and  customized  lists  on  labels  or  disk. 
Contact  our  CD-ROM/Database  representative 
at  ext.  172. 


Web  SIte/Conferences/Other  Services 

•  Access  information  about  E&P  products  and  services 
on  our  Web  site.  Editor  &  Publisher  Interactive 
http://w\ww.mediainfo.com. 
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At  Thomson  Newspapers,  we  believe  constant  innovation  is  an  essential  element  in  delivering  product  and  service 
excellence.  Our  approach  works.  The  evidence  is  in  the  more  than  500  industry  and  community  awards  won 
by  our  people  and  our  businesses  in  a  recent  12-month  period.  We’re  proud  to  salute  the  staff's  at  these  award-winning 
businesses,  part  of  our  family  of  68  daily  newspapers  and  numerous  non-daily  publications  across  North  America. 


The  award-winners:  Tribune-Star,  Terre  Haute,  Indiana 

The  Dothan  Eagle,  Alabama  The  Dally  Advertiser,  Lafayette,  Louisiana 

Opelika-Auburn  News,  Alabama  Brandon  Sun,  Manitoba 

The  Tribune,  East  Valley/Scottsdale,  Arizona  Winnipeg  Free  Press,  Manitoba 

Times  Colonist,  Victoria,  British  Columbia  Cumberland  Times-News,  Maryland 

The  Globe  and  Mail,  Canada  The  Daily  Times,  Salisbury,  Maryland 

Connecticut  Post,  Connecticut  Portsmouth  Herald,  New  Hampshire 

The  Key  West  Citizen,  Florida  Star  Beacon,  Ashtabula,  Ohio 

Americus  Times-Recorder,  Georgia  Telegraph-Forum,  Bucyrus,  Ohio 

Cordele  Dispatch,  Georgia  The  Repository,  Canton,  Ohio 

The  Daily  Citizen-News,  Dalton,  Georgia  Coshocton  Tribune,  Ohio 

The  Observer,  Moultrie,  Georgia  The  Review,  East  Liverpool,  Ohio 

Thomasville  Times-Enterprise.  Georgia  Journal-Ne'AfS,  Hamilton,  Ohio 

The  Tifton  Gazette,  Georgia  Lancaster  Eagle-Gazette,  Ohio 

The  Valdosta  Daily  Times,  Georgia  News  Journal,  Mansfield,  Ohio 

The  Herald  Bulletin,  Anderson,  Indiana  The  Marion  Star,  Ohio 

Kokomo  Tribune,  Indiana  The  Middletown  Journal,  Ohio 

Pharos-Tribune,  Logansport,  Indiana  The  Advocate,  Newark,  Ohio 


Piqua  Daily  Call,  Ohio  Tfie  Sheboygan  Press.  Wisconsin 

Salem  News.  Ohio  Shoreline  Chronicle,  Sheboygan,  Wisconsin 

Tribune  Chronicle,  Warren,  Ohio  Daily  Tribune,  Wisconsin  Rapids, 

Times  Recorder,  ^nesville,  Ohio  Wisconson 
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WRITERS  WORKSHOP 


BY  JACK  HART 


Newspaper  Stocks 

(weekly  stock  prices  of  public  companies 
with  significant  newspaper  interests) 

U.S. 


10/21/97 

9/23/97 

10/23/96 

A.H.  Belo  Corp.  (NY) 

51.250 

51.125 

37.250 

American  Media  inc.  (NY) 

8.625 

8.375 

5.125 

Central  Newspapers  Inc.  (NY) 

70.750 

72.437 

39,000 

Dow  Jones  &  Co.  Inc.  (NY) 

50.625 

48.000 

34.375 

Gannett  Co.  Inc.  (NY)# 

54.937 

52.563 

36.813 

Gray  Comm.  Sys.  (NY) 

26.500 

25.500 

21.000 

Harte-Hanks  Comm.  (NY) 

37.125 

32.250 

27.875 

Hollinger  International  (NY) 

13.250 

12.875 

12.250 

Journal  Register  Co.# 

18.437 

18.687 

N/A 

Knight-Ridder  Inc.  (NY) 

56.437 

54.812 

37.125 

Lee  Enterprises  Inc.  (NY) 

28.437 

28.625 

22.875 

McClatchy  Newspapers  Inc.  (NY) 

33.937 

34.000 

22.800 

Media  General  Inc.  (AM) 

42.500 

40.000 

30.250 

New  York  Times  Co.  (AM) 

55.812 

53.687 

35.250 

Pulitzer  Publishing  Co.  (NY)** 

54,937 

55.812 

45.375 

E.W.  Scripps  Co.  (NY) 

42.375 

40.875 

29.469* 

Times  Mirror  Co.  (NY) 

55.687 

56.500 

44.375 

Tribune  Co.  (NY)*** 

55.375 

53.937 

40.563 

Washington  Post  Co.  (NY) 

457.750 

438.000 

331.750 

*  Adjustment  to  reflect  receipt  of  1.16  shares  of  Comcast  for  each 

share  of  E.W.  Scripps  as  of  1 1/13/96 
**  Adjusted  for  4-for-3  stock  split  as  of  11/1/96 

***  Adjusted  for  5-for-4  stock  split 

#  Adjusted  for  2-for-1  stock  split  as  of  10/6/96 

#  Company  went  public  on  5/8/97 

Non-U.S. 

10/21/97 

9/23/97 

10/23/96 

Hollinger  Inc.  (a) 

18.383 

17.895 

16.450 

News  Corp.  Ltd.  (c) 

19.875 

19.750 

22.250 

Pearson  Ltd.  (b) 

8.200 

7.700 

7.430 

Quebecor  Inc.  Class  A  (a) 

30.650 

25.900 

22.700 

Reuters  Holdings,  ADR  (c) 

72.875 

65.875 

76.125 

Southam  Inc.  (a) 

27.750 

26.800 

17.900 

Thomson  Corp.  (a) 

35.000 

34.050 

24.500 

Torstar  Corp.  (a) 

48.750 

46.500 

29.100 

(a)  Canadian  dollars 
|b|  British  pounds 
(c)  US.  dollars 


Source:  Schroder  Wertheim  &  Co.  Inc. 


Hiccup 

Paragraphs 

PLENTY  OF  NEWSPAPER  writers  remain  addicted 
to  the  one-  or  two-sentence  paragraph.  But  they’re 
clinging  to  a  tradition  that  cramps  their  style,  ruins 
their  rhythm  and  serves  no  useful  purpose. 

The  one-sentence-to-a-paragraph  habit  dates 
back  to  the  192()s  and  ’30s,  when  the  modem  wire-service 
form  grew  to  dominate  newspaper  writing.  A  succession  of 
short  paragraphs  made  sense  then. 

First,  it  created  white  space  on  gray  pages  arranged  in 
oppressive  eight-  or  nine<'olumn  formats.  That  was  especially 
important  in  the  days  before  mcxlular  design  and  modem 
graphics  helped  lighten  pages. 

Second,  it  allowed  easy  cutting  on  the  back-shop  fkxtr. 
One-sentence  grafs  seldom  contain  transitions.  Instead,  they 
operate  as  block  paragraphs,  which  function  as  self  contained 
units.  Because  they  aren’t  tied  to  the  surrounding  copy,  they 
can  be  hacked  from  the  bottom  of  a  story'  easily.  And  they 
can  be  moved  around  within  a  story  without  much  fuss. 

Back  in  the  days  of  hot  type,  both  attributes  were  real  advan¬ 
tages. 

But  hot  type  is  gone.  And  modem  pages  have  plenty  of 
white  space.  So  only  tradition  keeps  newspaper  writers  wed¬ 
ded  to  block  paragraphing. 

Need  convincing?  Grab  any  handy  newspaper  and  pick  a 
story  written  in  bkx:k  paragraphs.  It  will  be  easy  to  spot.  The 
predictable  variation  of  type  and  white  space  forms  a  pattern 
that’s  as  regular  as  wallpaper. 

Now  read  the  story  aloud.  Notice  the  choppy  sing-song 
style.  Block  paragraphs  produce  a  cadence  that  has  more  in 
common  with  the  hiccups  than  the  songs  we’d  like  to  sing. 

But  that  nursery-rhyme  rhythm  is  only  one  downside  to 
block-paragraphing.  The  habit  also  damages  meaning. 
Paragraphs  are,  after  all,  a  way  of  showing  relationships 
between  ideas.  Limit  yourself  to  one-  or  two-sentence  para¬ 
graphs,  and  you  limit  your  ability  to  express  yourself. 

Consider  the  classic  grammar-school  paragraph,  the  one 
you  learned  in  your  first  composition  classes:  Topic  sentence. 
Three  supporting  sentences  citing  evidence.  Conclusion. 

You  wouldn’t  want  to  confine  yourself  to  that  form  either, 
of  course.  But  it  does  demonstrate  how  longer  paragraph 
forms  convey  meaning  through  stmcture.  That’s  a  tcxtl  writ¬ 
ers  should  never  deny  themselves. 

Norman  Maclean  certainly  didn’t.  The  great  Montana  novel¬ 
ist  and  University  of  Chicago  English  professor  described 
himself  as  a  great  believer  in  the  power  of  the  paragraph.  He 
went  on  to  argue  that  paragraphs  should  have  a  little  plot, 
should  lead  you  into  something  strange  and  different,  tie  the 
knot  in  the  middle,  and  at  the  end  do  a  little  surprise  and 
then  also  prepare  you  for  the  next  paragraph. 

And,  he  might  have  added,  about  the  only  thing  a  hiccup 
prepares  you  for  is  another  hiccup. 


Hart  is  senior  editor  for  writing  and  staff  denelopment  at 
the  Oregonian,  Portland,  Ore. 
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It’s  our  20th  Anniversary  and 
we  have  something  to  say. 


Thank  You. 


A 


Neasi-Weber  International  would  like  to  thank  our  many  clients  and  friends 
'  for  giving  us  the  opportunity  to  serve  you.  We  appreciate  your  business— 

*  and  we  understand  that  your  business  is  our  business. 

Our  comprehensive  circulation  and  advertising  systems  and  our  new 
interactive  web  strategies  are  designed  to  help  you  solve  your  business  needs 
how  and  into  the  next  millennium.  It’s  been  a  pleasure  doing  business  with  you 
and  we  look  forward  to  the  future! 

TWENTY  YEARS  OF  CHALLENGES.  TWENTY  YEARS  OF  SOLUTIONS. 

An  I'.  \  S  I  -  \\  !■:  I?  K IV  I N  r  k  iv  n  \ t  i  o  n  \  i , 

ADMARC  -  DISCUS  •  ADSERT  - 

8550  Bnibon  Boulevard,  Suite  100,  Northridge,  CA  9  1325  •  818.895.6900  |  nwintl.com 
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THE  FOURTH  ESTATE 


Pursuing  Other  Interests? 


WHEN  TWO  OF  newspapering’s  brightest  stars  resign  their  edi¬ 
torships  on  the  same  day,  a  certain  wistful  reflection  is 
inevitable.  It  might  be  an  occasion  for  nostalgia:  the  changing 
of  the  guard,  and  all  that. 

Or  you  could  read  something  much  more  urgent  into  the  announced 
departures  of  Shelby  Coffey  from  the  Los  Angeles  Times  and  Maxwell 
E.E  King  from  the  Philadelphia  Inquirer.  After  all,  we  are  not  talking 
here  about  legends  in  the  sunset  of  their  careers.  These  are  young  men 
barely  in  their  fifties  leaving  two  of  the  best  journalism  jobs  in  the  news¬ 
paper  business. 

Their  departures  follow  hard  on  the  forced  resignation  of  Pete  Hamill 
after  just  nine  months  as  editor  of  the  New  Yoik  Daily  News. 

Of  course,  these  are  all  separate  cases,  and  only  the  individuals  involved 
—  and  their  bosses  —  know  what  mixture  of  personal,  professional,  poli¬ 
tical  or  philosophical  reasons  caused  their  untimely  departures.  Never¬ 
theless,  losing  these  leaders  should  give  everybody  in  newspapers  pause. 

We’ve  read  with  concern  various  studies  showing  that  too  many 
minority  journalists  —  whom  newspapers  have  a  hard  time  attracting  in 
the  first  place  —  are  leaving  papers  in  what  should  be  the  middle  of 
their  careers.  Have  we  now  reached  the  point  that  newspapers  are 
grinding  up  and  spitting  out  those  talented  and  ambitious  people  who 
have  reached  pinnacles  of  newspaper  journalism?  Are  the  gods  of  com¬ 
merce  and  the  gods  of  journalism  —  always  uneasy  parmers  in  newspa¬ 
pering’s  Valhalla  —  now  finally  in  some  war  to  the  death? 

These  questions  suggest  an  open  and  searching  debate  at  all  levels  of 
our  industry.  Just  as  newspapers  confronted  —  and  weathered  —  the 
financial  cycles  of  recent  years  with  honesty  and  innovation,  we  must 
bring  the  same  energy  to  rigorously  analyzing  the  pressures  on  top 
newsroom  managers. 


The  Oldest  Publishers 
and  Advertisers  Newspaper  in  America 

With  which  have  been  merged:  The  Journalist,  established  March 
22, 1884;  Sewspaperdom,  March  1892;  The  Fourth  Estate,  March  1, 
1894;  Editor  &  Publisher,  June  29, 1901 ;  Advertising,  June  22, 1925. 
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Publisher, 
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Publisher, 
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Dorianne  R.  Perrucci  len  2221 
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Editor  Free  Paper  Publisher  Wendy  Giman  icn  499] 


Art  Director  Hector  W.  Marrero  icn  2211 
Editorial 

Production  Manager  Robert  Rivera  icn  2201 
Art/Graphlc  Assistant  Lery  Chan 


Vice  President  Advertising  Michael  J.  Dardano  icn  issi 
Associate 

Advertising  Director  Betsy  Maloney  icxi  iS9i 
Regional 
Advertising  Managers 

Eastern/Canada  James  F.  Hoos  icn  1601 
Western/Canada  Michael  Rogers  csio)  888.964a 
Northeastern  Joanne  Stahl  icn  isai 

Southern  Ramona  D.  Cox  (3i2)64i4)04i 
Mid-Western  Michael  A.  Madden  (312)  64i4x>4i 
Vice  President  New  Media  Dennis  O’Neill  icn  soi) 
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Circulation 
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LETTERS  TO  THE  EDITOR 


Don*t  need 
to  read 
thef’Word 

HANK  YOU  FOR  giving  me  the 
opportunity  to  comment  on  your 
use  of  the  “f-word”  Guly  26,  p.  23). 

In  a  phone  conversation,  one  of  your 
editors  made  a  strong  point  about 
E&Fs  readership  being  mature  and  of  a 
pn)fessional  nature.  My  counterpoint  is 
that  even  mature  and  professional  peo¬ 
ple  can  get  the  message  Nvithout  the  f- 
word  being  used.  All  of  us  who  use  the 
printed  word  have  to  be  aware  of  the 
numbing  down  the  use  of  such  words 
causes.  The  more  such  words  creep 
into  regular  and  accepted  use,  the  more 
crass  our  society  becomes. 

Eight  years  ago,  I  was  in  an  audience 
of  6,000  when  Red  Skelton  gave  a  per¬ 
formance.  He  brought  down  the  house 

Newspaperdom' 

50  YEARS  AGO  . . .  Although  it  is 
doubtful  that  President  Truman  would 
sign  the  order,  media  leaders  are 
alarmed  at  a  proposal,  prepared  by  his 
Security  Advisory  Board,  that  would 
allow  federal  agencies  to  withhold 
from  press  and  public  any  information 
whose  disclosure  might  cause  “admin¬ 
istrative  embarrassment  or  difficulty.” 
Some  of  the  press  called  it  a“U.S. 
Censorship  Plan.” 

The  order  provides  that  any  govern¬ 
ment  information  can  be  withheld, 
even  though  disclosure  would  not 
endanger  national  security,  if  publish¬ 
ing  it  “would  be  prejudicial  to  the 
interests  or  prestige  of  the  nation,  of 
any  governmental  activity  or  an  indi¬ 
vidual;  or  would  cause  administrative 
embarrassment  or  difficulty.” 

From  Editor  &  Publisher 
October  25,  1947 


For  additional  stories,  analysis  ' 
and  industry  resources, 
visit  us  on  the  Web 

http://www.mediainfd.com 


with  his  wonderful  comedic  skills,  and 
received  a  long  standing  ovation  at  the 
end.  He  bowed  several  times,  then  held 
up  his  hands  for  silence. 

“Thank  you  so  much,”  he  said. 

“Please  remember  one  thing  long  after 
you  leave  here  tonight.  We  all  had  a 
wonderful  time,  and  we  laughed  a  lot 
together.  And  did  you  notice  1  didn’t 
use  one  four-letter  word  or  offcolor 
joke?” 

America  is  becoming  more  and  more 
CHLss.  I  see  it  everywhere  1  turn.  I  am 
hoping  E&P  won’t  succumb  to  the 
temptations  of  using  foul  language  to 
communicate,  and  that  it  will  be  one  of 
the  leaders  in  safeguarding  what’s  left 
of  our  civility.  The  bottom  line  is  this: 
We  all  know  it  isn’t  necessary  to  use 
those  words  to  write  effectively. 

Mike  Chapman, 
publisher  of  the  Wrestling  Institute 

Newsmagazine,  Newton,  Iowa,  and 
former  executive  editor  of  Sauk 
Valley  Newspapers,  Dixon,  III. 

Not  quite 
Knight-Ridder 

Your  story  (“SAME-SEX  Partner 
Benefits  Ordered,”  Sept.  20,  pp.  12- 


13)  on  same-sex  partner  benefits  was  a 
good  look  at  where  the  industry  stands 
on  this  issue.  I  need  to  point  out  how¬ 
ever,  in  a  paragraph  in  that  story,  you 
gave  the  erroneous  impression  that  the 
Seattle  Times  is  a  Knight-Ridder  news¬ 
paper. 

The  Seattle  Times  Co.  is  independent¬ 
ly  owned  and  controlled  by  the  Blethen 
family  and  has  been  for  over  100  years. 
While  Knight-Ridder  owns  a  significant 
minority  interest  in  the  Seattle  Times 
Co.,  it  has  no  control  over  how  the 
paper  is  operated.  In  no  way  are  we  a 
Knight-Ridder  property. 

Thanks  for  the  opportunity  to  clear 
this  up. 

Carolyn  Kelly, 
senior  vice  president/general 
manager  of  the  Seattle  Times 


Correction 

A  NEWSPEOPLE  ITEM  (Oct.  1 1, 
p.  19)  incorrectly  named  the 
new  director  of  advertising  for  the 
Maryland  Pennysaver  Group  Inc., 
Hanover,  Md.  He  is  Danny  Aqualino. 
Denny  Guastaferro  is  owner  of 
Strategic  PuhUcations  LLC,  the  parent 
company. 
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USA  WEEKEND'S  Make  A  Difference  Day®  is  the  single  largest 
day  of  doing  good  in  America.  It's  a  national  phenomenon  that  has  won 
the  hearts  and  helping  hands  of  over  one  million  Americans.  Reach  into 
the  hearts  of  your  readers  by  partnering  with  USA  WEEKEND,  the  nation's 
fastest-growing  newspaper  magazine,  serving  more  markets  than  any 
other.  Call  Dave  Barber,  VP/Newspaper  Relations  at  212-715-2131  to 
find  out  more.  Visit  us  at  http://www.usaweekend.com 
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Thomson  Interactive  Media  helps 
newspapers  make  profits  on-line. 


We  publish  classified  ads  on 
the  Internet  and  offer  fully  integrated 
yellow  pages,  guides,  banner  ads, 
comprehensive  training,  and  more. 


No  co-branding 
No  revenue  sharing 
No  set-up  fees 
No  kidding 


t 

For  a  good  profit,  call  us. 

(203)  425-1103 

www.thomsoninteractive.com 


Thomson  Interactive  Media.  One  company.  Many  great  products  to  make  profits  on-line.  Always  at 
the  heart  of  Internet  successes.  Among  many  others,  TIM  publishes  the  Internet  classifieds  of  The 
Houston  Chronicle  1  www.chron.coml.  New  York  Newsday  (www.newsdav.coml.  and  The  Tampa 
Tribune  (www.tboweb.coml.  For  a  complete  list,  visit  our  site  at  www.thomsoninteractive.com 
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J’"ENNET  CONANT  AND  Bob  Woodward  were 
at  an  East  Hampton.  N.Y,  dinner  party  last 
summer  for  former  Washington  Post  editor 
Ben  Bradlee  when  the  conversation  turned  to 
her  Vanity  Fair  anicle  on  sex  and  New  York 
City  Mayor  Rudolph  Giuliani. 

Conant  related  how  she  used  unnamed  sources 
lo  confirm  Giuliani’s  marital  problems  and  an 
alleged  affair  with  his  communications  director  —  a 
situation  she  said  had  been  largely  ignored  by  the 
New  York  City  press  corps. 

"Bob  was  very  supportive,”  Conant  recalled.  “He 
had  read  the  article.  He  said  I 
SmSdr  should  do  a  sequel.  But  1 
don’t  think  I  ever  will, 
/  lOdthinO  in  although  m  never  say  never.” 

Woodward,  whose  leg- 

New  York  endary  Pulitzer  Prize-win¬ 
ning  Watergate  investigation 
Cl  tv  Hdll  years  ago  with  Carl  Bem- 

_ _ _  stein  featured  a  mysterious 

Deep  Throat  among  a  slew  of 
anonymous  sources,  was  convinced  that  Conant  had 
nailed  down  the  story. 

“I  encouraged  her  to  do  a  sequel  because  of  the 
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things  she  told  me  about  the  New  York  City  press 
corps  and  what  was  going  on  up  there,”  Woodward 
said  in  a  telephone  interview  from  the  Washington 
Post,  where  he  is  assistant  managing  editor/inves¬ 
tigative.  "The  piece  caused  a  stir.  A  lot  of  jjeople 
questioned  her.” 

But  Woodward  added  a  caveat:  “If  I  had  done  my 
own  reporting  on  this,  1  might  have  done  it  differ¬ 
ently,”  he  said.  “I’d  want  firsthand  witnesses.  I  would 
not  write  something  based  on  other-than-firsthand 
information.  But  it  was  hard  to  get  that  kind  of  mate¬ 
rial  on  that  kind  of  story.” 

The  Vanity  Fair  piece  hit 
newsstands  in  early  August  Yovk  dtV 

and  roused  the  New  York  City 

media  out  of  their  summer  TGpOVtPTS. . .  WPTC 

doldrums  and  into  a  frenzy.  obseSSed  With  thiS 
The  article  alleged  Giuliani 

and  Cristyne  Lategano,  his  StOTy  btlt  thcyt 

communications  director,  had  cOllldn ’t  print  it 
an  affair  that  was  responsible,  ^ 

in  part,  for  problems  he  was  bCCClliSP  thcy 

having  with  his  wife.  Donna  couldn’t  Verify  if’ 
Hanover,  a  New  York  televi¬ 
sion  journalist.  It  claimed  the  most  important  aides 
left  Giuliani’s  administration  because  he  refused  to 
fire  Lategano  after  she  made  several  highly  publi¬ 
cized  polic'y  and  personal  missteps. 

Conant  also  alleged  Giuliani  had  kept  his  domes¬ 
tic  crises  out  of  print  tfirough  “sheer  intimidation”  of 
the  city’s  news  media,  suggesting  newspapers  feared 
the  mayor  would  retaliate  against  their  real  estate 
interests. 

The  sensational  charges  produced  headlines  and 
gossipy  sound  bites  for  10  days,  then  disappeared. 

Had  Giuliani  cowed  New  York’s  raucous  news 
media  into  a  journalistic  fetal  position  or  had  they 
stepped  back  because  they 
didn’t  believe  the  story? 

"There  was  nothing  on  the 
record  or  any  attributable 
facts  in  the  story,”  said  Joyce 
Pumick,  metro  editor  of  the 
New  York  Times.  “In  my  view, 
that  is  not  journalism.  We 
looked  at  some  of  the  points 
in  Vanity  Fair  and  foimd 
Conant  had  not  nailed  them 

Vanity  Fair,  attributing  unnamed 
sources,  reported  New  York 
Mayor  Rudolph  Giuliani  had  an 
affair  with  a  staffer. 
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Bob  Woodward  was 
encouraging  on  Vanity 
Fair's  article  but 
would  have  done  it  his 
own  way. 


down.  You  don’t  print  what  you  don’t 
know.  You  print  what  you  do  know.” 

The  allegations  produced  a  tortur¬ 
ous  self  examination  by  the  New  York 
news  media. 

Some  columnists  argued  “The 
Affair”  was  a  private  matter  unworthy 
of  publication  because  it  had  not 
affected  Giuliani’s  performance  as 
mayor. The  Vanity  Fair  article,  in  fact, 
went  out  of  its  way  to  praise  Giu¬ 
liani’s  City  Hall  tenure. 

There  had  been  published  specula¬ 
tion  that  Giuliani’s  opponents  would 
insert  the  family  issue  into  the  fall 
mayoral  election,  but  that  has  not 
happened. 

During  the  Democratic  primary, 
the  Rev.  Jesse  Jackson  told  a  Harlem 
church  congregation  to  vote  for  the 
Rev.  A1  Sharpton  because  he  had  a  solvent  home 
life. 

“Some  people  are  impressed  by  having  a  wife 
and  a  stable  family,”  Jackson  said. 

Jimmy  Breslin,  the  streetwise  Pulitzer  Prize-win¬ 
ning  Newsday  columnist  who  reported  the 
exchange,  believes  Giuliani’s  posturing  as  a  family 
man  makes  his  marital  status  a  headline  issue. 

“It  should  absolutely  be  put  at  the  top  of  all  our 
stories,”  Breslin  shouted  from  his  Queens  office. 
“Giuliani  and  his  wife  both  live  in  public  housing,” 
he  said,  referring  to  Gracie  Mansion,  the  mayor’s  offi¬ 
cial  residence.  “I  don’t  understand  it  when  people 
say  you  don’t  put  that  kind  of  stuff  in.” 

Breslin ’s  column  did  not  get  picked  up  and  Sharp- 
ton  lost  the  Democratic  primary  to  Manhattan  Bor¬ 
ough  President  Ruth  Messinger. 

Leland  Jones,  spokesman  for  Messinger,  says  she 
won’t  play  the  scandal  card. 

“A  public  official  has  a  right  to  his  privacy  unless 
his  private  life 
bears  on  his  job 
performance,” 
Jones  said.  “Other¬ 
wise  it  is  no  one’s 
business.” 

The  Vanity  Fair 
article,  “Rudy  Giu¬ 
liani’s  Double  Life,” 
appeared  on  the 
cover  in  Septem¬ 
ber  in  small  print 
beneath  a  crowd  of 
high-profile  sto¬ 
ries.  And  the  blurb 
on  the  contents 
page  gave  no  indi¬ 
cation  of  the  sala¬ 
cious  details  inside: 
“The  New  York 


The  Los 
Angeles  Times 
picked  up  the  story 
—  in  the  features 
section. 
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Media  have  known  for  months  that  Mayor  Rudolph 
Giuliani  and  TV  personality  Donna  Hanover’s  mar¬ 
riage  was  in  trouble,” Jennet  Conant  reveals.  “So  why 
didn’t  they  run  the  story?” 

The  9,000-word  article  included  a  lengthy  analysis 
of  the  mayor’s  personal  and  political  triangle,  includ¬ 
ing: 

“When  Giuliani  started  campaigning  for  Republi¬ 
can  candidates  around  the  country,  he  and  Lategano 
traveled  together  to  political  events  outside  the  city. 

“Several  of  his  former  aides  interviewed  for  this 
story  agree  that  in  October  1994,  during  a  series  of 
overnight  and  weekend  campaign  trips  to  Georgia, 
Michigan,  and  Massachusetts,  the  mayor’s  relation¬ 
ship  with  Lategano  became 
intimate. 

“Later  that  winter,  Giuliani’s 
security  detail  heard  an  extra 
pair  of  footsteps  in  his  bed¬ 
room  one  afternoon.  Giuliani 
assured  the  guards  he  was 
fine,  adding, ‘It’s  just  Cristyne.’  ” 

When  the  article  appeared, 

Giuliani,  surrounded  by 
reporters,  attacked  Conant’s 
allegations  and  reporting 
methods. 

“The  story  is  false,  the  story 
is  unsupportable  and  it’s 
patently  based  on  unnamed 
sources,  so  I  would  expect 
that  they’re  having  real  prob¬ 
lems  because  they  should  never  have  written  the 
story  in  the  first  place,”  he  said  shouting  down 
reporters  who  tried  to  connect  the  alleged  affair  to 
the  fact  that  his  wife  had  told  friends  she  would  not 
campaign  with  him. 

“You  have  no  decency,”  he  said.  “My  private  life  is 
my  private  life.  It’s  mine.” 

Lategano  called  the  article  a  malicious  piece  of 
fiction.  “When  a  woman  works  closely  with  her 
male  boss,  it’s  called  intimate,”  she  said.  “When  a 
man  does  the  same  thing,  it’s  called  loyal.” 

The  ferocity  of  the  denials,  said  reporters  who 
covered  Giuliani’s  emotional  response,  nearly  shut 
down  the  journalistic  frenzy. 

But  the  shouting  started  up  again  after  Donna 
Hanover  issued  the  following  statement: 

“As  the  first  lady  of  New  Yorit  City,  I  delight  in  the 
hours  I  spend  helping  St.  Mary’s  Hospital  for  chil¬ 
dren,  Race  For  The  Cure,  the  Children’s  Aid  Society, 
and  other  groups  which  assist  people  in  need 
because  I  hope  always  to  act  with  kindness  in  my 
heart.” 

The  next  day  she  elaborated.  “My  children  and  1 
will  continue  to  live  at  Gracie  Mansion  with  Rudy  as 
a  family,  after  the  election,  if  he  wins,”  she  told  the 
Daily  News,  before  refusing  to  answer  questions 
about  whether  she  still  loved  him. 

But  Giuliani  again  silenced  the  media  when  he 
proved  the  magazine  erred  about  his  out-of-town 
trips  with  Lategano.  It  turned  out  he  did  not  stay 
overnight  on  two  of  the  trips,  and  Lategano  did  not 
accompany  him  on  a  third. 

“If  that  is  the  only  thing  we  got  wrong  in  a  9,000- 
word  profile.  I’ll  take  it,”  Conant  said.  “You  don’t  go 


“We  mayx)r  walks 
all  oi^r  the  press. 

He  flies  off  into  a 
rage  at  the  most 
milclly  pmbing 
questions.  He 
spouts  spurious 
facts. . . .  IPs  hard  to 
go  into  City'  Hall 
and  watch  good 
tvporters  take  that.” 
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into  a  story  like  this  unless 
your  eonfidence  is  very  higli 
We  hardly  bn)ke  any  new 
gn)und.  There  had  bc-en  sto¬ 
ries  befoa*  in  New  Ybrk  maga¬ 
zine  and  the  l.os  Angeles 
Times. 

The  press  watch  on  the 
Giuliani-I^tegano  a'lationship  started  with  a  Sept. 
23, 1993,  A'ieM’Tonb  cover  story, “llie  Woman  Ik'hind 
llie  Mayor  —  'llte  Cristyne  Pn)blem:  Wliy  his  PR. 
flack  is  so  powerful  and  so  hated.” 

The  article  .said  the  press  corps  was  consumed 
with  venom  at  l.ategano  and  was  trying  to  confirm 
she  and  (iiuliani  were  involved  in  an  “extra  profes¬ 
sional  relationship.” 'ITie  story  by  Graig  llon)witz 
posed  the  questions  but  pnwided  no  definitive 
answers. 

“1  learned  a  very  good  lesson,”  lloniwitz  recalled. 
“lX)n’t  take  the  gun  out  unless  you  are  willing  to 
pull  the  trigger.  Mere  was  a  exse  whea*  a  mayor  was 
rumoa-d  to  lx*  having  an  affair  with  someone  on  his 
staff.  Hut  is  it  a  story  if  you  can’t  confirm  it?” 

Me  said  he  only  agreed  to  his  editor's  suggestion 
because  Gity  Hall  was  awash  with  laiteg;ino<iiuliani 
whispers. 

“It  was  astonishing,”  Horowitz  a*called.  “liveryone 
in  Gity  Hall  was  talking  about  it.  liven  the  Gity  Hall 
operators  were  getting  calls.  It  then  became  impos¬ 
sible  to  do  the  story  without  dealing  with  the 
rumors.” 

Hut  he  is  paying  lor  it. 

“I  can’t  get  any  of  my  telephone  calls  returned,” 
he  said.  “Kven  thougli  I  wn)te  the  first  story  creilit- 
ing  him  with  kiKK'king  down  crime  in  the  city,(iiiH 
liani  never  fontets.  It’s  lucky  I  have  lots  of  other 
sources.” 

Josh  Getlin,  a  New  York  Gity  correspondent  for 
the  Los  Angeles  Times,  folk)wed  Hon)witz’  article 
with  an  analysis  of  media  ctwerage  of  the  mayor’s 
home  life  and  relationship  with  l.ategano. 

Getlin  notc*d  that  reportc-rs  used  the  New  York 
picx'e  to  pop  questions  about  (iiuliani  ;md  I.ategano, 
but  the  mayor  shouted  down  the  questions  each  tinx*. 


in  the  country,”  (ietlin  said  in 
an  interview.  “'I'hey  were 
obses.sed  with  this  stt)ry  but 
they  couldn’t  print  it  because 
they  couldn’t  verify  it.” 

Marc  Kalech,  New  York 
lYtsl  managing  editor  for 
news,  agreed.  “I  can  tell  you  I 
had  more  pressua*  on  me  to  get  that  story  than  on 
any  other  one  since  I’ve  been  in  this  newsr(K)m,”  he 
siikl.  “llie  pn)blem  is  that  only  two  pc*ople  know  the 
truth,  and  unless  you  get  it  from  one  of  them,  there 
is  no  story.  So  we  didn’t  get  it.  And  neither  did  Vem- 
ity  Titirr 

Some  in  the  pa*ss  c|uestioned  the  IYksTs  desire  tt) 
break  a  scandal  about  (iiuliani’s  home  life.  One  the¬ 
ory  was  that  lYtsl  owner  Rupert  Murdtxh  would  go 
ea.sy  on  the  story  because  Giuliani  had  used  his 
political  clout  to  force  Time  Warner’s  cable  unit  to 
open  a  channel  l()r  Murdtxh’s  cable  news  opera¬ 
tion. 

The  op|X)sing  thesis  held  that  Murdtxh  wanted 
his  paper  to  break  the  story  because  Donna 
Hanover  was  an  on-air  n-porter  for  New  York’s  l-ox 
station,  and  he  didn’t  want  to  he  embarra.s.sed  by  a 
competing  tabloid. 

“All  I  know  is  that  my  editor,  Ken  Ghandler, 
wanted  me  to  get  that  story,”  Kalech  .saitl. 

Gonant,  anxious  for  st)meb(Kly  else  to  advance 
her  story  to  blunt  criticism  she  received  from 
Kalech  and  otlx-rs,  offered  her  sources  to  Jim 
Dwyer,  an  investigative  columnist  for  the  lYaily 
News. 

“I  called  two  people  and  xsked  them  for  permis¬ 
sion  to  pass  along  their  names  to  Dwyer,"  Gonant 
said.  “'Iliey  .said  it  was  OK  and  he  spoke  to  them.” 

Dwyer  interviewed  Gonant’s  .sources,  but  failed  to 
come  up  with  enough  for  a  column.  “I  checked 
them  out,  but  I  wasn’t  able  to  answer  any  questions,” 
Dwyer  said.  “Hut  Rudy’s  got  a  credibility  pn)blem.  If 
he  says  no,  there  is  a  40  percent  chance  the  real 
answer  is  yes. 

“Is  his  relationship  with  his  pa‘ss  seca*tary  a 
story?  You  bet  it  is.  He  is  the  G.F,0  of  one  of  the 
biggest  companies  in  the  world  —  New  York  (aty  — 
and  his  btrard  of  dia*ctors,the 
taxpayers,  have  a  right  to 
know  about  that  is.sue.” 

Ix'onaal  Ixvitt,  a  NetvstUty 
police  columnist,  believes 
(Sonant  has  been  unfairly  crit¬ 
icized  by  the  city’s  news 
media. 

“I  called  hcT  ;ifter  her  story 
ran  bcxaiusc*  I  knew  she  w;ls 
Ix'ing  beaten  up  a  k)t,"  s;iid 
Ixaitt.  “Rut  she  was  right.  Her 
story  was  riglit  on  the  money 
in  terms  of  the  relatk)nship 
IxTween  laitegano  and  (iiu¬ 
liani.” 

Post  cxilumnist  Jack  New- 
field  criticized  Vanity  Tair’s 
account  as  an  example  of 
a*porters  acting  xs  “adultery 
(,See  Vanity  Tair  on  /tage  51) 


“New  York  (aty  reporters  aa*  as  aggressive  as  any 


Reporters  say 
Giuliani's  aides 
attempted  to  use  them 
to  smear  his  maymil 
opponent  in  1989 
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bidding  for  the  paper  was  a  group  of  Post-Tribune 
employees  led  by  the  Newspaper  Guild’s  shop  stew¬ 
ard.  The  sale  was  handled  by  Santa  Fe,  N.M.-based 
Dirks,  Van  Essen  &  Associates. 

“HoUinger’s  demonstrated  ability  to  generate 
incremental  revenue  via  its  clustering  strategy  will 
benefit  the  newspaper  financially,”  Knight-Ridder 
chairman  and  chief  executive  officer  Tony  Ridder 
said  in  a  prepared  statement.  “Its  major  editorial 
presence  will  have  important  editorial  benefits  for 
readers  in  northwestern  Indiana.” 

Hollinger  president  and  chief  operating  officer  E 
David  Radler  echoed  the 
sentiment  in  a  statement 
of  his  own  announcing  the 
Oct.  17  agreement. 

“Given  our  company’s 
already  substantial  hold¬ 
ings  in  the  region,  we  view 
this  acquisition  as  highly 
additive  to  our  market 
presence,”  he  said.  “This, 
we  believe,  will  greatly 
enhance  the  Post-Tri¬ 
bune's  standing  and  com¬ 
petitive  edge  in  northwest¬ 
ern  Indiana.” 

To  be  sure,  Hollinger  laces  new  competition  in 
taking  over  the  Post-Tribune.  Knight-Ridder  was 
frank  about  a  financial  performance  it  said  was  sim¬ 
ply  not  up  to  snuff  for  a  chain  that  took  on  $1  bil- 
tion  product,  the  News  Marketer,  and  its  Star  News-  lion  in  debt  to  finance  the  recent  purchase  of  five 
papers  offer  paid  community  newspapers.  Together  big  papers  from  Walt  Disney  Co. 

with  the  Pioneer  Press  chain  of  And  Post-Tribune  circulation  is  on  a  slide,  down 

H^hich  circulate  in  to  64,171,  in  its  most  recent  Audit  Bureau  of  Circu- 

md  western  sub-  lations  report  from  72,746  five  years  ago. 
nger  publishes  68  Buying  the  Post-Tribune  also  puts  Hollinger  in 
:s.  direct  competition  with  the  Times,  based  in  the 

It  was  this  south-  Gary  suburb  of  Munster.  Howard  Publications- 
em  presence  that  owned  Times  is  one  of  the  most  technologically 
made  Hollinger  adept  papers  in  the  Midwest  and  it  has  been  beating 
the  best  bidder,  the  Gary  paper  handily  during  the  week  —  85,506 
i  Knight-Ridder  vs.  64,171  —  and  on  Sundays  —  93,201  vs.  71,910. 
L  said.  The  only  Hollinger  may  also  be  buying  labor  problems. 
1  other  group  Relations  between  the  paper’s  management  and 
that  said  it  was  unions,  especially  the  Newspaper  Guild,  have  dete- 


OUR  YEARS  AGO,  Conrad  Black’s 
Hollinger  International  Inc.  did  not  own  a 
single  paper  in  the  urban  areas  of  north¬ 
ern  Illinois  and  Indiana.  Its  American 
headquarters  were  in  bucolic  Frankfort, 


But  by  January,  Hollinger  will  have  readers  in  a 
crescent  that  stretches  from  the  northern  Chicago 
suburbs  just  shy  of  the  Wisconsin  border  to  the 
smoky  towns  south  of  Gary,  Ind. 

HoUinger’s  latest  push  south  comes  with  the 
announcement  that  it  is  purchasing  the  Gary  Post- 
Tribune  from  Knight-Ridder 
^rirdcj  Bldcks  ^^c.  Terms  of  the  purchase, 

.  which  is  expected  to  close  in 

/\/6St  BUipirG  early  January,  were  not 
annoimced. 

wands  from  Ever  since  Knight-Ridder 

put  up  for  sale  the  Post-Tri- 
ChlCdOO  and  four  other  finan- 

^  cially  under-performing  news¬ 

papers,  Hollinger  was  consid¬ 
ered  the  most  logical  buyer.  Its  extensive  holdings 
all  skew  south  demographically.  The  Chicago  Sun- 
Times,  the  overall  market’s  second-largest  paper,  out¬ 
sells  its  far-bigger  rival,  the  Chicago  Tribune,  on  the 
city’s  South  Side  and  in  many  of  its  south  suburbs. 

Hollinger’s  Daily  Southtown  is  headquartered  in 
Chicago’s  Southwest  Side  and  has  its  greatest  pene¬ 
tration  in  the  south  and  southwestern  suburbs.  It 
blankets  the  suburbs  with  a  weekly  100%  penetra- 


'‘If  an  amiable 
relationship  is 
not  possible, 
we'll  set  in 
motion  plam 
to  clecirailate 
the  paper” 

—  Joe  Conn,  president, 
Gary  Newspaper  Guild  Local  14, 
reporter,  Gary  Post-Tribune 
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What  About 
Fair  Trial? 


A  LEADING  CRIMINAL  defense  attorney 
has  accused  the  news  media  of 
“kiUing”  the  Sixth  Amendment  right  to 
a  fair  trial  by  their  aggressive  coverage 
that  fixes  guilt  on  suspects  before 
trial. 

Lawyers  “cherish  your  First  Amendment  and 
would  campaign  to  protect  it,  but  you  have  turned 
your  back  on  ours,”  said  Larry  Pozner,  a  Colorado 
attorney  and  president-elect  of  the  National  Associ¬ 
ation  of  Criminal  Defense  Lawyers,  at  the  annual 
convention  of  the  Society  of  Professional  Journalists, 
in  Denver,  earlier  this  month. 

)se  attorney  “You  love  running  crime 

stories  and  showing  our 
S6S  prSSS  of  clients  going  to  court,”  he  said 
on  a  panel,  entitled,  “Free 

Tiplino  Sixth  P^^^s,  Fair  Trial:  Does  Media 

Attention  Jeopardize  Justice?” 

t^mendment  Moderator  Lucy  Dalglish,  a 

Minneapolis  attorney,  called 
Denver  an  appropriate  setting 
for  such  a  discussion,  given  the  recent  Oklahoma 
City  bombing  trial  of  Timothy  McVeigh,  the  current 
trial  of  his  alleged  accomplice,Terry  Nichols,  and  the 
investigation  into  the  murder  of  JonBenet  Ramsey  in 
nearby  Boulder. 

Pozner  contended  that  potential  jurors  can  be 
influenced  by  photos  of  a  defendant  doing  the 
“perp  walk"  —  referring  to  alleged  crime  perpetra¬ 
tors  walking  into  court  shackles.  “Even  in  the  court¬ 
house  you  chase  us  down  the  hallways,”  he  com¬ 
plained. 

Pozner  also  blasted  the  publishing  of  “suppressed 
evidence,  rumors,  innuendoes  and  hearsay.” 

“We  can  live  with  a  little  selfcensorship,  but  we 
cannot  live  with  a  diminution  of  justice,”  Pozner 
said. 

“More  and  more,  everything  about  crime  is  foir 
game  and  you  leave  it  to  the  judges  to  repair  the 
damage.  We’re  going  to  run  out  of  the  ability  to 
repair  the  damage.  You  are  too  powerful  but  you 
wUl  miss  justice  when  it  disappears.” 

Two  media  panelists  suggested  that  Pozner ’s  con¬ 
cerns  were  greatly  exaggerated.  Jack  MacKenzie, 
news  director  of  KCNC-TV,  Denver,  noted  that  dur¬ 
ing  the  McVeigh  trial  70%  of  the  pictures  aired  by 
his  station  consisted  of  courtroom  sketches  while 
about  30%  were  “walk  shots,”  and  views  of  a  Kansas 
motel  and  a  rental  truck  used  by  McVeigh. 

Restraint  also  was  employed  in  the  Ramsey  case, 
he  said,  adding,  “The  picture  of  JonBenet  is  as  com¬ 
pelling  as  it  needs  to  get.  That  little  girl’s  lace  is  the 


Defense  attorney 
accuses  press  of 
trampling  Sixth 
Amendment 


only  image  we  have  to  know.” 

Tony  Frost,  editor  of  the  Globe,  said  the  super¬ 
market  tabloid  takes  care  to  protect  Sixth  Amend¬ 
ment  rights.  “We  take  these  things  into  considera¬ 
tion,”  he  added. 

Frost  opined  that  coverage  of  the  O.J.  Simpson 
trial  refuted  Pozner’s  charges.  “The  tabloids  and  the 
mainstream  press  published  a  slew  of  articles  that 
pointed  to  O.J.  being  guilty  before  the  trial,  yet  he 
was  acquitted,”  he  said. 

Pozner  charged  the  media  with  doing  a  “miser¬ 
able  job”  of  reporting  the  Simpson  murder  trial  by 
dwelling  on  heated 

exchanges  between  “W(D  C(IH  liV(i  With  Ci 

dence.  He  said  Simpson’s  hut  CUtlttOt  lilHi 

attorneys  Infcrmed  him  (fimlniltlotl 

that  the  trial  was  gomg 
our  way,”  largely  because  of  Justice'' 

of  conflicting  testimony 
by  different  police  detectives. 

“The  judge  yelling  at  Marsha  Clark  is  quickly 
understood,”  said  Pozner.  “But  the  evidence  of  the 
detectives  was  too  fine  for  the  media  to  pick  up  on. 

So  Americans  got  a  different  image  and  were 
shocked  when  the  jury  turned  in  a  verdict  they  dis¬ 
agreed  with.  We  came  perilously  close  to  changing 
the  American  legal  system  of  jury  verdicts  because 
the  jury  did  something  the  press  and  public  didn’t 
like.” 

Without  criticizing  the  media.  Judge  William  E. 

Dressel  of  the  State  District  Court  of  Colorado,  said 
he  has  managed  in  his  courtroom  to  stave  off  pho¬ 
tographers  chasing  suspects  by  allowing  a  still  cam¬ 
era  —  and  sometimes  a  video  camera  —  to  cover  a 
trial  under  limitations  that  include  no  pictures  of  the 
jury,  wimesses  or  himself.  “This  gets  away  from  the 
circus  outside,”  he  explained. 

Dressel  said  he  seals  evidence  when  he  feels  it’s 
necessary  but  releases  it  eventually  “because  I  know 
that  you’re  going  to  get  it  anyway.” 

The  question  of  prosecution  or  defense  subpoe¬ 
nas  for  material  obtained  by  a  news  organization 
also  generated  a  clash  between  Pozner  and  MacKen¬ 
zie,  who  said  his  policy  is  not  to  give  it  up.  “Most 
subpoenas  are  a  fishing  expedition  and  the  lawyers 
ought  to  do  their  own  investigations,”  he  asserted. 

Retorted  Pozner.  “If  I  missed  something  because 
I’m  an  idiot  and  you  have  come  across  information 
that  would  show  a  reasonable  doubt  in  my  client’s 
case  and  you  can  do  justice,  why  aren’t  you  happy 
(See  Fair  Trial  on  page  53) 
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Fallows  Indicts 
‘Elite’  Journalism 


IP  AMI-S  FALLOWS  CONTINTIlil)  to  give  a  1)+  to 
I  the  news  media,  wliieli  he  eharyed  wiili 
I  “definint>  the  news  in  narrow  anti  tiestnielive 
■  ways"  and  Ix-eoming  more  and  more  detaehed 
m  from  tlieir  autlienees. 

^  In  an  adda‘ss  to  a  roomliil  of  joiirnlalists  in 
Denver,  tlie  editor  of  f/.S.  M't/’.v  &  World  Rv/H)rt  and 
aiititor  of  the  searing  Htvakin^  the  Ninvs:  flow  the 
News  Media  ( /ndertnines  American  Demoamy, 
ticked  off  a  slew  of  journalistic  sins  anti  alleged  in 
his “indietment”  that  news  organizations  are  grip|x-tl 
by  a  growing  elitism  and  a  failure  to  give  autlienees 
a  true  pietua-  of  what’s  hap¬ 
pening  in  the  world. 

“When  public  issues  «KCur, 
we  write  about  them  as  polit¬ 
ical  feuds,”  he  assertetl.  “We 
don’t  tell  people  what’s  hajv 
pening  in  their  sch«M)ls  or  the 
environment.  We  tell  them 
how  (ioa-  and  Clinton  are 
hantlling  the  environnx'ntal 
issue  or  how  Newt  is  fighting 
with  somebody  else  about 
school  vouchers.  We  make  public  life  seem  a 
game  .  .  .  that  is  less  intea'sting  than  other  kinds  of 
s|'H)rts,’’ he  declaretl  at  the  annual  convention  of  the 
S<Kiety  of  I’rofessional  journalists  earlier  this  month. 

All  this  has  made  people  hostile  and  angry 
spectators  rather  than  participants  in  public  affairs. 
Fallows  said.  I’he  problem  is  compounded  when 
journalists  fail  to  put  events  in  context,  particularly 
in  foreign  rei^orting.  'I'he  temlency,  he  said,  is 
to  highlight  violence  or  natural  disa.sters  in  I'hird 
World  countries,  for  example, only  to  have  the  story 
vanish  from  sight  a  tlay  or  two  later,  ilenying  the 
reader  an  understandable  picture  of  what  is  hai> 
pening  in  a  a-gion. 

"If  the  economy  is  a  success,  we  trumpet  the  suc- 
ce.ss  aixi  not  the  mixed  success,”  Fallows  went  on. 
“If  race  is  a  problem  in  American,  we  ilon't  explain 
how  the  successes  in  race  a-lations  match  those  in 
the  a‘st  of  the  world.  In  the  Balkan  situation.  I’ll  Ix't 
that  not  one  in  a  hunda-d  Anx-ricans  can  tell  which 
group  is  the  Muslims.  I’his  is  partly  their  fault, but  it’s 
partly  our  fault,  Uk).” 

I'he  a-porting.  Fallows  said,  gives  pe«)ple  a  bleak 
view  ol  government ,  business,  social  affairs,  ajat  ions 
among  genders  aiul  races,  and  international  affairs. 
“People  think  things  are  w«)rse  than  they  actually 
aa-,”  he  ci)ntemletL 

The  speaker  blamed  the  elitism  of  the  ll.S.  media 
for  the  widening  se  paration  Ix-tween  journalists  anti 


editors  anti  their  audiences.  “  I’he  pn)fessionalism  of 
elite-level  journalism  and  the  pay  awoluiion  for  a 
narn)w  layer  of  star  jx-ople  has  made  the  com¬ 
manding  heights  of  journalism  detacheil  from  most 
of  American  life,”  he  said.  "'I’his  professional i.sm 
makes  journalists  think  of  how  things  affeet  the  pa)- 
fessional  class  on  up  nither  than  the  aa-a  where 
most  Americans  live.” 

As  a  a*sult,  oalinary  Americans  aa-  turning  away 
from  the  media,  which  no  longer  sc-rve  as  “demo¬ 
cratic  glue,”  Fallows  warned, claiming  that  the  Super 
bowl  is  moa-  of  a  unifying  force  for  Americans  than 
the  media.  'I’his,  he  said, 
has  led  to  an  effort  by  the 
news  media  to  a-tain  a-ad- 
ers  and  viewers  by  filling 
space  and  air  with  enter¬ 
tainment,  “trying  to  fight 
entertainment  by  embrac¬ 
ing  it.” 

Instead,  he  suggested, 
why  not  make  straight 
news  stories  entertaining':' 

I’he  bind  in  which  the 
print  media  find  them¬ 
selves  can  be  traced  largely  to  pre.ssua-s  brought  on 
by  space,  money  anil  technology.  Fallows  .s;ud.  With 
a-cent  ilownsiz.ing  in  the  business,  he  .saki,  new.spa- 
|X-rs  anil  magazines  have  had  to  IxmI  ilown  articles. 
I’here  also  is  a  fear  that  they  will  lo.se  nailers  as 
technology  ilraws  them  to  other  sources  of  infor¬ 
mation,  he  added. 

“We  could  say  that  these  things  are  not  our  fault, 
but  almost  everything  elsi-  in  the  choices  we  make 
anil  the  influence  we  have  lor  giMKl  or  ill  comes 
from  the  a-alm  of  |x-rsonal  value,  habit,  choice, 
eiK-rgy  .  . .  anil  the  ethics  that  .SF|  talks  al>out,”  Fal¬ 
lows  obsc-rveil.  “bather  than  being  ilictated  to  by 
these  external  forces  .  .  .  the  ihanges  can  come 
from  us.  'I’hea-  is  no  business  reason  we  have  to 
make  reailers  feel  like  s|x-ctators.  Actually,  it  will  lx- 
Ix-tter  for  our  busine.ss  if  we  make  them  feel 
involveil  in  public  life  anil  the  news.” 

Fallows  acknowledged  that  the  burgeoning  gap 
between  professionals  anil  the  bulk  of  the  i^opula- 
tion  also  affects  other  American  institutions  but 
argued  that  the  news  inilustry  can  overcome  the 
trenil  by  .sta-ssing  a-|>orting  that  covers  segments  of 
society  with  diffea-nt  lifestyles  and  eilucation  levels 
—  ‘jxople  not  like  oursi-lves”  —  in  the“cla.s.sic”tra- 
ilition  of  journalism. 

Keaction  to  Fallows’ adilress  was  generally  favor¬ 
able. 


Media  people  are 
losing  touch  with 
the  people  they're 
supposed  to 
serve,  he  says 


“IJjis  ptvfessioncilism 
makes  journalists 
think  of  how 
things  affect  the 
professional  class  on 
up  rather  than  the 
area  where  most 
Americans  live" 
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“I'm  a  little  moa*  optimistic  al^uit  the  news  busi¬ 
ness  than  he  is.  hut  he  was  mostly  on  tarKet,"  siiicl 
Phil  Reeoal,  omhiKlsman  for  the  /v»7  Worth  Star- 
Telcyrani  aiul  its  former  ass(K'iate  editor.  “I  agree 
with  a  lot  of  what  he  said.” 

Outgoing  SPj  pnrsitlent  Sieve  Oeimann  com¬ 
mented:  ■ 'llie  puhlie  wants  us  to  do  iK’tter.  If  we 
don't,  we're  in  for  a  long  fight  that  we  will  lo.se. 
Iliere  is  a  majority  in  this  country  that  wants  to 
a’striet  the  pa’ss.  If  that  hapjx’ns,  we  will  have  lost 
the  foundation  on  which  this  country  was  built.  We 
will  lo.se  the  l-'irst  Amendment." 

Jeffa-y  r.  Hunt,  a  Salt  Hike  (aty  media  attorney, 
.said  I'allows  was  urging  the  press  to  “reg;tin  the 
e.steem  it  has  lost.” 

“Me  sjiid  some  im|'K>rtant  things  and  he  was  less 
critical  than  I  expected,”  siiid  Dan  (larvey,  a  journal¬ 
ism  professor  at  California  State  University,  Ixmg 
Ik-aeh. 


Really  Full 
Disclosure 

J AMI'S  l•■ALl,OWS,Wll()  inveighed  recently  ag;iinst 
what  he  termed  a  harmful  elitism  among  American 
journalists,  demonstrated  in  his  maga/ine  just  how 
elite  they  are. 

In  an  adda’ss  to  the  Society  of  Pn)fes.sional  Journal¬ 
ists  in  Denver,  the  editor  of  ILS.  Neivs  &  Woild  Kefxnl 
diseu.vsed  the  mag;i/ine's  new  |>oliey  of  full  diselosua'  of 
outside  earnings  by  staffers.  Ilie  maftazine’s  (Xt.  6  is.sue 
listetl  the  s|x-aking  fees  staffers  a-eeived  in  the  first  half 
t)f  this  year. 

Uading  the  li.st  in  dollar  amounts  was  I'allows  him- 
si'lf.  He  axeived  $,k),(K)()  fnun  Arizona  State  University's 
Centennial  Visiting  I'ellowship  and  a  total  of  $1.^, SIX)  for 
apixanmees  at  five  other  venues.  Susan  (Iregory 
Hiomas  got  $  I  ,H(K)  form  the  I  Iniversity  of  Mi.ssouri; 
RiehanI  Z.  Chesnoff,  $I,(KK)  from  the  University  of  Hart¬ 
ford;  Kenneth  r.  Walsh,  $2,0<K)  from  the  National  A.vs(xia- 
tion  of  I'edenilly  lm|raeted  .Schools;  and  Joseph  P 
.Shapiro,  a  total  of  $.^.()(K)  fnmi  the  Rehabilitation  Insti¬ 
tute  of  Chicago  at  Nrjrthwestem  University  Medical  Cen¬ 
ter  and  the  Di.sahility  Awaa’ness  Council  of  Western 
Michig:in. 

Other  staffers  a-eeiving  honontriums  included  Dana 
Hawkings,  University  of  Texas,  El  Pa,so,  $5<X);  Ron  Covey, 
South  Carolina  Press  A.ssociation,  $2(K);  Amy  Hernstein, 
Southern  Methodist  University,  $2,0(X);Thomasl'(xh, 
Keith  Moore  Associates,  $500;  and  Peter  Cary,  North  Car¬ 
olina  State  University,  $500. 

An  editor’s  note  said  the  magazine  has  revised  its 
ethics  rules  to  “limit  further  the  circumstances  under 
which  reporters  can  accept  payment  for  speaking.”  No 
staffer,  it  went  on,  can  take  money  from  a  group 
involved  in  a  controversy  the  publication  might  cover. 
When  fees  are  received  for  approved  engagements, 
speakers  must  make  periodic  public  disclosures. 

“The  logic  behind  this  listing,”  Fallows  wrote, “is  simi¬ 
lar  to  the  ‘sunlight  is  the  best  disinfectant’  precept  by 
which  politicians  are  forced  to  reveal  their  contributors, 
or  publicly  held  corporations  are  forced  to  list  executive 
salaries.”  —  M.L.  Stein 


Ombudsman 
Offer:  Conscience, 
Detachment 

An  ombudsman  provides  a  new.s|va|xr 
with  a  “conscience”  and  the  detachment 
a*c|uia-d  to  maintain  a-ader  cadibility  — 
.something  editors  can’t  provide  — 
according  t<»  a  fonner  Wushiii^lon  Ihfst  ombud.v 
man. 

“In.siders  aa-  inescapably  Imsed,”  said  Joann  Byrd, 
cura-ntly  editorial  page  editor  at 

Former  Washington  the  .Seanle  l\Kst-lutelUfiencer.  -you 

Post  reader  **^^‘*^*  some  dis¬ 

tance  to  li.sten  a-s|X’cifully  to  a 
representative  complaint  aiul  take  it  seriously.” 

found  solutions 

_  and  Remedies:  A  New  DK)k  at 

Accountability  in  the  News 
Media,”  at  the  annual  convention  of  the  ,S<xiety  of 
Pn)fe.ssional  Journalists  earlier  this  month. 

lY-ople  who  believe  they’ve  Ix-en  hurt  by  a  news 
story  need  |xrsonal,  even-handed  attention,  Byrd 
.said,  adding:  “As  much  as  we  try  to  lx  o|X‘n-minded 
alx)ut  our  own  work,  when  |Xople  complain  alx>ut 
it,  we  aa‘  defensive  ....  We  start  out  assuming  we 
are  right  and  they  just  want  the  story  done  their 
way.” 

Becau.se  ombud.smen  do  not  evaluate  their  own 
work,  Byal  explained,  they  bring  to  newsnK)ms 
what  editors  cannot:  a  fresh  eye  that  can  s|X)t  things 
writers  mixs. 

Moa-over,  she  said,  the  ombudsman’s  indepen¬ 
dence  allows  her  to  di.siign‘e  with  a  complainant. 
“Sonxtinx's,”  she  acalled,  “I  said  the  Wcishinf>toti 
l\)Sl  was  right.  If  an  editor  had  stiid  that,  it  would 
have  Ixen  written  off  as  defensiveness  or  airo- 
ganee,  or  ilistanee.” 

An  ombudsman  also  can  Ixnefit  a  newspa|XT,  she 
saitl,  by  finding  such  solutions  such  as  a  letter  to  the 
editor,  an  op<d  piece,  a  meeting  with  an  editor,  or  a 
mention  in  the  ombudsman’s  column. 

And  (xeasionally,  the  omIxJusman  can  explain 
how  things  hap|x*n  within  the  newspaper  and  can 
prepare  readers  to  deal  with  the  media  in  the  future. 

Although  omixiusmen  have  no  authority  “except 
moral  authority,  they  can  exert  influence,”  the  pan¬ 
elist  s;iid,  citing  the  />w/  as  an  example.  “I  could  not 
make  anything  hap|xn,  but  I  raised  a  numlxr  of 
issues  that  got  talked  alxiut  the  next  time,"  she 
recalled.  “1  got  some  conversations  going  and  some 
policies  written.” 

One  of  her  efforts  was  to  help  readers  and 
sources  understand  what  they  can  expect  from  a 
reporter  or  photographer,  and  what  they  cannot 
expect.  Another  was  to  let  the  public  know  that  the 
newspaper  is  open  to  outside  views  “and  that  it  may 
not  be  perfect  in  every  way.” 

(See  Ombudsman  on  page  53) 
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Under  Fire 
On  Campus 


S  STUDENT  GOVERNMENTS  ARE  trying  to 
control  college  newspapers,  administrators 
are  out  to  censor  them,  and  competing 
commercial  papers  want  to  limit  their 
expansion  beyond  campus  borders. 

The  nation’s  campus  journalists  and 
their  advisers  are  under  siege  as  they  converge  this 
week  in  Chicago  for  the  semiannual  College  Media 
Adviser’s  convention. 

The  issues  confronting  student  journalists  are  a 
reprise  of  problems  in  past  years,  but  they  seem 
more  pressing  this  year  because  the  campus  press  is 
more  visible  in  the  media.  The 
commercial  press  in  recent 
years  has  used  campus  jour¬ 
nalists  as  a  research  resource, 
often  quoting  the  students  or 
interviewing  them  on  high- 
profile  stories. 

The  Harvard  Crimson 
offices  were  surrounded  by 
cameras  two  summers  ago 
when  a  student  killed  herself 
and  stabbed  her  roommate. 
The  Stanford  Daily  has  cen¬ 
sored  itself  after  Chelsea  Clin¬ 
ton  arrived  on  the  Palo  Alto,  Calif.,  campus  followed 
by  a  battalion  of  cameras  and  computers. 

That  new  visibility  is  what  prompted  the  Univer¬ 
sity  ofTexas  system  to  try  manipulating  the  flow  of 
information  from  its  feisty  student  newspapers. 

A.  Robert  Giddings,  the  system’s  attorney,  is  qui¬ 
etly  pressuring  its  nine  college  and  university 
papers  to  abide  by  a  U.S.  Supreme  Court  decision 
that  gave  high  schools  the  right  to  play  censor. 

The  Daily  Texan,  based  at  UT  in  Austin,  is  leading 
a  student  newspaper  coimterattack  to  prevent 
administrators  from  appointing  people  to  edit  or 
review  copy. 

Giddings  has  simply  suggested  that  UT  adminis¬ 
trators  appoint  newspaper  advisers  who  might  rein 
in  student  journalists. 

Joyce  Prock,  for  example,  was  named  Texas  Colle¬ 
giate  Adviser  of  the  year  in  1993  and  eased  out  of 
her  job  one  year  later. 

“She  put  her  job  on  the  line  for  her  students,”  said 
Mike  Hiestand,  a  staff  attorney  for  the  Student  Press 
Law  Center. 

Miami  University  of  Ohio,  meanwhile,  has  asked 
the  Supreme  Court  to  review  a  state  court  decision 
giving  the  Daily  Student,  the  campus  newspaper, 
the  right  to  cover  campus  courts.  Frustrated  by  the 
university’s  refusal  to  allow  it  to  review  records  of 


Beseiged  by 
special  interests, 
campus  journalists 
learn  the  craft 
under  battle 
conditions 


student  disciplinary  cases,  the  paper  went  to  court 
for  records  of  the  proceedings. 

TOWN-GOWN  BATTLE  ROYAL 

The  most  contentious  fight  is  in  Ames,  Iowa, 
where  the  Ames  Daily  Tribune  is  locked  in  a  grim 
legal  showdown  with  the  Iowa  State  Daily. 

The  Tribune  is  demanding  the  tight  to  distribute 
a  free  shopper  on  the  Iowa  State  campus  and  wants 
to  prevent  the  student  paper  from  circulating  off 
campus.  The  Daily  says  it  needs  to  sell  ads  off  cam¬ 
pus  to  survive.  The  Tribune  says  the  student  paper 
should  not  be  allowed  to  compete 
against  a  commercial  paper  because  it  is 
financed  by  public  funds. 

Student  editors  across  the  country 
began  circulating  a  petition  earlier  this 
month  demanding  that  the  Daily  Tri¬ 
bune  back  off 

“Your  attack  on  the  Daily  is  ethically  reprehensi¬ 
ble,”  they  said  in  an  open  letter  to  Michael  G.  Gart¬ 
ner,  editor  of  the  Ames  Tribune. 

“By  limiting  the  Daily's  ability  to  compete  feirly 
in  the  Ames  maricet,  you  may  ultimately  force  it  out 
of  business. 

“We  fear  that  it  would  not  be  the  only  paper  to 
fall  victim  to  professional  local  newspapers  seeking 
to  dampen  the  voice  and  advertising  clout  of  college 
newspapers.” 

STUDENT  GOV'T  WOES 

Campus  papers  at  many  schools  depend  partly 
on  student  fees  doled  out  by  student  associations  or 
student  government  organizations  —  which  often 
dislike  bad  news  and  try  to  pressure  student  jour¬ 
nalists  into  more  positive  coverage,  before  going 
after  their  funds. 

At  the  University  of  Connecticut,  the  Undergrad¬ 
uate  Student  Government  passed  a  resolution 
demanding  that  the  Daily  Campus  allow  campus 
politicians  on  the  staff.  The  paper  allows  student 
governors  to  submit  op-ed  pieces,  but  is  barring 
them  as  staff  writers. 

The  question  now  is  whether  the  student  politi¬ 
cians  will  withhold  student  fees  routinely  appropri¬ 
ated  to  the  Daily  Campus. 

The  Student  Organization  at  Kean  College,  in 
Union  County,  N.J.,  closed  down  the  Indedepen¬ 
dent,  the  campus  newspaper,  which  has  a  history  of 
criticizing  college  politicians,  who  want  the  right  to 
appoint  editors  and  reporters. 

The  Student  Organization  said  it  might  reopen 
the  Independent  as  a  political  newsletter. 


"She  put  her 
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The  American  Press  Institute's 
Executive  Development  Program 

The  first  and  still  the  most  popular  advanced 
management  program  for  newspaper  executives 

Here  are  the  names  of  just  a  few  of  the  more  than  700  alumni  of  API's  Executive  Development  Program: 

l.uwrc'lKL- J.  Aldrii'h.  I’ri,si(lciil,  lusiDn  Nc\vsp;\|H.Ts,  liu.,  Tuscon,  AZ;  Ricliitrd  I'.  AR|«)rt,  Dircctor/Siippnrt  ;ind  Development,  Morris  ( iomiminientions 
(!or|).,  Aiiiitism,  ( >'A;  \ll>ert  l'tpp;tii  Aiimisl,  111,  President,  Richmond  i\e\vs|wpers  Inc.,  Richmotid,  \'A;  ( iilhert  1 1.  Ihtilon,  I'Accmive  I'ditor,  The  Dallns 
MoniTni;  News,  Dallas,  TV;  jiidith  I'.  I>arr\,  .Managint;  Director,  The  New  Ndrk  Times,  New  York,  NA;  John  I'.l'.  IJaner,  \lee  President,  Division  Mana!;er, 

I  hoinson  Newspapers,  Des  Plaines,  11,;  David  Uialis,  (iontroller.  Journal  and  (ionstitmion,  Atlanta,  C.A;  John  lllevrnd,  Mcc  Presiilem/Marketini;  Director, 

I  lie  Orlando  Sentinel,  Orlando,  11,;  William  lilock,  Jr.,  President,  liiledo  Blade  (.ompany,  liiledo,  01 1;  Lorraine  I'.  Branham,  Senior  Mce 
President/I'xecntive  I'ditor,  lallahassee  Democrat,'‘liillahassee,  I'l.;  David  T'.  Bnekey,  (a)tnroller/Newspa|K-rs,  Scripps  I  loward,  ( '.incinnati,  01 1;  W  inston  A. 
Burrell,  Pnhiisher,  I  he  Key  West  (ati/en,  key  West,  I'L;  T'raticis  B.  (iiHitnlis,  Jr.,  .\ssistam  Mana^ini;  T'dilor/News,  The  W’ashini;ton  Times,  W'ashimtton, 

DC.;  Rohert  J.  Dnnn,  ( irotip  Pnhiisher,  Thotnson  Newspapers,  Steiilietiville,  Oil;  (iharles  (i,  Kdwards,  Jr.,  Pre#iident  ami  Pnhiisher,  The  Des  Moines 
Register,  Des  Moines,  l  A;  David  J.  l;,nsta<l,  Aihertisini;  Dirextor,  'The  Commercial  .A|>peal,  Memphis,  TN;  Michelle  J.  Foster,  Mce  President/Market 
Development,  ( iannett  (!o.,  Inc.,  .Arlington,  \'\;  Charles  M.  (iahrielson,  Pnhiisher,  L'S.A  W'eekeiul,  New  York,  N^';  Artiold  1 1.  (iarson,  Presidcnt/Pnhlisher, 
Argns  I  .eader,  Sionx  Falls,  SD;  l.otiis  J.  ( iolden,  A'ice  Presiilent,  The  1  lartlord  Conrant.  I  lartlord,  CTT;  l^anla  C.  Crogan,  Business  Manager;  Jonrnal  and 
Constitution,  Atlanta,  CA;  ( ieorge  A.  (iiitierre/,,  Mce  President  ot  .Ativertising,  .Austin  Ameriean-Statestnan,  .Austin,  TX;  John  I  laile,  I'ditor,  The  Orlando 
Sentinel,  Orlando,  F'L;  (iharlotte  11.  I  Fill,  Managing  I'ditor,  Newsday,  Melville,  N A  ;  Jane  F',.  1  lealy.  Managing  I'ditor,  The  Orlando  Sentinel.  Orlando.  F'l ,; 
Catherine  F'.C;.  I  lenn,  Mce  PresidentA  iorporate  and  Legal  At't'airs,  The  Boston  (ilohe,  Boston,  MA;  Larry  L.  1  lot't'man.  Alee  President/Prodiiction,  <  )ttaway 
Newspapers,  Inc.,  Camphell  I  lall,  NA;  James  1 1.  1  lorton,  ( iirciilation  Director,  Tampa  Trihime,  Tampa,  F'L;  Curt  AT  Jacohs,  Circulation  Alanager,  The 
Madison  Courier,  Madisoti,  IN;  John  (I.  Joly,  Director  ot  Pnhlic  .At't'airs,  Seattle  Post-Intelligencer,  Seattle,  AA'.A;  Michael  1).  Jtmg,  Advertising  Director, 
F'lorida  TOD.AA',  Alelhonrne,  F'L;  limnie  L,  Kat/.,  I'ditor  and  A'ice  President, 'The  Orange  County  Register,  Santa  Ana,  C.A;  Daviil  R.  Kendall.  Chief  '• 
Financial  Officer,  Datlona  Beach  News-Journal,  Daytona  Beach,  F'L;  Alarlene  1 1.  Kler,  Manager,  Production  Systems,  The  Charlotte  Ohsener,  (iharlotle, 
N’C;  I  .eonard  L.  Kurt/,,  Business  Alanager,  1  he  News-Sun,  AA'aukegan,  IL;  Barry  R.  l.aRiK'he,  Circulation  Director,  lelegram  N  (ia/ette,  AA'orceselet,  M.A'; 

Ly  nn  AA'iHid  Lange.  Display  Ailvertising  Alanager,  Strn-.Seminel,  Delray  Beach,  F'L;  Ralph  F',.  Langer,  F'.xecutiye  Vice  President  anil  I'ditor;  The  Dalh'ts 
Morning  News,  Dallas,  TX;  Allred  S.  Larkin,  Jr.,  Managing  I'ditor/. Administration,  The  Boston  (ilohe,  Boston,  ALA;  Jean  Latremouille,  (iireulation  Direilor, 
The  (ia/ette,  Alontreal,  (^)uehec,  (ianada;  David  (j.  Manshiji,  Pnhiisher,  'The  Advoc-ate,  Baton  Rouge,  L.A;  RolK-rt  (i.  McOruder,  F'.xecmive  I'ditor,  Detroit 
Free  Press,  Detroit,  All;  John  C.  AIcKeon,  Mce  President/. Advertising,  Newsday,  Melville,  NA;  Janet  F'..  .AlcMillan,  Senior  Alanaging  F'.ditor,  (iannett 
Suhurhan  Newspapers,  Inc.,  AA'hile  Plains,  NA;  Linda  Riley  .Alitchell,  Mce  President/Chiet  Financial  Otticer,  .Star  Trihune,  .Alinneapolis,  AIN;  Dehhie 
Panlenhurg,  Director  ot  .Advertising,  The  Idaho  Statesman,  Boise,  ID;  Joan  Praiss,  Director  of  Planning/. Administration,  The  Philadelphia  lm|uirer,' 
Philadelphia,  P  A;  Dehhie  M.  Price,  A’ice  Presidem/F'.xecutive  F'.ditor,  F'ort  AA'orth  Star-'lelegram,  F'ort  AA'orth,  TX;  'Thomas  F'.dward  Rinex,  Pnhiisher, 
Messenger-lmpiirer,  OwenslKmi,  KA';  Rossana  Rosado,  F',ditor-in-Chief,  F',1  Diario  La  Prensa,  New  A'ork,  NA';  Craig  (',.  Standen,  A'iee  President/.Alarketing 
and  Advertising,  .Scripps  I  loward,  (rmcinnati,  (II 1;  Francis  F'..  Straus,  .Alarketing  Manager,  The  New  A'ork  Times,  New  A'ork,  NA';  Benjamin  B.  Taylor, 
Puhlisher/Chiet  Operating  Olficer,  The  Boston  (ilolK-,  Boston,  ALA;  (Jordon  liimpkins,  A’ice  President  ;md  Chief  Operating  Offieer,  Thomson  Newspapers 
Ltd.,  liironto,  Ontario,  Canada;  Ann  P.  Turnhach,  A'ice  President/I  luman  Resources,  1  louston  Chronicle,  I  louston,  TX;  1  larry  M.  AA'hipple,  President  and 
Pidtlisher,  The  Cincinnati  F',m|uirer,  Cincinnati,  01 1;  Larry  AA'illiams,  Managing  F'.ditor,  Knight-Ridder  N'ewspa(KTs,  AA'iishington,  DC 

Here's  a  sampling  of  the  forward-thinking  companies  that  turn  to  API  for  top-executive  training: 

Boone  Newspapers,  Inc.,  Tuscaloosa,  .AL;  Phoenix  N'ewspa|i};rs,  Ine.,  Phoenix,  AZ; 'Tucson  Newspapers,  Inc.,  Tucson,  AZ;  Donrey  Media  Croup,  F'ort  Smith, 

AR;  Los  Angeles  Times,  Los  Angeles,  C.A;  limes  Mirror  Co.,  Los  Angeles,  C.A;  .AlcClatehy  NewspajK-rs,  Sacramento,  C.A;  San  Jose  .Alercurx  News,  San  Jose, 
C.A;  'The  Orange  County  Register,  Santa  .Ana,  C.A;  Caipley  Los  Angeles  NewspaiKTs,  litrrance,  C.A;  RiK-ky  Mountain  News,  Denver,  (iO;  The  Denver  Post, 
Denver,. CO;  The  1  lartlord  Courani,  I  lartlord,  C'T;  'Thotnson  Newspa|KTS,  Statnlord,  C'T;  Knight-Ridder  Newspajters,  AAli.shington,  DC;  The  AA'ashington 
Post,  AA’ashington,  DC;  The  AA’ashington  Times,  AA'ashington,  DC;  F'lorida  TOD.AA,  Mellxuirne,  F'L;  'The  Miatni  1  lerald,  Miami,  F'L;  The  Orlando- Sentinel, 
Orlando,  F'L;  latnpa  Trihtme,  Tampa,  11,;  Journal  and  Constinttion,  .Atlanta,  C.A;  .Alorris  Cotnmunications  Corjxmttion,  Augusta,  (i.A;  The  Des  Moines 
Register,  Des  Moines,  1  A;  The  Idaho  Statestnan,  Boise.  ID;  Chicago  'Trihune,  (Chicago,  IL;  The  Wichita  F'.agle,  AAlchita,  KS;  Lexington  1  lerald- Leader, 

I  .exington,  KA ;  The  Boston  ( ilolte,  Boston,  .ALA;  lX.’troit  Free  Press,  Detroit,  Ml;  Star  Trihune,  Minneapolis,  .AIN;  The  (Charlotte  ( )hserver,  (iharlotte,  NC;  Ute 
Santa  F'e  New  Alexiean,  Santa  F'e,  N.Al;  Reno  Ca/.ette-Joumal,  Reno,  NA';  Ottaway  N'ews|ya|K'rs,  Inc.,  Cam])lK’ll  1  lall,  NA;  Newsday,  .Alelville,  NA’;  New  Adrk 
Newsday,  New  Aork,  NA’;  New  Adrk  Daily  News,  New  A’ork,  NA;  The  New  Adrk  Times,  New  A'ork,  NA';  1  learst  N'ewspa(K’rs,  New  Adrk,  NA;  (iannett  Suhurhan 
Newspapers,  Inc.,  AA'hite  Plains,  NA’;  Scripps  1  loward  Newspapers,  Cineinnati,  01 1;  'The  Citicinnati  F'.nipiirer,  Cincinnati,  01 1;  The  Plain  Dealer,  Clexeland, 

OI 1;  The  Oregonum,  Ponland,  OR;  The  Philadel|Jiia  Inquirer,  Philadelphia,  PA;  Pittshurgh  Post-(ia/.ette,  Pittshurgh,  P.A;  The  Commercial  .Ap|K'al,  Memphis, 
TN;  The  Dallas  .Alorning  News,  Dallas,  T.X;  I  louston  Chronicle,  I  louston,  TX;  (iannett  Company,  Inc.,  .Arlington,  A’.A;  Landmark  CommunicatiiHis  Ihc., 
N'ortolk,  A’.A;  The  Alrginian-Pilot,  Norfolk,  A’.A;  Richmond  Newspa|>ers,  Inc.,  Richmond,  A'.A;  Seattle  Post-Intelligencer,  Seattle,  AA’.A;  The  Spokesman-Review, 
Spokane,  AA  A;  Alilwaukee  Journal  ,Sentinel,  Milwaukee,  AA'l;  The  F'.dmonton  Journal,  F'.dtnonton,  Alherta;  Ilmes-Colonist,  Victoria,  British  Colutnhia;  Southam 
Newspa|K'rs,  Don  Alii  Is,  ( Intario;  Thomson  Ncwspa|K'rs,  I  ,td.,  liironto,  (  fntario;  The  (  ilohe  and  .Alail,  liironto,  (  )ntario;  F.l  Nuevo  Dia,  San  Juan,  Puerto  Rico 
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'nnc  hidelKncient  staff  fought  fclMv  itl  i 
back  witli  a  four-page  alternative  •' 
paper,  Not  The  Independent,  TTlClTkfit,  J 

that  was  financed  by  the  student  ultiniCltdlV  i 
journalists  and  their  alumni.  ^  •' 

“What  Student  Org  wants  Oj  htlS 

is  for  Kean’s  press  to  act  as 
official  cheerleaders, "  the  underground  pa|x*r  sjiid  in 
an  editorial.  “'ITiis  is  a  slap  in  the  face  to  the  student 
body,  the  administration  and  the  faculty.” 

Tlie  Ihresher,  the  student  newspaper  at  Rice  Uni¬ 
versity,  published  a  newspaper  full  of  blank  spaces 
to  pn)te.st  the  formation  of  a  student  media  activities 
office  and  the  threat  it  R-presented  to  editorial  inde¬ 
pendence. 

'file  emptiness  convinced  the  dean  of  student 
affairs  to  meet  with  the  student  editors  and  hear 
tlieir  grievances. 

'llie  student  media  office  was  cR-ated  last  year 
after  the  Ihresher  published  a  sexually  laden  par- 
(xly  of  Cdumour  magazine's  featUR*,Top'Ien  Uollege 
Women,  which  included  a  Rice  senior.  'I’he  admi¬ 
nistration,  embamessed,  disciplined  several  editors. 

AD  DILEMMA 

('.ampus  newspapers  are  fertile  territory  for 
activists  .seeking  to  promote  causes.  Student  new.s- 
paiXTs  often  debate  whether  to  publish  advertising 
material  they  know  is  inaccurate. 

'Ilie  most  controversial  material  comes  from  a 
('.iilifomia  group  that  buys  ads  that  try  to  debunk 
the  Holocaust  in  World  War  II. 

'flic  Human  Life  For  Alliance  of  Minnesota  is  the 
latest  organization  to  test  free-speech  advocates  at 
campus  papers.Tlie  pto-lifc  group  allt*ges, among  other 
tilings,  that  single,  African-American  woman  are 
moR*  likely  than  white  women  to  become  pR-gnant. 

(Campus  papers  are  debating  how  much  input 
the  editorial  department  should  have  in  advertising 
decisions,  which  are  often  made  by  student  editors. 

SELF  CENSDRSHIP 

Student  journalists  often  struggle  with  issues  that 
might  embarrass  their  publicatit)n.  For  example, 
Sidelines,  at  Middle  Tennessee  State  University,  in 
MurfR‘esbon),Tenn.,  decided  iifter  weeks  of  discus¬ 
sion  not  to  disclose  to  readers  why  the  editor  had 
been  asked  to  resign. 

Tlie  editor,  who  was  on  probation  for  a  drug  con¬ 
viction  in  another  state,  left  the  paper  after  police 
arrested  him  on  a  second  dmg  possession. 

Sidelines  editors,  believing  the  student  editor 
would  go  to  jail  if  the  authorities  learned  that  he  had 
violated  his  probation,  published  a  short  story 
announcing  his  resignation  without  mentioning  the 
dmg  conviction. 

CHELSEA  NEWS 

The  Stanford  Daily  declared  a  policy  that  its 
celebrity  freshperson,  Chelsea  Clinton,  would  be 


By  limiting  the  Daily's 
ability  to  compete 
fairly  in  the  Ames 
market,  you  may 
ultimately  force  it  out 
of  business” 


hf>  A  rnp<  persona  non  news,  and  be 

treated  like  a  “normal  student.” 
OU  may  Carolyn  Sleeth,  editor  in  chief, 

hrrp  it  nut  even  fiRxl  Jesse  Oxfeld,  a  colum¬ 
nist,  when  he  tried  to  violate  the 
I  ness”  polity 

llie  first  daughter  was  in 
sch(X)l  for  two  weeks  when  the  New  York  Daily 
News  R-ported  that  Stanford  had  used  her  to  recruit 
Dahntay  Jones,  a  higli  sch<x)l  basketball  star  fR)m 
Tamton,  N.J.  “She  told  me  Stanford  was  the  place  to 
be,” Jones  explained  after  opting  for  another  school. 

After  some  R*flection,  the  Stanford  Daily  ran  a 
story  about  the  R'CRiiting  effort. 

RACE  MATTERS 

At  Arizona  State  University,  the  State  I^‘ss  real¬ 
ized  it  went  t(M)  far  with  a  cart(K)n  of  a  police  offi¬ 
cer  anvsting  an  African-American  student  in  the 
rape  of  two  women. 

“What  happened  to  those  inncK'ent  days  when  all 
we  did  was  anxrst  you  kids  for  drive-by  shootings?” 
the  officer  asks  as  he  drags  the  black  student  away 
in  handcuffs.  The  cartenm  made  no  mention  of  the 
fact  that  one  of  the  two  susjxx'ts  in  the  case  w:is 
white. 

Editor  Ray  Stern  aiiologized  for  not  understand¬ 
ing  the  drive-by  sh(x>ting  R'ference  might  lx  used  to 
indict  African  Americans  “rather  than  juvenile  crim¬ 
inals  of  all  ethnic  backgn)unds.” 

SUBPDENA  THIS 

Police  departments  in  recent  years  have  used 
their  subi-xxna  power  to  persuade  student  publica¬ 
tions  to  help  out  with  investigations,  a  pnxess  used 
routinely  in  nondemcxratic  countries. 

The  New  York  City  police  department  is  being 
criticized  for  issuing  a  subptxna  to  C.hristThe  King 
High  School  in  Middle  Village,  Queens,  for  copies  of 
the  sch(M)rs  yearl')(M)ks  that  date  back  to  1975. 

'Fhe  yearbooks  pnwide  a  pictuR*  lineup  of  5,600 
former  students  who  might  be  involved  in  an 
unsolved  crime. 

Steven  Weiner,  the  school’s  attorney,  said  the 
.seaR'h  was  an  invasion  of  privacy  and  has  been 
fighting  the  subpoena  in  the  state  SupR*me  C'ourt 
in  Manhattan. 


Murdoch  Markets 

Rupert  MURIXX:H’S  news  Cx)rp.  lias  fi)rmed  a  new 
U.S.  marketing  division.  News  America  Mariceting. 
It  consists  of  four  businesses:  News  America  FSI 
(free-standing  inserts);  Actmedia  Inc.  (in-store  promo¬ 
tions);  Dimac  Mariceting  Corp.  (direct  mariceting);  and 
News  America  New  Media  (telemarketing).  Aus¬ 
tralian-based  News  Corp.’s  chairman  and  CEO,  Rupert 
Murdoch,  named  Paul  Carlucci  as  chairman  and  CEO 
of  the  new  division. 
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OCTOBER  1997  SPECIAL 

Ifd  ncu'siulfH’r  is  looking 
Joi  n  wnylo  tliroiv-oni  sonic 
oj  Ihosc  'sficcinl  scclions’ 
(lull  arc  not  so  ‘sjiccinl  , 
then  fin's  is  flic  irny  to  go. 

-  Decatur  lleralil  M  imes 


FamUy  Vacation  Incentive  Awards 
Help  Build  Newspaper  Revenues 


Now  you  can  boost  your  bottom 
line,  gain  a  genuine  competitive 
edge  in  your  market  area,  and  send 
local  advertisers  and  shoppers  on  a 
fabulous  resort  vacation,  it’s  the 
Vacation  Perks  promotion  from 
Crown  Marketing  Group,  the  leader 
n  individualized  travel  incentives. 


Yoni  cjlort  to  licli>  ns 
iiicicnlicd  onr  i  ci'cnnc  hy 
^■lOO.OOO  oi’cr  Inst  Iniic/Jnly. 

\Vc  thought  oni  oi  iginnl 
jnilci  oj  vncntions  icoiihl  he. 
enough  hiifthc  icny 
Ihc  sales  stnJJ  niKl  onr 

(idrei  tisersi  esiioiuled, 

nu-  had  to  double  oiii  order. 

1  lit*  llimlsvilli-  Imifs 


Onr  stnJJ'nnd  nieirhniits 
have  responded  eery 

positively  to  your  enentions. 

Wchnve  generated 
$  1 70,000  in  neiv  business 
from  I  I7i  ndeertisei  s. 

-  l  lTi'Ciianil  Kai)iils  t’rcss 


CMG’s  three-  and  four-day 
vacation  packages  feature  deluxe 
accommodations  for  two  adults 
and  up  to  three  children  at  premium 
hotels  such  as  Hyatts,  Hiltons, 
Marriotts,  Radissons  and  major 
independents.  They  typically 
include  a  host  of  special  amenities 
such  as  a  travel  gift,  full  American 
breakfast,  a  complimentary  round 
of  golf  for  two,  discount  coupons 
and  tickets  to  a  popular  local 
attraction. 

Just  the 

value-added 
incentive 
you  need  to 
increase 
incremental 
dollars 


CMG  offers  affordable  family 
resort  vacations  to  more  than  150 
destinations  throughout  the  U.S., 
Canada,  Mexico,  the  Caribbean  and 
Europe.  These  packages  have  been 
proven  to  be  an  effective  way  to; 

•  add  incremental  dollars 

•  increase  value-added  selling 

•  boost  commission  revenue 
for  inside  salespeople 

.  build  traffic  for  advertisers 


To  learn  more  about  Crown 
Marketing  Group’s  vacation  incen¬ 
tive  program  call  Suzanne  Winfield 
at  (800)  847-2340  ext.  233. 

Vacation 
Perks. 

Incentives  that  go  the  extra  mile. 


BY  MARK  WITHERSPOON 


Advisers 
The  Middle 


EDIA  ADVISERS  ARE  stuck  in  the 
middle. 

They  are  criticized  and  castigated 
by  administrators,  faculty,  staff,  pro¬ 
fessional  journalists  —  and  even  the 
students  they’re  trying  to  help. 

But  you  won’t  hear  them  whining  about  a  posi¬ 
tion  that  places  them  squarely  in  the  center  of  many 
of  the  controversies  in  universities  today.  They  revel 
in  the  opportunity  to  tell  others  about  the  necessity 
of  teaching  journalism. 

“I  try  to  educate  and  explain  to  them  why  things 

The  art  of 
advising:  defending 
and  teaching 
without  editing  or 
censoring 

tion  about  student  publications  and  what  they’re  all 
about.” 

That’s  one  thing  advisers  complain  about  —  that 
few  people  understand  what  their  job  is  —  espe¬ 
cially  if  they  adhere  to  CMA’s  Code  of  Ethical  Behav¬ 
ior.  In  addition  to  the  tenets  of  behavior  found  in 
many  journalism  organizations’  ethics  codes,  CMA’s 
code  touts  students’  freedom  of  expression. 

“Faculty,  staff  and  other  norestudents  who  assume 
advisory  roles  with  student  media  must  remain 
aware  of  their  obligation  to  defend  and  teach  with¬ 
out  censoring,  editing,  directing  or  producing,”  the 
code  states.  “It  should  not  be  the  media  adviser’s 
role  to  modify  student  writing  or  broadcasts,  for  it 
robs  student  journalists  of  educational  opportunity 
and  could  severely  damage  their  rights  to  free 
expression” 

Advisers  who  adhere  to  CMA’s  principles  know 
that  students  must  make  the  decisions  if  they  are 
going  to  learn  to  be  good  journalists.  Chris  Carroll, 
director  of  student  publications  at  Vanderbilt,  saw 
what  happened  when  students  were  not  allowed  to 
control  content  during  his  three  and  a  half  years  at 
the  University  of  South  Carolina  at  Columbia. 

“At  South  Carolina,  the  heart  of  the  matter  was 
that  they  wanted  through  pol  to  be  heavy-handed 


are  wrong,  why  mistakes  are 
made,  but  basically  I  do  that 
while  I’m  patching  them  into 
the  editor,  since  that’s  the  per¬ 
son  who  has  control  over 
content,”  said  John  Ryan,  Col¬ 
lege  Media  Advisers  secretary 
and  newspaper  adviser  at 
Eastern  Illinois  University  in 
Charleston,  Ill.  “They  don’t 
understand  that,  and  I  have  to 
explain,  so  they  get  an  educa- 


Witherspoon  is  a  media  adviser  and  adjunct 
professor  at  Southern  Methodist  University. 


and  control  students’  publications,”  Carroll  said.  “We 
were  creating  bad  journalists.  They  were  beaten 
down  and  afraid.  They  were  more  concerned  about 
getting  kicked  out  of  their  dorm  rooms  than  to  chal¬ 
lenge  the  policies.  You  had  a  bunch  of  oppressed 
students.” 

Students  who  are  afraid  to  question  authority  do 
not  make  good  journalists.  That’s  what  people  don’t 
understand.  “They  say,  ‘If  you’re  running  the  paper, 
why  can’t  you  get  the  students  to  do  the  job  right?’  ” 
said  Jan  Childress,  CMA  president  and  director  of 
student  publications  at  Texas  Tech  in  Lubbock. 
“They  don’t  realize  that  my  job  is  not  to  do  the  day 
in  and  day  out  of  the  paper.  That’s  the  students’  job. 

I  manage  the  department  so  we  have  the  financial 
base  to  do  the  publications.” 

If  the  student  media  are  doing  their  work  cor¬ 
rectly,  Ryan  said,  critics  will  appear.  “I  think  if  you’re 
in  student  publications  and  you  practice  journalism 
the  way  you’re  supposed  to,  you’re  going  to  eventu- 
all>"  anger  an  administrator,  and  we’ve  done  that 
often,”  he  said. 

It’s  during  those  times  that  advisers  need  to  go 
into  the  education  mode,  said  Linda  Puntney,  an 
assistant  professor  of  journalism  who  advises  the 
yearbook  at  Kansas  State  University. 

“Communication  is  the  beginning  of  understand¬ 
ing,  and  administrators  who  you  have  informed  are 
fer  better  able  to  cope  with  decisions  that  have 
been  made,”  Puntney  said.  “Administrators  don’t  do 
well  with  surprises.” 

Maybe  the  best  way  to  deal  with  administrators  is 
to  start  the  journalism  program.  Lillian  Kopenhaver, 
associate  dean  of  the  School  of  Journalism  and  Mass 
Communications  at  Florida  International  University 
in  Miami,  has  started  journalism  programs  at  the  high 
school,  community  college  and  university  levels. 

“When  you  start  a  program,  then  there’s  nobody 
who  says  you  can’t  do  it  that  way,  so  you  create  the 
best  model,”  she  said.  “So  I  just  started  them  where 
the  students  had  the  say  and  there  was  no  censor¬ 
ship.  So  we  had  a  good  liaison  with  the  administra¬ 
tion  from  the  beginning.” 

Many  administrators  understand  the  importance 
of  free  and  open  student  publications,  said  Carroll, 
who  advised  media  at  Tulane  University  in  New 
Orleans  before  moving  to  South  Carolina. 

“The  philosophy  was  different  at  "Mane.  They 
really  trusted  the  students,”  Carroll  said.  “The  stu¬ 
dents  had  more  control  over  their  organizations,  and 
if  they  made  mistakes,  they  learned  from  them. 
There  was  greater  room  for  growth.” 

Carroll  emphasized  that  the  individuals  made  more 
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"A  Knight  Fellowship  gives 
you  a  chance  to  focus  your 
mind  —  deeply  —  even  while 
you  take  in  a  hundred  new 
delightful  experiences.  So  it 
appeals  to  the  moral  philoso¬ 
pher  as  well  as  the  curious  kid 
in  every  journalist.  What  I 
liked  best  of  all,  though,  was 
being  part  of  a  small  group  of  like-minded  journal¬ 
ists,  sampling  freedom  and  trying  to  make  sense 
of  this  bewildering  world  we  find  ourselves  in." 

—  Miranda  EweU,  San  Jose  Mercury  News 
Fellow  ’95 

"Is  the  Knight  Fellowship  worth 
the  risk  of  stepping  off  your 
career  track  for  a  year?  The 
trade-off  is  a  once-in-a-lifetime 
opportunity  to  study  and  reflect 
without  real-world  pressures, 
and  join  a  fraternity  of  top- 
notch  journalists.  It  certainly 
boosted  my  enthusiasm  for  my 
job,  and  my  sense  of  what  I  can  accomplish  in  the 
future.  Bottom  line:  It's  a  career-enhancer." 

—  Richard  Gonzales,  National  Public  Radio 
Fellow  ’95 

"Every  journalist  should 
attempt,  at  least  once,  to  take 
time  off  from  the  newsroom; 
to  step  back  and  assess  where 
you  are  going  and  where  you 
want  to  be,  and  how  a  jour¬ 
nalism  fellowship  can  lead  you 
to  that  goal.  Stanford  Univer¬ 
sity  is  the  perfect  environment 
for  those  looking  to  the  changes  ahead  in  our 
industry  in  the  next  century.  The  year  I  spent  on 
my  Knight  Fellowship  made  me  a  born-again 
journalist.  The  time  I  was  able  to  spend  reading, 
researching  and  studying  reconnected  me  to  the 
passion  I  once  had  for  covering  the  news  as  a 
young  reporter." 

—  Sheila  Stainback,  CNBC 
Fellow  ’83 

"As  a  former  fellow,  I  have 
come  to  recognize  the  value 
of  a  Stanford  year  from  both 
a  personal  and  professional 
viewpoint.  We  look  at  fellow¬ 
ships  as  a  good  investment, 
one  that  broadens  the  per¬ 
spectives  of  our  best  people 
and  increases  their  value  to 
the  newspaper." 

—  James  WiUse,  editor,  Newark  Star-Ledger 
Fellow  ’75 


\ 

The  1998-99 

John  S.  Knight 
FELLOWSHIPS  at  Stanford 

Twelve  journalists  win  Knight  Fellowships  at 
Stanford  each  year.  What  do  they  get?  Nine 
months  of  study,  intellectual  growth,  and  per¬ 
sonal  change  at  one  of  the  world’s  great  universities  —  in 
classes,  in  independent  studies,  and  in  special  seminars  with 
guest  speakers.  At  the  end  of  the  year  they  return  to  their 
news  organizations,  better  prepared  for  the  rapidly  changing 
world  of  journalism  at  the  end  of  the  20th  century. 

Mr/viT 

■  Reporters  and  editors, 

■  photographers  and  producers, 

■  editorial  cartoonists  and  web-site  gurus  —  and  more. 

We  want  people  who  have  already  accomplished  a  lot  and 
are  ambitious  to  do  more.  Candidates  must  have  seven  years’ 
professional  experience.  Fellows  receive  a  stipend  of  $40,000, 
plus  tuition,  a  book  allowance  and  a  child-care  allowance. 
All  benefits  and  activities  of  the  program  are  open  to  spouses 
and  partners  of  Fellows. 


The  application  deadline  for  next  year  is  February  1,  1998.  For 
a  brochure  and  application  form,  write,  phone,  fax  or  e-mail  to: 


Director, 

John  S.  Knight  Fellowships 
Building  120,  Room  424 
Stanford  University 
Stanford,  Calif.  94305-2050 

Internet: 

knightfellow@forsythe.stanford.edu 
URL:  http://www- 

leland.stanford.edu/dept/communication/general/knightfellow.html 


Telephone:  (650)  723-4937 
Fax:  (650)  725-6154 


‘Talk  about  a 


major  change. 
Going  digital  can 


Going  digital  can 

shave 


Controlling  production  costs 
has  always  been  a  hair-raising 
experience  for  Hollywood.  Or  for 
any  business  that  relies  on  creative 
work.  Finally,  there’s  a  solution. 

IBM  Diffltal  Library— a  series  of  new 
technologies  that  are  dramatically 
changing  production. 

Imagine  everything,  in  all  your 
libraries,  condensed  into  digital  files. 


both  budgets  and 


Files  which  can  then  be  accessed  horn 
your  desktop  or  sent  over  a  network. 


to  collaborators  anywhere.  Suddenly, 
steps  are  trimmed  and  expensive 
production  time  is  compressed. 

Now  all  your  work,  whether  it 
be  film,  art,  sound  or  photography, 
is  in  one  place.  Giving  you  greater 
control  of  your  assets. 

So  what  are  you  waiting  for? 
See  how  you  can  get  more  from 
your  assets  in  a  digital  world 
at  www.ihm.com/solutions. 

Or  call  I  800  IBM-2468,  ext.  .1X131. 


Solutions  for  a  small  planet- 


production  time.” 


■  I. 


BY  KELVIN  CHILDS 


eaispiis  press  of  a  difference  than  how  the  stu¬ 
dent  media  were  organized.  At 
some  universities,  the  media  are  part  of  student 
affairs.  At  others,  they  are  connected  with  the  jour¬ 
nalism  department.  Still  others  are  produced  by  com¬ 
panies  that  are  independent  to  varying  degrees. 

“But  it  was  the  individuals  who  shaped  the  envi¬ 
ronment  at  South  (Carolina  and  the  same  goes  for 
Tulane,”  Carroll  said.  “It  was  the  individuals  who 
made  it  work  at  Tulane  and  not  at  South  Carolina.” 

The  same  holds  true  for  advisers,  who  come  from 
all  different  backgntunds.  Some  taught  high  sch(X)l 
journalism  —  such  as  Puntney  and  Dave  Adams, 
director  of  student  publications  at  Indiana  Univer¬ 
sity  and  a  former  CMA  president.  Adams  and  Ryan 
also  are  tenured  faculty  members.  Ryan  and  C^arroU 
fK)th  worked  on  the  editorial  side  of  newspapers. 
Childress  came  from  the  business  and  advertising 
side.  Others  are  lawy'ers,  public  relations  experts, 
bn)adca.st  journalists  and  English  teachers. 

But  whatever  their  backgn)und  and  whatever 
organizational  structure  they  work  in,  they  advise 
because  they  believe  that's  the  best  way  to  teach  the 
next  generation  of  journalists. 

“The  very  best  teaching  opportunit)'  is  through 
advising,  because  not  onl>'  are  we  just  talking  about 
the  theory,”  Puntney  said.  “They're  actuall)'  doing  it. 
They're  creating  the  pnxluct.  They're  exercising  their 
freedom  of  expres.sion  and  their  responsibilities.” 
Advising  is  also  challenging: 

“Where  else  would  I  have  a  job  that  in  one  15- 
minute  time  period,  someone  could  come  up  and 
ask  a  question  that  could  be  related  to  1 5  different 
fields?”  Carroll  said.  “There’s  nothing  else  that  has 
that  challenge  of  keeping  up  with  that  many  areas  of 
expertise.” 

The  envin)nment  is  another  draw: 

“I  absolutely  love  the  academic  atmosphere,  the 
learning  atmosphere,”  Childress  said.  “Being  on  a  col¬ 
lege  campus  is  invigorating.  Education  is  the  key  to 
everything,  and  being  a  part  of  that  is  really  special 
to  me.” 

They  advise  because  they  love  the  students: 

“To  see  the  18-year-old  who  comes  in  who  can’t 
put  a  news  story  together  who  graduates  having  the 
total  package,”  said  Lesley  Marcello,  who  advises  at 
NichoUs  State  in  Thibodeaux,  La.  “It’s  seeing  the 
improved  version  of  the  prxxluct,  seeing  the  people 
grow,  seeing  what  they  become.” 

They  advise  because  they  want  to  change  the  worid: 
“I've  been  able  to  combine  journalism  and  edu¬ 
cation,  which  are  two  of  the  greatest  instruments  of 
change  in  the  world,”  Adams  said. 

And  they  advise  because  they  believe  in  the  First 
Amendment: 

“I  think  journalism  is  important  because  I  don’t 
think  you  can  have  a  demtxrracy  without  a  well- 
informed  public,  and  I  don’t  think  you  can  have  a 
well-informed  public  without  a  free  press,”  Puntney 
said.  “Truly,  I  believe  if  we  don’t  make  intelligent 
consumers  and  intelligent  journalists,  then  we’re 
going  to  write  the  death  certificate  for  the  United 
States  of  America  as  we  know  it.” 


Copyright  Law, 
Good  And  Bad 


A  BILL  THAT  would  let  Internet  and  online 
service  pnividers  off  the  hcxtk  if  they  trans¬ 
mit  material  in  breach  of  copyright  is  “a 
starting  point  for  discussion,”  said  Rep. 
Howard  Coble  (R-N.C.). 

However,  the  Newspaper  AsstK'iation  of  America 
complains  that  it  is  p(X)rl>’  drafted  and  is  standing  in 
the  way  of  a  more  important  measure  that  would 
protect  copyrights  on  intellectual  property  world¬ 
wide. 

c;oble,  chairman  of  the  House  Subcommittee  on 
C>ourts  and  Intellectual  Pniperty,  spoke  recently  at  a 
Media  Institute  Ca)mmunica- 
tions  Forum  in  Washington, 
D.C.  Among  his  subjects  were 
the  On-Line  C,opyright  Liabil¬ 
ity  Limitation  Act,  and  legisla¬ 
tion  to  implement  the  WIPO 
(World  Intellectual  Property 


Updated  protections 
pondered  for  the  age 
of  the  Internet 


Organization)  treaties. 

“We  know  that  the  digital  environment  now 
allows  us  to  send  and  retrieve  perfect  repnxluctions 
of  copyrighted  information  over  the  Internet  on  our 
computers  and  televisions,”  Coble  said.  “With  these 
evolutions  in  technology;  the  copyright  law  must 
change,  as  well  to  protect  our  nation’s  most  valuable 
resources  and  expxirts,  the  prtxlucts  of  our  authors 
and  the  industries  which  support  them.” 

Many  people  fail  to  get  permission  from  rights 
holders  when  they  make  copies,  however.  The  On- 
Line  Copyright  Liability  Limitation  Act  would 
exempt  Internet  or  online  service  providers  from 
liability  if  someone  in  breach  of  copyright  sends 
material  over  their  service.  It  also  would  make  those 
providers  exempt  from  liability  if  they  remove,  dis¬ 
able  or  bkx:k  access  to  the  material  after  being 
informed  that  it  violates  copyright. 

“Some  service  providers  are  concerned  that  the 
exemption  contained  in  this  bill  d(x;s  not  go  far 
enough,  while  copyright  owners  are  concerned  that 
it  goes  t(X)  far,”  Coble  said,  who  described  the  bill  as 
“a  new  starting  point”  for  discussion  among  affected 
groups. 

John  Sturm,  president  of  NAA,  criticized  the  bill  as 
being  poorly  drafted  and  too  lenient  on  online 
providers.  Worse,  the  WIPO  treaties  are  tied  to  the 
fate  of  the  online  bill,  which  can  and  should  be  con¬ 
sidered  separately,  he  said. 

The  WIPO  Copyright  Treaty  and  the  WIPO  Perfor¬ 
mances  and  Phonograms  Treaty  were  drafted  in 
1996  at  a  diplomatic  conference  in  Geneva,  Switzer¬ 
land.  The  implementing  legislation  would  make  it 
illegal  to  break  the  encryption  on  copyrightable 
works  such  as  Web  pages,  computer  software,  CDs, 
audiotapes  or  videotapes,  or  to  make,  sell  or  export 
devices  that  can  do  so.  The  measure  also  would 
(See  Copyright  on  page  53) 
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"Read  a  newspaper  with  your  kids  every  day,  and  just 
watch  them  get  rapped  up  in  their  future." 


I  bet  parents  sometimes  shake  their  heads  and  wonder  what's  waiting  out  there  for  kids.  Plenty.  I  started  rapping 
when  I  was  pretty  young.  And  I  can  tell  you,  they'll  need  a  lot  of  smarts  to  make  it  big.  whether  they  want  to  be 
rappers  or  anything  else. 

Luckily,  my  grandfather  read  with  me  every  day...books...magazines...and  especially  the  newspaper  So  when  I  went 
out  there  in  the  world,  I  knew  what  was  going  on. 

Read  a  newspaper  with  your  kids  every  day,  and  just  watch  them  get  rapped  up  in  their  future. 

•'LL  Cool  J,  Entertainor 

Editon^pa 

PUBLISHER 

It  all  starts  with  newspapers. 


THIS  MESSAGE  IS  BROUGHT  TO  YOU  BY  THIS  NEWSPAPER  AND  THE  NEWSPAPER  ASSOCIATION  OF  AMERICA 


BY  KELVIN  CHILDS 


Eyes  Fixed  On 
Price-Fixing  Case 


Case  hinges 
on  wholesale 
retail 

relationship 


IN  THE  OPENING  days  of  its  current  term, 
the  U.S.  Supreme  Court  was  asked  to  over¬ 
turn  its  findings  in  a  1968  price-fixing  case 
in  which  it  found  that  a  supplier’s  setting  of 
maximum  prices  amounts  to  an  inherent 
violation  of  the  Sherman  Antitrust  Act. 

The  high  court  heard  arguments  earlier  this 
month  in  the  case  of  State  Oil  Co.  vs.  Barkat  U.  Khan 
and  Khan  &  Associates  Inc.  Khan,  owner  of  a 
Unocal  76  gas  station  and  convenience  store,  sued 
supplier  State  Oil  on  the  ground  that  his  contract 
violated  the  Sherman  Act  because  it  set  retail 

_  prices  at  a  maximum  of  3.25t 

above  the  wholesale  price. 

The  Newspaper  Associa¬ 
tion  of  America  and  several 
media  companies  —  Advance 
Publications,  A.H.  Belo,  Cox 
Enterprises,  Dow  Jones, 
Gannett,  Knight-Ridder,  New 
York  Times  and  Washington 
Post  —  have  filed  a  joint  friend  of  the  court  brief 
in  support  of  State  Oil. 

State  Oil’s  argument,  advanced  to  the  court  by 
John  Baumgartner,  is  that  manufacturers  and  sup¬ 
pliers  have  a  legitimate  interest  in  setting  maxi¬ 
mum  prices;  that  the  Albrecht  decision  hinders 
competition;  and  that  the  Albrecht  rationale  has 
been  eroded  by  subsequent  rulings. 

Albrecht  vs.  Herald  Co.  involved  an  independent 
newspaper  carrier  in  St.  Louis  who  had  an  exclusive 
territory  with  the  now-defunct  Globe-Democrat 
and  raised  his  delivery  price  above  the  paper’s 
advertised  maximum  retail  price.  When  he  refused 
to  abide  by  the  paper’s  terms,  the  Globe-Democrat 
contacted  the  customers  directly,  announcing  it 
would  deliver  the  papers  itself.  It  later  found  ano¬ 
ther  firm  to  deliver  papers  to  the  300  customers 
who  decided  to  switch.  The  Globe-Democrat  in¬ 
formed  the  carrier  he  could  have  the  route  and 
customers  back  if  he  would  abide  by  its  terms.  He 
sued  for  triple  damages  under  the  Sherman  Act,  and 
the  paper  canceled  his  contract  and  sold  his  route. 

The  Supreme  Court  ultimately  found  that  the 
Globe-Democrat's  imposition  of  a  vertical  price 
restraint  was  a  per  se  violation  of  antitrust  law. 

Baumgartner  told  the  court  that  the  Albrecht 
precedent  hinders  competition  by  not  letting  eco¬ 
nomic  incentives  flow  from  the  wholesaler  to  the 
retailer  to  the  consumer.  “We  believe  the  supplier 
is  discouraged  when  he  has  no  binding  assurance 
that  the  discount  will  be  passed  on,”  he  said.  He 


also  argued  that  dealers  who  have  exclusive  territo¬ 
ries  are  undermined  because  of  the  risk  of  being 
undercut  by  other  dealers. 

Assistant  Attorney  General  Joel  L.  Klein,  repre¬ 
senting  the  Justice  Department  as  a  friend  of  the 
court,  also  argued  for  an  end  to  Albrecht.  He  said 
such  cases  should  be  argued  on  a  “rule  of  reason,” 
or  case  by  case.  “This  is  not  the  stuff  of  which  per 
se  cases  are  made,”  he  said.  Per  se  should  be  saved 
for  really  bad  stuff.” 

Anthony  S.  DiVincenzo,  the  lawyer  for  Khan, 
argued  that  merchants  must  be  afforded  the  flexi¬ 
bility  to  deal  with  market  conditions.  “You  have 
State  Oil  saying  ‘Give  us  the  power  to  substitute 
our  judgement  for  free  market  forces,’  ”  he  said. 

This  lack  of  flexibility,  he  argued,  caused  Khan’s 
business  to  fail  because  he  could  not  lower  prices 
on  regular  gas,  to  generate  volume,  and  raise  prices 
on  premium  gas,  to  accrue  profit  —  the  very  tactic 
a  court-appointed  receiver  used  when  running  the 
station  after  Khan  was  evicted  in  January  1S>93. 

Thirty-three  states  have  filed  a  joint  friend  of  the 
court  brief  in  support  of  Khan. 

Court  Rejects 
Reporter’s  Appeal 

Among  the  1,500  cases  the  U.S.  Supreme  Court 
declined  to  hear  this  term  was  that  of  a  former 
Tacoma,  Wash.,  Actt’s  Tribune  reporter  who  sued  the  paper 
for  reassigning  her  to  the  copy  desk  because  of  her  political 
activities  off  the  job. 

Sandra  Nelson,  an  education  reporter,  has  been  active  in 
promoting  gay  and  lesbian  rights  and  abortion  rights.  The 
News  Tribune,  citing  its  ethics  policy,  took  her  off  the  edu¬ 
cation  beat  against  her  wishes  in  1990. 

With  the  backing  of  the  American  Civil  Liberties  Union  of 
Washington,  she  sued  the  paper  and  parent  company 
McClatchy  Newspapers  Inc.  in  1993.  She  alleged  breach  of 
contract,  wrongful  termination,  and  violations  of  her  free 
speech  rights  and  rights  under  state  law  to  participate  in  the 
political  prcKess.  At  trial,  the  paper  won  on  summary  judg¬ 
ment,  arguing  that  the  state  Fair  Campaign  Practices  Act 
doesn’t  supersede  the  paper’s  editorial  First  Amendment 
rights. 

Nelson  appealed  to  Washington’s  highest  court,  which 
affirmed  the  lower  court  decision  in  February,  ruling  7-2 
that  under  the  Constitution  the  Fair  Campaign  Practices  Act 
cannot  be  applied  to  newspapers.  —  Kelvin  Childs 
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Still  Jabbing 
At  The  Press 


ORMER  SEN.  ALAN  K.  Simpson,  who 
said,  “I’ve  always  scrapped  with  the 
press,”  kept  up  the  battle  before  a  lun¬ 
cheon  crowd  of  journalists  in  Denver. 

Simpson  revealed  that  what  bothers 
him  most  in  dealing  with  reporters  and 
editors  is  their  devotion  to  the  phrases  “chilling 
effect,”  the  "public’s  right  to  know,”  and  “We  stand  by 
our  story.” 

“I  nearly  barf  when  I  hear  chilling  effect,”  the 
Wyoming  Republican  told  delegates  to  the  national 
convention  of  the  StK'iety  of  Pn)tessional  Journalists. 

“The  chilling  effect  is  what 
you  do  to  politicians  who 
take  you  on.” 

Simpson,  author  of  Right  in 
the  Old  Gazfxr.A  Lifetime  of 
Scrapping  with  the  Press, 
indicated  he  had  no  quarrel 
with  the  concept  of  the  pub¬ 
lic’s  right  to  know  —  if  two 
words  are  added;  the  truth. 

“It  is  not  the  public’s  right 
to  know  crap,  innuendo,  gos¬ 
sip  and  rumor,”  he  contended,  charging  that  much 
journalism  involves  “conflict,  confusion  and  contro 
versy,  but  not  clarity.” 

In  a  speech  laced  with  n)ugh-hewn  humor,  Simp¬ 
son  suggested  that  violin  music  should  accompany 
an  editor’s  defense  that  the  paper  is  sticking  by  a 
challenged  story. 

“Politicians  are  thin-skinned.  1  am  thin-skinned. 
But  journalists  have  an  epidermis  that  cannot  be 
measured  by  an  electron  microscope,”  he  declared. 
“Of  all  the  people  in  s(x:iety,  I  have  found  that  jour¬ 
nalists  are  the  most  thin-skinned.” 

Simpson,  currently  a  visiting  lecturer  at  Harvard’s 
Shorenstein  Center,  also  complained  about  how  the 
press  blames  bad  reporting  on  competitive  fervor. 
“You  can’t  .sell  your  soul  based  on  the  issue  of  com¬ 
petition,”  he  asserted.  “The  reason  the  media  are  feel¬ 
ing  the  heat  now  is  that  people  are  recovering 
money  from  them.  Suits  are  being  filed.  Lawyers  are 
representing  the  little  guy.” 

Still,  Simpson  conceded  that  because  both  the 
press  and  politicians  are  held  in  low  esteem,  they 
ought  to  do  something  about  it.  Politicians  can  help 
their  cause,  he  said,  by  not  going  off  the  record  in 
interviews  and  briefings. 

“If  a  politician  continues  to  go  off  the  record,  you 
ought  to  just  walk  out  the  door,”  Simpson  advised  to 
ringing  applau.se. 

Journali.sts,  on  the  other  hand,  can  improve  their 


pn)fessional  stature  by  dropping  the  use  of  anony¬ 
mous  sources,  “the  bane  of  my  existence,”  Simpson 
continued.  He  said  he  has  never  seen  an  unnamed 
source  speak  well  of  anyone. 

“Every  anonymous  or  ‘highly  placed  source’  I’ve 
read  about  will  refer  to  someone  as  a  28-karat  slob, 
jerk,  idiot  or  screwball,”  Simpson  observed. 

In  the  end,  he  called  journalism  a  “fine  profes¬ 
sion”  and  said  journalists  and  politicians  can  main¬ 
tain  “civil  di.sourse  without  having  to  keep  score. 
There  can  be  honest  criticism  and  discussion.” 

He  singled  out  SPJ  for  its  commitment  to  high 
standards  of  ethics  and  lair- 
ness,  as  embodied  in  its  Code 
of  Ethics,  included  in  his 
book. 

Also  at  the  luncheon,  SPJ’s 
new  president,  Fred  Brown, 
political  editor  of  the  Denver 
Post,  succeeded  Steve  Gei- 
mann. 

Brown  predicted  that 
tough  times  will  continue  for 
journalists  as  “more  and  more 
people  don’t  seem  to  care  if 
we’re  opening  closed  doors 
for  them  or  defending  the 
rights  of  people  to  speak 
what’s  on  their  minds.  Face  it. 

Lots  of  people  hate  the  press.” 

For  many  people,  he  said, 
the  death  of  Princess  Diana 
added  to  their  belief  that  the  media  are  irresponsible 
“and  even  lethal,”  Bn)wn  said. 

The  accident  also  cut  at  journalism’s  credibility 
—  “something  that  we  need  to  survive”  —  he  said, 
predicting  more  anti-press  legislation  and  more  libel 
suits  next  year. 

“All  of  us  are  going  to  pay  for  Diana’s  death  and  it 
may  have  started  with  iMarv  Albert,”  he  said. 

Brown  .said  SPJ  will  be  woiidng  in  the  coming 
year  to  increase  its  membership  and  emphasize  its 
Code  of  Ethics. 

“1  think  it’s  critical  that  we  spread  the  message 
to  as  much  of  the  public  as  we  can  that  journalists 
do  have  standards  and  ethics  and  will  even 
endeavor,  as  our  new  ctxle  says,  to  be  accountable,” 
he  stated. 

SPJ  is  l(K)king  for  a  new  executive  director  to 
replace  fireg  Christopher,  who  has  taken  a  position 
at  Purdue  University. 

About  750  members  and  others  attended  the 
convention  earlier  this  month.  ■ 


Retired  from 
Senate,  not  press 
criticism,  Simpson 
pulls  no  punches 
at  SPJ 


”1  nearly  barf  when  I  hear 
chilling  effect” 

—  Alan  K.  Simpson,  former 
U.S.  Senator 
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BOB  IteLUCA,  former  assistant  classi¬ 
fied  manager  and  interim  classified 
manager  at  the  Fresno  (Calif.)  Bee,  has 
been  appointed  classified  manager. 

LINDA  NIELSEN,  interim  assistant 
classified  manager,  becomes  assistant 
classified  manager. 
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ing  editor  at  the 
Fort  Wayne,  Ind., 
Neu's-Sentinel,  has 
been  pn)moted  to 
managing  editor. 


DAN  ARNOLD,  zssistmx  advertising 
manager  at  the  Elgin,  Ill.,  Courier- 
News,  has  been  promoted  to  retail 
advertising  manager. 


ANDREW  SCOTT,  editor  of  Thomson 
Target  Media’s  (TTM)  femily-computing 
publication  'nology,  has  been  named 
editor  of  the  curiocity  family  of  prod¬ 
ucts. 

He  succeeds  JESSICA  SOLOMON, 

who  was  appointed  editor  of  TTM’s 
entertainment  publication, 

Cot>erSTORY. 

PAUL  MORGAN,  sales  development 
manager  atTMM,  was  given  the  addi- 
tonal  responsibilities  of  CoverSTORY 
product  manager. 

BETH  KUJAWSKI.  assistant  televi¬ 
sion  editor  at  the  Chicago  Tribune,  was 
named  editor  of  'nology  and  Track  & 
Speed. 


PHIL  LEWIS, 

managing  editor 
at  the  Naples 
(Fla.)  Daily  News, 
has  been  promot¬ 
ed  to  vice  presi¬ 
dent  and  editor. 

He  succeeds 

PETER  BHATiA 

COLLEEN 
CONANT,  who 

was  recently  named  vice  president  and 
executive  editor  of  the  E.W  Scripps 
Co.’s  newest  daily  newspaper,  the 
Boulder,  Colo.,  Daily  Camera. 

BILL  BLANTON,  deputy  managing 
editor  at  the  Daily  News,  was  named 
managing  editor. 


MARGARET  A.  •*MEG*’ WESTON, 

president  of  Konica  Quality  Photo  East 
of  Scarborough,  Maine,  has  been 
appointed  president  of  Portland 
Newspapers,  Portland,  Maine. 

JEANNINE  A.  GUTTMAN,  42,  man¬ 
aging  editor  of  Portland  Newspapers, 


was  named  editor  and  vice  president. 

CURT  HAZLETT,  44,  assistant  man¬ 
aging  editor/news,  becomes  managing 
editor. 


PETER  BHATIA,  44,  managing  editor 
at  the  Portland  Oregonian,  has  been 
named  executive  editor. 


DENNIS  DUNN,  sales  and  marketing 
manager  at  the  Columbus  (Ga.)  Ledger- 
Enquirer,  has  been  appointed  circula¬ 
tion  director  at  the  Anniston  (Ala.)  Star. 


CAROLYN  DiPAOLO,  assistant  manag- 


MARGAEtETA. 

WESTON 


PHEL  LEWIS 


group  \ 

The  Low  Family 
of  Quincy,  Massachusetts 
has  agreed  to  sell 

Quincy  (MA)  Patriot  Ledger 

(80,(X)0  daily  circulation)  and 

Memorial  Press  Group 

(43, (KK)  combined  weekly  circulation) 


Newspaper  Media  Corp. 

We  are  proud  to  have  represented 
the  Low  Family  in  this  transaction. 

Dirks,  Van  Essen  &  Associates 

119  East  Marcy  St.  -  Suite  1(X),  Santa  Fe,  NM  87501 

(505)  820-2700 


NEWSPEOPLE  IN  THE  NEWS 


I.\N  E.  .ANDERSON 


MARIETIA 
BROUGHTON, 

DENNIS  DUNN  ^ 

former  managing 
editor  at  the 
Centralia  GU  )  Sentinel,  has  been 
named  to  the  new  position  of  editor. 

TED  SAYLOR,  a  reporter,  was 
appointed  managing  editor. 

Broughton  served  as  managing  editor 
for  15  years  before  retiring  in  1S>90  to 
work  in  public  relations  and  marketing. 
She  returned  to  the  paper  earlier  this 
year  as  a  consultant  in  charge  of  the 
Sentinefs  newsroom  staff  while  the  pa¬ 
per  searched  for  a  new  managing  edi- 


ELLEN  HALE,  47,  an  award¬ 
winning  reporter  for  Gannett 
News  Service, 

has  been  named  deputy  managing  edi¬ 
tor/features 

for  Gannett  Suburban  Newspapers, 
Westchester,  N.Y. 
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Public  Journalism 
Loved  And  Hated 


ITH  TONGUE  ONLY 
partly  in  cheek,  two 
professors  offered 
this  view  of  how 
journalists  and  acade¬ 
mics  view  public 
journalism:  “Journalists  hate  it  because 
they  don’t  know  what  it  is,  and  acade¬ 
mics  love  it  because  they  don’t  know 
what  it  is  and  they  like  not  knowing 
because  it  generates  more  study,”  said  G. 
Michael  Killenberg  and  Robert  Dar- 
denne,  who  teach  journalism  at  the  Uni¬ 
versity  of  South  Florida. 

They  offered  their  thesis  in  a  joint  pre¬ 
sentation  at  the  annual  convention  in 
Denver  of  the  Society  of  Professional 
Journalists  earlier  this  month  to  an  audi¬ 
ence  of  journalists  and  students,  many  of 
whom  themselves  had  no  clear  idea  of 
public  or  civic  journalism.  Some  thought 
it  is  the  same  thing  as  focus  groups. 

Killenberg  and  Dardenne,  both  with 
newspaper  backgrounds,  carried  their 
humor  a  bit  farther  by  saying  that  “jour¬ 
nalists  think  they  know  what  public  jour¬ 
nalism  is  and  that’s  even  worse,”  while 
academics  regard  it  as  “dynamic,  evolv¬ 
ing;  therefore  confusing,  and  that’s  good 
because  easily  defined  subjects  don’t 
often  generate  study.” 

More  seriously,  the  pair,  after  research¬ 
ing  the  subject,  su^ested  that  many 
working  journalists  shy  away  from  “PJ” 
because  it  changes  conventional  ways  of 
doing  their  jobs,  requires  more  work  and 
the  results  are  often  vague. 

The  two  defined  PJ  as  “nothing  more 
than  good  journalism”  whose  goals  are  a 
better  informed  public,  more  accurate 
news  and  sticking  to  strict  ethical  and 
fairness  standards.  “Where  public  jour¬ 
nalism  becomes  a  problem  is  when  we 
begin  talking  about  how  we  are  going  to 
reach  these  goals,”  they  said. 

However,  the  professors  conceded 
there  is  no  universal 
definition  of  what 
constitutes  PJ,  which 
many  editors, 

reporters  and  acade¬ 
mics  have  come  to 
see  as  a  means  of 


Professors  offer 
the  industry's  conflicting 
views  of  civic  journalism 


“I  didn’t  know  what 
public  journalism  was 
when  I  came  in  here 
and  /  still  don’t  knout” 


involving  a  newspaper  in  community 
affairs  by  acting  as  a  catalyst  for  public 
discussion  of  issues  and  problems  —  and 
even  taking  part  in  the  talks. 

“But  public  journalism  takes  many 
forms,”  said  Killenberg  and  Dardenne. 
“It’s  like  the  ’morphing’  effect  used  by 
Hollywood  filmmakers.  In  another  per¬ 
mutation,  it  looks  like  a  religion.  In  still 
another,  it  seems  to  be  a  marketing  gim¬ 
mick.” 

Whatever  it  is,  the  controversy  over 
public  journalism  rages  on.  A  number  of 
journalists  perceive  it  as  taking  away 
some  of  their  control  over  information 
and  turning  them  into  activists,  even 
community  organizers  and  leaders,  the 
panelists  said. 

“They  also  feel  it  creates  an  ethical 
dilemma  and  fight  it,  claiming  that’s  what 
they’ve  been  doing  all  along,”  they  con¬ 
tinued.  “These  journalists  believe  they 
should  be  reporting  problems,  not  solv¬ 
ing  them.” 

The  supporting  academics,  on  the 
other  hand,  uphold  PJ  as  “empowering 
people,  giving  voice  to  the  voiceless  and 
sharing  the  information  wealth,”  accord¬ 
ing  to  the  panelists.  “This  warms  the 
hearts  of  good  liberals  and  results  in 
ideas  and  main  themes  for  classrooms, 
essays  and  studies.  Also,  it’s  not  objective, 
which  is  terrific  for  many  scholars  who 
say  that  not  only  is  objectivity  dead,  but  it 
could  never  exist.” 

The  professors  conceded  that  the 
positions  presented  may  represent 
“extremes”  but  could  be  the  basis  for 
finding  common  ground  and  under¬ 
standing  between 
journalists  and  teach¬ 
ers.  Judging  by  their 
report,  it  will  be  a 
tough  task. 

“Certainly  there 
are  tensions  between 


journalists  and  professors,  and  not  just  on 
the  public  journalism  issue,”  Killenberg 
said.  “Journalists  might  see  public  jour¬ 
nalism  ...  as  a  kind  of  trendy  marketing 
ploy  that  will  blow  over  in  the  next  few 
years.  Or  they  might  see  it  as  a  discom¬ 
forting  encroachment  on  a  practice 
they’ve  finally  learned  to  master.  Or  they 
might  look  on  it  as  a  violation  of  what 
they  hold  to  be  journalistic  truth.” 

The  professors’  impression,  however,  is 
that  public  journalism  represents  an 
“exciting  change  in  a  craft  that  hasn’t 
changed  much  in  200  years.” 

At  the  end  of  the  hour,  the  editor  of  a 
labor  newspaper  said,  “I  didn’t  know 
what  public  journalism  was  when  I  came 
in  here  and  I  still  don’t  know.”  ■ 
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Keep  MORE  REAL  ESTAIE  AD  REVENUE 
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BY  MARGARET  BLAIR  SOYSTER 

Hiring 

Defensively 


IT  IS  PERHAPS  a  sign  of  the  times  that,  in  1992, 

I  was  asked  to  write  a  column,  which  became 
“Layoffs  Without  Lawsuits”  {E&P,  Jan.  25, 
1992),  and  now  my  topic  is  hiring  without 
hassles. 

With  a  stronger  economy,  hiring  freezes 
have  thawed,  and  head  count  restrictions  are  loos¬ 
ening.  Managers  whose  legal  savvy  extends  to  the 
possible  pitfalls  of  staff  reductions  now  find  them¬ 
selves  hiring,  a  task  for  which  they  have  little  train¬ 
ing  or  experience. 

Not  surprisingly,  legal  perils  lurk  for  the  uniniti¬ 
ated.  Potential  problems  stem 
from  ill-advised  questions  on 
an  application  form  or  in  an 
interview,  improper  selection 
criteria,  sloppy  hiring  prac¬ 
tices,  or  unintended  promises. 
Anyone  responsible  for  hiring 
should  know  how  to  avoid 
potential  liability  and  what  to 
do  to  protect  the  company  in 
future  dealings  with  those  who  are  hired. 

Under  federal  law,  it  is  illegal  to  discriminate  in  hir¬ 
ing  on  the  basis  of  sex,  pregnancy,  race,  age,  religion, 
disability,  national  origin,  and  citizenship.  In  many 
states,  discrimination  is  prohibited  on  various  addi¬ 
tional  grounds,  such  as  sexual  preference,  marital  sta¬ 
tus,  physical  appearance,  certain  prior  criminal  con¬ 
victions,  and  participation  in  lawful  activities,  like 
smoking,  in  non-work  hours.  Any  hiring  decision 
based  on  any  of  these  factors  would  be  unlawful. 

Assumptions  based  on  stereotypes  or  bniad  gen¬ 
eralizations  cannot  justify  discriminatory  practices. 
For  example,  it  would  be  impniper  to  rule  out  older 
applicants  from  entry- 
level  jobs  on  the  theory 
that  they  may  be 
uncomfortable  report¬ 
ing  to  a  younger  boss 
or  may  have  diffi¬ 
culty  mastering 
the  necessary 
technology. 
Equally'  inappn> 
priate  would  be 
limiting  the 
search  for  a 
style  or  society 
reporter  to 
women,  or 
excluding 
non-Hispan- 


The  legal  hurdles 
of  recruitment:  a 
practical  guide 
for  employers 


ics  from  consideration  for  a  beat  covering  Hispanic 
neighborhoods  and  politics. 

The  focus  in  hiring  should  always  be  on  the 
actual  requirements  of  the  job  in  question  and  the 
qualifications  of  each  individual  applicant. 

Asking  applicants  directly  or  indirectly  to  disclose 
their  religion,  disabilities  they  have,  or  medications 
they  take,  their  workers’  compensation  history,  their 
native  language,  or  their  date  of  birth  (and  in  some 
states  their  graduation  dates)  may  in  itself  constitute 
a  violation  of  law,  since  the  information  could  not 
pmperly  be  used  to  accept  or  reject  the  applicant. 

Other  questions,  which  are  not  per  se  unlawful, 
can  nonetheless  create  problems  simply  by  being 
asked.  For  example,  the  foct  that  an  inquiry  was 
made  about  children  at  home  or  child-care  arrange¬ 
ments  might  be  cited  to  support  a  sex  discrimina¬ 
tion  allegation  by  a  mother  of  young  children  who 
was  rejected  for  a  job. 

All  pre-employment  inquiries  should  be  analyzed 
on  the  assumption  that  it  may  subsequently  be  nec¬ 
essary  to  defend  the  use  of  the  information  sought 
as  a  hiring  criterion  or,  alternatively,  to  explain  why 
the  questions  were  asked  if  the  answers  were  never 
used. 

The  manner  in  which  questions  are  phrased  is 
also  important.  Clumsy  inquiries  concerning  mat¬ 
ters  of  legitimate  interest  can  have  adverse  legal 
consequences.  On  the  other  hand,  the  following 
questions,  which  bear  on  protected  characteristics, 
are  permissible: 

♦  Are  you  legally  entitled  to  work  in  the  United 
States? 

♦  Are  you  at  least  18  years  old  (or  whatever  the 
applicable  minimum  working  age)? 

♦  Are  you  able  to  perform  specified  job-related 
functions;  for  example,  lift  50  pounds? 

♦  Would  you  show  me  or  describe  for  me  how 
you  would  perform  specific  job-related  functions? 

♦  What  languages  do  you  speak,  read,  or  write  and 
with  what  degree  of  fluency  (provided  language 
skills  apply  to  the  job)? 

♦  Are  you  available  to  work  on  Saturday  and  Sun¬ 
day? 

Federal  law  imposes  other  restrictions  on  how 
employers  may  probe  prospective  employees. 
Under  the  Americans  with  Disabilities  Act,  pre¬ 
employment  medical  examinations  are  not  allowed 
until  after  a  job  offer  has  been  offered,  and  only  if 
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such  examinations  are 
required  of  all  employ¬ 
ees  entering  the  job 
category  and  the  results  are 
kept  confidential. 

The  Employee  Polygraph 
Protection  Act  bars  all  pre¬ 
employment  uses  of  the  poly¬ 
graph.  While  once  it  was  fairly 
common  for  employers  to  use 
poly'graph  testing  to  detect 
deception  on  employment  applications  or  to  iden¬ 
tify'  applicants  with  potentially  dishonest  behavior 
patterns,  polygraph  testing  is  now  permitted  only  to 
aid  investigations  into  suspected  employee  miscon¬ 
duct. 

Under  the  Fair  Credit  Reporting  Act,  employers 
still  may  obtain  credit  reports  on  applicants  to  help 
assess  their  financial  honesty  and  integrity,  but, 
under  new  amendments,  effective  Sept.  30,  1997, 
they  first  must  provide  applicants  a  written  disclo¬ 
sure  statement  and  secure  their  written  authoriza¬ 
tion.  If  a  decision  to  deny  employment  is  ba.sed  in 
any  part  on  information  in  a  credit  report,  the 
employer  must  disclose  that  fact  to  the  applicant,  as 
well  as  the  name  and  address  of  the  credit  bureau 
making  the  report,  and  provide  notification  of  the 
right  to  obtain  a  free  copy  of  the  report  from  the 
reporting  agency  within  60  days  of  the  adverse  deci¬ 
sion. 

The  risks  ass(x:iated  with  hiring  are  not  limited  to 
missteps  that  could  serve  as  the  basis  of  a  rejected 
applicant’s  complaint.  In  the  last  decade,  some 
courts  have  recognized  a  cause  of  action  for  negli¬ 
gent  hiring.  Such  claims  arise  when  a  violent  or  irra¬ 
tional  employee  has  injured  a  co-woricer,  customer, 
or  other  person  whose  path  he  crossed  by  virtue  of 
his  job,  and  the  injured  party  blames  the  employer 
and  seeks  damages.  When  the  employee  who 
caused  the  injury  turns  out  to  have  engaged  in  sim¬ 
ilar  conduct  before,  the  injured  person  can  argue 
that  the  employer  knew  or  .should  have  known  the 
employee  was  unfit  for  hiring,  and  therefore  cause 
the  injury  by  hiring  the  unfit  employee. 

Negligent  hiring  is  difficult  to  prove,  except  in 
the  most  extreme  circumstances.  Still,  it  is  prudent 
to  follow  procedures  reflecting  reasonable  care 
when  selecting  employees.  Normal  steps  include 
checking  references,  verifying  academic  achieve¬ 
ments,  and  determining  the  reason  for  gaps  in  an 
applicant’s  employment  history. 

Since  statements  made  at  the  time  of  hiring  can 
significantly  define  the  nature  of  an  employer’s  rela¬ 
tionship  with  an  employee,  careful  attention  should 
be  paid  to  what  is  said,  especially  in  writing,  in  con¬ 
nection  with  hiring. 

Traditionally,  employees  who  were  hired  without 
a  written  employment  contract  were  treated  as 
“employees  at  will”  who  could  be  dismissed  at  any 
time,  for  any  rea,son.  That  doctrine  has  been  signifi¬ 
cantly  eroded  in  many  states,  and  creative  plaintiffs’ 
lawyers  have  developed  innumerable  theories  for 
challenging  firings  —  often  ba.sed  on  seemingly 


innocuous  statements  made 
at  the  time  of  hiring.  For 
example,  platitudes  about 
looking  forward  to  a  long 
ass<x:iation  or  the  quotation 
of  an  annual  salary  figure 
have  been  characterized  as 
binding  commitments  to  con¬ 
tinued  employment  for  a  par¬ 
ticular  period  of  time. 

Measures  to  increase  the 
likelih(K)d  that  an  employee  will  be  viewed  as  an 
employee  at  will  are  relatively  easy  to  implement 
and  may  provide  significant  benefits  in  the  event 
that  a  new  hire  does  not  work  out  and  termination 
becomes  necessaiy.  For  example,  a  statement  of  the 
company’s  policy  of  at  will  employment  should  be 
included  on  the  employment  application,  with  a 
statement  that  exceptions  may  only  be  made  in  writ¬ 
ing.  The  same  recital  should  be  repeated  in  any 
employee  manual  distributed  to  new  hires.  It’s  wise 
to  avoid  comments  that  could  be  claimed  to  imply 
pmmises  of  job  security:  “As  long  as  you  work  hard 
and  do  what  you  are  asked,  there  will  always  be  a 
place  for  you  here,”  or  “You  can  kxik  forward  to  a 
long  and  rewarding  future  with  us.” 

The  terms  “probationary  period”  and  “permanent 
employee”  should  not  be  part  of  your  lexicon.  They 
can  easily  be  interpreted  to  mean  that  after  surviv¬ 
ing  a  short  period  of  trial  employment,  an  employee 
is  entitled  to  a  job  forever. 

Once  the  hiring  decision  is  made,  it  is  the 
employer’s  responsibility,  within  three  days  of  the 
new  employee’s  start  date,  to  confirm  the 
employee’s  identity  and  eligibility  to  work  in  the 
United  States  by  examination  of  a  U.S.  passport, 
“green  card,”  or  other  approved  documents.  The 
results  of  this  exercise  must  be  recorded  on  an  1-9 
form  and  maintained  by  the  company. 


Globe  Makes 
Design  Changes 

The  boston  globe  has  announced  expanded  fea¬ 
tures  and  design  changes,  including  more  space  for 
the  Monday  Health/Science  and  the  daily  Business  sec¬ 
tions. 

The  paper  also  is  adding  weekly  features  on  Page  2 
of  the  Metro/Region  section,  editor  Matthew  Storin  said 
recently.  One  is  a  Saturday  religion  column  called  “The 
Spiritual  Life,”  and  one  is  a  still-to-be  named  column  on 
elementary  and  secondary  education. 

The  Globe  also  will  give  more  coverage  to  women’s 
sports  and  add  a  page  of  sports  to  the  Sunday  City 
Weekly  section. 

On  Sept.  21,  the  Sunday  Books  section  became  a 
free-standing  section  with  a  color  front.  It  includes  the 
Sunday  learning  section. 

The  New  York  Times  Co.  paper  said  its  editorial  sec¬ 
tion  is  also  expanding  its  letters  to  the  editor  and  opin¬ 
ion  columns.  —  AP 
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the  actual  requirements  of 
the  job  in  question  and 
the  qualifications  of  each 
individual  applicant 
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CareerPath.com  has  already  helped  one  newspaper 
increase  revenues  hy  ^2  million  in  one  year. 

In  fact,  affiliated  newspapers  across  the  country  are  not  only  increasing  their  revenues,  but  also 
their  client  base  and  local  and  national  exposure. 

That’s  because  CareerPath.com  is  the  most  trafficed  job  and  employment  site  on  the  Web. 

Job  hunters  conduct  over  five  million  searches  each  month  of  our  database  of  job  listings  from 
major  market  newspapers. 

But  we’re  more  than  just  help-wanted  ads.  Our  services  include  resume  posting,  employer 
profiles,  and  links  to  affiliate  and  employer  websites.  These  services  provide  more  opportunities 
for  revenue  and  keep  our  affiliates  on  track  with  today’s  technology. 

If  you’re  interested  in  adding  revenue  to  your  bottom  line,  call  Debra  Poitevint  at  213-623-0200, 
or  e-mail  her  at  deb@careerpath.com 
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BY  MARK  FITZGERALD 


Back  To 
The  Newsroom 


ILLINOIS  HAS  A  great  11 1  inn  Iq  Ipni' 

tradition  of  finding  its  IlllllUICf  ICyU 

politicians  in  news-  Qf^fphni 

rooms,  and  indeed  the  OLuLCI  lUUoC 

Prairie  State’s  recently  i  • 
retired  senior  U.S.  sena-  Idlllliyo 

tor,  Paul  Simon,  was  a  crusad-  --------------------- 

ing  small-town  newspaper 

editor  for  years  before  he  entered  public  life. 

Rarely,  however,  have  politicians  aspired  to  be  ink- 
stained  wretches.  But  Jack  L.  Kubik  is  taking  the 
career  path  less  traveled  by.  Kubik,  a  42-year-old 
Republican  from  south  suburban  Chicago,  recently 
announced  he  will  not  run  for  an  eighth  term  in  the 
Illinois  House  of  Representatives  —  but  will  rejoin 
the  weekly  newspaper  chain  owned  by  his  family. 

Beginning  in  January,  Kubik  will  become  an  exec¬ 
utive  for  Life  Newspapers,  which  publishes  18 


Illinois  legislator  leaves 
Statehouse  to  return  to 
his  family's  weekly  group 


a  great  time,  but  now 
life  —  which  is  to  get 
ness.” 

Kubik  notes  that 
he  is  a  third-gener¬ 
ation  newspaper¬ 
man.  His  grandfa¬ 
ther,  John  E  Kubik, 
founded  Life  News¬ 
papers  more  than 


papers  with  a  combined  cir¬ 
culation  of  130,000  in 
Chicago’s  Western  suburbs. 

“Fourteen  years  ago  when 
I  went  into  politics  I  had  not 
expected  to  be  there  as  long 
as  1  have  been,”  Kubik  said  in 
a  telephone  interview.  “It  was 
1  want  to  do  my  real  calling  in 
back  into  the  newspaper  busi- 
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TheSi^lj^frRiPES 

Reporting  Jobs  In  Europe 

The  Stars  and  Stripes,  a  daily  newspaper  serving  the  U.S.  military  community  in  Europe,  is  search¬ 
ing  for  world-class  reporters  to  fill  openings  at  its  home  base  in  Darmstadt.  Germany,  and  in  our 
Naples.  Italy,  bureau.  Stripes  is  a  First  Amendment  newspaper  owned  by  the  government  but  with 
strong  safeguards  against  command  influence  in  editorial  operations.  We  distribute  in  27  countries 
and  soon  will  add  remote  printing  operations  in  England  and  Italy. 

Stripes  seeks  productive,  highly  motivated  reporters  eager  to  work  in  Europe  and  who  know  how 
to  do  solid,  depth  reporting  and  write  with  compelling  flair.  Candidates  are  required  to  have  at  least 
three  years  of  daily  newspaper  reporting  experience  or  a  college  degree.  The  ability  to  speak  Ger¬ 
man.  Italian  or  other  languages  is  a  plus  but  not  required.  A  minimum  of  40  wpm  and  knowledge 
of  word-processing  as  well  as  photo  processing  and  communications  programs  is  also  required. 

Because  we  cover  the  U.S.  military,  applicants  must  be  willing  and  able  to  deploy  on  short  notice 
to  the  world’s  trouble  spots,  including  such  places  as  Bosnia  and  Africa.  Extensive  travel,  most 
within  Europe,  is  likely.  Knowledge  of  the  military  is  a  plus  but  not  required.  The  ability  to  take 
photographs  is  a  definite  plus  in  an  environment  in  which  it  is  often  impossible  to  dispatch  a 
reporter-photographer  team. 

As  part  of  a  reorganization,  in  the  next  year  we  expect  to  add  bureaus  in  Spain  and  Turkey  to  the 
list  of  those  we  already  operate  in  Belgium.  England.  Germany,  Italy  and  Washington,  D.C.  We 
also  plan  to  add  two  more  bureaus  in  Germany. 

These  jobs  are  renewable  three-year  appointments  accompanied  by  an  attractive  compensation 
package.  Our  compensation  package,  which  approximates  $50,000,  includes  a  competitive  salary  of 
$28,000  to  $35,000,  dependent  on  experience  level;  an  allowance  to  offset  the  high  costs  of  hous¬ 
ing  in  Europe;  health,  retirement  and  savings  programs;  moving  expenses;  use  of  military  post 
exchange  and  commissary  facilities;  and  travel  from  and  to  the  United  States.  Applicants  should 
submit  a  resume  with  references,  story  clips,  photographic  samples  and  other  pertinent  material  to: 
Editor 

The  Stars  and  Stripes  e-mail:  phillipst@maiLestripes.osd.mil 

Unit  29480 
APO  AE092II 

Faxed  applications  also  will  be  accepted  from  the  United  States  at  011-49-6155-601395.  Those 
sending  faxed  applications  must  follow  with  a  mailed  copy.  All  applications  must  be  received  by 
November  7.  Announcement  #N.AF-SS-97-020  and  pay  level  NF-04.  The  Stars  and  Stripes  is  an 
Equal  Opportunity  Employer. 


“It  was  a  great  time,  but  now  I 
want  to  do  my  real  calling  in 
life  —  which  is  to  get  back  into 
the  newspaper  business" 

—  Jack  L.  Kubik,  Illinois  state 
legislator  on  taking  a  career 
path  less  traveled  by 

70  years  ago.  The  Kubiks  and 
two  other  families  now  own 
the  chain. 

“Before  I  went  into  politics 
I  worked  in  just  about  every 
department  of  the  paper,”  he 
said.  “I’m  looking  forward  to 
working  with  my  dad  and  the 
other  partners  day  to  day.” 

Fii^t  elected  to  the  Illinois 
House  in  1985,  Kubik  was  rec¬ 
ognized  as  a  legislative  leader 
on  issues  concerning  judicial 
reform,  the  rights  of  the  dis¬ 
abled,  pnrperty  tax  reform  — 
and  free  speech.  Last  year,  he 
won  the  Illinois  Press  Associa¬ 
tion’s  Legislative  Service 
Award.  When  Republicans 
were  the  majority  party  in 
1995-S>6,  Kubik  was  an  assis¬ 
tant  majority  leader. 
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Book  now! 

Freiestrasse  208  CH-8032  Zurich.  Switzerland 
Phone:  +41-1-387  70  88  Fax:  +41-1-387  70  80 
«...a  complete  picture  of  what  it  takes  to  succeed  online  (...).  E-Mail:  ursula@lnteractivePublishing.ch 
Head  to  Zurich  to  round  up  a  model  and  a  metaphor  to  match 

[your  medium  and  your  message» 

4th  Interactive  Publishing 

^  -  November  12-14,  1997  | 

A.  Zurich  Switzerland  I 


www.lnteractivePublishing.ch 


The  Push  for  Revenues  - 

Working  Models 

for  Interactive  Publishing 


«Europe’s  prime  industry  event»  Steve  Outing 


Re-thinking  Business  Dr.  Peter  Kruse,  CEO,  Neuhimmel  Untemehmensberatung  (GER) 

Re-defining  Roles  &  Goals  Hans-Dieter  Degler  (the).  Editor-in-chief,  Digital  Publishing,  Spiegel  Verlag  (GER) 

Now  &  Everything  Robert  Cauthom,  Director  New  Technology,  The  Arizona  Daily  Star  (USA) 

Salary  and  Staffing  Survey  Norbert  Specker,  President,  Catchup!  Communications  AG  (CH) 

Classified  Trends  in  North  America  Steve  Buck,  Vice  President  Business  Development,  Electric  Classifieds  (USA) 

Auditing  Richard  Foan,  Director,  ABC  //  electronic  (UK) 

Customization  Jeremy  Swinfen  Green,  European  Director  New  Media  &  Two-Way  Communication, 

Carat/ Aegis  pic  (UK) 

Media-Integration  Jesper  Karrbrink,  CEO,  Bonnier  Interaktiv  (SWE) 

Relationship  Building  Nancy  Malitz,  General  Director  Internet  Project,  The  Detroit  News  (USA) 

Technology  Impact/Media  Convergence  Peter  Cochrane,  Head  of  BT  Laboratories  (UK) 

City  Guides  Maurice  de  Hond,  Director  Information  Technology  &  New  Media,  Wegener  Arcade  (NL) 

Content  Organizing  J.B.Holston  III,  President,  Ziff-Davis  International  Media  Group  (GER/USA) 

Selling  on  the  Net  Herschell  Gordon  Lewis,  Copywriter  &  Author  of  ^Selling  on  the  Net»  (USA) 

Legal  Update  Nick  Lockett,  Barrister,  Field.Fisher.  Waterhouse  (UK) 

Virtual  Communities/Regulation  Esther  Dyson,  President,  EDventure  Holding  &  Author  of  ^(Release  2.0»  (USA) 

Re-designing  Print  for  the  Web  Mario  Garcia,  President,  Mario  Garcia  New  Media  Design  International  (USA) 

Business  Models  that  Work  Neil  Budde,  Editor,  Wall  Street  Journal  Interactive  (USA) 

Micke  Jaresand,  Editor-in-Chief,  Marieberg  Interactiv  (SWE) 

Birger  Steen  (the).  Vice  President  Business  Development,  Schibsted  Group  (NOR) 

David  Talbot,  CEO,  Salonmagazine.com  (USA) 

Stan  Sugarman,  Director  Business  Development,  Gruner+Jahr  Electronic  Media  Services  ( GER) 


Table  Top  Exhibit:  Among  the  first  booked:  Rosetta  Stone  Consultancy.  Electric  Classifieds.  SDA  Schweizerische  Depeschen  Agentur.  New  York  Now! 
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NYT  Sells 
Six  Magazines 

Miller  pubushing  group  llc  has 

agreed  to  acquire  six  magazines 
from  the  New  York  Times  Co.  for  undis¬ 
closed  terms:  Tennis  and  Tennis  Buyer's 
Guide,  Cruising  World  and  Sailing  World] 
and  Snou'  Country  and  Snow  Country 
Business. 

Teens  Run  Weekly 

High  school  students  in  Phil¬ 
adelphia’s  western  suburbs  are  run¬ 
ning  a  new  weekly  newspaper.  Called 
SAM,  for  Student  Alternative  Media,  the 
tabloid-sized,  full<olor  weekly  is  done  by 
local  students  working  with  a  full-time  staff 
of  six.  It  is  owned  and  operated  by  South 
Jersey  Publishing  Co. 

Hong  Kong  Press 

Although  uttle  has  visibly 

changed  in  Hong  Kong,  the  climate  of 
free  expression  has  shifted  since  China 
took  over  the  city,  said  a  report  from  the 
Committee  to  Protect  Journalists  (CPJ). 

A.  Lin  Neumann’s  article  —  “Press 
Freedom  Under  the  Dragon:  Can  Hong 
Kong’s  Media  Still  Breathe  Fire?”  —  says 
newspapers  owned  by  powerful  leaders 
with  economic  interests  in  China  have 
become  less  willing  to  criticize  Beijing. 
For  the  full  text,  see  CPJ’s  Web  site 
(http://www.cpj  .org). 

lU  Launches 
Business  Paper 

INDIANA  UNIVERSITY’S  SCHOOL  of 
Business  students  are  launching  a  busi¬ 
ness  newspap)er  with  alumni  this  month. 
The  paper,  a  result  of  the  School  of 
Business  Alumni  Program’s  efforts  to 
improve  relations  with  the  undergraduate 
program,  will  be  run  as  a  joint  effort. 

Merge  Dow  Jones, 
Washington  Post, 
Investor  Urges 

Fund  manager  MICHAEL  Price  has 
proposed  merging  Dow  Jones  &  Co. 
and  the  Washington  Post  ( Y). 

Price,  a  6%  owner  of  Dow  Jones  stock 
who  forced  Chase  Manhattan  Bank  to 


marry  Chemical  Bank  a  couple  of  years 
ago,  suggests  in  an  upcoming  Fortune 
magazine  article  that  if  the  merger  took 
place,  Dow  Jones’  management  would  be 
replaced  by  Washington  Post  Co.  managers. 

Rumors  continue  to  fly  about  the  possi¬ 
ble  sale  of  Dow  Jones’ troubled  Dow  Jones 
Maikets  unit.  The  company’s  Ixiard  of 
directors  are  considering  various  alterna¬ 
tives  for  the  unit,  including  its  decision  to 
spend  $650  million  on  Markets  back  in 
February.  In  addition.  Price’s  merger  sce¬ 
nario  has  the  support  of  some  members 
of  the  Bancroft  family  (which  controls 
70%  of  Dow  Jones’  voting  shares),  such  as 
outspoken  family  member  William  Cox  ID. 

Dow  Jones  spokesman  Richard  Tofel 
was  quoted  as  saying  that  Fortune's  arti¬ 
cle  about  Price’s  admittedly  sketchy  plan 
is  ‘highly  speculative,’  while  the 
Washington  Post  Co.  had  no  comment 
on  the  article.  — John  Sullivan 

Media  General 
Buys  Va.  Paper 

Media  general  INC.  has  agreed  to 
acquire  the  Bristol  Herald-Courier  in 
Viiginia  and  two  weeklies  from  the  Worrcll 
feunily  for  about  $91.2  million. 

The  Courier,  circulation  43,800  daily, 
47,000  Sunday,  serves  southwest  Virginia 
and  northeast  Tennessee,  and  the  weekly 
Washington  County  News  for  Virginia  and 
Sullivan  County  News  for  Tennessee. 
Media  General  hopes  the  transaction, 
expected  to  close  in  early  1998,  will  fit  well 
into  its  growing  Southeast  media  empire. 

Dow  Jones, 
Washington  Post 
Shed  Newsprint 

DOW  JONES  &  CO.  and  the  Washing¬ 
ton  Post  Co.  have  agreed  to  sell  their 
35%  stakes  in  the  Bear  Island  Paper  Co.  LP 
newsprint  mill  and  Bear  Island  Tim- 
berlands  Co.  to  Brant-Allen  Industries. 

Brant-AUen  has  been  their  partner  in 
the  mill,  near  Richmond,  Va.,  since  1978 
and  in  the  Virginia  timberlands  since 
1985.  The  deal,  terms  of  which  were 
undisclosed,  is  subject  to  the  buyer  obtain¬ 
ing  financing.  With  adequate  newsprint 
supplies  feirly  well  assured,“it  makes  sense 
for  us  to  sell  these  valuable  assets”  to  con¬ 
centrate  on  core  businesses,  said  Dow 
Jones  chairman  and  CEO  Peter  Kann. 
Joseph  Allen  and  Peter  Brant,  principals 


at  Brant-Allen,  said  they  hoped  to  continue 
doing  business  with  the  companies. 

Sulzberger  Retires; 
Sulzberger  Promoted 

Arthur  OCHS  SULZBERGER,  chair¬ 
man  and  CEO  of  the  New  York  Times 
Co.,  is  stepping  down  after  leading  the 
oiganization  for  24  years  and  being 
replaced  by  hLs  son, Arthur  O.  Sulzbeiger Jr, 
who  was  elected  chairman  and  will  con¬ 
tinue  as  publisher  of  the  New  York  Times. 

Also,  president  Russell  T.  Lewis  was 
named  to  the  additional  post  of  CEO  and 
w’ill  report  to  the  chairman.  Michael 
Golden  was  elected  to  the  board  and  des¬ 
ignated  vice  chairman. 

During  “Punch”  Sulzbeiger’s  tenure,  the 
company  expanded  its  holdings  to  include 
the  Boston  Globe  and  21  regional  news¬ 
papers,  eight  TV  stations,  two  New  York 
City  radio  stations,  a  new  service,  and 
online  services.  The  company’s  revenues, 
which  stood  at  $101  million  back  in  1963 
when  Sulzberger  became  publisher  of  the 
Times,  were  $2.6  billion  in  1996. 

With  the  exception  of  one  year,  Arthur 
Sr.  spent  his  entire  professional  career  at 
the  newspaper  and  the  parent  company. 
His  jobs  included  reporter,  foreign  corre¬ 
spondent,  assistant  to  the  publisher  and 
assistant  treasurer.  In  1992,  he  relinquished 
the  title  of  publisher  to  Arthur  Jr.  but 
retained  the  titles  of  chairman  and  CEO. 

“This  is  an  ideal  time  to  make  the  tran¬ 
sition  to  a  new  team,”  said  the  71-year-old 
Sulzberger.  “TTie  New  York  Tmes  Com¬ 
pany  has  never  been  in  better  shape.” 

In  his  new  role  as  the  media  company  ’s 
senior  executive,  Arthur  Jr,  46,  is  responsi¬ 
ble  for  the  company’s  long-term  business 
strategy.  And  as  publisher  of  the  Times,  the 
nation’s  third  largest  daily  newspaper,  with 
daily  circulation  over  1  million,  he  runs  the 
flagship  paper  on  a  day-to-day  basis. 

“Cioing  forward,  we  will  continue  to 
invest  in  our  core  businesses,  to  increase 
our  holdings  in  traditional  and  new  media, 
and  to  maintain  the  journalistic  standards 
that  most  define  our  company,”  the  new 
chief  said. 

Arthur  Sr.  was  named  chariman  emeri¬ 
tus  and  remains  on  the  board  of  directors. 
He  als(}  heads  a  newly  formed  transition 
team  with  his  son,  Lewis  and  Ckjlden. 

In  other  developments,  the  company 
reported  1997  thirckjuarter  net  income 
rose  to  $46.2  million,  vs.  a  loss  of  $47.7 
million  a  year  ago,  which  included  a  1996 
charge  of  $94.5  million.  — John  Sullivan 
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Join  Tribune  Media  Services, 
Knight-Ridder/Tribune^nd 
Editor  &  Publisher  and  take  part 

in  the  new  media  revolution; 
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As  industry  leaders,  TMS,  KRT  and 

E&P  are  Committed  to  helping 
journalism  students  and  college 
newspapers  realize  the  potential 
of  their  own  skills,  as  well  as  the 
potential  of  new  media. 

Visit  with  us  during  this  year's 
National  College  Media  Convention 
for  a  look  at  the  future  of  media. 


our 
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Official  Adviser  Reception 

Friday;  October  31, 5^30  to  7:00  p.m. 

Sheraton  Chipagb, 'Ballrooms  9  and  10 
Hors  d'oepN^res  and  cocktails  served 
Product  give-aways  from  TMS,  KRt  and  E&P 
Sponsored  by  TMS,  KRT  and  E&P  ; 

Summer  Internship  Program 

Three  salaried  internship  positions  in  print  and 
online  joOrnalism  at:  TMS/Chicaga^ 
KRT/Washington  and  E&P/New.-Ybrk 
Selection  Spring-ISSS  foe  Summer  1998 

New  Product  Demonstrations 
at  TMS  Booth 

College  Press  Exchange-New  Features: 
•Expanded  international  and  national  news 
coverage 

•  College  sports  news  and  polls 

•  Top  syndicated  columnists 

College  Press  Serv/ce-Editorial  cartoons  and 
college  news  stories 
KRT-News  and  features  offerings 
f(SP-Magazine,  Year  Book,  CD  Rom  and  Web  site 


Take  a  look  at  where  college  reporting  is  headed. 
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Changes  Asked 
In  Drug  Ad  Rules 


The  newspaper  association  of 

America  has  asked  the  Food  &  Drug 
Administration  to  make  its  recently 
issued  draft  guidance  on  prescription 
drug  advertising  more  “user-friendly” 
to  newspapers. 

“We  will  be  aggressive  to  make  sure  we’re  treat¬ 
ed  fairly,”  said  the  NAA’s  John  E  Sturm. 

In  a  joint  statement  submitted  on  Oct.  14,  NAA 
and  the  Magazine  Publishers  of  America  asked  the 
FDA  to  modify  its  Aug.  8  guidance,  which  loosened 
restrictions  on  broadcast  ads  for  prescription  drugs 
by  allowing  the  lengthy  “PI,” 
or  prescription  information, 
requirements  that  favored 
print  ads,  to  appear  elsewhere. 

The  two  associations  ate 
asking  the  FDA  to  consider 
three  modifications:  Delete 
any  reference  in  broadcast 
ads  to  brochures  as  a  compa¬ 
rable  alternative  to  the  sum¬ 
mary  found  in  print  ads; 
provide  not  only  a  brief  summary  in  print  ads,  but 
an  actual  advertisement,  with  a  suggested  “as  seen 
on  TV”  tag  line  to  tie  print  ads  to  broadcast  ads;  and 
ensure  that  the  larger  audience  which  views  broad¬ 
cast  ads  views  the  print  ads  that  complement  them. 

“We’ve  got  to  do  something  to  maintain  the 
informational  value  of  our  medium  and  be  compet¬ 
itive  with  broadcast  at  the  same  time,”  said  Sturm. 
“We  want  to  not  be  disadvantaged  here” 

In  addition,  the  two  trade  associations  have 
asked  the  FDA  change  the  rules  as  quickly  as  pos¬ 
sible  so  as  to  develop  shorter  PI  summaries  for 
print  advertising. 

Print  ads  currently  require  an  advertiser  to  run  a 
lengthy  summary  that  adds  25%  to  50%  more 
space  —  and  expense  —  to  the  cost  of  a  display 
ad. 

“What  bothers  me  is  that  the  print  media  gets 
the  assignment  of  running  these,  and  they’re  not 
easy  to  read,”  Sturm  said.  “If  a  short  version  is  good 
enough  for  broadcast,  then  a  short  version  is  good 
enough  for  newspapers  as  well.” 

A  shorter  summary  for  print  ads  would  level  the 
playing  field,  said  Sturm.  “This  is  a  pro-competition 
move.  The  FDA  tilted  the  balance  by  changing  the 
rules  to  favor  broadcast.” 

Sturm  said  he  was  encouraged  by  recent  state¬ 
ments  from  the  FDA  that  “the 
brief  summary  for  print  adver-  BY  D  O  R I 


tising  needs  fixing.  They’ve  given  some  indication 
at  the  outset  that  they’re  willing  to  change.” 

The  FDA  will  be  evaluating  the  current  guidance 
for  about  two  years,  but  the  process  may  not  take 
that  long,  said  Sturm,  who  served  as  NAA’s  chief 
lobbyist  before  taking  over  as  chief  executive.  “When 
I  was  in  the  Federal  Trade  Commission,  we  used  to 
routinely  turn  rule  makings  around  in  six  months.” 

Until  the  process  is  finished,  newspaper  advertis¬ 
ing  sales  reps  have  to  face  both  their  clients  and 
broadcast  competition  every  day. 

While  ad  spending  on  prescription  drugs  is 
expected  to  swell  from  the 
$600  million  in  1996  to  an 
estimated  $  1  billion  this  year, 
the  balance  is  expected  to 
shift  toward  broadcast  at  the 
expense  of  newspapers, 
which  stand  to  lose  signifi¬ 
cant  revenue  if  the  current 
FDA  guidance  isn’t  changed. 

The  Newspaper  National 
Network,  NAA’s  ad  sales  arm, 
has  contacted  ad  agencies  to 
promote  newspapers  as  vehicles  for  prescription 
drug  ads,  Sturm  said. 

“We’ve  been  working  with  agencies  about  how 
to  work  better  with  broadcast  in  this  mix,  to  con¬ 
nect  the  prescription  advertising  they  read  in  print 
with  what  they  see  on  TV,”  he  said. 

NNN’s  Carol  Karasick,  vice  president  of  media 
and  mariceting,  polled  100  of  the  largest 
newspapers  and  found  them  “very  open  to  devel¬ 
oping  programs  to  keep  the  business.”  Approx¬ 
imately  70%  are  open  to  giving  advertisiers  a  price 
break  of  10%  on  the  disclaimer,  she  reported. 

“Almost  universally,  they  said, ‘Let  us  know  what 
we  can  do,’  ”  she  said.  “Newspapers  have  historical¬ 
ly  charged  national  advertisers  twice  as  much,  so 
what  we’re  doing  is  leveling  the  playing  field.” 

Despite  the  joint  lobbying  effort  with  the  MPA, 
“We  have  to  be  competitive  with  magazines  for 
this  business.  By  offering  some  additional  discount, 
we’re  sending  the  positive  signal  that  we  want  to 
work  with  them.” 

That  discount  adds  up,  however,  even  for  the 
nation’s  largest  papers,  such  as  the  Chicago 
Tribune,  which  generates  about  $2  million  annual- 
!>'  from  prescription  drug  advertising. 

“That’s  $200,000,  which  is  no  small  amount,” 

Jerry  McCarthy,  director  of  gen- 
PERRUCCI  eral  advertising,  said  of  the  dis- 


Newspapers, 
magazines  seek 
FDA  guidelines 
i  to  be  more 
friendly  fo  print 


“We  will  be 
aggressive  to  make 
sure  we’re  treated 
fairly ....  Tlye  FDA 
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Newsweek  courts  prescription  drug  ads 
with  newspaper  ads  touting  its  "Rx 
Partnership." 


count,  “but  we  have  to  be  realistic.  We 
would  put  ourselves  at  a  competitive 
disadvantage  if  we  didn’t.” 

Already,  magazines  have  moved  aggres¬ 
sively  to  cash  in  on  the  new  rules. 
Newsweek,  for  one,  is  using  full-page, 
four<olor  ads  in  the  New  York  Times  to 
sell  Madison  Avenue  on  its  “Newsweek 
Rx  Partnership,”  a  program  aimed  at 
attracting  drug  ads  by  offering  Neu’s- 
week  as  a  way  of  meeting  PI  require¬ 
ments  in  conjunction  with  TV  ads. 


Newspaper 

Video 

AS  PART  OF  its  125th  anniversary  cel¬ 
ebration  this  year,  the  Boston  Globe 
has  released  a  videotape  highlighting  its 
history.  The  18-minute  documentary, 
“Boston  Globe:  The  First  125  Years,” 
traces  the  newspaper  from  its  establish¬ 
ment  in  1872  to  today’s  leading  New 
England  daily. 

Philly  Age  Expo 

The  PHUADHIJ^HIA  INQUIRER  and 
Philadelphia  Daily  Neu>s  sponsored 
the  1997  Celebrate  Age  Expo  Oct.  15-16 
at  the  Pennsylvania  Convention  Center. 
The  Daily  News  published  a  guide  to  the 


NAA  Closes 
New  York  Office 


The  newspaper 

Association  of 
America  is  essen¬ 
tially'  closing  its  seven-per¬ 
son  New  York  office  by 
the  end  of  the  year. 

“That’s  been  our  plan 
all  along,  ever  since  we 
formed  the  NAA  five  years  ago,”  said  Jim 
Currow,  senior  vice  president  and  chief 
marketing  officer. 

In  an  effort  to  streamline  operations, 
he  said,  three  administrative  positions 
will  be  eliminated  and  three  managerial 
staffers  have  been  offered  relocation  to 
NAA  headquarters  in  Vienna,  Va. 

Deborah  Heman,  vice  president  for 
advertising,  and  an  administrative  assis¬ 
tant  will  stay  on  in  New  York  to  ctxtrdi- 
nate  NAA’s  national  ad  campaign. 

The  consolidation  does  not  affect  any 
of  the  staff  of  the  National  Newspaper 
Network  (NNN),  which  is  housed  in  the 
same  offices,  leased  from  Parade  maga¬ 
zine. 

NAA’s  marketing  department  operat¬ 
ed  several  offices  an)und  the  country 
and  all  are  consolidating. 

The  Chicago  outpost  closed  earlier 
this  year  following  a  staff  retirement, 
and  the  Detroit  office  is  in  the  prtxress 
of  closing.  New  York  will  be  the  last 
office  to  close. 


It  no  longer  makes 
sense  for  NAA  to  maintain 
offices  all  over  the  coun¬ 
try,  Currow  explained. 

“It’s  real  important  that 
we  have  all  of  our  market¬ 
ing  energies  in  one  place. 
It’s  just  not  the  same 
talking  over  the  phone.  We  have  some 
very  talented  people  working  for  us, 
and  we  want  to  have  them  all  in  one 
place.” 

While  the  cost-cutting  is  important, 
he  said,  “the  synergies  and  teamwork 
that  will  result  are  far  more  consequen¬ 
tial.  Chicago  and  Detroit  have  been 
home-office  operations.  That  just 
doesn’t  work  anymore.” 

Those  returning  to  Virginia  will  find  a 
restructured  department,  stressed 
Currow.  The  consolidation  is  part  of  a 
move  “to  change  our  focus.  I  can’t  dis¬ 
cuss  details  at  this  time,  but  I  can  tell 
you  that’s  the  message  we  got  from  our 
members  after  we  held  a  series  of  focus 
groups  this  past  summer.” 

Staffers  in  the  New  York  office  have 
until  January  to  decide  whether  to 
move  to  headquarters. 

(burrow,  a  former  advertising  and  mar¬ 
keting  executive  with  Knight-Ridder,  the 
Washington  Post  and  the  Milwaukee 
Journal  Sentinel,  joined  NAA  last  April. 


Restruclurin}* 

NAA's 

marketing* 

departnumt 


event,  expected  to  draw  over  2(),(XX) 
people  aged  50  and  older,  on  Oct.  10,  fol¬ 
lowed  by  the  Philadelphia  Inquirer  on 
Oct.  12. 

Real  Estate 
Guide  In  Boston 

Looking  for  a  house  in  Boston?  A 
new  real  estate  newspaper  may  help. 
Community  Newspaper  Co.  last 
month  launched  Boston  Homes:  The 
Complete  Guide.  The  weekly  covers  five 
downtown  Boston  neighborhtxxls:  Back 
Bay,  Beacon  Hill,  North  End/Waterfront, 
South  End  and  Charlestown. 

Each  issue  has  a  list  of  open  houses 
being  held,  asking  prices,  descriptions, 
broker  phone  numbers,  and  a  map  show¬ 


ing  open  house  locations. 

Buyers  and  sellers  also  have  the  option 
of  accessing  information  on  the  Internet, 
or  receiving  mortgage  rates  by  fax. 

Boston  Homes  is  distributed  door-to- 
door  in  the  five  neighborhoods  and  is 
available  in  racks  throughout  the  city. 

Independent 

Relaunch 

A  $19  MILLION  advertising  campaign 
and  a  focus  on  international  news 
were  behind  the  relaunch  of  Britain’s 
the  Independent. 

Owned  by  Mirror  Group  and 
Independent  Newspapers  pic,  the  broad¬ 
sheet,  with  260,000  daily  circulation,  has 
a  new  slogan;  “It’s  changed.  Have  you?” 


October  25, 1997 


http;//www.mediainfo.com 


Editor  &  PiiBUSHER  41 


BY  DONNA  DEL  MORO 


Single-Source 
Newsprint  Supply 

WHILE 
many 
newspa¬ 
pers  rely 
on  a  vari¬ 


ety  of  companies  to  supply 
the  tons  of  newsprint  they 
consume,  some,  including  the 
New  York  Daily  News  and 
the  Knoxville  Neu>s-Sentinel, 
put  all  their  eggs  in  one  bas¬ 
ket,  relying  on  a  single  source 
for  their  newsprint. 

“Both  sides  can  gain  in  this  relationship,”  says 
Michael  Aiello,  executive  vice  president  of  manu¬ 
facturing  and  distribution  for  the  Daily  Neivs  since 
1993  “We’re  probably  one  of  the  largest  customers 
they  have  so  they  are  quick  to  address  any  prob¬ 
lems  that  might  come  up” 

Aiello  refers  to  Stone  Consolidated,  of  Quebec, 
which  recently  merged  with  Abitibi-Price  Inc.  to 
form  Abitibi-Consolidated.  Since  1993,  when  new 
owners  took  over  operations  at  the  Daily  News, 
Stone  has  been  the  newspaper  ’s  sole  supplier  of 
newsprint,  an  unusual  equation  in  the  business. 

“In  my  experience,” 

Sinsle-SOUrciriQ  AieUo,“most  news- 
'y  ,  ”  papers  work  with  multi- 

CCltl  0^6V  COflSiStStlt  pie  vendors.  In  our 

contacts,  improved  case,  tWs  affords  us  bet- 

.  ter  control.” 

inventory  control,  'That  control,  he  says, 

easier  delivery’  I«cans  contacts  at  stone/ 
-  .  ,  ,  Abitibi  are  consistent, 

tracking  and  better  tracking  deliveries 

vendor  understanding  becomes  easier,  and  the 

-  ,  vendor  gets  to  know 

of  a  customer  S  ^ell  the  client’s  business 

business  —  quantities,  page 
sizes,  etc. 

The  threat  of  a  labor 

strike,  which  industry  insiders  say  is  among  the 
biggest  problems  with  using  one  source  to  fill  a 
newspaper’s  supply  needs,  does  not  seem  to  ruffle 
Aiello’s  feathers.  “We  have  a  verbal  understanding 
within  the  industry  with  other  newspapers,  so  we 
would  get  our  supply,”  he  said.  In  addition,  the 
News  keeps  a  newsprint  inventory  of  anywhere 
from  1 5  to  25  days’  worth,  a  common  industry 


Del  Moro  is  a  freelance  writer  in 
Pequannock,  NJ. 


With  just 
otie  manufacturer, 
newspapers 
can  strengthen  the 
relationship  and 
minimize  product 
variables 


practice  to  deal  with  possible 
disruption  in  service. 

But  during  Aiello’s  tenure, 
that  hasn’t  happened.  “We've 
always  received  the  product 
as  needed,”  he  said.  “Even 
when  there  was  snow  on  the 
rails.  Stone  trucked  the  paf)er 
in  at  no  additional  cost  to 


Nor  does  this  present  a 
concern  to  the  folks  at  the 
Knoxville  News-Sentinel.  For 
more  than  a  year  the  Scripps  Howard  daily  has 
worked  out  a  single-source  agreement  with 
Bowater  Inc.,  the  largest  U.S.  producer  of 
newsprint,  with  3.6  million  acres  of  timberlands  in 
the  U.S.  and  Canada. 

“Speaking  hypothetically,  if  there  ever  were  a 
strike,  there  would  be  an  advance  warning,”  says 
Ted  Milligan,  director  of  operations.  “It’s  not  like 
we’re  going  to  wake  up  one  morning  with  no 
inventory.  We  also  have  other  papers  in  the  chain 
from  whom  we  could  purchase  newsprint.” 

The  concept  of  using  a  single  newsprint  suppli- 
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er,  according  to  Milligan,  became  a  reali¬ 
ty  after  formation  of  a  project  team, 
consisting  of  representatives  from  the 
newspaper  and  Bowater,  that  could 
study  the  issue  carefully.  “It  was  a  new 
concept,  says  Milligan,  “and  we’re  always 
interested  in  stepping  out  of  the  box 
and  doing  things  differently.” 

The  proximity  of  a  Bowater  mill  in 
Calhoun,Tenn.,  a  50-mile  drive  from 
Knoxville’s  presses,  also  makes  things 
run  a  lot  smoother.  “We  do  our  own 
trucking,”  Milligan  says.  “We  pick  our 
own  newsprint  up,  so  basically  the 
product  is  always  there."  Bowater,  he 
adds,  always  has  been  willing  to  help  if 
the  newspaper  ever  gets  into  a  bind. 

The  relationship  has  benefited  both 
supplier  and  newspaper,  according  to 
Milligan,  who  says  he’d  be  hard-pressed 
to  point  to  any  negatives. 

Randy  Ellington,  Bowater  vice  presi¬ 
dent,  newsprint  and  directory  sales,  says 
the  single-source  relationship  affords 
benefits  to  the  supply  side  as  well.  “We 
get  to  know  our  customers  better,  and 
we  know  we  are  going  to  get  all  of  our 
order  from  that  customer.” 

Ellington  acknowledges  that  while 
traditionally  there  are  multiple  suppliers 
in  every  pressroom,  there  has  been  a 
trend  during  the  past  few  years  toward 
single  sourcing.  Five  years  ago,  he  says, 
there  were  only  a  few  small  accounts 
that  used  Bowater  alone  as  a  newsprint 


supplier.  Today,  that  figure  has  grown  to 
3540  newspapers. 

"With  single  sourcing  it’s  easier  to 
control  your  inventory,  and  you  only 
have  one  supplier  to  check  with  on 
ordering,”  Ellington  says.  People  don’t 
have  the  time  anymore  to  deal  with  five 
or  six  suppliers  and  all  of  the  staff  — 
including  technical,  sales  and  customer 
service  j)ersonnel  —  at  each  source. 
“With  this  type  of  arrangement,  you  can 
get  it  all  done  with  one  phone  call.” 

“What  the  newspapers  are  doing  is 
trying  to  minimize  the  variables  in  a 
pressroom,”  says  Ellington,  adding  that 
using  one  source  not  only  can  translate 
into  more  consistency  of  product,  but 
also  aUow  pressitxjms  to  configure  for 
one  particular  kind  of  newsprint  rather 
than  changing  the  presses  for  papers 
with  different  attributes. 

Proximity  to  any  of  Bowater’s  five 
mills  also  is  an  issue.  Some  of  the  news¬ 
papers  that  are  involved  in  single-source 
arrangements  are  close  to  the  compa¬ 
ny’s  Rock  Hill,  S.C.,  and  Calhoun,Tenn., 
mills. 

As  expected,  chains  report  that  they 
still  rely  on  multiple  sources,  primarily 
due  to  geographic  restrictions.  With  90 
daily  papers  across  the  country,  includ¬ 
ing  USA  Today,  Gannett  woiks  with 
“basically  every  North  American  pro¬ 
ducer  of  newsprint,”  says  Russ  Lowder, 
purchasing  manager  for  Gannett  Supply. 

Each  newspaper  group 
selects  suppliers  accord- 
ing  to  its  needs,  Lowder 
^  says.  In  all,  Gannett  news- 
papers  will  consume 
more  than  900,000  tons 
1  of  paper  in  one  year. 

“There  is  an  advantage 
in  having  more  than  one 
supplier  in  that  we  need 
suppliers  who  are  capable 
of  giving  us  quality  prod- 
uct  in  a  timely  manner  all 
over  the  country,”  Lowder 

A  smaller  chain  of 
newspapers  has  what  it 
calls  a  unique  arrange¬ 
ment  in  that  it  only  orders 
newsprint  from  two  sup¬ 
pliers.  By  ordering  large 
quantities  from  just  two 
suppliers,  the  group  can 
“get  treated  with  the  big 
boys”  rather  than  ordering 
smaller  amounts  from  a 
variety’  of  sources. 


"What  the  newspapers 
are  doing  is  trying  to 
minimize  the  variables 
in  a  pressroom" 

—  Randy  Ellington, 
Bowater  newsprint 
and  directory  sales  vice 
president 
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THE  HRST  PROFITABLE 
TV  STATION  WEB  SITE 

When  ad  banners  didn't  bring  in  enough  cash,  WCCO 

developed  a  broader  mix  of  Web  revenue  sources 


by  Peter  Zollman 


U, 


The  WCCO  site 
is  unique 
because  it’s 
owned  by 
an  outside 
company  that 
also  has  three 
more  sites  in 
the  works  and 
is  negotiating 
with  several 
broadcast 
groups 


Zollman  is  the  author  of 
the  new  RTNDA  study, 
“Interactive  Neu’S:  State 
of  the  Art.” 


And  now,  for  something  really  different:  the  first 
profitable  TV  station  Web  site.  Although  there 
are  more  than  800  TV  station  Web  sites  across 
the  U.S.,  they  have  all  been  operating  as  promo¬ 
tional  activities  or  “learning  experiences”  —  the  standard 
executive  suite  euphemism  for  money-losing  ventures. 

But  now,  after  less  than  16  months  in  operation,  Channel  4(XX),  the  Web  site  of  WCCOTV  and 
AM  in  Minneapolis,  became  the  first  one  operating  in  the  black.  It  is  also  seen  by  industry  observers 
as  a  clear  harbinger  of  things  to  come  for  hundreds  of  other  stations  that  have  become  actively 
involved  in  interactive  services. 

Reid  Johnson,  CEO  of  the  WCCO  site  and  a  former  news  director  at  the  station,  won’t  give  any 
numbers.  But  he  disclosed  at  the  recent  Radio  and  Television  News  Directors  Association  (RTNDA) 
convention  in  New  Orleans  that  the  site  is  generating  positive  cash  flow  and  returning  some  of  that 
profit  to  its  partners. 

The  WCCO  site  is  unique  because,  unlike  most  TV  station  Web  sites,  it’s  not  owned  by  the  sta¬ 
tion.  It’s  owned  by  an  outside  company  —  Internet  Broadcasting  System  GBS).  WCCO,  which  is 
owned  by  CBS/Westinghouse,  contracted  in  1996  with  IBS  to  operate  the  system,  swapping  on-air 
promotion  in  exchange  for  a  piece  of  the  profits.  Several  of  the  WCCO  Web  staffers  work  in  the  TV 
and  radio  station  newsrooms,  while  others  work  at  IBS  offices  in  nearby  Edina.  Nine  people  work 
full-time  on  Channel  4000,  and  nine  others  work  part-time  for  the  site. 

Johnson,  who  had  left  WCCO  in  1989  to  run  an  industrial  video  equipment  company,  found  his 
business  evolving  into  Web-oriented  services.  He  approached  WCCO  about  building  the  site,  which 
launched  in  March  19S>6.  “The  deal  was  so  simple  as  to  be  silly,”  he  said.  “All  we  asked  for  was  access 
to  the  newsroom,  access  to  the  content,  and  if  they  promoted  it  we  would  produce  it.” 

Revenue  strategies 

Originally,  Johnson  said,  IBS  took  the  same  revenue  approach  as  most  other  sites  —  relying  on 
banner  advertising  and  directory  advertising.  Neither  worked.  Now,  he  explained.  Channel  4000  has 
developed  three  primary  revenue  streams; 

•  Advertising  from  national  Web  sites  such  as  Amazon.com,  Auto-By-Tel  and  others. 

•  Developing  specific  content  areas,  such  as  legal  and  health,  and  generating  sponsorships  from 
major  local  accounts. 

•  Providing  Web  services  for  outside  clients,  like  advertising  design  and  hosting. 

In  some  ways  Channel  4000  is  like  Boston.com  or  Kansascity.com,  because  it  has  aggregated  var- 
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ious  partners  —  the  Minnesota  Twins,  the 
Minneapolis  Zoo,  a  lifestyle  magazine  and  a 
business  magazine  —  under  one  banner.  But 
Johnson  says  a  key  difference  is  that  his  com¬ 
pany  reaches  exclusive  arrangements  with  its 
partners,  who  provide  content  and  promo 
tion  in  exchange  for  a  piece  of  the  action. 

The  site  began  with  80,000  page  views  in 
its  first  month;  in  August,  it  had  almost  3  mil¬ 
lion.  It  reached  30,000  users  in  its  first  month; 
it  now  exceeds  300,000  distinct  viewers 
monthly. 

Johnson  said  he  expected  a  summer 
slump,  because  so  much  of  Channel  4000’s 
usage  comes  from  schools  and  offices,  but 
that  didn't  happen.  He  said  such  heavy  day¬ 
time  use  was  a  pleasant  surprise  at  the  outset. 

IBS  has  also  launched  Channel  2(XX)  for 
KCBS-TV  in  Los  Angeles,  and  is  about  to 
launch  with  KOIN-TV  in  Portland,  Ore.  The 
company  also  has  three  more  sites  in  the 
works,  and  is  negotiating  with  several  broad¬ 
cast  groups.  It  will  use  a  different  business 
model  outside  Minnesota,  with  the  TV  station 
and  IBS  as  equity  partners. 

Despite  the  fact  that  Johnson  says  his  busi¬ 
ness  is  firmly  “TV-centric,”  and  he  plans  to 
have  a  TV  partner  in  each  market,  he  also 


expects  that  within  a  few  years  TV  stations 
and  newspap)ers  will  create  alliances  in  many 
markets  “because  there’s  too  much  at  stake”  to 
go  it  alone.  “We  think  in  major  markets,  for 
local  content,  that  there’s  probably’  room  for 
two  or  three  major  players.”  One  of  those,  he 
says,  will  probably  be  an  alliance  between  the 
major  daily  newspajjer  and  a  TV  station,  and 
another  will  be  AOL,  Microsoft  or  a  similar 
major  online  or  software  player. 

Until  now,  Johnson  says,  forming  alliances 
with  newspapers  has  been  difficult  because 
they  are  extremely  concerned  about  their 
classified  advertising  revenue  and  have  been 
unwilling  to  consider  revenue  splits.  He  says 
IBS  and  other  broadcasters  will  be  jumping 
into  the  classifieds  business  soon,  and  news¬ 
papers  will  probably  begin  pursuing  joint 
ventures. 

“In  the  Internet  business,  we’ve  found  that 
there  are  two  kinds  of  people;  There  are  peo¬ 
ple  who  like  to  make  money,  and  there  are 
people  who  like  to  make  all  of  the  money. 
What  we’re  doing  is  partnering  with  the  for¬ 
mer  group  —  f)eople  who  like  to  make 
money.  And  what  we’ve  found  is  that  some  of 
the  people  in  the  latter  camp  are  moving  into 
the  former  camp.” 


"By  hosting  our  site 
with  InfiNet,  we  were 
able  to  continue  ' 

I  ^ 

publishing  online  and 
provide  updated 
information  about' 

what  was  happening  in 
Grand  Forks  to  hundreds  ' 
of  thousands  of  people. 

infiNet's  reliable 
service  and  quick 
response  kept  us  online 
and  made  us  th^x 

leading  source  o^ 

.  information  during  and 
after  the  flood.!' 

Mike  Maidenberg,  Publisher 
Grand  Forks  Herald 


Downtown  Crand  Forks,  April  1997 


Photo  By  Grand  Forks  Herald.  Used  With  Permission. 


Online  Solutions  for  Newspapers.  InfiNct 

(800)391-8760 

http://www.infi.net  email:  solutions@infi.net 
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In  Short 

ZIP2's  NEW  "CARHUNTER" 

Zip2  Corp.  of  Palo  Alto, 
Calif.,  has  created 
"CarHunter"  for  Knight-Rid- 
der  New  Media.  The  auto¬ 
motive  news  and  informa¬ 
tion  site  is  designed  to 
allow  Knight-Ridder's  chain 
of  32  newspaper  Web  sites 
to  compete  head-to-head 
against  the  two  largest 
national  automotive  adver¬ 
tising  sites:  Auto-By-Tel 
and  Microsoft's  CarPoint. 
CarHunter  features  automo¬ 
tive  industry  coverage  by 
newspaper  journalists. 
www.carhunter.com 


YAHOO!  AUDIO  NEWS 

Yahoo!,  the  Web's  most 
heavily  trafficked  site,  has 
added  growing  numbers  of 
hard  news  features  during 
the  last  year.  Now,  it  plans 
to  add  real-time  audio 
news  reports  to  its  site. 
Much  like  a  radio  with  a 
menu,  the  new  audio  fea¬ 
ture  will  offer  news-on- 
demand  around  the  clock. 


Online  Newsroom  "How  To' 


A  FEATURE  WRITER'S 
DREAM  RESOURCE 

The  Internet  Movie  Database:  http://us.imdb.com 


A  great  Internet  database  originally 
intended  for  just  one  narrow  applica¬ 
tion  sometimes  can  be  put  to  scores  of 
other  imaginative  uses  by  enterprising  editors 
and  reporters. 

The  Internet  Movie  Database  is  a  case  in 
point.  For  starters,  you  couldn’t  ask  for  a  bet¬ 
ter  resource  for  film  reviews  and  summaries 
of  movies  around  the  world.  More  than 
100,000  films  are  covered,  starting  with  a  lit¬ 
tle-known  1898  British  novelty  called  Express 
Train  on  a  Railway  Cutting. 

But  because  of  flexible  searching  options, 
the  database  can  do  much  more  than  simply 
look  up  movies.  In  the  hands  of  entertainment 
and  feature  writers,  it  also  is  a  powerful  tool 
for  researching  all  kinds  of  stories,  from 
movies  and  video  to  television,  books  and 
music,  not  to  mention  being  a  reservoir  of 
facts  on  general  pop  culture. 

Mother  lode  of  movie  facts 

For  instance,  it  can  answer  questions  as 
diverse  as: 

♦  Was  it  Bette  Davis  or  Joan  Fontaine  who 
starred  in  the  1950  classic, Boulevard? 
Neither.  It  was  Gloria  Swanson. 

♦  Did  Elton  John  ever  appear  in  a  movie? 
You  mean  before  Tommy  in  1974?  Yes.  Bom 
to  Boogie  in  1972.  Has  he  done  movie  sound¬ 
tracks?  Absolutely,  from  the  1971  Friends 
score  to  1995’s  Toy  Story. 


Interactive  Solutions . . . 

...at  a  price  that  makes  sense! 

SMS  On-Line  Software  and  Services  can  help  you  find  those  elusive 
Internet  profits  with  affordable  programs  and  reasonably  priced  ser¬ 
vices  that  maximize  revenues,  minimize  expenses,  and  enhance  your 
Web  content.  Call  us  for  complete  information  about  these  on-line 
products. 

_  >  QUADRANT  -  On-line  Classifieds 

VrAflFFm  ^  INTERCONNECT  -  Stauffer  Gold 
Library  Internet  module 
II  >  VOYAGER  -  Database  archive 
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Stauffer  Media  Systems 

(41 7)  782-0280  P.O.  Box  1 330  Joplin  MO  64802 


We  all  know  who  said,“Hasta  la  vista,  baby,” 
but  what  was  the  movie?  Terminator  2:  Judg¬ 
ment  Day  (1991).  And  how  do  we  spell  that 
guy’s  last  name?  Schwarzenegger. 

Have  any  movies  ever  been  made  based  on 
J.D.  Salinger’s  books  or  stories?  A  Salinger 
short  story  {Uncle  Wiggily  in  Connecticut) 
provided  the  plot  for  the  Dana  Andrews/ 
Susan  Hayward  vehicle.  My  Foolish  Heart 
(1949).  And  here’s  a  curious  ftxitnote.  His 
novel,  Franny  and  Zooey  was  the  basis  for  a 
1S>95  Iranian  film  called  Pari.  (It  was  in  Farsi, 
incidentally,  which  probably  is  why  you  didn’t 
see  it  at  the  video  store.) 

Started  in  1989 

This  far-reaching  database  started  in  1989 
as  an  informal  project  on  an  Internet  bulletin 
board.  Today,  as  an  advertiser-sponsored  fea¬ 
ture,  it  is  one  of  the  more  active  sites  on  the 
World  Wide  Web  and  a  dream  resource  for  just 
about  any  journalist  involved  in  entertain¬ 
ment  feature  writing. 

To  use  the  database,  visit  the  site  and  click 
on  the  “SEARCH”  option  at  the  top  of  the 
screen.This  opens  query  boxes  in  which  you 
can  enter  key  words  or  phrases  to  locate  a 
movie  or  'TV  show  by  title  (either  the  exact 
name  or  a  portion  of  the  name),  a  cast  or  crew 
member  by  name  (actor,  actress,  director, 
writer,  etc.)  or  even  a  fictional  character. 

The  strength  of  the  database  is  its  exten- 

-  sive  use  of  hypertext  links,  inviting  you 

to  do  some  creative  research.  For 
instance,  suppose  for  a  feature  story  you 
-  want  to  mention  that  the  subject  you 
S  interviewed  looked  rather  like  the  actor 
Robin  Williams  in  a  particular  role,  but 
suddenly  you  have  drawn  a  blank  on  the 
name  of  the  movie  you  have  in  mind. 

By  entering  “Robin  Williams”  in  the 
Cast/Crcw  query  box  and  clicking  the 
Search  option,  the  database  displays  a  list 
of  all  of  Williams’  film  and  TV  credits. 
Each  is  hypertext-linked  to  details  of  that 
particular  work.  This  means  that  when 
you  find  the  film  you’re  thinking  of  — 
say.  The  World  According  to  Garp  — 
you  can  click  on  the  highlighted  tide.  Up 
_  comes  particulars  about  the  film,  includ- 
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ing  the  names  of  the  entire  cast  and 
crew  (which  also  can  be  clicked  on  to 
find  THEIR  list  of  movie/TV'  credits). 

Broad  seaching  capabilities 

Besides  names  of  movies,  actors  and 
characters,  the  databa.se  also  can  be 
.searched  for  other  related  subjects, 
including  soundtracks,  quotations, 
relea,se  dates,  awards  and  plot  .sum¬ 
maries.  Even  on-screen  goofs  can  be 
located,  as  well  as  crazy  movie  credits  in 
sp<K)fs  like  Airplane  and  Naked  Gun. 

For  more  esoteric  research,  u.se  the 
Extended  Search  option  on  the  site’s 
first  page.  This  produces  a  fill-in-the- 
blank  form  with  which  you  can  .search 
by  genre,  years  of  release,  special 
effects,  pnKluction  company,  language 
and  so  on. 

'Location'  searches 

One  search  option  here  —  location 
—  should  be  a  hit  with  travel  writers. 
For  instance,  if  you  were  writing  a  .story 
about  Cincinnati,  you  could  use  this 
option  to  learn  about  the  16  movies 
that  were  shot  in  full  or  in  part  in  the 
Queen  City  over  the  years. 

Finally,  here  are  some  additional  con¬ 


siderations  for  using  this  information  in 
your  news  stories: 

♦  The  Web  site  databa.se  has  more 
than  1.75  million  film  entries,  covering 
nearly  a  half-million  people,  from 
actors,  directors  and  producers  to 
sound  recording  directors,  makeup 
designers  and  color  consultants.  And 
the  material  is  updated  weekly  and  cov¬ 
ers  most  of  the  new  film  releases. 

♦  Data  comes  from  a  number  of 
sources,  including  studio  press  kits, 
news  reports  and  entertainment 
industry  contacts,  as  well  as  thmugh 
feedback  from  movie  fans  who  visit  the 
site. 

♦  The  site  has  links  to  other  movie 
sites  around  the  Internet,  including 
those  for  specific  movies  or  genres. 


Bowen  is  a  West  Virginia  journalist 
and  a  30-year  veteran  of  newspapers 
and  magazines.  His  latest  book. 
Modem  Nation,  was  published  last 
year  by  Random  House. 


Online  Advertising 

K-R  LAUNCHES 
'REAL  CITIES' 
AD  NETWORK 

Placements  on  32  Web  sites 

by  Steve  Outing 

Knight-Ridder  Inc.  (KRD  la.st  week 
began  promoting  the  Web  sites  of 
its  32  newspaper  properties  as  a 
single  network  called  “Real  Cities.” 
Much  like  the  Web  ad  networks  of  orga¬ 
nizations  such  as  New  Century  Net¬ 
work  or  Real  Media  Inc.,  Real  Cities  is 
offering  advertLsers  a  one-.stop  ad  place¬ 
ment  service  for  a  broad  stveep  of 
major  metropolitan  markets  across  the 
country. 

KRl,  one  of  the  largest  U.S.  newspa¬ 
per  chains,  operates  some  of  the  most 
heavily  trafficked  and  highly  respected 
news  Web  sites  in  the  country,  ranging 
from  the  San  Jose  Mercury  News'  Mer¬ 
cury  Center  in  the  heart  of  California’s 
Silicon  Valley  to  the  award-winning 
Philadelphia  Online  of  the  Philadelphia 
Inquirer  and  Daily  News. 

KRl  New  Media  president  Robert 
Ingle  said  one  goal  of  the  chain’s  new 
network  promotion  strategy  was  to  cre¬ 
ate  a  national  brand  of  Web  sites,  like 
Digital  City  or  Microsoft  Sidewalk. 

The  Real  Cities  national  sales  force, 
headed  by  KRl  New  Media  director  of 
sales  Mark  Thomas,  will  be  offering  con¬ 
textual,  national  or  regional  buys  into 
KRI’s  online  and  print  properties. 

While  the  company  moves  to  aggres¬ 
sively  sell  national  advertising  onto 
its  own  chain  of  Web  sites,  it  will  con¬ 
tinue  its  relationship  with  New  Century 
Network  (NCN),  a  larger,  competing 
online  newspaper  ad  sales  network. 
One  of  the  founding  members  of  NCN, 
KRl  has  provided  $  1  million  in  support 
to  that  newspaper  industry  online  ven¬ 
ture. 

Ingle  says  he  sees  NCN  and  Real 
Cities  as  complementary  ad  networks, 
and  professes  to  remain  committed  to 
NCN  which,  he  says,  “is  still  a  notion 
with  considerable  power  and  potential 
but  I  do  think  the  time  window  is  get¬ 
ting  shorter  on  NCN.”  He  emphasized 
that  KRI’s  Real  Cities  initiative  “is  not 
intended  to  send  any  kind  of  message 
about  NCN.” 


“What’s  Up.  DOCS^'^’ 

What’s  up  is  the  most  customizable 
consumer  experience  in  online  classi¬ 
fieds  -  the  art  of  providing  each  User 
individually-produced  classified  Web 
pages  based  on  their  attributes  and 
preferences.  W’hat’s  also  up  is  a  proce.ss 
we  call  “Cookin’  on  the  fly”  -  the  sci¬ 
ence  of  bringing  together  robust  data  in 
real  time  to  a  User’s  computer  screen. 

In  ECI’s  online  classifieds  solution,  it 
happens  due  to  DCXIS  -  Dynamic 
Object  Creation  and  Serving  ,  the 
patented  technology  that  dynamically 
generates  page  after  unique  Web  page 
of  classifieds  data  based  upon  User’s 
requests  and  the  content  tagged  to 
meet  those  requests.  Content  such  as 
descriptive  text  and  phott^raphs  on 
searched  items  for  sale.  And  spatially- 
mapped,  commercial  advertiser-sup- 
ported  icons  that  access  a  wealth  of 
contextual  information,  like  maps, 
turn-by-tum  directions  and  relevant 
directory  services. 

In  the  fully  comprehensive  solution, 
this  data  from  multiple  .sources  is 
stored  in  a  central  database,  awaiting 
retrieval  by  a  shopper  who  logs  online. 
When  requested,  DOGS  retrieves  and 
delivers  it  to  specification.  It’s  the 
technology  at  the  heart  of  delivering 
your  customers  a  highly-personalized 
online  classifieds  service. 

Content  Protection  is  also  what’s  up 
with  DOCS  .  Particularly  protection 
from  those  Web  spiders  deployed  to 
steal  your  proprietary  content.  Its  fun¬ 
damental  role  in  creating  and  serving 
originally-produced  Web  pages  also 
serv'es  to  protect  your  product.  Pub¬ 
lishers  realize  that  quality  content  is 
costly  to  create  and  that  its  ownership 
is  valuable  intellectual  property.  New 
media  publishers  further  know  that 
material  on  the  Internet  is  difficult  to 
guard,  yet  important  to  the  building  of 
brand  equity  on  the  Web.  At  EGI,  we 
consider  content  protection  an  emerg¬ 
ing  issue  in  your  online  solutions  man¬ 
agement,  one  which  our  DOCS  tech¬ 
nology  is  securing  the  way. 

Dat.\b.\se  Or  Datvbust 

The  First  In  A  Series  Broi  ght  To  Yor  By 
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Specter 
Of  Censorship 


The  hong  KONG  press  is  operating 
without  overt  restrictions  since  the 
British  colony  reverted  back  to  China 
in  July,  but  journalists  there  see  disturb¬ 
ing  signs  of  change,  one  of  them  said 
recently. 

“Hong  Kong  has  been  surprisingly  calm,  Carol 
Pui-yee  Lai,  chairman  of  the  Hong  Kong  Journalists 
Association,  said  at  a  conference  in  San  Francisco. 
“No  tanks  have  rolled  in,  no  papers  have  closed 
except  for  a  pro-China  evening  newspaper  with 
financial  problems,  and  no  journalists  have  been 
arrested.” 

The  question  is  how  long 
will  the  honeymoon  last 
between  the  Hong  Kong  Spe¬ 
cial  Administrative  Region 
Government  (SAR)  and  the 
government  of  China  and  the 
people  of  Hong  Kong,  she 
said.  But  even  now,  self-cen¬ 
sorship  is  a  “very  serious 
pntblem”  when  it  comes  to 
reporting  on  China,  Lai  went 
on.  “There  also  are  indications  that  Beijing’s  mea¬ 
sures  to  punish  the  Hong  Kong  Press  have  been 
extended  to  the  SAR  itself.” 

She  pointed  out  that  the  mass  circulation 
newspaper  Apple  Daily,  a  China  critic,  has  been 
denied  accreditation  to  cover  mainland  news  and 
barred  from  covering  a  reception  organized  by  the 
Chinese  Foreign  Ministry  in  Hong  Kong  in  Septem¬ 
ber. 

Moreover,  according  to  Lai,  an  opinion  poll  con¬ 
ducted  in  Hong  Kong  last  month  showed  that  68% 
of  the  respondents  believed  that  the  news  media 
prefer  not  to  criticize  the  Chinese  government, 
while  21.6%  thought  otherwise.  More  than  44% 
thought  the  media  practiced  self-censorship,  she 
said. 

Lai,  however,  said,  “Most  of  the  front-line  journal¬ 
ists  do  have  the  integrity  to  do  their  jobs,  to  report 
accurately  and  objectively,  and  seldom  censor  them¬ 
selves.  But  we  cannot  decide  what  gets  published. 
Some  chief  editors,  senior  managers  and  publishers 
have  been  doing  Beijing’s  dirty  work  by  watering 
down  criticism  or  spiking  offensive  stories.  It  is 
plain  old  censorship.” 

Lai,  who  holds  a  master’s  degree  in  journalism 
from  the  University  of  Iowa  and  has  written  for  the 
South  China  Morning  Post  and  Hong  Kong  Eco¬ 
nomic  Journal,  appeared  on  a  panel  sptmsored  by 
the  Freedom  Forum’s  Pacific  Center  and  the  Com¬ 


mittee  to  Protect  Journalists  (CPJ).  With  her  were 
CPJ’s  Asia  program  ctxtrdinator,  A.  Lin  Neumann, 
and  Orville  Schell,  dean  of  the  Graduate  School  of 
Journalism  at  the  University  of  California,  Berkeley, 
and  a  China  scholar. 

One  of  the  ominous  signs  concerns  the  legisla¬ 
ture,  which  was  elected  last  May  and  is  expected  to 
pass  laws  on  treason,  secession,  sedition  and  subver¬ 
sion  against  the  Chinese  government. 

“The  government  may  or  may  not  have  the 
press  in  mind  when  it  draws  up  the  legislation, 
but  press  freedom  will  almost  certainly  be  curtailed 
as  a  result,”  she  predicted. 

“The  SAR  government 
already  has  shown  its  hand 
in  amending  the  Public 
Order  and  Societies  ordi¬ 
nance.” 

The  changes,  she 
explained,  will  tighten 
security  control  in  Hong 
Kong  by  introducing  a 
new  concept  —  national 
security  —  which  would  allow  police  to  ban  any 
organization  or  demonstration  calling  for  the  inde¬ 
pendence  of  Taiwan  or  Tibet. 

“We  are  seriously  concerned  about  such  changes 
...  for  the  effect  they  could  have  on  freedom  of 
expression  . . .  and  the  chilling  effect  they  are  likely 
to  have  on  rights  and  freedom  in  general,”  Lai  said. 

Neumann,  who  coveted  Asia  for  the  San  Fran¬ 
cisco  Examiner,  NBC  News  and  London’s  Sunday 
Times,  said  CPJ  is  “deeply  concerned”  about  self-cen¬ 
sorship  —  for  the  Hong  Kong  press  and  for  the  vast 
network  of  regional  and  international  press  opera¬ 
tions  there.  Hong  Kong  has  long  been  the  capital  of 
East  Asia’s  English-language  news  media,  he  said,  and 
“the  principal  safe  haven  for  professional,  indepen¬ 
dent  Chinese-language  reporting  abt>ut  the  internal 
political  and  economic  affairs  of  the  People’s 
Republic.” 

Given  the  increasing  display  of  new  magazines 
and  newspapers  and  a  broadening  of  television 
programming  in  China,  it  would  be  ironic  if 
China  cracks  down  on  the  Hong  Kong  media,  Schell 
said. 

“China  has  a  marketplace  mentality,  and  this  has 
extended  to  the  media,”  he  observed.  “Previously,  the 
media  had  been  frozen  in  a  time  warp.” 

Still,  Schell  commented,  the  variety  so  far  has  con¬ 
sisted  mostly  of  a  slew  of  sex  magazines.  Politics,  he 
said,  remains  an  off-limits  subject  and  no  publication 
has  yet  crossed  the  line. 


Under  Beijing, 
Hong  Kong  press 
remains  mostly 
free — but  a  chill 
is  in  the  air 


“The  signs . . .  are 
not  promising .... 
We  note  a  move 
toward  a  potentially 
more  repressive 
system.” 
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Hong  Kong 
press  tied 
to  success 

The  continued  vitality  of 

Hong  Kong  as  an  international 
financial  center  depends  on  an  unhin¬ 
dered  free  press,  U.S.  Deputy  Treasury 
Secretary  Lawrence  H.  Summers  said  in 
Hong  Kong  at  a  public  forum  spon¬ 
sored  by  the  Committee  to  Protect  Jour¬ 
nalists. 

“In  a  real  sense,  the  central  product 
of  a  modem  economy  is  information 
and,  of  course,  journalists  are  on  the 
front  line  in  the  production  of  informa¬ 
tion,”  said  Summers. 

“A  free  and  undisturbed  press  is 
important  because  that  is  the  vehicle 
through  which  information  is  con¬ 
veyed,  and  once  conveyed,  is  trusted. 
Information  is  at  the  center  of  what 
makes  financial  maricets  work.” 

Other  emerging  markets  have  yet  to 
embrace  the  idea  of  a  truly  free  press, 
said  William  A.  Orme  Jr.,  CPJ  executive 
director. 

The  governments  of  Singapore  and 
China  have  prosecuted  journalists  as 
criminals  for  publishing  accurate,  but 
unofficial  trade  statistics,  while  the  gov¬ 
ernments  of  Panama,  Argentina,  Roma¬ 
nia  and  Vietnam  have  threatened 
reporters  for  stories  of  banking  irregu¬ 
larities,  he  added. 

Three  new 
P.R,  dailies 

WHILE  THE  NUMBER  of  U.S.  cities 
with  more  than  one  daily  news¬ 
paper  declines,  San  Juan  is  about  to 


become  a  six-daily  city. 

All  three  dailies  in  the  U.S.  common¬ 
wealth  are  launching  new  morning  edi¬ 
tions  and  attempting  to  steal  competi¬ 
tors’  readers. 

El  San  Juan  Star,  a  Spanish  version  of 
the  San  Juan  Star,  the  only  English-lan¬ 
guage  daily  in  Puerto  Rico,  began  pub¬ 
lishing  Sept.  21. 

The  English  paper,  circulation  under 
40,000,  has  a  small  but  upscale  reader- 
ship  and  hopes  to  expand  beyond  that 
base  and  reach  the  majority  of  Puerto 
Ricans  who  are  not  comfortable  reading 
in  English. 

El  Nuevo  Dia,  whose  circulation  is 
more  than  200, 0(X),  also  is  trying  to 
expand  beyond  its  middle-class  base 
with  a  five-day-a-week  edition  called 
Primera  Hora. 

The  third  daily,  El  Vocero,  with  circu¬ 
lation  of  about  2(K),(KX),  is  fighting  back 
with  El  Nuevo  Mundo,  a  newspaper 
intended  to  eat  away  at  El  NuetH)  Dia's 
middle<lass  readership.  —  AP 

Mexican 

leader  condemns 
attacks 

After  a  fifth  reporter  was 
assaulted  in  less  than  a  month, 
Mexican  President  Ernesto  Zedillo  con¬ 
demned  attacks  on  journalists  who  are 
l(K)king  into  crimes  by  police. 

“We  will  not  be  intimidated,”  he 
declared,  calling  on  Mexico  City  author¬ 
ities  to  launch  a  broad  investigation  and 
punish  those  responsible. 

Newspapers  expressed  fear  of  an 
apparent  campaign  to  silence  investiga¬ 
tions  into  crimes  by  police  in  the  wake 


of  the  most  recent  attack.  El  Universal 
reporter  Silvia  Oteni  was  beaten  by 
three  unidentified  men  Sept.  17  as  she 
stepped  off  a  bus  outside  the  Eastern 
Penitentiary,  where  she  was  to  cover  a 
story. 

Otero  said  her  attackers  warned  her 
about  similiar  treatment  for  other 
reporters  who  covered  police  involve¬ 
ment  in  criminal  gangs. 

Within  the  last  month,  two  reporters 
from  Television  Azteca  and  two  from 
the  Mexico  City  daily  Reforma  also  have 
been  assaulted.  —  AP 

DTs  brother 
asks  for 
privacy 

PRINCESS  DIANA’S  BROTHER, 

Earl  Spencer,  appealed  in  a  letter 
to  editors  of  Britain’s  national  newspa- 
p)ers  for  a  stricter  code  that  protects 
privacy 

Spencer  made  his  plea  in  a  letter  to 
Charles  Moore  of  the  Daily  Telegraph 
asking  him  to  carry  the  message  to  a 
meeting  of  the  C(xle  of  practice  commit¬ 
tee  of  the  industry’s  self-regulating  Press 
Complaints  Commission.  Spencer  asked 
Moore  not  to  publish  the  letter. 

“He  called  for  a  privacy  law,  begged 
newspapers  to  defend  the  right  of  pri¬ 
vacy,  and  said  that  the  old  ways  of 
tabloid  journalism  ought  to  be  declared 
dead  in  that  tunnel  in  Paris,”  Mcxjre 
wrote  last  month. 

The  Daily  Telegraph  also  reported 
that  one  clause  under  consideration 
would  define  a  person’s  private  life  and 
set  out  areas  to  remain  private  absent 
“an  overriding”  public  interest.  —  AP 


But  that  may  change.  Schell  doubts  the  govern¬ 
ment  will  be  able  to  control  the  Internet  once  it  gets 
a  firm  foothold  in  China. 

As  for  Hong  Kong,  Schell  said  it  may  be  too  early 
to  cry  wolf,  but  China  should  “be  put  on  notice  of 
the  consequences  of  interfering  with  the  press.” 

Lai  hoped  for  American  and  international  suppxjit 
in  maintaining  a  free  press,  but  stated:  “This  is  the 
battle  we  journalists  have  to  fight  ourselves.  No  one 
else  will  do  it  for  us  ... . 

“One  primary  thing  we  can  do  to  combat  cen¬ 
sorship  is  to  be  more  outspoken.  The  signs,  how¬ 
ever,  are  not  promising  ....  We  note  a  move  toward 


a  potentially  more  repressive  system,  which  could 
swing  into  action  and  curb  freedoms,  including 
press  freedom.  The  Chinese  authorities  are  well 
known  for  employing  divide-and-rule  and  carrot- 
and-stick  tactics  to  favor  ‘friendly’  reporters  and 
penalize  outspoken  journalists.” 

Last  June,  a  month  before  the  repatriation,  a 
report  from  the  Hong  Kong  Journalists  Association 
declared:  “All  the  indications  from  China’s  leaders, 
and  to  a  degree  from  the  incoming  SAR  government 
under  chief  executive  Tung  Chee-hwa,  point  to  free¬ 
dom  of  expression  and  the  press  being  restricted  in 
some  measure  after  the  handover.”  ■ 
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BY  KAREN  RAUGUST 


Making  The  Most 
Of  Birthday  ^ars 

WHEN  COMICS  CELEBRATE 

birthdays,  their  syndication  and 
licensing  companies  often  use 
the  occasion  to  create  aware¬ 
ness  of  the  feature,  thank  loyal 
newspaper  editors  and  launch  new  products. 

A  few  of  the  many  comics  marking  major  mile¬ 
stones  in  recent  years  included  King  Features 
Syndicate’s  “Barney  Google  and  Snuffy'  Smith” 

(wliich  turned  75  in  1994),  North  America 
Syndicate’s  “Mark  Trail”  (50  in  1996),  Creators 
Syndicate’s  “Wizard  of  Id”  (30  in  1994),  Universal 
Press  Syndicate’s 
“Doonesbury”  (25  in  1995) 
and  Tribune  Media  Services’ 

“Shoe”  (20  last  month). 

Among  those  with  upcom¬ 
ing  birthdays  are  TMS’s  “Gil 
Thorp”  (40  in  1998), 

Universal’s  “Garfield”  (20  in 
1S)98)  and  “FoxTrot”(10  in 
1998),  King’s  “Blondie”  (70  in 
20{X))  and  “Beetle  Bailey”  (50  in  20(K))  and  United 
Media’s  “Peanuts”  (50  in  20(X)). 

Celebrations  run  the  gamut  from  worldwide, 
synergistic,  multifaceted  efforts,  to  simple  press 
releases  taking  note  of  the  event.  The  “Peanuts” 
bash  will  be  international  in  scope  —  incorporat¬ 
ing  publicity  and  promotions,  involving  500 
licensees  worldwide,  and  targeting  consumers,  edi¬ 
tors  and  the  retail/merchandise  trade.  In  contrast, 
younger  comics’  anniversaries  might  be  utilized  to 
boost  syndication  sales,  without  any  additional  pro¬ 
motional  support. 

Some  birthdays  are  allowed  to  go  by  without 
fanfare.  For  example,TMS  let  the  65-year  milestone 
pass  for  “Dick  Tracy,”  preferring  to  hold  off  until  the 
comic  turns  75  in  2006  —  maximizing  the  promo¬ 
tional  impact  then,  says  Jan  Guszynski,  manager  of 
marketing  and  promotions.  Similarly,  marketing 
activity  surrounding  “Animal  Crackers”  —  which 
reached  its  25th  anniversary  with  TMS  this  summer 
—  is  being  held  off  until  1998,  when  a  TV  series  is 
expected  to  debut. 

One  unusual  birthday  is  that  of  Skeeztx,  a  charac¬ 
ter  featured  in  TMS’s  “Gasoline  Alley.”  Skeezix 
arrived  in  the  then-3-year-old  strip  in  1921,  and 
aged  in  real  time  —  turning  75  in  1996.  TMS  pro¬ 
moted  that  milestone,  in  an  imcommon  case  of 


Syndicates 
mark  comic 
anniversaries 
with  publicity 
and  parties 


marking  the  birth  of  an  individual  character,  sepa¬ 
rate  from  that  of  the  strip. 

No  matter  what  the  scope  of  the  celebration, 
marking  an  anniversary  serves  several  purposes. 
Universal  publicist  Eden  BlackwrxKl  mirrors  the 
thoughts  of  executives  from  other  sy'ndicates  when 
she  says,  “A  lot  of  the  anniversary  stuff  that  we  do 
is  a  big  thank  you  to  the  editors.” 

Birthdays  also  offer  a  relatively  rare  chance  to 
publicize  a  comic.  “It’s  an  opportunity  to  reinforce 
with  prospective  editors  that  [a  comic]  has  the 
audience  and  that  it  continues  to  grow,”  says 
Guszynski. 

Despite  the  perceived  publicity  value  of  anniver¬ 
saries,  there  is  little  concrete  evidence  that  these 
celebrations  directly  benefit  syndication  sales  or 
help  drive  purchases  of  licensed  merchandise. 

“Anything  that  puts  our  feature  in  the  public  eye 
again  helps  sales,”  says  Dan  Dalton,  Universal  assis¬ 
tant  vice  president  and  sales  manager.  “The  more 
doors  we  knock  on,  the  more  chance  there  is  that 
something  will  pop.  I  consider  [the  anniversary'] 
yet  another  knock  on  the  door.” 

Dalton  also  cites  other  indirect  benefits.  A  birth¬ 
day  celebration  may  cause  syndicate  sales  staffers 
to  reintensify  their  efforts.  In  addition,  the  mile¬ 
stone  may  encourage  editors  who  dropped  the 
comic  years  ago  to  take  another  look  at  the  sam¬ 
ple  kit. 

Whether  this  translates  into  increased  sales  is 
debatable,  however. 

“Is  there  a  direct  correlation?”  asks  Dalton.  “Boy, 


Raugust  is  a  Minneapolis-based  freelance  Jeff  MacNelly  created  this  poster  to  mark  last  month's  20th 

writer.  anniversary  of  the  Tribune  Media  Services-distributed  "Shoe.” 
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There  will  be  plenty  of  publicity  when  "Peanuts,"  by  Charles  Schulz  of  United  Media, 
celebrates  a  half-century  of  syndication  in  the  year  2000. 


that’s  hard  to  quantify." 

Despite  all  the  recent  birthday-related 
activity,  some  syndicates  tell  E&P  that 
celebrating  anniversaries  can  be  coun¬ 
terproductive.  They  believe  that  birth¬ 
days,  particularly  of  strips  with  middling 
popularity,  can  remind  editors  of  how 
old  the  property  is,  causing  them  to 
possibly  think  about  replacing  it. 

Some  syndicate  executives  also  point 
out  that  an  anniversary  itself  is  not  rea¬ 
son  enough  for  a  press  release;  so  many 
comic  anniversaries  occur  each  year 
that  the  age  of  a  strip  alone  is  not  news. 
Anniversary-related  press  kits,  they 
believe,  should  be  saved  for  those 
comics  that  are  associated  with  other 
timely  information  as  well,  such  as  a 
new  book,  Web  site  or  TV  series. 

Syndicates  use  several  common  tech¬ 
niques  to  mark  important  anniversaries. 
First,  they  often  create  a  special  logo  or 
banner,  frequently  accompanied  by  a 
catch  phrase,  such  as  “20  Years  of 
Garfield:  Party  On!,’’“Doonesbury;What 
a  Long,  Strange  Strip  It’s  Been,"  or 
“Ziggy:  25  Years  and  Still  Growing 
Strong!” 

Publicity  to  the  trade,  readers  and 
consumers  generally  forms  the  core  of 
the  marketing  effort.  Reader-targeted 
pn)motions  and  publicity  aimed  at 
papers  that  carry  the  strip  raise  aware¬ 
ness  among  the  current  audience.  TMS, 
for  instance,  offered  special  artwork  and 
other  promotional  support  to  editors  in 
conjunction  with  the  Skeezix  birthday. 

“We  generated  quite  a  bit  of  press 
within  client  newspapers,”  says 
Guszynski. 

Similarly,  syndicates  and  creators 
sometimes  develop  special  anniversary- 
collections  of  classic  strips  that  editors 
can  reprint  around  the  time  of  the  mile¬ 
stone,  accompanied  by  the  anniversary 


logo  or  a  special  banner,  as  Universal  did 
with  both  “Doonesbury"  and  “Ziggy  ." 
Cartoonists  often  participate  in  media 
interviews  xs  well,  a  rare  activity  for 
some  of  them. 

Birthdays  are  viewed  as  a  gtxxl  time 
to  launch  new  products  or  services. 
Paws  Inc.,  the  licensing  company  for 
“Garfield,”  will  launch  a  theme  park  in 
conjunction  with  the  1S>S>8  anniversary-. 
The  “Peanuts”  area  on  United’s  Web  site 
was  intnxluced  on  the  occasion  of  the 
comic’s  45th  anniversary  in  1995,  while 
the  “FoxTnn”  site  was  inaugurated  at  the 
beginning  of  that  strip’s  10th  birthday 
year. 

Licensing  activity  frequently  supptrrts 
an  anniversary,  especially-  for  comic 
pnrperties  that  have  already  inspired 
merchandise  programs.  Licensors  coor¬ 
dinate  with  the  syndicate,  authorizing 
special  products  that  feature  the 
anniversary-  logo. 

For  example, 

“Garfield”  licensee 
Danbury  Mint  plans 
to  sell  20th  anniver¬ 
sary-themed  col¬ 
lectibles.  Similarly, 

United  expects  to 
authtrrize  commem¬ 
orative  prxxlucts 
from  some  of  its 
licensees,  as  well  as 
oversee  “a  huge 
consumer  push  as 
far  xs  licensed  mer¬ 
chandise,”  says  a 
United  spokesper¬ 
son. 

In  some  cxses,  an 
anniversary-  may 
even  spur  a  new 
licensing  program; 

TMS  is  mulling  over 


opportunities  for  “Gil  Thorp,”  for 
instance. 

Compilation  books  are  part  of  the 
birthday  mix  for  several  comics.  Two 
Universal  properties  generated  Ixxjks 
marketed  by  the  publishing  arm  of  par¬ 
ent  company  Andrews  McMeel 
Universal  on  the  occasion  of  their 
anniversaries.  They  were  titled  The 
Cathy  Twentieth  Annii>ersary 
Collection  and  Ihe  First  25  Years  Are 
the  Hardest! ...  a  25  Year  Retrospectiiv 
of  Ziggy’s  Fai’orites.  Similarly,  a  “Gil 
Thorp”  40th  anniversary  compilation 
book  will  be  published  by  Take  5 
Prcxluctions. 

Birthday  milestones  often  spur  con¬ 
sumer  promotions  as  well,  particularly  if 
the  strip  is  widely  licensed  and/or  is  the 
bxsis  of  a  film  or  TV  series.  “Garfield” 
promotions  are  planned  at  the  PetsMart 
and  Spencer  Gifts  retail  chains,  both  of 
which  carry  “Garfield”  merchandise,  in 
1998.  Eighty  TV  affiliates  of  the  Garfield 
animated  series,  including  Nickekxleon, 
will  participate  in  promotional  activity 
such  xs  on-air  birthday  parties  and  view¬ 
er  contests. 

In  keeping  with  their  desire  to  thank 
editors  for  their  loyalty,  syndicates  and 
cart(X)nists  sometimes  throw  parties 
and/or  create  special  gifts  for  client  edi¬ 
tors  (as  well  as  potential  customers  and 
press).  For  example,  “Shoe”  creator  Jeff 
MacNelly  created  a  limited-edition  com¬ 
memorative  print  for  the  20-year-old 
strip’s  Sept.  17  milestone;  it  was  sent  to 
more  than  700  editors.  Similarly,  a  spe¬ 
cial  signed  “Ziggy”  lithograph  was  pre- 
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Logos  marking  the  birthdays  of  three  Universal  comics 
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sented  to  editors,  media  and  licensees  to 
mark  the  anniversar>’. 

Parties,  such  as  one  thrown  by 
Universal  at  the  Nelson-Atkins  Museum 
of  Art  in  Kansas  City  to  celebrate  the 
“Cathy”  birthday,  not  only  help  thank 
editors,  but  also  serve  to  honor  the  cre¬ 
ators  themselves. 

“As  an  editorial  cartoonist,  aimiver- 
saries  drive  me  craz>'  as  news,”  says 
MacNelly.  “But  on  the  commerce  side 
it’s  a  good  idea  to  get  your  face  out 
there  and  remind  people  you’re  still 
there.” 

Of  the  “Shoe”  milestone,  he  adds,  “We 
just  had  some  fun  with  it.  Which  is  as  it 
should  be  in  this  business.” 


Angeles  Times,  Miami  Herald  and  else¬ 
where. 

Both  (^hrzanowski  and  Ervin  are  dis¬ 
abled. 

The  Chantilly,  Va.-based  DNS  (703-471- 
7993)  also  has  a  Web  site  at  http://www. 
disabilitynews.com. 


Ex-King  Exec  Is 
Dead  At  Age  87 


Lester  BYCK  has  died  in  Princeton, 
N.J.,  at  the  age  of  87. 

He  was  promotion  manager  of  King 
Features  Syndicate  from  1955  to  1979,  a 
writer/editor  of  “Ripley’s  Believe  It  or 
Not,”  and  a  newspaper  journalist. 


Markstein  Wins 
Fischetti  Award 


Deal  For  PR  And 
University  Wires 

UNIVERSITY  WIRE,  A  daily  electronic 
news  operation  serving  college 
papers,  is  being  offered  to  the  public  rela¬ 
tions  industry  thmugh  PR  Newswire. 

In  other  news,Teresa  Barnes  has  been 
named  account  executive  in  PR 
Newswire’s  new  Nashville  office.  She  is  a 
former  TV  reporter  and  Fayetteville 
(N.C.)  Observer-Times  correspondent. 


Gary  markstein  has  won  the  i  A  prepaginaied  page  ~ 

John  Fischetti  Editorial  Cartoon  | 

Competition  for  1997.  i  contain  material  on  remodeling,  interior 

The  Milwaukee  Journal  Sentinel/  \  design,  gardening,  landscaping,  hobbies, 
Copley  News  Service  creator  received  !  crafts  and  more.  Included  is  text,  photos 
the  $3,000  award  for  a  cartoon  he  did  j  and  illustrations  from  Scripps  Howard 
showing  a  line  of  dissident  prisoners  j  newspapers.  Local  stories  and  art  can  be 
hanging  from  their  wrists  in  a  Chinese  I  substituted. 

jail  after  Deng  Xiaoping  passed  away,  j  Other  feature  fronts  are  currently  in 
One  of  them  says,  “Our  beloved  leader  I  development  for  categories  such  as  food, 
has  died  —  pass  it  on.”  j  travel,  family,  health/science  and  enter- 

Markstein,  38,  will  be  presented  with  =  tainment. 
the  prize  in  Chicago  at  a  Nov.  20  event 
featuring  Studs  Teikel  as  keynote  speak¬ 
er. 

Paul  Conrad  of  the  Los  Angeles  Times 
Syndicate  won  second  prize  in  the  con- 
test,  which  is  spon- 

Tribune. 


TMS  Introduces 
Pulitzer  Package 

Tribune  media  services  is  offering 

a  package  of  editorial  cartoons  by 
the  five  Pulitzer  Prize-winning  artists  on 
its  roster. 

The  package  mcludes  1997  Pulitzer 
winner  Walt  Handelsman  of  the  New 
Orleans  Times-Picayune,  as  well  as  Dick 
Locher  and  Jeff  MacNelly  of  the  Chicago 
Tribune,  Mike  Peters  of  the  Dayton 
Daily  News  and  Don  Wright  of  the  Palm 
Beach  Post.  The  five  have  won  a  total  of 
eight  Pulitzers,  with  three  going  to 
MacNelly  and  two  to  Wright. 


Disability  News 
Service  Launch 


Disability  news  service  (dns)  is 

offering  a  weekly  package  of  news 
and  features  starting  in  January. 

Included  will  be  a  Q&A  column,  at 
least  eight  news  reports,  and  how-to  arti¬ 
cles  and  features  on  topics  such  as  busi¬ 
ness  and  finance,  employment,  health, 
technology,  recreation,  travel,  and  govern¬ 
ment  programs  and  services  such  as 
Medicare,  Medicaid  and  Social  Security. 

Ninety-nine  million  people  have  some 
sort  of  disability,  according  to  a  1996 
report  cited  by  DNS. 

The  news  service’s  president  and 
executive  editor  is  Leye  Jeannette 
Cluzanowski,  former  executive  editor  of 
the  One  Step  Ahead  publication  for  peo¬ 
ple  with  disabilities. 

DNS’s  director  and  associate  editor  is 
Mike  Ervin,  a  former  One  Step  Ahead 
senior  editor  whose  articles  have 
appeared  in  the  Chicago  Tribune,  Los  =  From  the  pen  of  MacNelly 


Qary  Markstein 


SHNS  Offering 
Feature  Fronts 


SCRIPPS  HOWARD  NEWS  Service, in  a 
joint  project  with  Home  &  Garden 
Television,  is  offering  prepaginated  fea¬ 
ture  fronts  to  newspapers. 

The  “Homes  &  Gardens”  color  pages 
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Hollinger 

Continued  from  page  14 

per  fn)m  the  employee  gnuip  and  then, 
after  relenting,  formally  withda-w  arog- 
nition  t)f  the  (iuild  xs  part  of  its  pa'para- 
tion  for  the  sale,  'file  (iuild's  last  eontniet 
expia-d  in  ()ctolx*r  1994. 

(iary  Newspaper  (iuild  laxal  14  pa'si- 
dent  J(x;  (a)nn,  a  htst-Trihnne  a-porter, 
said  Hollinger  apa-sentatives  wea*  iina-- 
sponsive  about  the  labor  situation  in  a 
meeting  announcing  the  sale  to  newspa¬ 
per  employees. 

“'lliey  avoided  the  question,”  (’.onn 
said,  according  to  an  article  by  Times 
business  writer  ('armen  Mc(a)llum. 

“If  an  amiable  aMationship  (with  the 
new  owner)  is  not  possible,”  (’.onn 
added, “we’ll  set  in  motion  phuis  to  decir- 
culate  the  paper.” 


Fair  Trial 

Continued  from  page  15 
to  hand  it  over'i'” 

“Because  the  second  1  do  it  sc-ts  a 
pa’cedent  and  you’ll  lx‘  ;ifter  something 
else,”  MacKenzie  a'plied. 

I’ozner  persisted,  s;iying,  “But  it  helps 
the  system  when  justice  is  done  and  it 
helps  me  do  the  job  the  (lonstitution 
orders  me  to  do.  How  can  it  be  that  this 
is  something  the  media  d(x-sn’t  want  to 
do?” 

“Because  it  interfea*s  with  the  job  the 
Consititution  oalers  us  to  do,”  MacKenzie 
responded. 

In  another  SPJ  session,  Timothy 
McVeigh’s  attorney,  Stephen  Jones,  said 
journalists  at  the  trial  missed  the  real 
story  because  they  were  manipulated  by 
the  government  to  paint  a  false  picture  of 
McVeigh. 

“Almost  no  one  analyzed  why  we  hatl 
the  tnigedy,"  he  .said.  It’s  clear  it  was 
becau.se  of  Waco  . .  .  Nobcxly  cried  over 
the  people  at  Waco.llieir  story  has  yet  to 
he  told.” 


Ombusdman 

Continued  from  page  1 7 

“Every  newspaper  needs  a  con¬ 
science,  an  independent  person  who  can 
be  detached,  who  knows  what  journal¬ 
ism  is  for  and  has  an  open  mind,”  said 
Byrd.  All  a  paper  needs  to  get  along  with¬ 
out  an  ombudsman  is  an  “attitude  of 
openness  and  respect  for  the  people 
who  feel  like  victims,”  she  stated. 

In  Minnesota,  panelist  (jary  Gilson 
said,  people  with  grievances  against  the 
media  can  turn  to  the  state’s  news  coun¬ 


cil,  where  he  is  executive  director,  like 
the  ombudsman,  he  stiil,  a  news  council 
has  no  actual  authority,  but  its  indepen¬ 
dence  makes  it  a  tool  (or  “showing  the 
public  that  it  c;m  trust  you.” 

Gilson  wxs  supported  hy  Jon  Austin, 
dire-ctor  of  corporate  communications 
for  Northwest  Airlines,  which  bnuight  a 
complaint  to  the  council  ag^iinst  a  Min¬ 
neapolis  television  station  and  was 
upheld.  Austin  s;iiil  his  company  also  has 
spant-d  with  area  print  media  over  .sto¬ 
ries  and  generally  gets  a  cold  shoulder  in 
response  to  complaints  aliout  fairness  or 
inaccunicies. 

“Meeting  with  an  editor  is  a  waste  of 
time,”  he  s;iid.  “'nx-ir  object  is  to  give  no 
gn>und.  Ilieir  newspaper  is  uplifting  and 
their  rejiorters  make  no  ernirs.” 

,SPJ  president  .Steve  Geimann,  a  third 
panelist,  also  utyted  media  accountability. 

“Private  citizens  should  have  the  right 
to  control  their  lives  and  information 
aNHit  themselves,”  he  said.  “Ix-t’s  try  to 
minimize  harm.  We  work  in  communica¬ 
tions,  not  a  vacuum.” 


Copyright 

Continued  from  page  26 

make  it  unlawful  to  alter,  counterfeit  or 
delete  any  information  on  a  pnxiuct  that 
identifies  it  as  a  copyrighted  work, 
including  the  title,  namx’  of  the  author, 
name  of  the  copyright  holder,  or  any 
information  indicating  fair  use  of  the 
work. 

Goble  noted  in  his  remarks  that  it  isn’t 
t“asy  “to  draw  the  line  between  legitimate 
and  nonlegitimate  u.ses  of  decoding 
devices,  and  to  account  for  devices 
which  serve  legitimate  noninfringing 
purposes”  But,  he  s;iid,  the  hill  “presents  a 
reasonable  compn)mise  which  achieves 
these*  goals,”  notwithstaneling  criticism 
Uxlged  by  librarians  and  computer  hard¬ 
ware  manufacturers  at  hearings  in  Sep- 
temlxT 

Goble  s;iid  it  is  customary  to  enact  leg¬ 
islation  implementing  treaties  before 
they  are  ratified  to  ensure  the  treaties 
can  lx*  enforced  riglit  away. 

M»)re  than  1(K)  countries  have  adopted 
the  WIIX)  treaties.  And,  Sturm  noted, 
NAA  is  one  of  many  organizations  that 
believe  the  WIPO  treaties  should  be 
passed  as  quickly  as  possible.  NAA  is  part 
of  the  Creative  Incentive  Coalition, 
which  includes  the  Motion  Picture  Asso¬ 
ciation  of  America,  the  Association  of 
American  Publishers,  the  Recording 
Industry  Association  of  America,  the  Soft¬ 
ware  Publishers  Association,  the  National 
Cable  Television  Association,  Microsoft 
and  Time  Warner. 


'Hx*  United  Stales  pnwides  the  lion’s 
share  of  content  worldwide  —  l'NN)k.s, 
films,  television  programs,  and  nuisic  — 
and  the  treaties  would  pnMect  II.S.  inter¬ 
ests  the  most. 

“llx*  world  is  watching  to  see  if’  we  ll 
pass  it,”  .Sturm  s;iid  “It  would  he  unwise 
for  us  not  to  ratify  this  treaty  fairly 
i|uickly.” 


Spanish  Pages 
For  Soccer  Fans 

Till*  WASH  INC, IX  )N  POST  Ixgan 
offering  something  new  for  Spanish- 
s|X‘aking  fans  o(  s<xcer  —  a  weekly  full 
page  of  g;ime  coverage  in  their  language. 

The  feature  began  on  Oct.  .4,  the  day 
the  II.S.  national  team  played  Jamaica  at 
K.T.K.  .Stadium  in  Washington  in  a  quali¬ 
fying  match  for  the  19*78  World  Gup. 
Until  mid-Novemlx‘r,  when  the  ((ualifying 
rounds  conclude,  each  Iriilay’s  Sjiorts 
section  will  have  a  two-page  spread  of 
s<x’cer  news,  one  page  in  l-nglish,  the 
other  in  Spanish,  llx*  Pftst  will  resunx* 
the  pages  in  April  as  the  World  Gup 
games  Ix-gin  and  continue  until  the 
championship  match  in  early  July  in 
I’rance. 

The  pages  are  part  of  the  pajx*r’s 
expanded  coverage  of  .s<x*cer,  .said 
George  .Solomon,  as.sistant  managing  edi¬ 
tor  for  sports.  Washington  also  is  honx* 
to  the  D.G.  United,  the  defending  Major 
lx*ague  .S<Kcer  champions,  llx*  United 
entered  the  I*)*)?  MLS  playoffs  Oct.  S. 

“  To  lx*  honest  with  you,  I  thought  of  it 
when  I  went  to  a  D.G.  United  game,” 
.SolonuMi  said  of  tlx*  idea.  Hxre,  lx*  noted 
“a  numixr  of  jx*ople  who  are  exta*nx*ly 
passionate  about  the  g;ime,”  many  of 
whom  don’t  spc*ak  Tnglish  as  a  first  lan¬ 
guage  and  weren’t  likely  to  lx*  />«/  reatl- 
ers. 

After  attending  a  few  more  games  anti 
watching  sonx*  on  television,  he  sharetl 
the  idea  of  doing  st)me  SpanLsh-languagi* 
coverage  with  other  editors,  including 
Don  Podesta,  news  editor. 

The  English  and  Spanish  pages  have  a 
similar  design  and  graphics  —  a  bold 
headline,  a  central  photo,  and  a  column 
of  agate  down  the  side.  Much  of  the 
information,  but  not  all,  is  duplicated.  On 
the  debut  pages,  capsule  profiles  of  the 
top  U.S.  and  Jamaican  players  are  in  Eng¬ 
lish,  but  the  lead  article,  “Rumbo  a  Fran- 
cia  98;  Encuentro  Glave”  (“Headed  to 
France  ’98:  Key  Match”)  is  in  Spanish. 

Still,  the  Post  aims  to  add  more  cover¬ 
age  overall,“so  our  English-speaking  read¬ 
ers  won’t  feel  they’re  missing  anything,” 
Solomon  said.  — ^Kelvin  Childs 
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Vanity  Fair 
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police”  in  pursuit  of  an  irrelevant  story.  In 
his  column,  he  also  disclosed  that  Giu¬ 
liani’s  aides  had  targeted  the  private  life  of 
David  Dinkins,  his  mayoral  opponent  in 
1989. 

Newfield  said  in  an  interview  that  Giu¬ 
liani’s  aides  went  to  the  Daily  News  and 
Post  with  copies  of  letters  allegedly  link¬ 
ing  Dinkins  romantically  to  several 
women.  “We  got  those  letters  about  a 
day  before  the  election,”  said  Newfield, 
who  was  then  with  the  Daily  News.  “And 
we  debated  into  the  night  whether  to 
use  them.  I  argued  against  it.  You  don’t 
publish  that  kind  of  material  unless  it 
affects  their  public  life.” 

Andrea  Peyser,  another  Post  columnist, 
said  she  was  told  the  letters  were  taken 
from  Dinkins’  Manhattan  borough  presi¬ 
dent’s  office. 

“I  thought  it  was  awful,  an  obvious 
invasion  of  Dinkins’  privacy,”  she  said. 
“Neither  the  Post  or  the  News  printed 
the  letters  because  it  might  have  stopjjed 
the  election  of  the  city’s  first  black 
mayor.  And  the  people  whose  names 
were  on  the  letters  all  denied  they  had 
written  them.  It  would  have  been  social 
dynamite.” 

Dinkins  won  that  bitterly  fought  1989 
election,  then  faced  Giuliani  in  a  political 
rematch  four  years  later,  and  lost. 

Reporters  say  Giuliani’s  political  aides 
again  pushed  them  to  publish  negative 
pieces  about  Dinkins’  private  life,  this 
time  with  some  success. 

The  tabloids  ran  some  short  pieces  full 
of  innuendo  about  Dinkins  helping  a  for¬ 
mer  female  aide  to  get  an  apartment  in 
public  housing. 

“They  came  to  me.  They  went  to 
everybody.  But  there  was  no  evidence  of 
anything,”  said  Daily  News  columnist 
Juan  Gonzalez.  “My  gut  feeling  is  that 
kind  of  stuff  shouldn’t  be  an  issue  unless 
the  relationship  affects  his  governance.” 

Conant  insists  that  Giuliani’s  public 
persona  —  a  family  man  who  stands  up 
for  family  \'alues  —  validates  her  profile 
of  him. 

“The  mayor  runs  aggressively  on  his 
character,”  she  said.  “He  runs  as  a  father 
superior,  moral  man,  someone  who 
stands  for  justice  and  fights  evil.  If  you 
make  that  your  mantra,  you  have  to  be 
answerable  to  charges  you  are  a  hyp¬ 
ocrite.” 

Sunny  Mindel,  press  secretary  for  the 
Giuliani  campaign,  told  E6?P:  “This  is 
1997  and  we’re  focusing  on  issues  of  con¬ 
cern  to  the  voters.  Congratulations  on 
reaching  a  new  low  mark  in  journalism.” 
Dinkins,  who  hosts  a  radio  program  on 
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WUB-AM,  declined  through  a  spokesjjer- 
son  to  comment  on  Giuliani’s  alleged 
campaign  tricks. 

Edward  I.  Koch,  a  three-time  New  York 
City  mayor  whose  bachelorhood  sub¬ 
jected  him  to  rumors  about  his  sexuality, 
wondered  why  the  media  reported  on 
politicians’  private  affairs. 

“The  public  doesn’t  care  whether  he 
is  or  isn’t  having  an  affair,”  said  Koch,  an 
occasional  Post  columnist  and  host  of  a 
daily  WABC  radio  talk  show.  “But  if  Giu¬ 
liani  was  providing  information  to 
reporters  about  David  Dinkins,  that  is 
outrageous.  It  is  to  be  deplored  if  that  is 
true.  That  kind  of  behavior  keeps  good 
people  from  running  for  office.” 

Koch  insisted  he  wasn’t  bothered  by 
the  attacks  on  his  sexuality  when  he  ran 
for  mayor,  and  later  for  governor.  “I  just 
ignored  it,”  he  said. 

Still,  in  Koch’s  first  run  for  mayor  in 
1977,  he  was  often  seen  in  press  photos 
holding  hands  with  Bess  Myerson,  a  for¬ 
mer  Miss  America.  And  his  aides  were 
livid  in  1982  when  supporters  of  Mario 
Cuomo  sent  out  sound  trucks  in  Brook¬ 
lyn  to  urge  residents  to  “vote  for  Cuomo, 
not  the  homo.” 

David  Garth,  whose  media  acumen 
helped  guide  Giuliani  into  City  Hall  four 
years  ago,  viewed  the  latest  media  scan- 
dal-mongering  with  distaste. 

“Nowhere  in  the  countr>'  do  presi¬ 
dents  or  mayors  get  the  benefit  of  the 
doubt  because  newspapermen  have  to 
be  employed,”  said  Garth.  “If  you  think  I 
am  cynical  about  the  press,  you  are 
right.”  But  the  media  were  correct  in 
reporting  that  Garth  refused  to  woric  in 
Giuliani’s  re-election  campaign,  in  part, 
because  of  his  disenchantment  with 
Lategano. 

“When  she  was  hired  as  press  secre¬ 
tary,  I  said  she  didn’t  have  much  insight,” 
Garth  said.  “Since  then  she  hasn’t  gained 
anything.  I  still  like  Rudy.  I’m  going  to 
vote  for  him.  He’s  a  good  mayor.  About 
them?  I  can’t  say  that  it  is  true  and  I  can’t 
say  that  it  isn’t  true.” 

Garth,  media  adviser  in  1969  to  then- 
Mayor  John  V  Lindsay,  perhaps  the  most 
photogenic  New  York  mayor  ever,  and 
later  for  Koch,  says  perception  counts. 

“Everything  is  appearance,”  Garth  said. 
“If  Ed  [Koch]  walked  into  a  restaurant 
with  a  guy,  the  reporters  all  said,  ‘Hah.’ 
When  John  [Lindsay]  walked  in  with  a 
woman,  they  would  say,  ‘Aha.’  And  now 
when  Rudy  walks  in  a  room,  people  say, 
‘Ahahaha.’  ” 

But  the  Post's  Peyser  says  the  attacks 
on  Lategano  were  just  as  unfair. 

“Why  does  Cristyne  Lategano  get  all  of 
the  blame  when  sometliing  goes  wrong 
and  none  of  the  credit?”  she  asked.  “Rudy 
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Giuliani  is  going  to  be  re-elected  by  a 
landslide.  She  is  an  important  part  of  his 
administration.  Shoulcln’t  she  be  receiv¬ 
ing  some  credit  for  his  popularity?” 

Graydon  Carter,  editor  of  Vanity  Fair, 
said  he  had  no  interest  in  “exposing  politi¬ 
cians’  private  lives  unless  it  affects  the 
way  they  run  their  office.  In  Lategano’s 
case,  it  did.  We  don’t  out  people.” 

Vanity  Fair  was  able  to  do  the  story. 
Carter  said,  because  it  didn’t  have  to 
worry  about  Giuliani’s  penchant  for  pun¬ 
ishing  journalists  he  believes  are  too  crit¬ 
ical  of  his  administration. 

“He  runs  a  very  petty,  vindictive  admin¬ 
istration,”  Carter  explained.  “Newspapers 
know  that  every  source  of  information 
would  dry  up  if  they  did  this  story.  We 
can  do  it  because  we  only  did  a  couple  of 
City  Hall  stories  the  last  three  years.” 

Dwyer  of  the  News  says  Giuliani  has  be¬ 
come  an  expert  at  terrorizing  reporters. 

“The  mayor  walks  all  over  the  press,” 
Dwj'er  said.  “He  flies  off  into  a  rage  at  the 
most  mildly  probing  questions.  He  spouts 
spurious  facts.  And  very  little  of  that  gets 
into  the  press.  It’s  hard  to  go  into  City 
Hall  and  watch  good  rep>orters  take  that. 

“Every  inquiry,  except  maybe  what  the 
rules  are  for  alternate  side  of  the  street 
paridng,  goes  through  a  deputy  mayor. 
And  they  won’t  give  clearance  unless 
you  are  on  their  team.” 

Frank  Lombardi,  a  longtime  Daily 
News  political  correspondent,  said  Giu¬ 
liani’s  tirades  won’t  intimidate  his  paper. 

“Giuliani’s  vehemently  denied  he  was 
having  an  affair,”  Lombardi  said. 

“There  has  been  no  proof  offered.  But 
if  we  find  out  that  he  lied  about  it,  then 
we  certainly  will  do  a  story.  I  am  not 
afraid  of  Rudy  Giuliani  and  neither  Ls  any¬ 
one  else.” 

Pete  Hamill,  who  recently  resigned  as 
Daily  News  editor  after  some  disagree¬ 
ments  with  his  publisher,  Mort  Zucker- 
man,  said  the  pajjer  aggressively  pursued 
tales  of  Giuliani’s  domestic  crises. 

“The  paper  was  checking  it  out  before 
I  got  there,”  said  Hamill,  who  ran  the 
paper  the  first  nine  months  of  1997. 
“There  was  never  a  story  that  was  spiked. 
Zuckerman  had  ideas  about  things,  but  he 
never  called  me  about  that  story.” 

Should  reporters  continue  to  pursue 
the  story? 

“While  Giuliani’s  denials  don’t  fit  into 
the  same  category  as  Gary  Hart’s  chal¬ 
lenge  to  follow  him  around,”  Hamill  said, 
“it  could  become  something.  American 
Puritanism  is  still  ferocious.” 

Allan  Wolper,  professor  of  journalism 
at  the  Newark  campus  of  Rutgers 
University,  contributes  to  these  pages 
often,  usually  on  campus  journalism. 
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Chair  Ed  Buike  —  and  ride  him  unmerci- 
fiiUy  Mvith  the  ferocity  of  a  pursuing  wolf 
pack. 

What  I  am  saying  is  that  the  unlettered 
press  must  go  to  extreme  lengths  to  be 
lair,  to  avoid  all  that’s  unfair,  unbalanced, 
unverified.  The  press  must  be  as  careful 
as  government  to  avoid  any  course 
which  might  reasonably  be  interpreted 
as  intimidation. 

Editors  are  especially  critical.  Strong 
editors  of  high  principle  with  the 
courage  on  occasion  to  “cross”  their 
prima  donna  staff  members  —  reporters 
and  columnists  in  particular  —  are  essen¬ 
tial  to  maintaining  and  ever-implement¬ 
ing  the  integrity  of  the  press. 

For  a  metropolitan  reporter  —  some¬ 
times  green,  untrained,  unleavened  by 
any  real  depth  of  background  or  sense  of 
history,  at  other  times  seasoned,  but 
venal,  arrogant,  unresponsive  to  reason 
or  enthusiasm  —  has  influence  which 
may  exceed  that  of  all  but  a  handful  of 
individuals  across  the  whole  spectrum  of 
our  society.  To  permit  a  green  medic  to 
perform  delicate  brain  surgery  could  be 
akin  to  murder.  Yet  a  green  reporter’s 
slant  can  kill  a  good  bill,  stall  a  vital  pro¬ 
ject,  elevate  a  dolt,  or  blacken  unde¬ 
servedly  a  reputation. 

A  few  of  the  most  biased,  unprinci¬ 
pled,  nastiest  people  I  have  know  are 
journalists  and  politicians.  Interestingly  I 
would  say  the  ratio  of  good  to  bad  in 
each  category  is  roughly  comparable.  Yet 
both  groups  include  more  people  who 
are  more  deeply  committed  to  the  com¬ 
mon  good  than  most  segments  of  our 
society. 

My  point  is  that  it  comes  down  to  the 
editor  who,  in  the  final  analysis,  is  most 
likely,  most  qualified,  to  provide  the  judg¬ 
ment,  experience,  depth  and  perspective 
that  a  reptirter  may  lack. 

It  is,  as  I  see  it,  the  obligation  of  the 
responsible,  first-rate  editor  to  exercise 
to  the  utmost  his/her  discretion,  discrim¬ 
ination,  influence  —  and,  if  necessary, 
veto  power  —  even  at  the  risk  of  offend¬ 
ing  prized  staffers,  often  proud  and 
defensive,  to  produce  ultimately  a  fair 
and  balanced  editorial  product. 

♦  Among  the  most  constructive  contri¬ 
butions  the  press  can  make  is  a  faithful 
recounting  of  the  positive  performance 
of  most  public  officials.  The  almost  unre¬ 
lieved  downgrading  of  politicians  has 
resulted  in  a  serious  erosion  of  confi¬ 
dence  and  respect  for  those  in  public 
life.  The  public  servant  has  become  “fair 
game”  to  the  extent  that  many  of  our 
most  able  and  qualified  citizens  are 


unwilling  to  subject  their  families  and 
reputations  to  the  abuse  and  disrespect 
they  would  inevitably  suffer.  This  is 
hardly  a  revelation,  and  the  “adversary” 
relationship  between  press  and  govern¬ 
ment  makes  good  sense  unless  carried  to 
destructive  extremes.  The  press  must 
continue  to  investigate  and  unearth  and 
criticize,  but  it  has  at  least  an  equal  oblig¬ 
ation  to  add  to  public  understanding  of 
the  public  sector  and  its  people  by  fac¬ 
tual,  fair  reporting,  backgrounding, 
explaining  and  interpreting  in  a  rational, 
unsensational  manner.  Virtually  every 
major  newspa|>er  I  know  has  room  for 
improvement  in  meeting  this  near-sacred 
obligation. 

♦  The  intelligent  public,  from  which 
the  press  draws  its  most  loyal  and  con¬ 
sistent  readership,  craves  straight  talk. 
Many  papers  today  straddle  and  waffle, 
and  seem  bent  on  avoiding  tough, 
unequivocal  editorial  stands  on  tough 
issues.  Media  critic  Hodding  Carter  III 
says  U.S.  newspapers  suffer  from  “the 
blands.”  People  sense  and  often  deplore 
this  fence-sitting  and  discount  the  com¬ 
mitment  of  the  press  to  any  genuine  set 
of  journalistic  principles.  Syndicated 
columnists  mostly  tackle  the  same  topics 
and  sound  pretty  much  alike,  allowing 
for  their  ideological  distinctions.  Most 
spring  from  the  New  York/Beltway  corri¬ 
dor  and  tap  pretty  much  the  same 
sources. 

This  cookie-cutter  effect  may  explain 
in  part  continuing  circulation  declines  by 
the  daily  press.  Without  relying  on  focus 
groups  and  consultants,  newspapers 
today  must  carve  out  their  own  distinc¬ 
tive  profiles  to  regain  their  influence  and 
appeal. 

♦  Finally,  it  is  the  trust  of  ordinary 
people  that  assures  a  press  freedom,  a 
concept  that  loses  its  meaning  if  it  loses 
the  trust  of  the  public.  People,  various 
polls  and  surveys  show,  are  highly  skepti¬ 
cal  of  the  fairness,  independence  and 
trustworthiness  of  the  nation’s  biggest 
dailies. 

Rebecca  W  Rimel,  president  of  the 
Pew  Charitable  Trusts  of  Philadelphia, 
blames  the  “moat  mentality”  of  owners, 
publishers  and  editors  —  their  arro¬ 
gance,  condescension,  high-and-mighty 
attitude  —  for  the  yawning  gap,  the 
moat,  if  you  will,  which  separates  the 
press  from  its  readers  and  the  general 
public,  and  turns  many  to  other  media 
for  their  enlightenment  and  entertain¬ 
ment.  This  poses  an  ominous  threat  to 
the  otherwise  bright  future  of  America’s 
major  newspapers. 

TTie  press  must  be  able  to  function 
without  external  restraint,  without  fear, 
without  cause  to  fear.  But  at  the  same 


time  a  truly  free  press  cannot  reject  or 
escape  the  restraints  of  conscience  and 
responsibility. 


API  Scholarships 

The  GEORGIA  PRESS  Educational 
Foundation  recently  presented 
scholarships  to  Stacy  T.  Jennings  of  the 
Savannah  Morning  News  and  Anne 
Cordiero  of  the  Coastal  Courier,  Hines- 
ville,  to  attend  upcoming  American  Press 
Institute  seminars. 

Jennings,  marketing  manager  for  the 
Morning  News,  will  attend  API’s  “Manag¬ 
ing  Newspaper  Mailteting”  seminar. 
Cordiero,  a  staff  writer  for  the  Courier, 
will  attend  the  seminar  entitled,  “Editing 
the  Weekly/Community  Newspaper.” 

Both  seminars  will  be  held  at  the 
API  building  in  Reston,Va.  GPEF  will  pay 
$2,500  in  tuition  and  travel  expenses  for 
each  scholarship  recipient  to  attend. 

Magazine  Surveys 
Newspapers 

T  TSA  TODAY  IS  the  country’s  “most 
Cy  underrated”  newspaper,  the  St. 
Petersburg  Times  is  the  “most  resource¬ 
ful,”  and  the  Baltimore  Sun  has  made  the 
“best  comeback,”  according  to  a  Time 
magazine  article. 

In  its  list  of  papers  “worth  watching,” 
the  magazine  said  the  Orange  County 
Register  is  the  “biggest  upstart”  for  giv¬ 
ing  the  Los  Angeles  Times  “fits  on  its  sub¬ 
urban  home  turf.” 

The  Dallas  Morning  News  was  rated 
“newest  major-league  player,”  the  San 
Jose  Mercury  News  earned  “most  tech- 
sawy”  for  high-tech  coverage  and  its 
early  Web  site,  the  News  &  Observer  of 
Raleigh,  N.C.,  won  praise  for  its  online 
product.  Long  island-based  Newsday  was 
“most  overshadowed”  for  good  coverage 
next  to  the  New  York  Times. 

“Best  papers  you’ve  never  heard  of” 
were  the  Concord  Monitor  of  New 
Hampshire;  Everett, Wash.,  Herald',  Annis¬ 
ton  Star  in  Alabama. 

The  Star  Ledger  of  Newark,  N.J.,  and 
Plain  Dealer  of  Cleveland  were  listed 
along  with  the  Times-Picayune  of 
Louisiana  —  all  Newhouse  papers  —  as 
“most  improved.” 

Time  used  to  list  the  nation’s  10  “best” 
newspapers,  but  stopped  in  1984.  Its 
Sept.  29  piece  said  the  New  York  Times 
would  be  the  “inevitable  No.  1”  on  any 
such  list,  but  also  mentions  the  WdU 
Street  Journal,  Washington  Post,  Los 
Angeles  Times,  and  Philadelphia  In¬ 
quirer  as  tops  in  the  country.  —  AP 
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Digital 

Delivery 

o/NEWS; 


An  EditorS'Publisher  Research  Report 

UTM  TOT  T)) 


A  HOW  TO  CfVlVE  FOK  PUBLISHERS 


An  KxccuUvf  nn 

"Push"  Tt*chn«l«Ky  MikU-Is 
and  Rc'Vfiim*  Slmlt’Kifs 


PUSH 


YOUR  WAY  TO 


Rrtcurt  lml  and  WrMtw  (KKidk  ami  lli 


Digital 
Delivery 
of  News 


SUCCESS! 


A  How-To  Guide  for  Publishers 

An  Execulive  Report  on  “Push”  Technology 
Models  &  Revenue  Strategies 

Researched  and  written  by  renowned  online 
authorities  Steve  Outing  and  Heidi  Anderson 


Publisher  research^eport.*^  new  Editor  & 
•i’s  a  niu«-have 

you  find  such  a  hrnaw '  else  will 

<L«'-wi.hcri«cl,3Xn;TC^^^^^ 

^  Jack  Downs,  Guide 

http://usne»spapers'r„^n?c"S 


•  Learn  approprialc  Lush  stratejiics  lo  increase  news 
frequeney  and  reaeli  online 

•  Acquire  audience  loyally  through  digital  delivery 

•  Increase  revenue  as  a  result  ol'  tactical  implenienlalion 

•  Master  /irrvt’  to  Push,  n  /u’/i  to  Push  and  u  /u'tr  to  Push 


INCLUDES; 

•  Delivery  &  Revenue  Models 

•  How  lo  Push;  Some  Practical  Advice 

•  Outsourcing  Your  Delivery  Workload 

•  Prollles  orC'ompanies  C’urrently  Delivering  News  with 
DilTerenl  Push  Models 


What  Every  Plbi>ishing  Executive 
Should  Know  About  Online  News 
Distribution  and  “Push”  Technology 


-  Alter  Dark  Online 

-  AirMedia 

-  Digital  Bindery 


-  Email  (’hannel 

-  Nando.net  /  News  Watcher 
...and  more! 


ORDER  YOUR  COPY  OF  THIS  EXCLUSIVE  E&P  REPORT  TODAY! 


□  YES!  SEND  ME  A  COPY  (COPIES)  OF  DIGITAL  DELIVERY  OF  NEWS:  A  HOW-TO  GUIDE  FOR  PUBLISHERS. 
MY  PAYMENT  OF  $279*  FOR  EACH  REPORT  IS  ENCLOSED. 


Q  Check  enclosed.  Bill  my  Q  AMEX  QMC  QVisa  Card# 

Exn.  date;  Sienature  (Reauiredl 

Name 

Companv 

Address  City 

State/Province 

Zio/Postcode 

Phone 

Fax 

*$US  drawn  on  US  bank  only.  Make  check  payable  to  Editor  &  Publisher.  NY,  CA,  DC,  OH  and  Canada  please  add  appropriate  sales  tax.lntemational  deliveries  outside  the  U.S.  or  Canada  add  $25  for  deliveiy  and  handling. 

MAIL:  EDITOR  &  PUBLISHER,  1 1  W.  19TH  ST.,  NEW  YORK,  NY  10011-4234.  FAX:  (212)  929-1894 
FOR  RUSH/OVERNIGHT  DELIVERY,  CALL  (212)  675-4380,  EXT.510 
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Arkansas  sale 

Westward  communicaiions 

has  lx)ught  the  Van  Binvti 
Count}'  DenuKTUt  in  (Clinton,  Ark.,  from 
Jay  and  Patsy  Jackson.  'Die  Jacksons  had 
owned  the  4,7(K)-paid  circulation  week¬ 
ly,  located  about  70  miles  north  of  little 
Rock,  since  1951.  I>allavbased  Ricken- 
bacher  .Media  C'.o.  represented  the 
sellers  in  the  transaction. 

Inquirer  sponsors 
Jersey  debate 

The  PHIIADHLPHIA  INQUIRER 
sponsored  a  debate  between  New 
Jerset’  Ciov.  (Christine  Whitman  and  her 
main  challenger,  state  Sen.  Jim 
McClreevey. 

The  debate,  the  third  between  the 
candidates,  took  place  Oct.  18. 
Participants  in  the  Inquirer  Editorial 
Board’s  Citizen  Voices  pn>ject  asked 
questions. 

Wash.  Post  allies 
with  cable  outlet 

Reporters  from  the  wmbington 

P>st  have  begun  appearing  on 
NewsC'hannel  8.  a  24-hour  cable  chan¬ 
nel. 

“It  becomes  an  added  dimension  for 
our  news  coverage,” Jt)hn  D.  Hillis,  presi¬ 
dent  and  CTO  of  NewsCTannel  8,  said 
of  the  alliance.  Hillis  planned  to  install  a 
n)bot  video  camera  in  the  f\}St  news- 
r(K)m  to  recoal  a’porters  and  editors 
fn)m  the  Metn)  de.sk  and  columnists 
and  reporters  from  Business.  FckkI. 
Health.  Sports.  Style  and  Weekend  sec¬ 
tions.  The  .station's  Rkus  is  moa*  kK'al 
than  national  or  international. 

Newspaper  staffers  will  not  do  origi¬ 
nal  stories  for  the  TV  .station,  said  Post 
sp<'keswomanTina  Clulland.  They  will 
be  interviewed  about  their  stories  in 
much  the  same  fashion  as  experts  who 
appear  on  ABC7s  Nightline,  or  will  talk 
in  general  about  the  beats  they  cover. 
Staffers  may  speak  about  upcoming  fea¬ 
ture  stories  the  day  befom  they  appear 
but  will  not  discuss  breaking  news  sto¬ 
ries.  she  said. 

TV  appearances  are  voluntary'  and 
Post  staffers  will  not  be  paid  for  them. 
Ciulland  said. 
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Hillis  said  he  intends  to  turn  gtxKl 
print  stories  into  gtxxl  TV'  stories 
thn)ugh  the  insights  of  Post  beat 
reporters. 

NewsC;hannel  8,  ba.sed  in  Springfield, 
Va.,pmvides  ItKal  .Maryland. Washing¬ 
ton,  and  Virginia  news  to  the  metn) 
aora.  —  Kelvin  C:hilds 

Application 

landmark 

WITH  MORE  THAN  two  months  to 
go  in  1997,  newspaper  applica¬ 
tions  for  Audit  Bureau  of  Circulations 
membership  have  passed  the  1  (K)  mark 
this  year,  the  most  in  three  decades. 

Schaumburg,  lll.-based  ABC;  newspa¬ 
per  marketing  manager  Mark  Stoecklin 
attributes  the  increased  interest  to  a 
g(X)d  economy  and  the  bureau’s  recent 
decision  to  audit  nonpaid  total  market 
coverage  (TMC.)  products.  By  mid-sum¬ 
mer,  105  daily  and  weekly  papers  had 
applied  for  ABC,  membership.  ABC^  has 
more  than  1 ,300  newspaper  members. 

Neb.  town  hosts 
newspaper  war 

The  town  of  Sidney,  Neb.,  popula¬ 
tion  6,0<K),  recently  witnessed  the 
debut  of  the  Sidney  Duily  Sun,  the  third 
daily  to  vie  for  readership  in  the  small 
town. 

“1  would  guess  this  is  the  only  town 
with  6,(KK)  people  and  three  newspa¬ 
pers,”  said  Jack  D)we,  editor  emeritus  of 
the  1 2()-year-old  Sidney  Telegraph. 

I’he  Sun,  published  Tuesday  thn)ugh 
Saturday  mornings,  is  gearing  up  for  war 
agaircst  the  Telegraph,  which  a  year  ago 
.switched  to  two  aftem(X)ns  and  one 
morning  a  week,  fa)m  five  days,  and  the 
Panhandle  Town  and  Country,  a  week- 
h’  that  .started  up  six  months  before 
that. 

Former  Mayor  Bob  VanVleet  thinks 
the  Sun's  downsizing  has  left  an  open¬ 
ing  for  his  INtily  Sun.  “1  wanted  to  buy 
the  Telegraph,  but  they  wouldn’t  sell. 

So,  I  .started  planning  my  own  newspa¬ 
per.” 

Unlike  the  two  other  papers,  the  Sun 
will  carry  news  and  photos  fn)m  the 
Ass<x:iated  Press.  In  addition  to 
Nebraska  sports,  it  will  cover  Colorado 
teams.  The  town  is  a  three-hour  drive 
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fn)m  Denver  but  .six  hours  fa)m 
Lincoln,  home  of  the  University  of 
Nebniska. 

The  paper  has  twelve  empk)yees,  a 
new  computer  .system  and  a  29-year-old 
full<'ok)r  press. 

Four  blocks  away,  the  Telegraph, 
which  also  employs  1 2  people,  hxs  a  cir¬ 
culation  of  3,100  and  describes  itself  as 
“hometown  names,  faces  and  stories.”  It 
is  printed  by  Western  Publishing  in 
Scottsbluff,  1(K)  miles  away.  — AP 

Speech  group 
disbands 

The  first  amendment  congress, 

a  coalition  of  20  journalism  and 
communications  organizations,  has  dis¬ 
banded  for  lack  of  funding. 

“It  was  done  with  a  great  deal  of 
anguish,”  said  Jean  Otto,  founder  and 
president. 

The  organiz.ation,  founded  in  1979, 
was  based  at  the  University  of  Denver. 

Its  purpose  was  to  promote  an  under¬ 
standing  of  the  media’s  n)le  in  a  demo 
cratic  society.  It  has  spon.sored  six 
national  and  several  .state  and  kx-'al  con¬ 
gresses  about  media  and  First 
Amendment  issues.  The  most  recent 
was  the  C^yberRights  meeting  at 
American  University  in  Washington, 

D.C.,  in  March.  One  of  its  largest  pn)- 
jects  was  Education  for  Freedom,  a  K-12 
curriculum  that  teaches  schoolchildren 
about  the  rights  and  responsibilities  of 
government. 

Otto  said  many  member  organiza¬ 
tions  have  developed  their  t)wn  pn)- 
jects  and  are  directing  their  grants  else¬ 
where.  The  First  Amendment  (Tnter 
will  take  charge  of  Education  for 
Freedom. 

■‘They’ve  just  done  tremendously 
g(K)d  work  over  the  years,  and  we  want¬ 
ed  to  .see  it  continue,”  .said  Ken  Paulson, 
the  First  Amendment  Center’s  execu¬ 
tive  director,  who  discribed  it  as  “a  g(X)d 
fit”  since  the  First  Amendment  Center 
already  has  programs  at  colleges  and  for 
working  journalists  at  the  American 
Press  Institute. 

"'The  American  public  doesn’t  have 
as  g(X)d  a  grasp  on  the  First  Amend¬ 
ment  as  we  would  like.  We  think  it’s 
beneficial  to  share  some  of  these  con¬ 
cepts  with  younger  people,”  he  said. 

—  Kelvin  Childs 
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IIW  19th  Street  •  NewYoilc.NY  10011  •  Phone  (212) 6754380  •  Fax  (212)  929-1259 


FEATURES  AVAILABLE 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 


74  YEARS  OF  EXPERIENCE 
See  Bolitho-Cribb  &  Assoc, 
display  ad  this  page. 


ANNUAL  REPORTS/APPRAISALS 
KAMEN  &  CO,  GROUP  SERVICES 
(516)  379-2797 
(813)  786-5930 


Appraisals/Brokerage 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


DAVID  R.  STILL 

Box  895,  Lawrenceville,  GA  30246 
(770)  962-8399 
FAX  (770)  962-8640 


NEWSPAPER  BROKERS 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


NEWSPAPER  APPRAISERS 


Bolitho-Cribb  Report;  www.cribb.com 

Confidential  Appraisal  for  Bolitho-Clibb 
Estate,  ESOP,  Partners,  &  Associates 
Bank  Tax,  Stock,  Assets  Newspaper  Brokerage 
&  Appraisal 

Established  In  1923  eoc  eeoi 

1  Annene  Park  Drive,  Bozeman,  40o-58o-oo2i 
JohnT.  Cribb  MT  59715  e-mail:  )cribb®lmt.net  Fax  406-586-6774 


ACTIVE  LIVING 

CELEBRITY  PROFILES 

DISABILITY  News  Service  weekly 
packet  on  employment/wellness/ 
tochnology/travel  and  more. 

(703)  471-7993 
http://www.disabilitynews.com 

ONE-ON-ONE  interviews  with  major 
stars  by  experienced  writer  based  in 
New  York  City.  Two  per  week  from  top 
celebrities  such  as  Al  Pacino,  Dustin 
Hoffman,  Tom  Selleck,  John  Hurt, 
Shirley  MacLaine.  Cineman  Syndicate, 
P.O.  Box  4433,  Middletown,  NY 
109ai 

ASTROLOGY 

(914)692-4572 

Weekly  -  Monthly  -  Camera  Ready 

Time  Data  Syndicate 
(800)  322-5101 

E-mail:  star2020@time-data.com 

FAX:  (914)  692-8311 

E-mail:  cineman@frontiernet.net 

ENTERTAINMENT 

“HOLLYWOOD-BEHIND-THE- 

AUTOMOTIVE 

SCENES” 

Gossip,  news,  pictures  in  hot  format. 
Camera-ready.  Competitive  rates. 
Daily.  Weekly.  Monthly. 

L.A.  Features  Syndicate  (800)  959-9977 

CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  road  tests,  car  care, 
auto  trivia/history.  (810)  573-2755, 

FEATURES  AVAILABLE 

ARTWORK  TO  ORDER 

Illustrations  and  cartoons,  sports  and 
political,  color  or  black  &  white, 
overnight  via  FedEx.  You  send  local 
photo(s)  and  instructions,  I  send  you 
back  finished  award  winner.  Call  for 
info-samples,  prices  can't  be  touched 
(781)933-4897 

E-mail:  dolsen39@mail.idt.net 


FOOD 


ABOUT  FOOD 

A  new  food  column  featuring  recipes, 
new  products  and  cooking  trends. 

(810)  751 -01 68/Avantil 054@aol.com 


BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794 
Fax  (409)  295-9624 
P.O.  Box  1972,  Huntsville,  TX  77342 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  766-7617 


REUGION  NEWS 


FOR  AN  established  source  of  religion 
news  that  fits  your  audience  and  your 
budget,  turn  to  EP  News.  For  more 
information  and  a  free  sample,  call 

(800)  257-4972 


NEWSPAPER  BROKERS 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 
1 23  NW  13th  St.,  Suite  21 4-7 
Boco  Raton,  FL  33432 


DORMAN  E.  CORDELL 
Specialty  Enterprises,  Inc. 
1 3240  Peyton  Drive 
Dallas,  TX  75240 
(972)  960-0096 


GAUGER  MEDIA  SERVICE,  INC. 
David  Gauger  (or  Appraisals  &  Sales 
P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560/FAX  (360)  942-9896 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.,  Troy,  AL  36081 
(334)566-7198 
Fax  (334)  566-0170 


MEDIAAMERIO  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fox  (404)  364-6533 
Lon  W.  Williams 


NEWSPAPER  BROKERS 


NEWSPAPER  BROKERS 


MEL  HODELL  NEWSPAPER  BROKER 
51 96  Benito,  Montclair,  CA  91 763 
(909)  626-6440  Fax  (909)  624-8852 


MICHAEL  D.  LINDSEY 
Experienced  -  Confidential 
6645-5  Redmont  CrI,  Mesa,  AZ  85215 
(602)  807-7791  FAX  (602)  807-7795 


PHILLIPS  MEDIA  SERVICES,  INC. 
Consu  Itants-  Investments 
Management-Brokers 
P.O.  Box  3308 
Merrifield,VA  221 16-3308 
(703)  846-8410  Fax  (703)  846-8406 


RICKENBACHER  MEDIA  CO. 

Your  broker  for  Southwest 
and  Middle  America. 

6731  Desco  Drive 
Dallas,  TX  75225 

(214)  265-9300  Fax  (214)  369-6496 


NEWSPAPERS  FOR  SALE 


FLORIDA;  Atlantic  weekly  $250,000; 
Gulfcoast  group  $750,000. 
COLORADO:  Weeklies  $193,000, 
$150,000.  Mayo  Communications, 
(813)971-2061. 


NATIONAL  SPORTS  TABLOIDS 
We  have  two  major  sports  titles  for 
sale;  a  weekly  and  a  monthly.  National 
newsstand  and  paid  circulation;  excit¬ 
ing  ad  sales  and  circulation  devel¬ 
opment  situations.  Motivated  Sellers. 
W.B.  Grimes  &  Co.  (301 )  540-0636. 


PUBUSHING  BUY  OF  THE  YEAR! 
California  niche  publication  in  expand¬ 
ing  market  uniquely  positioned  for 
exponential  growth.  Top  reputation. 
No  debt.  Years  of  solid  profits.  Good 
fit  for  chain,  group  or  ambitious 
entrepreneur.  $1 .4M.  Fax  serious 
inquiries  to  Mayo  Communications, 
(813)977-1947 


NEWSPAPERS  FOR  SALE 


S.E.  MASS.  -  Weekly  Community 
News  Magazine.  Well  established  and 
organized  -  $195,000.  Wanderer, 
P.O.  Box  102,  Mattapoisett,  MA 
02739,  (508)  758-9055. 


TWO  WEEKLIES  in  fast  growing, 
upscale,  southern  Arizona  markets. 
Write  or  call:  Publishers,  Box  9, 
Sonoita,  AZ  85637.  (800)  220-8821 . 


UNDER  10%  DOV/N,  easy  terms.  Long 
profitable  histary,  only  weekly  in 
county.  Owners  retiring.  Bill  Berger, 
ATN,  Inc.,  (512)  476-3950,  1801 
Exposition  Blvd,  Austin,  TX  78703. 


NEWSPAPERS  WANTED 


AWARD-winning  Midwest  newspaper 
group  seeks  to  add  paid  newspapers 
to  its  group  of  fine  publications.  Large 
down  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circulation  qualitv  papers  and  groups. 
Management  welcome  to  stay  in  place. 
All  replies  guaranteed  held  confiden¬ 
tial.  Reply  to  Box  071 48,  Editor  &  Pub¬ 
lisher. 


ft's  A  Classified 

Secret! 

We'll  never  reveel  the  identity 
efenE&P  box  bolder. 

If  you  don't  want  yaw  reply  to  yo  to  cottafi* 
Rowopapers  (or  companios),  teal  yoar 
reply  io  an  envelope  addressed  to  the  E€tP 
Classifiod  Advertising  Department  with  an 
attached  irate  1btfA$  tha'tnhifstfdpm'  br 
companias  you  do  net  want  the  reply  to 
reach.  If  the  Box  Number  you're  answering 
is  on  your  list,  Wo'll  discard  your  reply. 
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EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKRCK>M 


SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372. 


EQUIPMENT  FOR  SALE 


SUN  CAMEX  PUBUSHING  SYSTEM 

West  Coast  retailer's  in-house  ad 
design  system  complete  with  file  serv¬ 
ers,  workstations,  color  pre-press 
gateway  and  retouching  station. 
System  Highlights:  2  Sun  AllS  Data¬ 
base  Servers,  12  Sun  Color  3/80 
Workstations  with  8  mb  RAM  and  16" 
color  monitors,  1  LBP-20  Bit  Printer,  1 
Imagitex  940  Power  Station  vrith  21" 
high-resolution  color  monitor  and 
graphic  bit  pad  and  puck.  Willing  to 


equipment  available,  call  Darrin  Hiser 
(209)  434-4613 


MAILROOM 


MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-521 8  Fox  (407)  273-901 1 


MULLER  MARTINI 
REBUILT  227S  INSERTERS 
TANDEM  &  ADD-ON  POCKETS 
Joe  Scott  &  Associates,  Inc. 

(205)  997-9355/(205)  997-9656  Fox 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fox  (770)  590-7267 


MAILROOM 


2  LINES  5  inta  1  Muller  Martini  227 
inserting  machines  will  sell  all  or  odd 
on  pockets,  as  is  rebuilt  or 
remonufactured.  Call  Andrew 
(903)  596-6250 


ALL  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
StitcherArimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(205)  997-9355/(205)  997-9656  Fox 


Refurbished  odd  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886 
www.midAmericagraphics.com 
E-mail:  dkgeorgeQmidAmerica- 
graphics.com 


NEWSPRINT  FOR  SALE 


30#  -  28#  -  25#-  22  1  /2#  -  ALL  SIZES 
BEHRENS  INTERNATIONAL  -  N.B.  CA 
(71 4)  644-2661 ,  Fax  (71 4)  644-0283 


OPERATIONS  CONSULTANTS 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fox  (770)  552-2669 


FOLLOVYING  IS  A  BRIEF 
DESCRIPTION  OF  A  FEW  OF  THE 
PRESSES  INLAND 
IS  CURRENTLY  OFFERING 

•22"  GOSS  COLORUNER,  27  prinHng 
couples,  double  3:2,  160-page  folder, 
nine  45"  RTP's-  1990. 

•10-unit  TKS  press  vrith  3  half  decks, 
double  3:2  folder  &  ten  RTP's,  22  3/4" 
-  never  Installed. 

•10-unit  GOSS  URBANITE  press  -  5 
sets  of  stacked  units,  2  folders  & 
balloon  former. 

•7-unit  GOSS  COMMUNITY,  SC 
folder  with  double  parallel  &  cross 
perforation,  22  3/4"  -  priced  to  sell. 
•6-unit  HARRIS  VI 5A  with  JF7  folder 
&  50HP  motor  &  drive. 

•Add-on  units  for  most  makes  & 
models. 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 
(91 3)  492-9050,  Fox  (91 3)  492-6217 


8/u  Color  King  w/KJ8  folder,  1978 
but  rebuilt  1995  w/all  new  cylinders, 
running,  best  offer,  (91 3)  362-01 1 9. 


FOR  SALE:  5-Unit  Nows  King  Press 

KJ6  folder,  25  HP  motor,  40"  roll 
stands,  3/8"  cylinder  gap,  22  3/4" 
cutoff.  3  units  1975,  2  units  stocked 
1 973.  Prints  weeklies.  See  running. 

Call  Roger  LoFlam,  White  Mountain 
Publishing  (603)  444-3927 


WANTED  TO  BUY 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
VYILLPAYTOPDOUAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (816)  887-2762. 
www.midAmericographics.com 
E-mcl!:  dkgeorgeOmidAmerica- 
_ grophics.com 


WANTED  DEAD  OR  ALIVE 
Muller  Martini/Harris 
Inserters  &  Stitcher/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  IrK. 

(205)  997-9355/(205)  997-9656  Fax 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  IrK. 

(770)  428-5817  Fax  (770)  590-7267 
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INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


17  OFFICES  NATIONWIDE 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 


BLENKARN 

Your  Telemarketing  Partner 
JEFF  BLENKARN  (616)  458-661 1 


CIRCULATION  2000  INC. 
(Dutside  Crew  Sales,  Turn-Key 
AlterrKitive  Start  Pressure 
Storefronts  &  Seminars 
(800)  798-5667 
E-mail:  CIRC2000@aol.com 


HEADUNE  PROMOTIONS  INC. 
Telemarketing  Programs 
Designed  to  respond  to  your  needs. 
Dennis  McQuillan  (800)  260-9823 


LEVIS  NATIONAL,  INC. 
SINCE  1968 

“We  Deliver  AAore  Homes  to 
Your  Newspaper” 
Guaranteed  Quality  Telemarketing 
1  (800)  889-6793 


CIRCULATION  DEVELOPMENT  SOLJTH 
Complaint  free  telemarketing  w/quality 
subscription  sales  and  guaranteed  col¬ 
lections.  Nationwide.  (800)  844-3581 


GROWING  NIE  &  HOME  DELIVERY 
CIRCULATION  IS  SPECTRUM'S 
BUSINESS  -  CALL  DOUG  REESE 
(800)  972-6778 


CIRCULATION  SERVICES 


PHONEROOM/CALL  CENTER 
NEED  A  CHECK  UP? 

The  phoneroom  doctor  is  making 
house  colls  to  increase  sales  in  your 
phoneroom/call  center.  This  is  no 
“consulting  job,”  this  is  hands-on  sales 
training  for  your  Telemarketing  Man¬ 
ager  and  their  telemarketers.  Brcellent 
ratesi  Excellent  resultsi  Call  the 
PHONEROOM  DOaOR  now: 

(800)  274-1004 


PRO  STARTS 

THE  TELEAAARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 


TELESERVICE  TECHNOLOGIES,  INC. 
Serving  America's  finest  newspapers. 
Subscription  soles,  renewal  programs, 
customer  surveys 
Call  1-888-TST-SELL,  today 


COAiLMERCIAL  PRINTING 


COMMERCIAL  PRINTING  worth  look¬ 
ing  intal  Great  savings,  no  sacrifice  in 
guality.  TV  books,  comics,  catalogs, 
directories,  etc.  Press  capabilities  (7 
unit  goss  urbanite).  Standard  page, 
tabloid  page,  quarterfold,  color 
capabilities.  For  estimates  call  Steve 
Karriyan  (800)  925-41 00  ext.  251 


COMPUTER  SOFTWARE 

SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)  791-3301 
http://www.fokebrains.com/scout 


PRESSROOM  SERViaS 


DO  YOU  NEED  HELP  ON  YOUR 
ELECTRICAL  DRIVE  SYSTEM? 

MASTHEAD  con  provide:  New  or  used 
drive  motors  and  consoles  for  single  or 
double  width  presses.  Also:  Parallel 
drives,  horsepov/er  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908,  24  hr.  line 
(505)  842-1357 
P.O  Box  1952 
Albuquerque,  NM  871 03 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 


derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
(Dne  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTONI 
30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 10 


CIRCULATION  SERVICES 


to  satisfy  customers 
yours  and  ours.” 
1-800-327-8463 


PRESSROOM  SERVICES 


Standard  Electric  &  Engineering: 

The  Industry's  Standard 

ELECTRICAL  PROBLEMS? 
ADDING  OR  STACKING  UNITS? 
ADDING  TOWERS? 

DRIVE  PROBLEMS? 

We  provide: 

TROUBLESHOOTING  SERVICES 
MANUFACTURE  OF 
CUSTOM  EQUIPMENT 
EQUIPMENT  INSTALLATION 

Standard  Electric  &  Engineering  Com¬ 
pany  Inc.  has  been  the  Full  ^rvice 
Electrical  Shop  for  the  Web  Printing 
Industry  for  over  30  years. 

We  specialize  in  “hfo  Down  Time,  No 
Missed  Production"  drive  retro-fits  for 
sirigle  and  double  vuidth  presses.  We 
work  with  DC  or  modem  AC  drives 
and  are  the  only  compam  to  hove  suc¬ 
cessfully  retro-fitted  AC  drives  onto 
doublewidth  printing  presses. 

STANDARD 

ELECTRIC  &  ENGINEERING 
COMPANY  INC. 

930  Linden  Avenue 
South  Son  Francisco,  CA  94080 

(800)  439-6503 
Voice:  (415)  952-6500 
Fax:  (415)  952-0102 
E-mail:  seecol6msn.com 

“Standard  Electric  &  Engineering: 

The  Industry's  Standard” 

The  successful  person  is  the  individual 
who  forms  the  habit  of  doing  what  the 
failing  person  doesn't  like  to  do 

Donald  Riggs 


October  25, 1997 
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HELP  WANTED 


_ ACADEMIC _ 

DISTINGUISHED  JOURNALIST 
FOR  FACULTY  POSITION 

The  University  of  Moryland  College  of 
Journalism  seeks  a  distinguished 
iournolist  to  be  a  full-time  tenured  pro¬ 
fessor  ond  to  hold  our  endowed  Knight 
Choir  in  Journalism.  The  choirholder 
will  hove  a  national  leadership  role  in 
advancing  public  affairs  journalism 
through  teaching,  lectures,  pub¬ 
lications,  reports  and  other  research 
and  activities. 

The  Knight  professor  odds  on  impor¬ 
tant  dimension  to  our  premier  Public 
Affairs  Reporting  Program,  whose  cen¬ 
terpiece  is  student  news  bureaus  in 
Annapolis  ond  Washington.  In  addi¬ 
tion,  key  duties  will  lie  in  assessing  pre¬ 
vailing  practices,  proposing  innova¬ 
tions  and  helping  shape  the  future  of 
public  affairs  reporting  and  editing. 
We  are  looking  for  a  journalist  with 
exceptional  professional  qualifications, 
a  flair  for  guiding  students  and  pro¬ 
fessionals,  and  a  vision  that  will  add  to 
the  intellectual  life  of  our  college  and 
the  journalism  community.  The  Knight 
Chair  normally  teaches  two  courses 
each  semester  and  has  a  competitive 
salary,  secretarial  support,  graduate 
assistance  and  travel  funds. 

The  College  of  Journalism  at  Maryland, 
located  just  nine  miles  from  the  White 
House,  is  one  of  the  nation's  leading 
journalism  schools.  Send  nominations 
and  applications  to  Knight  Chair 
Search,  Dean's  Office,  College  of 
Journalism,  University  of  Maryland,  Col¬ 
lege  Park,  MD  20742-7111.  For  best 
consideration,  apply  by  November  2, 
1997. 

The  University  of  AAoryland  is  an  eaual 
opportunity,  affirmative  action  employer. 
Applications  from  women  ond  minority 
persons  ore  encouroged. _ 

MAGAZINE  FACULTY  POSITION 

The  College  of  Journalism  and  Com¬ 
munications  at  the  University  of  Florida 
seeks  applications  for  a  tenure-track 
assistant  professor  for  its  magazine 
journalism  program.  Starting  date: 
August  7,  1998.  The  successful  candi¬ 
date  should  have  demonstrated  ability 
or  potential  to:  teach  in  the  magazine 
program,  provide  leadership  for  a 
growing  magozine  sequence  in  a 
nationally  recognized  college,  advise 
an  award-winning  student  mogazine, 
and  engage  in  scholarly  or  other 
creative  activities.  Significant  pro¬ 
fessional  magazine  experience  and  an 
advanced  degree  are  required. 
Applications  must  be  postmarked  by 
January  7,  and  received  by  January 
12,  1998.  Send  a  cover  letter,  cur¬ 
riculum  vitae  and  a  list  of  four 
references  to:  Choir,  Magazine  Search 
Committee,  Department  of  Journalism, 
P.O.  Box  1 1 8400,  University  of  Flor¬ 
ida,  Gainesville,  FL  3261 1  -8400. 

The  University  of  Florida  is  an  AA/EOE. 


_ ACADEMIC _ 

INDIANA  UNIVERSITY'S  School  of 
Journalism  on  the  Bloomington  campus 
seeks  applications  for  an  anticipated 
position  as  assistant  professor  on 
tenure  track. 

Applicants  should  have  the  ability  to 
teach  newspaper  editing  and  report¬ 
ing;  the  ability  to  teach  media  man¬ 
agement  or  media  economics  is  desira¬ 
ble.  They  should  have  research 
interests  that  enable  them  to  contribute 
to  the  Intellectual  life  and  under¬ 
graduate  and  graduate  teaching  of  a 
school  of  journalism  and  moss  commu¬ 
nications.  Professional  experience  and 
Ph.D.  required. 

Applicants  should  send  a  letter  of 
application,  a  curriculum  vitae,  three 
letters  of  reference  and  teaching  evalua¬ 
tions  if  available  to: 

Professor  Bonnie  Brownlee 
Search  Committee  Chair 
School  of  Journalism 
Indiana  University 
Bloomington,  IN  47405-6201 

The  search  committee  will  start  review¬ 
ing  applications  on  December  5, 
1997,  and  will  continue  until  the  posi¬ 
tion  is  filled. 

The  School  of  Journalism  is  particularly 
eager  to  consider  applications  from 
women  and  people  of  color.  Indiana 
University  is  an  Equal  Opportunity 
Employer. 

NORTHEASTERN  UNIVERSITY  School 
of  Journalism  seeks  a  full-time,  tenure- 
track  assistant  professor  for  Fall  1998. 
The  principal  teaching  emphasis  will 
be  in  the  areas  of  television  and  radio 
journalism,  but  candidates  must  also 
be  able  to  teach  basic  print  newswrit¬ 
ing  courses.  We  are  particularly 
interested  in  candidates  who  can  help 
integrate  new  technologies  into  our  cur¬ 
riculum.  Requirements  include  a  mini¬ 
mum  of  five  years  full-time  professional 
news  media  experience,  a  master's 
degree,  and  demonstrated  competence 
in  video  and  audio  production. 
Creative  production/research  is 
expected.  Internet  experience  and 
knowledge  of  public  relation  principles 
and  practices  desirable.  Send  letter  out¬ 
lining  career  goals,  curriculum  vitae, 
names  of  three  references,  ond  support¬ 
ing  material  to  Search  Committee, 
Northeastern  University,  School  of 
Journalism,  Box  E,  102  Lake  Hall,  Bos¬ 
ton,  MA  02115.  Application  deadline 
is  January  5,  1998.  Northeastern  Uni¬ 
versity  is  an  Equal  Opportunity/ 
Affirmative  Action  Title  IX  Employer. 
Northeastern  embraces  the  wealth  of 
diversity  represented  in  our  community 
and  seeks  to  enhance  it  at  all  levels. 
Minorities  and  women  ore  strongly 
encouraged  to  apply. 

Everyone,  without  exception,  is  search¬ 
ing  for  happiness 


ACADEMIC 


THE  UNIVERSITY  OF  OKLAHOMA 

The  H.H.  Herbert  School  of  Journalism 
and  Mass  Communication  is  currently 
seeking  o  faculty  member  to  fill  the 
following  tenure-track  position. 

JOURNALISM  -  assistant  professor. 
Primary  teaching  areas  include  Writing 
for  Mass  Media,  Writing  for  Broad¬ 
cast,  Radio  News,  and  possibly  Photo- 
journalism.  Applicants  should 
understand  and  be  able  to  teach  news 
writing  and  reporting  in  print  broad¬ 
cast.  Expertise  in  on-line  journalism 
would  be  a  plus. 

Required  qualifications  include:  signifi¬ 
cant,  relevont  professional  experience, 
a  master's  degree  in  reloted  area,  com¬ 
puter  literacy,  proficiency  in  listed 
teaching/writing  areas,  demonstrated 
record  of  good  teaching,  ability  to  do 
academic  advising. 

Preferred  qualifications  include: 
doctoral  degree,  journalism/writing 
experience  in  a  major  market,  experi¬ 
ence  with  student  publications/ 
programs,  experience  with  radio  news 
and/or  photography,  activity  with  pro¬ 
fessional  ana  educational  organiza¬ 
tions,  strength  in  graduate  level 
teaching,  willingness  to  advise  student 
organizations  and  a  record  of  creative 
and/or  scholarly  activity. 

Salary,  teaching  responsibilities  and 
suppart  far  research  and  creative 
activities  are  competitive. 

Applications  will  be  reviewed 
beginning  December  1 ,  1 997,  and  will 
be  accepted  until  the  position  is  filled. 
The  successful  candidate  will  begin  in 
August  1998.  Applicants  must  provide 
(1)  a  letter  of  application  providing 
specifics  regarding  their  teaching  and 
professionaf  experience  and  describing 
how  they  would  expect  to  publish  or 
engoge  in  scholarly  and/or  creative 
activity  as  a  faculty  member;  (2)  a  cur- 
riculum  vitae;  and  (3)  names, 
addresses  and  current  telephone  num¬ 
bers  of  at  least  three  references.  All 
materials  should  be  sent  to: 

Director 

School  of  Journalism  and 
Mass  Communication 
The  University  of  Oklahoma 
860  Van  Vieet  Oval,  Room  101 
Norman,  OK  73019-0270 

The  University  of  Oklahoma  is  an 
Equal  Opportunity/Affirmative  Action 
Employer.  Women  and  minorities  are 
specially  encouraged  to  apply 
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ACADEMIC 


School  of  Journalism 
THE  MICHIGAN  STATE  UNIVERSITY 
The  School  of  Journalism  is  seeking 
applicants  for  a  full-time  Professional- 
in-Residence  position  for  academic 
year  1998-1999.  Renewable  appoint¬ 
ments  possible  for  up  to  five  years. 
Teach  at  least  two  courses  each 
semester  in  one  or  more  of  the  follow¬ 
ing  areas:  print  journalism,  broadcost 
news,  visual  journalism  and  new 
media.  Conduct  workshops  for  students 
and  professionals;  publish  in  various 
medio  and  trode  journals;  advise  stu¬ 
dents. 

B.A.  and  at  least  10  years  recent 
media  experience  required;  M.A., 
familiority  with  new  technologies,  and 
teaching  experience  preferred.  Salary 
competitive.  Women  and  minorities 
encouraged  to  apply. 

Nominations  are  encouraged.  Send 
applications,  specifying  “Professional - 
in-Residence  Position,"  to  Howord 
Bossen,  Chair,  Search  Committee, 
School  of  Journalism,  Michigan  State 
University,  East  Lansing,  Ml  48824- 
1212.  Include  cover  letter,  r6sum6,  and 
samples  of  work.  Deadline:  January 
1 5.  Late  submissions  will  be  considered 
if  suitable  candidate  pool  is  not  iden¬ 
tified  by  the  deadline. 

MSU  is  an  Affirmative  Action,  Equal 
Opportunity  Employer.  Handicappers 
have  the  right  to  request  and  receive 
reasonable  accommodations.  Position 
is  pending  final  approval. 

ADMINISTRATIVE 


Publisher's  retirement  offers  great 
opportunity.  Family-owned  Horvitz 
newspapers  seeks  publisher  for 
Peninsula  Daily  News,  15K  daily  and 
17K  Sunday  paper  based  in  Port 
Angeles,  WA,  serving  the  beautiful 
Olympic  Peninsula.  Send  cover  letter, 
resume  and  salary  requirements  to 
Patrick  Day,  VP,  human  resources, 
Horvitz  Newspapers,  1705  132nd 
Avenue,  NE,  Bellevue,  WA  98005. 


THE  SHOPPER'S  WEEKLY 
GENERAL  MANAGER 
This  pasition  oversees  all  facets  af 
operation  for  a  weekly,  regional 
shopper:  sales,  circulotion,  production, 
billing,  etc.  The  Shopper's  Weekly  dis¬ 
tributes  19,300  papers  in  22  com¬ 
munities,  1 1  counties  and  three  states, 
and  during  the  last  nine  months,  the 
publication  has  expanded  into  three 
growing  communities.  To  continue  this 
exciting  growth,  the  general  manager 
is  responsible  for  developing  and  imple¬ 
menting  an  aggressive  retail  and  pro¬ 
motion  plan  for  the  four-member  sales 
team.  The  general  manager  sets  goals  for 
the  sales  staff,  evaluates  all  full-time 
employees  and  coordinates  the  annual 
budget  for  all  deportments.  Address 
inquiries  to  Jeff  Burkhead,  P.O.  Box 
889,  Liberal,  KS  67905. 
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EDITOR  &  PUBLISHER  RESOURCE  ORDER  CARD 


Please  ship  the  following  publication(s)  to  the  name  and 
address  below.  My  credit  card  number  or  check  is  enclosed. 


(  )  My  check  is  enclosed  (payable  to  Editor  &  Publisher  Company). 

Payment  must  be  in  US  Dollars  drawn  on  a  US  bank 
(  )  Charge  my  (  )  VISA  (  )  MC  <  )  AMEX 
# _ 


Name_ 


Exp.  Date. 


.Signature. 


Company. 


Street  Addre^ 


City. 


(Sony,  no  detvehes  to  P.O.  boxes) 

.State _ Zip _ 


Phone 


Fax 


(In  case  we  have  questions  about  your  order) 


COLOR 

PUBUCATION 

#  COPIES 

COST/COPY 

TOTAL 

RED 

1997  International 
Year  Book 

S125 

BLLE 

1998  Editor&Pubusher 
Market  Guide 

S100 

CAREEN 

1998  E&P/FPP  CofviMUNiTY, 
Specialty  and  Free 
Publications  Year  Book 

S99 

*Orders  shipped  outside  the  US  and  Canada  must  add 
$25  per  shipment.  **Califomia,  District  of  Columbia, 
New  York  and  Ohio  residents  must  add  applicable  tax. 
Canada  residents  please  add  GST. 

SHIPPING 

FREE* 

TAX** 

MY  TOTAL  ORDER 

Your  Business  (Check  one  Category  Only) 


1.  J  Newspaper 

2.  J  Newspaper  Equip.  Mfr. 

3.  J  Syrxlicate/News 

Service 

4.  J  Advertising  Agency 

5.  J  Public  Relations  Firm 

6.  J  Legal  Rrm 

7.  J  Government 

8.  J  Mfr. -General 

9.  J  Mfr.- Auto  &  Truck 
10.  J  Mfr. -Food 


11.  _i  Service  Industry 

12.  J  Unversity/Public  Ubrary 

13.  J  Financial 

14.  J  Retail 

15.  J  Public  Transportation 

16.  J  Individual 

17.  J  Publishing  Other  Than 

Newspaper 

18.  J  Real  Estate 

19.  J  Other 


Mail  to:  Editor  &  Publisher  Company,  11  W.  19th  St, 

NYC,  NY  10011.  Fax  number  1212)  691-6939. 
e-mail  us  at  edpub@me(fiainfo.com. 

VISIT  THE  E&P  WEB  SITE  AT  http://vv\Anw.rneciainfo.oom 
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BLUE 
&GREEN. 

The  Powerhouse  Newspaper 
Directories  from  E&R 

Stcxik  your  library  with  the  indispensable 
newspaper  resources  available  ONLY  from  the 
researchers  at  Editor  &  Publisher: 

T3  f  Editor  &  Publisher  International  Yee 

fVJCi  •  Book.  The  premier  US  &  Internationc 


■rjT  XT'IT^t  1998  Editor  &  Publisher 
Jt3  XJ  Mid  •  Market  Guide.  City-by-city 
market  data  for  over  1,600  US  &  Canadian  cities 
with  daily  newspapers.  Exclusive 


TX  "I^  i  Editor  &  Publisher  International  Year 
fVJCi  •  Book.  The  premier  US  &  International 
directory  of  daily  and  weekly  newspa¬ 
pers.  Published  in  two  volumes, 
the  YEAR  BOOK  includes 
priceless  newspaper  data, 
installed  equipment,  con¬ 
tacts,  phone/fax  num¬ 
bers,  e-mail  and  Web 
sites.  Continuously  pub¬ 
lished  since  1921.  Also 
available  on  CD-ROM  with 
or  without  listing  capabilities.  Call  for  details  and  FREE 
demonstration  disk! 

INTERNATIONAL  YEAR  BOOK  $125 


E&P  rankings  for  all  MSAs,  top 
250  daily  newspaper  counties 
and  cities.  Valuable  '98  economic  forecasts, 

An  indispensable  tool  for  your  marketing 
needs.  Also  available  on  CD-ROM.  Call  for  more 
information. 

MARKET  GUIDE  $100 


T?  TpT4^1\Tf  Editor  &  Publisher/Free 
•  Paper  Publisher  Community, 
Specialty  &  Free  Publications  Year  Book. 

New  directory  of  US  &  Canadian  week¬ 
ly,  community,  free,  niche,  alternative 
and  TMC  publications.  Includes  news¬ 
paper  data,  contacts,  phone/fax  num¬ 
bers,  Web  site  URL,  e-mail  addresses 
and  MORE! 


E&P/FPP  YEAR  BOOK  $99  i 

ORDER  YOUR  COPIES  TODAY!  USE 
THE  EASY-ORDER  FORM  IN  BACK,  OR 
CALL  212-675-4380. 
SATISFACTION  GUARANTEED! 
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HELP  WANTED 


ADVERTISING 

DIREaORY  MANAGEMENT 


_ ADVERTISING _ 

ADVERTISING/GENERAL  MANAGER 


_ ADMINISTRATIVE _ 

THE  ORANGE  COUNTY  (CA|  REGIS¬ 
TER  is  looking  for  on  Assistant  Team 
Leader  ta  help  oversee  its  business, 
personal  finance  and  consumer  cov¬ 
erage.  The  job  requires  working  within 
a  team  management  environment  that 
oversees  a  25-person  department  that 
produces  the  newspaper's  business 
magazine.  The  job  includes  working 
with  reporters  on  daily  news  coverage, 
explanatory  and  feature  work  as  well 
as  investigative  stories.  A  candidate 
should  also  be  comfortable  working 
with  the  desk  and  design  staff  to  best 
package  the  written  ward.  The  Regis¬ 
ter  will  consider  both  experienced 
editors  and  veteran  business  reporters 
vrho  are  looking  to  break  into  editing. 
The  Register  is  a  400,000  circulation 
newspaper  in  the  highly  competitive 
Southern  California  market.  Its  business 
team  won  a  Gerald  Loeb  award  for 
financial  reporting  excellence  last  year 
as  well  as  a  Missouri  feature  writing 
award.  Please  submit  a  packet 
demonstrating  current  work,  resume 
and  one-poge  statement  of  philosophy  to: 

Russ  Stanton,  The  Register,  625  N. 
Grand  Ave.,  Santa  Ana,  CA  92701 . 

ADVERTISING 

ADVERTISING  ACCOUNT  MANAGER 

A  major  metro  newspaper  (Zone  3) 
has  opening  for  a  Retail  Advertising 
Account  Manager.  This  position  is 
responsible  for  training,  supervising 
and  working  with  team  members  to 
sell,  develop  and  service  accounts, 
developing  advertising  strategies  and 
presentations  to  maximize  market 
opportunities,  coordinating  special 
sales  efforts,  performing  administrative 
tasks,  and  other  duties  as  required.  If 
you  are  interested  in  a  new  challenge, 
being  part  of  a  team  moving  toward  a 
more  productive  future,  and  hove  a  pro¬ 
ven  track  record  in  sales/sales  man¬ 
agement,  send  resume  to  Box  08309, 
Editor  &  Publisher. 


ADVERTISING  ACCOUNT  MANAGER 

The  Sacramento  Bee,  a  McClatchy 
newspaper  located  in  California's  capi¬ 
tal  city,  has  immediate  openings  for 
account  managers  *0  join  our  advertis¬ 
ing  team.  We're  looking  for  seasoned 
newspaper  professionals  with  excellent 
sales  and  marketing  skills  and  the 
ability  to  work  effectively  with  wide 
range  of  accounts.  The  Bee  offers  a  com¬ 
petitive  compensation  package  includ¬ 
ing  an  extensive  benefit  pbn.  For  more 
information,  contact  Rick  Cwynar  at 
(916)  321-1634  or  send  resume  to  The 
Sacramento  Bee,  Human  Resources, 
P.O.  Box  15779,  Sacramento,  CA 
95852. 

The  Sacramento  Bee  is  committed  to  hir¬ 
ing  and  retaining  a  diverse  workforce. 

ADVERTISING  SALES  MANAGER 
Large  weekly  shopper  85,000  weekly. 
Excellent  salary,  weekly  and  monthly 
bonus.  Call  K.  A.  Lesnar,  President 
(605)  339-3633  South  Falls,  SD. 


_ ADVERTISING _ 

ADVERTISING  DIREQOR 

Excellent  career  opportunity  at  weekly 
newspaper  located  in  scenic  Ohio.  We 
seek  a  candidate  with  exceptional 
motivational,  training,  communication, 
planning  and  marketing  experience,  in 
both  Classified  and  Display.  We  offer 
a  complete  benefit  package,  salary, 
401  (k)  and  bonus  opportunities.  Please 
respond  in  confidence  to  The  Sun 
Journal,  7215  Whipple  Avenue,  NW, 
Canton,  OH  44720  or  Fax:  (330)  966- 
0145. 

The  Sun  Journal  is  a  Drug-Free  Work 
Environment  and  EOE. 


The  Easy  to  Reod  Telephone 
Directory™  division  of  the  New 
Horizons  Team  in  Pottsville,  PA  has  an 
exciting  career  opportunity  for  a 
qualified  sales  manager.  Working  in 
one  of  our  directory  “nodes”  in  the  US, 
you  will  ultimately,  as  a  Field  License 
Coordinator,  be  responsible  for  lead¬ 
ing  all  aspects  of  the  directory  business 
in  that  region. 

With  training,  your  sales  and  lead¬ 
ership  ability  will  help  our  newspaper 
clients  develop  successful  telephone 
directory  publishing  businesses  which 
generate  net  new  profits  through  inte¬ 
gration  with  their  print,  audio  text  and 
on-line  operations. 


Gazette  Newspapers,  publisher  of  30 
community  newspapers  with  500,000 
circulation  in  suburban  Washington, 
DC  area,  seeks  a  sales-oriented  man- 

Xto  provide  leadership  for  its  retail 
rtising  department,  and  to  serve 
as  General  Manager  of  six  of  its  news¬ 
papers.  We  are  a  wholly-owned  sub¬ 
sidiary  of  the  Washington  Post  Com¬ 
pany  conveniently  located  in 
Gaithersburg,  MD.  All-inclusive  pay 
and  benefits  package.  Send  resume  to 
Donna  M,  Johnson,  HR  director. 
Gazette  Newspapers,  1 200  Quince 
Orchard  Road,  Gaithersburg,  MD 
20878  or  fox  to  Donna  M.  Jenson, 
(301)670-7138.  EOE 


SOUTHWEST  DAILY  TIMES 
ADVERTISING  DIREaOR 


ADVERTISING  DIREaOR  -  The  Daily 
Nonpareil,  a  MediaNews  newspaper 
in  Council  Bluffs,  Iowa,  has  an  opening 
for  an  Advertising  Director  with  a  pro¬ 
ven  record  in  sales  and  management. 
The  ideal  applicant  will  have  a  can-do 
attitude,  be  highly  creative  and 
motivated  to  succeed.  The  Nonpareil 
offers  a  competitive  compensation 
package  with  opportunities  for  advan¬ 
cement.  Send  resume  and  salary  his¬ 
tory  to  M.  Joseph  Craig,  Publisher,  The 
Daily  Nonpareil,  1 17  Pearl  St.,  Council 
Bluffs,  Iowa  51503. 


ADVERTISING 


Your  competitive  instinct  will  even¬ 
tually,  allow  you  to  “run  the  show”  in 
your  directory  node  and  grow  with  the 
New  Horizons  Team. 

We  can  offer  growth  advancement 
opportunities  and  a  competitive  pay 
plan  for  the  right  person.  Send  resume 
and  salary  history  to:  The  Easy  To 
Read  Telephone  Directory^'*',  Attn.  Earl 
Roberts,  122  Mohantongo  St.,  Pot¬ 
tsville,  PA  17901  or 

Fax:  (717)  628-6130 


ADVERTISING 


This  position  oversees  the  10-member 
advertising  team  in  the  cbssified  ockI 
retail  departments,  and  is  responsible 
for  organizing  and  implementing  an 
aggressive  retail  and  promotion  plan 
to  meet  a  budget  of  more  than  $1.5 
million,  setting  goals  for  the  staff  and 
giving  them  the  tools  to  meet  those 
Is,  and  conducting  daily  meetings 
include  sales  training.  This  position 
is  responsible  for  the  revenue  and 
expense  budget  for  the  department, 
and  performing  evaluations  for  the 
members  of  the  staff.  This  person  is 
responsible  for  developing  innovative 
ways  a  business  can  market  its  service 
through  a  six-day  daily  newspaper. 
The  advertising  director  also  oversees  the 
three-member  design  team  that  mokes  up 
the  composing  staff.  This  person  is  asked 
to  serve  os  leader,  coach,  motivator, 
cheerleader  and  administrator. 
Address  inquiries  to  Jeff  Burkhead, 
P.O.  Box  889,  Uberal,  KS  67905. 


TELESALES  SUPERVISOR 

New  York's  largest  Automotive  ond 
Merchandise  publications  has  a  career 
opportunity  for  an  innovative  individ¬ 
ual  with  a  winning  attitude,  who  can 
supervise  a  staff  of  15  reps  to  new 
growth  in  our  competitive  marketplace. 
Experience  in  all  aspects  of  Classified 
Advertising  Sales  required. 

Competitive  compensation  and  full 
benefit  package  plus  401  (k).  Call  Goil 
Fine,  Telesales  Manager,  Buy-Lines 
Press  (516)  223-1326  or  fax  resume 
(516)  867-4832. 


THE  PALM  BEACH  POST  (a  COX 
Newspaper)  seeks  SALES  DEVEL¬ 
OPMENT  MANAGER  -  AGENCIES  & 
MAJORS.  Responsibilities  include 
managing  sales  activities  of  Account 
Executives  who  handle  Agency  & 
Major  retail  advertisers,  contract  nego¬ 
tiations,  proposals  and  presentations, 
and  acting  as  liaison  between  team 
and  other  departments.  Heavy  client  con¬ 
tact.  4-^  years  soles  management  expe¬ 
rience  in  newspaper  setting,  adept  at 
report  writing,  budget  narratives,  and 
performance  evaluations,  and  profi- 
ciency  in  lotus  and  MS  Word  required. 
With  resume,  must  include  3  references 
and  salary  requirements.  Apply 
November  5  to  Hiring  Manager,  P.O. 
Box  24700,  West  Palm  Beach,  FL 
33416-4700.  FAX  (561)  820-4192. 


W^’ll  help  your  advertising 
saies  career  realiy  take  off. 

Community  Newspaper  Company  is  the  major  source  of  local  news 
for  over  one  million  readers  in  1 40  Massacnusetts  cities  and  towns. 

With  over  1 10  weekly  publications,  CNC  has  quickly  become  New 
England's  largest  weekly  newspaper  publisher.  Whether  you're 
looking  to  break  into  the  newspaper  business  or  further  your 
career  in  it,  come  grow  with  CNC. 

Sales  Manager  -  job  GxJe  tr 

We  seek  a  growth-oriented  advertising  professional  to  manage 
retail  and  classified  display  revenue.  Must  be  goal-driven,  results- 
oriented  and  able  to  motivate  account  executives.  Prior  sales  or 
managing  experience  in  real  estate  or  automotive  advertising 
helpful,  ^onig  planning  and  negotiating  skills,  high  energy  level, 
ana  outstanding  work  ethic  required. 

Forward  your  resume,  cover  letter  and  salary  requirements  to: 

Human  Resources,  Community  Newspaper  Company,  Job 

Code:  TR,  33  New  York  Avenue,  Framingham,  MA  01701. 

FAX:  (508)  626-3885.  NO  PHONE  CALLS  PLEASE.  We  offer 
comprehensive  benefits  to  full-time  employees. 

^COMMUNITY 

1  NEWSPAPER 

COMPANY  *»  y»«r  ovm  backyvd. 
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HELP  WANTED 


_ ADVERTISING _ 

KEY  POSITIONS  IN  GROWING 
ADVERTISING  DEPARTMENT 
The  Herald-Times,  a  family  owned, 
daily  newspaper  located  in  the  beauti¬ 
ful,  big  ten  university  town  of  Bloom¬ 
ington,  Indiana,  seeks  applicants  for 
excellent  career  opportunities.  Desired 
professionals  are  experienced  team 
players  with  excellent  communication, 
managerial,  and  interpersonal  skills. 
Media  experience,  marketing  know¬ 
ledge,  motivational  skills,  and  budget 
experience  preferred.  Competitive 
salary,  bonus  and  outstanding  benefits. 
CLASSIFIED  ADVERTISING  MANAGER 
Responsibilities  include  leadinq,  train¬ 
ing  and  growing  successful  dassified 
department  of  thirteen  employees.  On¬ 
line/print  product  development  and 
implementation  for  auto,  real  estate 
and  recruitment  categories.  Experience 
in  promotions,  telemarketing,  and  sales 
management  preferred. 

RETAIL  ADVERTISING  MANAGER 
Responsibilities  include  creating  and 
executing  sales  strategies  to  grow 
market  share  and  revenues;  leading, 
motivating,  and  training  sales  staff  of 
twelve.  Development  and  sales  of  inte¬ 
grated  services,  creative  thinking  and 
customer  service  focus  required.  Expe¬ 
rience  in  marketing  and  sales  man¬ 
agement  preferred. 

ACCOUNT  EXECUTIVE 
Sales  executives  with  proven  success, 
consultative  sales  approach,  multi- 
media  e;^rtise  and  positive  attitude 
desired.  Growing  market  with  existing 
account  base  and  new  opportunities 
for  polished  professional. 


_ CIRCULATION _ 

22,000  DAILY  with  10  weeklies  seeks 
experienced  circulation  manager. 
Includes  mailroom  supervision.  Zone  5. 
Reply  to  Box  08310,  Editor  &  Pub¬ 
lisher. 


CIRCULATION  DIRECTOR 

Zone  nine  newspaper  group  seeks  a 
Circulation  pro  with  a  “nands-on”  and 
motivational  management  style.  Suc¬ 
cessful  candidates  will  hove  a  minimum 
of  five  years  Circulation  management 
experience  in  an  adult-carrier,  inde¬ 
pendent-agent  environment.  Know¬ 
ledge  of  computer  system  is  a  plus.  We 
offer  a  competitive  salary  and  an  excit¬ 
ing  benefits  package.  Send  resume  in 
confidence  to  Box  08308,  Editor  & 
Publisher. 


CIRCULATION  DIRECTOR 

A  15,500-circulation  daily  newspaper 
in  Western  New  York  is  looking  for  an 
experienced  circulation  director  to  run 
its  four-county  operation.  Qualified 
candidates  will  hove  a  minimum  of  five 
years  circulation  and  a  strong  track 
record  of  excellent  customer  service. 
Compensation  package  includes  salary 
based  upon  experience,  bonuses,  full 
benefits,  and  a  great  quality  of  life. 
Send  resume  and  salary  requirement  to 
Roger  L.  Mosher,  editor  and  publisher. 
The  Daily  News,  2  Apollo  Drive,  P.O. 
Box  870,  Batavia,  NY  1 4020. 


Reply  with  resume,  references,  salary 
requirements  to: 

Allan  Murphy,  Personnel  Director 
The  Herold-Times 
P.O.  Box  909 
Bloomington,  IN  47402 
murph)^heraldt.com 

CIRCULATION 

CIRCULATION  COORDINATOR 
Busy  circulation  department  of  major 
trade  association  is  seeking  a 
motivated  individual  to  provide 
requalification  and  reclassification  pro¬ 
jects,  inbound/outbound  telephone 
colls,  monitoring  and  resolving 
customer  service  matters,  maintaining 
circulation  Dbases  and  other  duties. 

Must  have:  BA/BS  in  marketing,  jour¬ 
nalism,  or  related  field;  two  to  five 
years  of  experience  with  at  least  2 
years  in  publishing;  2  years  customer 
service  experience;  ability  to  manage 
multiple  projects;  ability  to  com¬ 
municate  effectively,  verbally  and  in 
writing.  Being  a  team  player  is  essen¬ 
tial. 

Our  employees  enjoy  an  excellent 
benefits  package  including:  medical, 
dental,  prescription  plans;  pension,  life 
insurance,  and  disability  plans;  tuition 
assistance  &  training;  credit  union  and 
much  more.  We  offer  free  parking  and 
access  to  Metro,  local  transportation 
and  Beltway. 


CIRCULATION  DIRECTOR 

This  is  YOUR  opportunity!  If  you  are 
looking  for  a  place  to  make  your  mark. 

If  you  are  looking  for  a  pface  where 
your  contributions  will  be  recognized 
and  rewarded.  If  you  are  looking  for  a 
place  where  your  earnings  will  only  be 
limited  by  your  abilities  and  your 
effort;  then  we  have  an  opportunity  for 
you.  We  are  a  family  owned,  award 
winning,  medium  size  newspaper  in  a 
rapidly  growing  community  in  Zone  9. 
We  are  looking  for  a  top  notch  man¬ 
ager  who  can  motivate  the  staff  to 
achieve  exceptional  results.  Someone 
who  can  set  the  standard  for 
excellence  and  achievement.  We  will 
offer  the  right  candidate  a  good  base 
salary  ancT  an  excellent  bonus  plan. 
We  provide  all  of  our  employees  with 
excellent  benefits  including,  health,  life, 
LTD,  dental,  and  retirement  savings. 

If  you  are  an  experienced  circulation 
management  professional  with  a  pro¬ 
ven  track  record  of  success  and 
stability,  then  send  us  your  resume  and 
a  cover  letter  that  demonstrates  your 
skills  as  a  communicator.  If  you  are 
interested  in  working  for  an  organiza¬ 
tion  where  decisions  are  made  locally; 
if  you  are  looking  for  a  place  to  live 
where  snow  is  a  four  letter  word;  then 
tell  us  how  you  have  been  able  to 
achieve  exceptional  results.  Reply  to 
Box  08281 ,  Editor  &  Publisher. 


_ CIRCULATION _ 

CIRCULATION  MANAGER 
Outstanding  opportunity  for  experi¬ 
enced  Circulation  Manager  to  advance 
to  a  metropolitan  Midwest  AM  daily 
(Zone  5)  newspaper.  Candidates  will 
need  at  least  5  years  circulation  rrran- 
agement  experience,  and  an 
impressive  record  in  all  aspects  of 
circulation.  Must  have  excellent  man¬ 
agerial  and  people  skills,  with  ability  ta 
train  and  motivate  staff  to  improve 
customer  service,  home  delivery,  and 
single  copy  sales.  Knowledge  of  circula¬ 
tion  (Neasi-Weber),  budgeting,  ABC 
reports,  PC  skills  ore  necessary.  Col¬ 
lege  degree  desired.  Excellent  salary, 
bonus,  and  benefits  package.  Send 
resume  and  salary  history  to  Box 
08250,  Editor  &  Publisher. 

CIRCULATION  MANAGER 

A  75,000-circulation  daily  newspaper 
in  one  of  the  fastest  growing  areas  of 
the  Sun  Belt  is  looking  for  on  experi¬ 
enced  circulator  to  run  its  home 
delivery  operations.  Qualified  candi¬ 
dates  will  have  a  minimum  of  five 
years  circulation  management  experi¬ 
ence  and  a  strong  track  recard  of 
excellent  customer  service.  Compensa¬ 
tion  package  includes  salary  based 
upon  experience,  bonuses,  full  benefits, 
and  a  great  quality  of  life.  Send 
resume  and  salary  requirennents  to  Box 
38290,  Editor  &  Publisher. _ 

CIRCULATION  MANAGER  needed  for 
the  Journal-Advocate  in  Sterling,  Col¬ 
orado.  Executive  position  requires 
individual  with  commitment  to  customer 
service,  a  history  of  success,  some  com¬ 
puter  experience  and  a  desire  to 
advance  within  our  newspaper  organi¬ 
zation.  Part  of  the  Denver  Post  Group. 
Excellent  compensation  and  benefit 
program.  Great  small  town  living. 
Newspaper  experience  helpful,  not 
required.  Fox  resume  (970)  522-2320. 

CIRCULATION  SALES  AND 
MARKETING  MANAGER 

The  Knoxville  News- Sentinel,  an  E.W. 
Scripps  company,  is  seeking  a  circula¬ 
tion  sales  and  marketing  manager. 
Minimum  qualifications  are  5-7  years 
of  general  business  experience  and  3 
years  experience  successfully  manag¬ 
ing  a  sales  department.  A  bac¬ 
calaureate  degree  is  a  desired 
qualification.  If  you  meet  our  minimum 
qualifications  and  are  a  results- 
oriented  leader  who  thrives  on  a 
challenge,  we  want  to  talk  to  you.  We 
offer  a  rewarding  position  with 
excellent  benefits  in  a  drug  and  smoke 
free  environment.  Minorities  and 
women  are  encouraged  to  apply.  Send 
your  resume  to:  The  Knoxville  News- 
Sentinel,  208  W.  Church  Avenue,  Knox¬ 
ville,  TN  37902. 

Please,  no  phone  calls 


Send  your  cover  letter,  resume  with 
salary  requirements  to:  American  Truck¬ 
ing  Associations,  Human  Resources, 
ATTN:  TT/CC,  2200  Mill  Road,  Alex¬ 
andria,  VA  22314.  Fax:  (703)  836- 
5880.  E-mail:  rricci@trucking.org 
EOE/M/F/D/V 


CLASSIFIED  ADVERTISING  DEADLINES 

In-Column  Advertisements 
Tuesday  noon  (EST)  for  following  Saturday  issue 
Classified  Display  Friday  5pm  (EST)  8  days  prior  to  publication 


_ CIRCULATION _ 

CREW  SALES 

Can  your  crews  meet  the  challenges  of 
a  competitive  market?  Earn  high  com¬ 
missions  plus  bonuses,  selling  [3enver's 
#1  newspaper.  The  Rocky  Mountain 
News. 

Call  Fred  Kissell  (303)  892-5467 


DISTRIBUTION  MANAGER  IN 
Hillsborough  County 
Applications  are  being  accepted  for  a 
circulation  distribution  manager  in 
Hillsborough  County.  Must  have  the 
ability  to  train,  supervise,  and 
motivate.  Starting  salary  $585.00  plus 
bonus  and  paid  vacation.  Interested 
applicants  mail  or  fax  your  resume  and 
cover  letter  to  The  Tampa  Tribune, 
Human  Resources,  P.O.  Box  191, 
Tampa,  FL  33601.  Fax:  (813)  259- 
7387.  A  drug  test  is  required  for  this 
position. 

THE  TAMPA  TRIBUNE  is  an  Equal 
Opportunity  Employer 


MARKETING  &  CIRCULATION 
DIRECTOR 

Prague,  Czech  Republic 
Duties:  manage  staff  of  4  full  time  and 
5  part  time  employees;  plan  and  imple¬ 
ment  marketing  strategies;  manage  dis¬ 
tribution  and  fulfillment  systems  and 
budgeting;  manage  key  accounts;  and 
provide  some  coordination  of  regional 
marketing  efforts  with  Budapest  and 
Warsaw  counterparts.  Requires:  expe¬ 
rience  in  direct  marketing,  sales,  data¬ 
base  management  and  telemarketing; 
and  highly-energetic,  self-motivated 
and  goal -oriented. 

Prefers:  Czech  language. 

Please  send  cover  letter  and  resume  to: 

Alison  Oliveira 
Prague  Business  Journal 
Sokolska  22 
120  00  Praha  2 
Czech  Republic 
Fax:  on  (420-2)  2426-1361 
E-mail:  aoliveira@pbj.cz 


i  SINGLE  COPY  MANAGER 

:  100,000-f  newspaper  in  New  England 
i  seeks  a  dynamic  individual  to  manage 
i  our  single  copy  division.  The  right  can- 
j  didate  is  a  hands-on  professional  with 
:  exceptional  analytical  and  leadership 
I  skills  who  can  design  successful  market- 
;  ing  plans  and  expense  budgets. 

:  Responsibilities  include  the  supervision 
:  of  a  staff  of  35-^,  control  dealer  and  dis- 
i  tributor  receivables  and  implement  suc- 
:  cessful  dealer  and  street  sales  cam- 
I  paigns  that  result  in  circulation 
:  increases.  We  offer  a  competitive 
:  salary,  incentive  and  benefits  package 
i  with  unlimited  growth  potential.  EOE. 

:  Interested  candidates  should  submit  a 
i  resume  with  salary  history  to  Box 
:  08307,  Editor  &  Publisher. 
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EDITORIAL 


ASSISTANT  MANAGING  EDITORS 


_ CIRCULATION _ 

SINGLE  COPY  SALES  MANAGER 
Mojor  Metro  Newspaper  in  Zone  2 
seeks  on  experienced  highly-motivated 
management  level  individual  to  lead 
their  single  copy  operation. 

Major  responsibilities;  Analyzing 
market  and  reader  segments  and 
developing  sales  strategies,  developing 
the  annual  single  copy  soles  plan  and 
circulation  objectives,  identifying 
opportunities  to  increase  single  copy 
readership  through:  effective  promo¬ 
tions,  retailing  and  merchandising; 
effecting  drows  and  returns  strategy  to 
maximize  sales  and  reduce  costs;  work¬ 
ing  with  transportation  staff  to  ensure 
timely  delivery  of  newspapers  and 
effective  delivery  channels;  collection 
of  single  copy  revenue:  including 
systems,  procedures  and  bod  debt  con¬ 
cerns.  Ensuring  accurate  analysis  and 
reporting  of  all  relevant  sales  and 
delivery  data. 

We  offer  a  competitive  salary  and  an 
excellent  benefit  plan  including 
medical/dental/vision  and  401  |k). 
Interested  persons  should  reply  with  a 
cover  letter,  resume  ond  solory  require¬ 
ments  to  Box  08311,  Editor  &  Pub¬ 
lisher. 


STATE  CIRCULATION  MANAGER 

The  Dallas  Morning  News,  one  of  the 
nation's  top  ten  newspapers,  with  a 
circulation  of  524,000  daily  and  more 
than  800,000  on  Sunday,  has  an 
immediate  opening  for  a  State  Circula¬ 
tion  Manager. 

The  successful  candidate  must  be  a 
team-oriented  leader  with  excellent 
supervisory  skills.  Position  requires  a 
minimum  of  5  years  combined  single 
copy  and  home  delivery  experience  at 
the  mid-management  level  in  an  inde¬ 
pendent  contractor  environment. 

Condidates  must  possess  excellent  peo¬ 
ple  skills,  as  well  as  effective  oral  and 
written  communication  skills.  A  proven 
trock  record  of  circulation  growth,  staff 
development,  and  budget  preparation 
is  a  must.  Responsibilities  include 
managing  the  state  circulation  staff  (20 
employees  and  250  independent  dis¬ 
tributors),  developing  sales/ marketing 
initiatives,  fostering  quality  customer 
service  and  facilitating  revenue  collec¬ 
tion.  PC  proficiency  in  spreadsheets  is 
required.  Project  management  experi¬ 
ence  and  familiarity  with  Texas  news¬ 
paper  market  is  a  plus.  Some  travel 
required. 

We  offer  a  competitive  salary  and 
comprehensive  benefits  package.  For 
consideration  please  forward  your 
resume  and  starting  salary  require¬ 
ments  to: 

Circulation  Recruiter 
The  Dallas  Morning  News 
P.O.  Box  655237 
Dallas,  TX  75265 
or  Fax  to:  (214)977-8239 

The  Dallas  Morning  News  is  an 
Equal  Opportunity  Employer 


_ CIRCULATION _ 

TWICE  WEEKLY,  county-wide  newspa¬ 
per  10,000  circulation  seeks  manager 
with  skills  to  recruit,  train  and  expand 
an  existing  home  delivery  system.  Cur¬ 
rent  distribution  includes  1 10  rocks,  68 
dealers,  7  POs  and  600  home  delivery 
with  expansion  plans.  Qualified  candi¬ 
date  will  possess  ability  to  implement 
sales  programs  and  oversee  sales  and 
strategies  of  home  delivery.  Requires 
hands-on  manager  who  can  focus  on 
promoting/marketing.  News-Times, 
publisher,  P.O.  Box  965,  New/port,  OR 
97365.  Drug  test  required. 


ZONE  SALES  MANAGER 
The  Omaha  World-Herald,  a  state¬ 
wide  newspaper  with  combined  Sun¬ 
day  circulation  of  over  290,000,  has  a 
career  opportunity  in  its  Iowa  circulation 
office.  A  results-oriented  manager  is 
sought  to  directthe  sales,  service  and 
operational  activities  in  this  competitive 
market. 

The  successful  candidate  will  hove  pre¬ 
vious  circulation  management  experi¬ 
ence,  outstanding  interpersonal  skills, 
is  computer  literate  and  has  a  strong 
understanding  of  marketing  and  sales 
techniques  aimed  at  growing  circula¬ 
tion. 

Competitive  compensation  and  benefit 
package,  incentive  program  and  the 
potential  for  advancement  is  available 
for  Qualified  candidates.  To  apply  sub¬ 
mit  resume  and  salary  history  to: 

Omaha  World-Herald 
Kelly  Koos,  Recruiting  Specialist 
1 4th  &  Dodge  Streets 
Omaha,  NE  68102 


_ EDITORIAL _ 

ADVERTISING 
PROMOTIONS  WRITER/ 
PROJEa  MANAGER 
Major  Jewish  philanthropic  organiza¬ 
tion  seeks  experienced  and  level¬ 
headed  writer  and  project  manager 
with  5  years  experience  to  handle 
myriad  of  writing  and  collateral  pro¬ 
jects.  Must  be  extremely  organized, 
energetic,  capable  of  handling  multiple 
projects  and  able  to  work  under  pres¬ 
sure.  Terrific  and  broad-based  writing 
skills  a  must.  $45K-f  and  the 
opportunity  to  work  with  great  people 
for  a  variety  of  great  causes.  Fax 
resume  to  C.  Troum,  (212)  836-1622. 


AGGRESSIVE  REPORTER  skilled  in 
both  breaking  news  and  enterprise 
who  can  thrive  in  a  competitive  environ¬ 
ment  sought  for  metro  position.  Send 
resumes  and  clips  to  Jim  Willis,  manag¬ 
ing  editor,  Birmingham  Post-Herald, 
P.O.  Box  2553,  Birmingham,  AL 
35202. 


The  Stars  and  Stripes  (circulation 
60,000-plus),  the  independent  newspa¬ 
per  oftheU.S.  military  community  abroad, 
is  seeking  assistant  managing  editors 
for  its  Washington  headquarters  in  the 
National  Press  Building.  Here's  a 
chance  to  join  the  dynamic  staff  of  one 
of  the  most  exciting  newspapers  in  the 
world  in  covering  the  U.S.  military  in 
such  far-flung  trouble  spots  as  Bosnia, 
Africa  ana  Korea.  Pay  range  is 
$40,000  to  $60,000.  Applications  are 
sought  for  the  following  positions: 

ASSISTANT  MANAGING  EDITOR 
ELECTRONIC  EDITION:  Directs  the 
production  of  oil  electronic  products 
including  web  pages.  QLJALIFICATION 
REQUIREMENTS:  Extensive  experience 
producing  a  daily  newspaper.  Experi¬ 
ence  sorting  wire,  copy  editing, 
designing  pages  and  paginating. 
Demonstrable  English-language  and 
writing  skills.  Strong  news  judgment. 
Extensive  knowledge  of  newspaper 
front-end  systems.  Experience  writing 
macros  and  modifying  software 
packages.  PREFERRED:  Experience  as 
a  news  editor.  Experience  instructing 
others  in  front  end  systems.  Experience 
with  electronic  processing  of  photos 
and  graphics.  Experience  with  METS 
or  similar  QuarkXPress  based  pagina¬ 
tion  systems. 

PHOTO  AND  GRAPHICS  EDITOR: 
Selects  photographs  to  be  used  in  the 
Stars  and  Stripes.  Selects,  creates, 
produces  and  recommends  the  display 
of  graphic  materials.  QUALIFICATION 
REQUIREMENTS:  Current  experience 
with  a  daily  newspaper  directing  the 
production  and  the  use  of  photos  and 
graphics.  Demonstrated  knowledge  of 
creative  layout  and  design  skills.  Know¬ 
ledge  of  both  PC  and  Apple  graphic 
software.  Experience  with  pagination 
and  front-end  newspaper  computers. 
Demonstrated  English-language  and 
writing  skills.  PREFERRED;  Formal 
design,  graphic  and  photographic 
training. 

ARCHIVES  MANAGER:  Maintains  the 
S&S  library;  manages  the  electronic 
storoge  and  retrieval  of  the  newspaper 
etc.  QUAUFICATION  REQUIREMENTS: 
BA  in  Library  Sciences  or  comparable 
work  experience.  Knowledge  of 
electronic  archiving  systems.  Experi¬ 
ence  in  cross-referencing  and  retrieval 
of  reference  materials.  PREFERRED: 
Experience  directing  a  newspaper 
morgue. 

MAIL  cover  letter,  resume  and  3  sam¬ 
ples  of  work  (no  work  samples  needed 
to  apply  for  Archives  Manoger)  to  NAF 
CIVILIAN  PERSONNEL  OFFICE,  BLDG 
11  ROOM  1-101,  VYRAMC,  VYASH- 
INGTON,  DC  20308-5001.  Applica¬ 
tions  and  work  samples  must  be 
received  by  NOVEMBER  5, 1 997.  Please 
address  all  the  qualifications  in 
your  cover  letter  or  resume. 


The  Stars  and  Stripes  (circulation 
60,000-plus),  the  independent  newspa¬ 
per  oftheU.S.  military  community  obrood, 
is  seeking  assistant  managing  editors 
(or  its  Washington  headquarters  in  the 
National  Press  Building.  Here's  a 
charKe  to  join  the  dyrramic  staff  of  one 
of  the  most  exciting  newspapers  in  the 
world  in  covering  the  U.S.  military  in 
such  far-flung  trouble  spots  as  Bosnia, 
Africa  and  Korea,  Pay  range  is 
$40,000  to  $60,000.  Applications  are 
sought  (or  the  following  positions: 

ASSISTANT  MANAGING  EDITOR 
NEWS  AND  PHOTOS:  Edits  and  pro¬ 
cesses  wire  and  staff-produced 
material.  Determines  stories  arKl  photo¬ 
graphs  to  be  used,  supervises  the  gen¬ 
eral  desk,  photo  and  graphics  editor 
and  Washington  Bureau  staff. 
QUALIFICATION  REQUIREMENTS; 
Experience  in  supervising  a  major 
newsroom  department.  Knowledge  of 
pagination  system.  Copy  editing  expe¬ 
rience.  Proven  ability  with  photos  and 
graphics.  PREFERRED:  Experience  in  a 
variety  of  capacities  on  the  editorial 
staff  of  a  daily  newspaper.  Extensive 
knowledge  of  newsroom  front  end 
systems. 

ASSISTANT  MANAGING  EDITOR 
FEATURES:  Produces  features  material, 
including  magazines,  supplements,  tv 
guide  and  calendars.  QUALIFICATION 
REQUIREMENTS:  Experience  in 
supervising  the  editorial  process.  Com¬ 
prehensive  knowledge  of  newspaper 
design  arKl  pagination.  Knovdedge  of 
computer  programs  used  in  developing 
newspaper  graphics.  Demonstrated 
creative  layout  and  design  skills.  Wire 
editing/sorting  experience.  Experience 
as  an  editor.  PREFERRED:  Experience 
as  a  features  or  magazine  editor.  For¬ 
mal  design  and  graphics  training. 

ASSISTANT  MANAGING  EDITOR 
SPORTS;  Directs  the  assembly,  editing 
and  pagination  of  the  sports  pages  for 
all  editions  of  the  Stars  and  Stripes. 
QUALIFICATION  REQUIREMENTS: 
ExperierKe  working  as  an  editor  for  a 
daily  newspaper.  Extensive  knowledge 
of  every  major  sport.  Demonstrated 
English-language  and  writing  skills. 
Knowledge  of  newsroom  front-end 
systems.  PREFERRED:  Previous  experi¬ 
ence  as  a  sports  editor.  Training  in 
METS  pagination  systems  or 
equivalent. 

MAIL  cover  letter,  resume  and  3  sam¬ 
ples  af  work  to  NAF  CIVILIAN 
PERSONNEL  OFFICE,  BLDG  11 
ROOM  1-101,  WRAMC,  WASHING¬ 
TON,  [XI  20308-5001 .  Applications 
and  v«3rk  samples  must  be  received  by 
NOVEMBER  5,  1997.  Please  address 
all  the  qualifications  in  your  cover  letter 
or  resume. 


For  quicker  placement,  you  con  Fox  your  Positions 
Wanted  ad  along  with  your  Visa/Mastercard  number 
and  expiration  date  to  (21 2)  929-1 259 
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_ EDITORIAL _ 

ASSISTANT  METRO  EDITOR 

The  Press-Enterprise,  170,000- 
circulotion  leader  in  California's  Inland 
Empire,  seeks  an  editor  to  direct 
reporters  in  a  highly  competitive 
environment.  Emphasis  on  competitive 
instincts,  leadership,  team  building  and 
aggressive  local  news  values,  with  skills 
to  help  reporters  expand  their  reach. 
Show  us  what  you've  done;  convince 
us  of  what  you  can  do.  Salary 
$50,000  range.  Resume,  samples  to 
Managing  Editor  Mel  Opotowsky, 
Press-Enterprise,  P.O.  Box  792, 
Riverside,  CA  92502. 


AWARD-WINNING  North  Central 
Illinois  daily  has  opening  for  a  general 


AWARD-WINNING  WEEKLY  seeks 
section  editor  to  shoot,  write,  paginate 
and  lead  staff  in  quest  for  truth,  great 
stories.  Growing,  progressive  firm  with 
room  for  advancement.  Homey,  rural 
town,  low  cost  of  living,  near  coast, 
major  university.  Call  Bobby  Burns,  The 
Enterprise,  Williamston,  NC  27892. 
(919)792-1181.  $18-20,000. 

BANK  RATE  Monitor  Online  seeks  on 
experienced  writer  to  contribute 
personal  finance  news  and  features  to 
its  rapidly  expanding  online  services. 
We  have  co-branded  web  sites  and 
partnerships  with  all  the  major  informa¬ 
tion  providers  including  Quicken, 
Microsoft  and  AOL.  3-5  years  experi- 


_ EDITORIAL _ 

BUSINESS  WRITER 

Award-winning  business  weekly  seeks 
experienced,  enterprising  reporter  for 
health  care,  state  government  beats. 
Competitive  pay  for  aggressive 
journalist  who  thrives  on  breaking 
stories.  Send  resume,  clips  to  Editor 
Beth  Mollard,  Central  Penn  Business 
Journal,  409  S.  Second  Street,  Har¬ 
risburg,  PA  17104,  or 

E-mail:  Jourpub@aol.com 


CHIEF  EDITOR 

CHICAGO  —  Who  says  a  newspaper 
guy  can't  be  happy  running  a  woHd  in 
the  industrial  trade  magazine  biz?  Lost 
guy  that  did  it  has  an  empire.  He 
smiles  o  lot.  You'd  have  staff  of  5,  the 
whole  world  and  the  chemical  industry. 
Good  People.  Good  Company.  Fax 
resume  to  (770)  455-8999. 


_ EDITORIAL _ 

COPY  EDITORS 

Copy  editors  sought  for  current  and 
future  openings  by  1 50K  Zone  5 
metro.  Requires  proven  editing, 
headline-writing  and  layout  skills, 
experience  on  copy  desk.  Pagination 
experience  preferred;  online  skills 
highly  prized.  We  offer  some  of  the 
best  pay  and  benefits  in  the  business. 
Resume  and  page  samples  to  Box 
08314,  Editor  &  Publisher. 


COPY  EDITOR 

The  Fresno  Bee,  a  McClotchy  news¬ 
paper  in  the  heart  of  California's  Cen¬ 
tral  Valley  (circ.  155,000  daily  and 
190,000  Sunday),  has  an  immediate 
opening  for  a  copy  editor  to  design 
pages  and  edit  and  approve  local  and 


reporter.  Previous  newspaper  experi¬ 
ence  and  knowledge  of  local  gov¬ 
ernment  helpful.  Excellent  benefits. 
Send  clips  and  resume  to  Joyce 
McCullough,  NewsTribune,  426  Sec¬ 
ond  Street,  Lo  Salle,  IL  61301 .  EOE 


AWARD-WINNING,  A.H.  Belo 
Company-owned  western  Kentucky  doily 
seeks  sportswriter/sports  copy  editor. 
Send  resume  and  work  samples  to  Sue 
Trautwein,  human  resources  director, 
Messenger-Inquirer,  P.O.  Box  1480, 
Owensboro,  KY  42302-1480.  Fax: 
(502)  685-3446.  EOE. 


ence.  We  also  seek  a  writer/copy 
editor  to  contribute  copy,  headlines 
and  captions.  2-3  years  experience. 
Send  resume  and  clips  to  Linda  Green, 
managing  editor.  Bank  Rote  Monitor 
Online,  11811  U.S.  Highway  1,  North 
Palm  Beach,  FL  33408. 


BANNER-GRAPHIC,  located  in  Green- 
costle,  IN,  is  looking  for  o  general 
assignment  reporter  with  emphasis  on 
county  government.  Send  resumes  to: 
Steve  Fields,  Banner-Graphic,  100  N. 
Jackson  St.,  GreencasHe,  IN  461 35. 


COPY  EDITOR 

Ready  for  a  challenging  job  on  a  fast- 
paced  copy  desk?  The  Gazette  News¬ 
papers,  a  growing  suburban  newspa¬ 
per  chain  based  in  Gaithersburg,  MD, 
just  outside  DC,  has  an  opening  on  its 
three-person  desk  for  someone  who  is 
a  wizard  with  grammar  and  QuarkX¬ 
Press. 

With  its  emphasis  on  the  community, 
the  22-paper  chain  covers  big  stories 
and  news  often  overlooked  by  the 
dailies.  We  are  looking  for  a  copy 
editor  who  has  QuarkXPress  experi¬ 
ence  and  a  good  feel  for  the  flow  of  a 
story.  Please  contact: 

Kate  Tobin 

Gazette  Newspapers 
1 200  Quince  Orcnard  Blvd. 
Gaithersburg,  MD  20878 
ktobin@gazette.net 

The  Gazette  is  an  equal  oppartunity 
employer. 


COPY  EDITOR 

Rim  or  design  features  fronts  on  our 
eight-person  pagination/copy  desk. 
We  are  a  25,000-circulation,  seven 
day  AM  in  a  university  city.  QuarkX¬ 
Press  skills  a  plus,  recent  grads  OK. 
PROMPTLY  send  tearsheets  and 
references  to  Sarah  Akavickas, 
Oshkosh  Northwestern,  P.O.  Box 
2926,  Oshkosh,  Wl  54903-2926. 
E-mail:  tomlee@oshkoshonline.com 


COPY  EDITORS/PAGE  DESIGNERS 
The  Standard-Examiner,  a  65,000 
circulation  daily  just  north  of  Salt  Lake 
City,  is  looking  for  a  sports  copy  editor 
and  a  news  desk  copy  editor.  Both  posi¬ 
tions  require  excellent  page  design 
skills  as  well  as  knowledge  of  copy  eoit- 
ing  basics.  2-3  years  experience 
required.  Apply  to  Managing  Editor, 
Ron  Thornourg  at  P.O.  Box  951, 
Ogden,  UT  84402-0951 .  Come  join  us 
os  we  prepare  to  cover  the  2002 
Winter  Olympics. 

COPY  EDITORS:  The  Elkhart  (IN)  Truth, 
a  30,000  AM  daily  two  hours  east  of 
Chicago  is  looking  for  two  journalists 
to  join  its  desk.  We're  looking  for  one 
person  to  do  news  pages  and  another 
to  do  sports.  If  you  can  do  both,  that's 
even  better.  QuarkXPress  experience 
preferred.  Send  cover  letter,  resume 
and  work  samples  to  Terry  Greenberg, 
421  S.  Second  St.,  Elkhart,  IN  46515. 
Or  call  (219)  296-5873. 


wire  copy.  Must  have  minimum  2-3 
years  daily  copy  editing  experience, 
excellent  skills  in  page  design  and 
copy  editing,  and  be  computer  literate 
(QuarkXPress  preferred).  Competitive 
salary  based  on  experience  plus  full 
benefit  package.  We  value  o  diverse 
workforce.  Please  send  resume,  cover 
letter,  and  3-5  clips  by  October  31  to 
HUMAN  RESOURCES,  The  Fresno  Bee, 
1 626  E  Street,  Fresno,  CA  93786. 


COPY  EDITOR 

The  Pensocola  News  Journal  is  making 
a  difference  in  Northwest  Florida  and 
we  are  looking  for  a  copy  editor  with 
QuarkXPress  pagination  experience  to 
join  our  team  on  the  beautiful  Gulf 
Coast.  We  want  sameone  who  can 
write  exciting  headlines,  lay  aut  com¬ 
pelling  pages  and  give  capy  that  final, 
golden  touch.  The  News  Journal,  a 
Gannett  newspaper,  is  growing 
(65,000  daily,  85,000  Sunday)  and 
looking  (or  talented  work  to  showcase 
on  our  new  offset  press.  To  apply, 
please  send  your  resume,  a  cover  letter 
and  half-dozen  work  samples  to  Teresa 
Wasson,  executive  editor,  Pensacola 
News  Journal,  P.O.  Box  12710, 
Pensacola,  FL  32574.  The  News 
Journal  values  and  encourages 
workplace  diversity. 


DESIGN  EDITOR:  The  Vindicator,  an 
80,000-plus  daily,  1 30,000-plus  Sunday 
metro-sized  paper  in  northeast  Ohio  is 
looking  for  a  page  designer.  Our  eight- 
person  design  desk  handles  about  90  per 
cent  of  the  paper  -  from  the  front  page  to 
inside  section  fronts,  inside  pages, 
sports,  local,  state,  national  and  inter¬ 
national  news,  entertainment  and  a 
slew  of  other  pages.  The  best  candi¬ 
date  will  also  have  word  skills  -  some 
copy  editing  may  be  required  -  and  be 
comfy  with  technology  -  we  paginate 
with  a  system  from  the  Harris  Pub¬ 
lishing  Compony.  We  have  a  definite 
design  philosophy  but  still  retain  the 
freedom  to  try  new  things.  Send  a 
cover  letter  with  your  design  philoso¬ 
phy,  resume,  samples  and  references 
to  Michael  Braun,  design  desk  chief. 
The  Vindicator,  225  W.  Boardman 
Street,  Youngstown,  OH  44503. 


E(S?P  runs  monthly  recruitment  features  and  special  sections 
highlighting  issues  that  affect  Human  Resource  profession- 

als  at  newspapers. 

To  place  an  advertisement 

in  any  of  these  sections  call  the 

EtSfP  Classified  Department  (212)  675-4380.  Ext.  171  or  173. 

1997  Recruitment  &  HR  Features: 

Issue  Dates: 

Space  Deadlines: 

November  22 

November  1 1 

December  20 

December  2 

1998  Recruitment  &  HR  Features  and  ^Special  Sectians: 

Issue  Dates: 

Space  Deadlines: 

January  24 

January  1 3 

"February  21 

February  1 0 

March  21 

March  10 

April  25 

April  14 

May  23 

May  12 
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HELP  WANTED 


_ EDfTORIAL _ 

DESIGNER/EDITOR:  Seven-day  paper 
on  Lake  Michigan  seeking  versatile 
journalist  who  has  experience  and/or 
talent  as  a  graphics  artist,  as  a 
designer,  and  as  an  editor.  Several 
years  of  experience  preferable,  as  is  at 
least  a  bachelor's  degree.  Resume, 
cover  letter  and  work  samples  to  Bob 
Schumacher,  editor.  The  Sheboygan 
Press,  632  Center  Ave.,  Sheboygan, 
Wl  53081. 

DETROIT  FREE  PRESS 
Oakland  County  editor 
This  city  desk  position  is  in  our  largest 
bureau  and  a  key  one  to  our  future.  It 
is  home  to  Chrysler  Corporation,  Jock 
Kevorkian,  development  and  diversity 
issues  and  a  third  of  our  circulation. 
The  job  demands  hard  work,  but  prom¬ 
ises  visibility  and  a  charKe  (or  advance¬ 
ment.  The  editor  we're  looking  (or  is 
reporter  driven,  somebody  who  works 
with  beat  reporters  to  break  news,  and 
to  cut  through  a  lot  of  news  traffic  to 
highlight  the  stories  that  merit  prime  dis- 
play.  Applicants  should  have 
demonstrated  skills  as  story  editors, 
word  editors  and  leaders. 

Apply  to; 

Joe  Grimm 

Recruiting  and  Development  Editor 
Detroit  Free  Press 
321  W.  Lafayette  Blvd. 

Detroit,  Ml  48226 
E-mail:  grimm@det-freepress.com 

DETROIT  FREE  PRESS 
Education/Children's  issues  editor 

Prime  editing  position  for  someone 
who  wants  to  really  make  a  difference 
for  children.  This  editor/coach/ 
cheerleader  will  manage  a  team  that 
specializes  in  beats  focusing  on  chil- 
aren  and  education.  Includes  our  Chil¬ 
dren  First  initiative,  started  in  1993, 
which  involves  the  newspaper  and  its 
readers  in  Finding  solutions  on  (>ehalf 
of  children.  Solutions  hove  included 
investigations  on  children's  charities  and 
state  agencies,  profiles  of  successful 
programs,  advice  to  parents  and  care- 
ivers  and  a  Free  Press  campaign  that 
as  raised  more  than  $2  million  for 
youths.  This  editor  is  responsible  for  cov¬ 
erage  of  religion,  diversity  and 
multicultural  affairs  and  education 
ranging  from  the  charter  schools 
movement  to  the  cost  of  higher  educa¬ 
tion  to  the  problems  of  urban  schools. 

Applicants  should  have; 

-  At  least  two  years  editing  at  daily 
newspapers. 

-  A  demonstrated  eye  for  1 A  stories. 

-  The  ability  to  partner  with  other 
departments  and  to  lead  the  whole 
newspaper  toward  more  coverage  of 
these  subjects,  not  merely  someone 
who  can  manage  and  edit  a  collection 
of  reporters. 

Send  inquiries  to: 

Joe  Grimm 

Recruiting  and  Development  Editor 
Detroit  Free  Press 
321  W.  Lafayette  Blvd. 

Detroit,  Ml  48226 
E-mail:  grimm@det-freepress.com 


_ EDfTORIAL _ 

EDITOR  wanted  for  aggressive,  grow¬ 
ing  30,000  daily  in  South  King 
County,  20  minutes  from  Seattle,  1 
hour  from  skiing,  in  the  heart  of  the 
wonderful  Pacific  Northwest.  The  suc¬ 
cessful  candidate  will  have  manage¬ 
ment  experience  at  a  daily  newspaper, 
strong  news  instincts,  proven  ability  to 
motivate  and  cooch.  high  expectations 
for  our  capable  staff  in  a  highly  com¬ 
petitive  market.  Send  resume  and  cover 
letter  to  Gwen  Dacuog,  South  County 
Journal  (former  Valley  Daily  News), 
P.O.  Bax  130,  Kent,  WA  98035- 
0130. _ 

EDITOR  —  Help  us  make  this  monthly 
newspaper  an  award-winning  weekly. 
You'll  report,  write,  edit,  design,  paste 
up,  and  coordinate  community  cor¬ 
respondents.  Great  Piedmont  NC  loca¬ 
tion;  competitive  salary.  Call  Greg  at 
(910)  576-0067  or  E-mail  at 

g(Kinkins@ac.net 

EDITOR/WRITER 

The  Freedom  Forum,  an  international 
foundation  focusing  on  medio  issues,  is 
looking  (or  an  energetic  journalist  (or 
the  Publications  Department  at  its  head¬ 
quarters  in  Arlington,  VA,  overlooking 
Washington,  DC.  The  position  involves 
editing  copy  and  writing  (or  newsletters 
ond  other  publications.  At  least  five 
years'  experience  is  required.  News¬ 
paper  background,  page-layout  skills, 
knowledge  of  QuarkXPress,  and  famil¬ 
iarity  with  printing  and  production  are 
preferred. 

Excellent  salary  and  benefits.  EOE, 
M/F/D/V.  Send  resume,  clips  and 
cover  letter  to:  Maurice  Fliess,  editorial 
director.  The  Freedom  Forum,  1101 
Wilson  Boulevard,  Arlington,  VA 
22209. 

EDITORIAL  ASSISTANT 

Editorial  Assistant  wanted  (or  group  of 
award  winning  community  newspa¬ 
pers.  2-3  years  professional  writing 
experience  needed  to  work  on  our  busi¬ 
ness  tab  and  broadsheet.  Good 
interviewing  skills,  deadline  oriented 
and  experience  with  business  com¬ 
munity  required.  Layout  skills  a  plus. 
Send  resume  and  clips  to  The  Princeton 
Packet,  Inc.  (EP),  P.O.  Box  350,  Prin¬ 
ceton,  NJ  08542  ATTN:  Human 
Resources  or  fax  to  (609)  921-8648. 
_ EOE/M/F/D/V _ 

EDITORIAL  POSITIONS 

We  continue  to  search  for  the  best  to 
staff  our  editorial  departments.  Current 
openings  at  both  dailies  and  weeklies. 
Many  positions  available  including 
Sports  Editor  and  Reporters,  General 
Reporter/Photograpners  and  Copy 
Editors.  We  use  the  lotest  technology  in 
a  fast  paced  environment.  Journalism 
degree/equivalent  required  plus  expe¬ 
rience.  We  will  “go  the  extra  mile”  to 
recruit  topnotch  candidates  to 
Nebraska.  Must  be  willing  to  relocate. 
Excellent  compensation/benefits,  great 
working  environment.  Resume  with 
salary  requirements  and  work  samples 
to  Kim  Ferguson,  Western  Publishing 
Co.,  Box  1228,  North  Platte,  NE 
69103-1228. 


Due  to  the  explosive  growth  of  the 
number  one  trade  magazine  in  the 
wireless  telecommunications  industry. 
Intertec  Publishing  is  dramatically 
expanding  its  editorial  staff  with  sea¬ 
soned  writers  and  reporters. 

The  successful  candidates  will  hove  a 
minimum  of  three  years  reporting,  writ¬ 
ing  and  editing  experience  with  maga¬ 
zine,  newspaper  or  newsletter  back¬ 
ground  preferred.  A  Bachelor's  degree 
in  Journalism.  English,  or  related  held 
is  required.  Must  be  articulate,  cam- 
fortable  interviewing  CEO's,  have 
sound  news  judgment,  be  oble  to  jug¬ 
gle  several  stories  at  once,  meet 
stringent  deadlines  and  write  clear,  con¬ 
cise  copy  with  minimum  supervision. 
Desktop  publishing  experience 
required. 

If  you're  interested  in  joining  a  prog¬ 
ressive  publishing  company  with 
tremendous  opportunities,  competitive 
compensation  and  an  excellent  benefits 
package,  fax  or  E-mail  your  resume, 
three  writing  samples  and  salary  his¬ 
tory  to:  Human  Resources,  Dept  WR 

Intertec  Publishing 
9800  Metcalf 
Ovedand  Park,  KS  66212 
FAX;  (913)967-1846 
E-mail:  hris@intertec.com 
Equal  Opportunity  Employer 

EDITCtRIAL  WRITER 

The  Pensacola  News  Journal  is  making 
a  difference  in  Northwest  Florida  and 
we  are  looking  for  an  editorial  writer 
to  join  our  team  on  the  beautiful  Gulf 
Coast.  We  want  a  self-starter  who  has 
the  ability  to  pick  issues  out  of  the  daily 
noise  of  news  and  develop  strong  op¬ 
ed  packages.  Applicants  should  have 
broad  experience,  good  writing  ability, 
and  management  potential.  Tfie  News 
Journal,  a  Gannett  newspaper,  is  grow¬ 
ing  (65,000  daily,  85,000  Sunday) 
and  looking  For  talented  work  to 
showcase  on  our  new  offset  press.  To 
apply,  please  send  your  resume,  a 
cover  letter  and  half-dozen  work  sam¬ 
ples  to  Teresa  Wasson,  executive 
editor,  Pensacola  News  Journal,  P.O. 
Box  12710,  Pensacola,  FL  32574.  The 
News  Journal  values  and  encourages 
workplace  diversity. 

EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-k  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MacArthur,  Washing¬ 
ton,  DC  20016,  (703)  506-4400. 

EXPANDING  DAILY  and  weekly  news¬ 
paper  operation  accepting  applications 
from  experienced  personnel,  including 
reporters.  Send  resume,  references  and 
salary  expectations  to:  President,  Coso 
Grande  '/alley  Newspapers  Inc.,  Box 
15002,  Casa  Grande,  AZ  85230- 
5002. _ 

EXPERIENCED  EDITOR  to  lead  the 
award-winning  Whitefish  Pilot.  Com¬ 
petitive  salary,  benefits  and  fantastic 
quality  of  life  in  this  beautiful,  north¬ 
west  Montana  town.  Photo  and  QuarkX¬ 
Press  skills  required.  Send  resume  and 
clips  to  P.O.  Box  189,  Columbia  Falls, 
MT59912. 


New  Times  is  looking  for  editors  at  all 
levels  to  fill  future  openings  at  our 
award-winning  weekly  newspopers  in 
Phoenix,  Denver,  Miami,  Dallas,  Hous¬ 
ton,  San  Frar)cisco  and  Los  Angeles. 
There  are  immediate  openings  for 
associate  editors  at  the  Dallas 
Observer  and  Miami  New  Times.  Our 
new  paper  in  Fort  Lauderdale,  slated  to 
begin  in  the  (all  of  1 997,  also  needs  a 
nsanaging  editor. 

The  positions  require  fine  writing  ond 
editing  skills  arKf  the  ability  to  help  staf¬ 
fers  generate  strong  stories.  Qualified 
applicants  will  have  at  least  two  years 
of  post-college  editing  experience.  The 
interview  process  includes  an  extensive 
editing  test. 

Send  a  cover  letter,  a  resume,  and 
your  best  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 

New  Times,  IrK. 

P.O.  Box  5970 
Denver,  CO  80217 

_ No  colls  or  E-moils,  pleose _ 

FASHION  WRITER 

The  San  Francisco  Examiner  seeks  a 
versatile  fashion  writer  to  contribute 
regularly  to  the  daily  Style  section  and 
handle  lifestyle  and  trend  features  for 
both  Style  and  the  front  page. 

We  are  looking  for  an  aggressive 
stylist  with  a  point  of  view  insight, 
humor,  excellent  reporting  skills,  know¬ 
ledge  of  the  fashion  business  and  a 
sociological,  human-interest 
perspective  on  popular  culture. 

Send  resume,  samples  of  your  work, 
and  a  letter  that  explains  ^y  you  are 
the  right  person  (or  The  Examiner  to 
Heidi  Benson,  style  editor.  Son  Fran¬ 
cisco  Examiner,  1 1 0  Fifth  Street,  San 
Francisco,  CA  94103. 

Phone:  (415)  777-7942 

FAST,  FASTIDIOUS  copy  editor  (or  on¬ 
line  rock  publication.  Addicted  To 
Noise  (www.addict.coml,  San  Fran¬ 
cisco.  2  years  with  newspaper  or 
magazine;  imp>eccable  spelling,  gram¬ 
mar;  AP  style;  knowledge  of  rock 
music.  Fox  resume  to  (41 5)  551  -9970. 

FL  DAILY  needs  sports  editor,  layout 
whiz,  news/features  editors.  Resume/ 
references  to  Editor  (352)  753-2380. 

GRAPHIC  ARTIST 

The  Journal  Inquirer,  a  50,000- 
circulation  evening  daily,  seeks  a 
graphic  artist  ta  create  graphic  ele¬ 
ments  for  the  newspaper's  daily  sec¬ 
tions,  design  special  section  covers, 
make  locator  maps,  and  work  with 
editors  to  improve  the  newspaper's 
appearance  and  usefulness.  Experi¬ 
ence  with  QuarkXPress  required.  Send 
letter,  resume,  and  work  samples  to: 
Chris  Powell,  managing  editor.  Journal 
Inquirer,  Box  510,  Manchester,  CT 
06045-0510. _ 

LIFESTYLE  EDITOR:  Gannett's  two 
award-winning  suburban  dailies  north 
of  Pittsburgh  seek  an  energetic, 
enterprising  person  to  lead  a  five- 
person  staff.  Must  be  able  to  juggle 
several  projects.  Strong  design  and 
editing  sltills  a  must.  Send  resume  and 
work  samples  to  Rick  Monti,  managing 
editor.  Valley  News  Dispatch,  210 
Fourth  Avenue,  Torentum,  PA  1 5084. 
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_ EDITORIAL _ 

LOOKING  FOR  A  CHANCE  TO  DO 
GREAT  JOURNAUSM?  Weekly  Planet, 
a  thriving  alternative  newsweekly  in  the 
Tampa  Bay  area,  is  leaking  far  a 
mature  writer  with  a  minimum  af  5 
years  experience  to  cover  in-depth 
news  ond  feature  stories.  Our  ideal 
candidate  is  a  creative  thinker  with  the 
ability  to  grasp  complicated  news 
issues  and  present  them  to  a 
sophisticated  readership  in  a  fair  and 
thoughtful  manner;  personal  and  pro¬ 
fessional  maturity  are  a  must.  Sound 
like  you?  Send  5  of  your  best  clips  to 
Susan  Dix  Tibbits,  Weekly  Planet,  402 
Reo  Street,  Suite  218,  Tampa,  FL 
33609. _ 

MAJOR  BEATS 

...  Need  coverage  at  the  Sarasota 
Herald-Tribune,  a  1 1 5,000-circulation 
New  York  Times  daily  on  Florida's  Gulf 
Coast.  We're  looking  for; 

"  A  major  medical  reporter  to  cover  oil 
aspects  of  the  health  care  system  in 
Southwest  Florida. 

-  An  education  reporter. 

For  both  jobs,  a  college  degree  and  at 
least  two  years'  daily  newspaper  expe¬ 
rience  are  required,  including  gov¬ 
ernment  and/or  business  coverage. 
Pay  is  competitive  and  benefits  are 
among  the  industry's  best.  For  the  right 
couple,  we  may  consider  a  package 
deal. 

Send  resume,  clips  and  a  cover  letter 
outlining  your  approach  to  the  job  to 
Janet  Weaver,  managing  editor, 
Sarasota  Herald-Tribune,  P.O.  Drawer 
1719,  Sarasota,  FL  34230. 

MANAGING  EDITOR:  The  Peru  (In¬ 
diana)  Tribune,  a  7,500  circulation 
AM  Monday-Soturday,  which  is 
strongly  committed  to  local  coverage 
and  which  has  a  significant  online  pre¬ 
sence,  is  seeking  a  managing  editor  to 
lead  its  news  department  and  be  an 
integral  port  of  the  newspaper's  man¬ 
agement  team.  Candidates  should 
possess  excellent  writing,  editing,  page 
design,  and  pagination  skills  as  well  as 
leadership  ability  and  management 
expertise.  Please  send  resume  to  Jim 
Widner,  publisher,  26  W.  3rd  Street, 
Peru,  IN  ^970  or  E-mail  to 

jwidner@intranix.com 

MANAGING  EDITOR:  Experienced 
editor  to  work  with  five  reporters 
throughout  the  news  gathering  and 
writing  process.  Instill  enthusiasm, 
improve  writing  skills  and  help  shape 
news  coverage.  Page  layout  in  QuarkX¬ 
Press  required.  Send  resume  and  cover 
letter. 

REPORTER:  Energetic  reporter  ready  to 
break  big  stories  and  small  ones  every 
doy.  Business  reporting  experience 
preferred,  but  talent  and  enthusiasm 
count  heavily.  Send  resume,  cover  let¬ 
ter  and  6-8  clips. 

Contact  Jim  Witters,  editor, 
Jacksonville  Business  Journal,  1200 
Riverplace  Blvd.,  Jacksonville,  FL 
32207.  Phone:  (904)  396-3502. 


_ EDITORIAL _ 

MANAGING  EDITOR 

CityLife,  the  Las  Vegas  alternative 
newsweekly  that  values  quality  content, 
is  seeking  a  managing  editor  to  lead 
us  into  the  millennium. 

We  need  a  wordsmith  who  can  guide 
our  employees  and  free-lancers  into  pro¬ 
ducing  a  newspaper  that  can  keep  up 
with  our  growing  readership.  You  must 
know  good  writing,  headlines  and  typo¬ 
graphy  when  you  see  it.  In  particular, 
we  are  looking  to  improve  our  cov¬ 
erage  in  environmental,  political  and 
investigative  reporting. 

We  offer  competitive  pay,  benefits,  a 
401  (k),  a  good  work  environment,  the 
chance  to  make  a  difference  in  a  city 
that  needs  it,  and  the  opportunity  to 
join  a  committed  team  of  professionals 
striving  to  make  our  three  newspapers 
and  printing  operation  the  best  in  the 
region.  And  Las  Vegas  is  simply  a 
great  place  to  live. 

Cover  letter  and  resume  in  confidence 
to  Bruce  Spotleson,  publisher.  The  Las 
Vegas  Press,  3335  Wynn  Road,  Las 
Vegas,  NV  89102.  Inquiries,  if 
necessary,  to  publisher  at  (702)  871- 
6780. 


METRO  EDITOR  -  Award  winning  daily 
newspapers  seek  proven  editorial 
leader  with  minimum  of  3  years 
editorial  management  experience 
(prefer  AM)  to  manage  2-paper,  six- 
county  news  operation.  Must  be  able  to 
produce  strong  daily  news  reports  in 
competitive  market  and  develop  and 
motivate  staff  of  5  assistant  editors,  15 
reporters  and  5  news  clerks.  Write  to 
Human  Resources,  Moline  Dispatch 
Publishing  Company  LLC,  1720  Fifth 
Avenue,  Moline,  IL  61 265. 


METRO  EDITOR 

The  San  Francisco  Examiner  has  an 
immediate  opening  for  a  creative 
Metro  Editor  who  understands  the 
unique  daily  challenge  ond  excitement 
of  an  afternoon  paper  and  relishes  the 
opportunity  to  oversee  broader 
enterprise  for  a  Sunday  paper  in  a 
highly  competitive  environment. 

Candidates  must  be  strong  story 
editors  who  can  set  journalistic  and 
workplace  standards,  and  com¬ 
municate  them.  They  should  have  solid 
backgrounds  in  newsroom  manage¬ 
ment  as  well  as  in  reporting  and  edit¬ 
ing. 

Send  resume,  samples  of  your  work, 
and  a  letter  that  explains  why  you  are 
the  right  person  for  The  Examiner  to 
Tim  Porter,  assistant  managing  editor, 
San  Francisco  Examiner,  110  Fifth 
Street,  San  Francisco,  CA  94103. 

Phone:  (415)  777-7858 
E-mail:  porter@examiner.com 


_ EDITORIAL _ 

METRO  EDITOR 

Con  you  wear  two  hats?  We  need  a 
creative  metro  editor  who  can  nurture 
in-depth  projects  without  losing  sight  of 
the  community  journalism  that  connects 
us  to  our  readers.  You'll  work  with  a 
strong  reporting  staff  ready  to  move  to 
the  next  level.  We're  a  61,000  daily, 

1 1 0,000  Sunday.  Reply  bv  November 
5  with  resume  and  cover  fetter  to  Paul 
McAuliffe,  executive  editor.  The 
Evansville  Courier,  P.O.  Box  268, 
Evansville,  IN  47702. 


MONTEREY  CAUFORNIA 
The  Monterey  County  Herald  has  three 
immediate  openings  for  regular  full¬ 
time  copy  editors.  Duties  involve  copy 
editing,  necidline  writing,  page  design 
and  pagination,  and  creation  of  simple 
charts,  logos  and  other  graphic  ele¬ 
ments.  Must  be  available  for  night  and 
weekend  work.  Requires  a  journalism 
degree  and  experience  (may  substitute 
demonstrated  academic  excellence  for 
experience).  Layout  and  pagination 
experience  and  Mac  fluency  highly 
desirable.  Send  cover  letter,  resume, 
references  and  work  samples  to:  J. 
Bruce  Baumann,  managing  editor.  The 
Monterey  County  Herald,  P.O.  Box 
271,  Monterey,  CA  93942  (No  phone 
calls,  please).  EOE 


MUSIC  EDITORS 

New  Times  has  immediate  openings 
for  music  editors  at  its  weekly  newspa¬ 
pers  in  Miami  and  Ft.  Lauderdale. 
Strong  writing  skills  essential.  Job 
entails  planning/editing  music  section, 
hiring  freelance  reviewers,  and  writing 
a  local  music  column  as  well  as 
reviews  and  feature-length  pieces. 
Send  cover  letter,  resume  and  five  best 
clips  to:  Christine  Brennan,  P.O.  Box 
5970,  Denver,  CO  80217.  No  calls  or 
E-mails,  please. 


NEW  BEAT  -  Reporter  needed  to  cover 
a  quickly  developing  county  south  of 
Jacksonville.  This  area  is  soon  to  con¬ 
tain  two  huge  tourist  attractions,  and 
will  become  a  key  area  of  growth  in 
our  metro  area  of  1  million  plus.  A 
largely  rural  area  could  fast  become 
an  upscale  suburban  sprawl.  We  need 
a  reporter  who  can  document  this 
change,  and  chronicle  the  lives 
affected.  Send  your  six  best  clips  to: 
John  Burr,  news  editor.  The  Florida 
Times  Union,  1  Riverside  Avenue, 
Jacksonville,  FL  32202. 

We  are  a  DRUG-FREE  WORKPLACE 
EOE 


NEWS  REPORTER 

If  you  can  personalize  on  issue  so  that 
readers  easily  know  if  and  how  it 
affects  them,  and  are  interested  in 
working  for  an  11 ,000,  7-day  morn¬ 
ing  paper  in  a  small  college  town,  send 
letter  and  resume  to  John  Kauffman, 
managing  editor.  The  Advertiser- 
Tribune,  P.O.  Box  778,  Tiffin,  OH 
44883. 


Call  us  about  our  low 
contract  rates! 
(212)  675-4380  ext.  170 


_ EDITORIAL _ 

NEWS/WIRE  EDITOR 
Position  requires  good  news  judgment, 
working  knowledge  of  national  and 
international  news  and  understanding 
of  importance  of  local  news  on  front 
page.  Must  hove  flair  for  quality  front 
page  design.  Experience  with  Macin¬ 
tosh  QuarkXPress  preferred.  We 
welcome  new  ideas  to  foster  interest 
and  understanding  among  our 
readers.  Send  resume,  samples  of  work 
to  Stephen  Bennett,  managing  editor. 
The  Post- Star,  P.O.  Box  2157,  Glens 
Foils,  NY  12801. _ 

NIGHT  COPY  EDITOR  AND  REPORTER 
wanted  (or  small.  Central  Mass,  daily. 
Copy  editor  must  have  QuarkXPress, 
layout  experience.  Reporter  is  entry 
level  covering  small  town.  Call  (508) 
764-4325  ext.  115,  write  Mike 
Saucier,  Southbridge  Evening  News, 
25  Elm  Street,  Southbridge,  MA 
01550.  Fax:  (508)  764-8015. _ 

NIGHT  EDITOR”  Upbeat,  energetic 
pro  needed  to  call  the  shots  during 
evening  hours  for  quality  PM  daily. 
Duties  include  directing  coverage  when 
news  breaks,  mentoring  young 
reporters,  plus  editing  and  page- 
preparation  duties.  Ideal  (or  ambitious 
copy  editor  looking  to  move  into 
supervisory  role.  Write  Jim  Kevlin, 
editor.  The  REPUBLICAN  &  Herald,  Box 
209,  Pottsville,  PA  17901.  Call  him  at 
(717)  628-6015. 

E-mail:  kevlin@pottsville.in(i.net 

ONLINE  REPORTER:  Metropolitan  Bos¬ 
ton's  hottest  business  news  web  site 
seeks  full-time  online  business  reporter 
to  cover  financial  services,  technology 
and  health-care  beats.  Three  years  of 
business  reporting  experience 
required,  online  experience  a  plus.  Job 
is  based  in  Boston.  E-mail  resume  to 

mhgillespie@job(ind.com 

No  phone  calls,  please 


PAGE  DESIGNER 

The  Chattanooga  Times,  a  42,000 
daily  morning  newspaper,  has  an 
opening  for  a  page  designer.  This  vis¬ 
ual  journalist  will  be  part  of  our  pres¬ 
entation  team,  a  team  that  works 
directly  with  reporters  and  editors  to 
create  the  visual  elements,  design  and 
display  of  stories.  Applicants  should 
know  FreeHand,  Illustrator,  QuarkX¬ 
Press  and  Photoshop.  Send  resume, 
references  and  clips  to  Walter  Stricklin, 
graphics  director.  The  Chattanooga 
Times,  P.O.  Box  951,  100  East  10th 
Street,  Chattanooga,  TN  37401 . 


PHOTO  EDITOR.  The  Salina  Journal 
seeks  a  photo  editor  to  lead  our 
talented  staff  of  3  photographers. 
Besides  a  keen  eye  for  photographs, 
the  applicants  should  be  idea-oriented, 
have  strong  people  skills  and  a  know¬ 
ledge  of  color  reproduction.  The 
Journal  is  a  33,00C-circulation  morn¬ 
ing  newspaper  in  central  Kansas  with 
a  reputation  for  prize-winning  photog¬ 
raphy  and  first-rate  reproduction.  Send 
cover  letter,  resume  and  clips  or  slides 
of  your  work  by  November  1 2  to 
Executive  Editor  Scott  Seirer,  The 
Salina  Journal,  333  S.  Fourth  St., 
Salina,  KS  67401 . 
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_ EDITORIAL _ 

POSITIVELY  AVYARE,  the  nation's 
largest  magazine  covering  HIV  treat¬ 
ment  and  health,  seeks  Editor/Director 
of  publications.  Candidates  will  have 
health  journalism  and  publishing/ 
advertising  knowledge.  Aggressive  and 
business-  minded  editors  preferred.  Com¬ 
petitive  salary  and  moving  expenses. 
Fax  cover  letter  and  resume  to:  Phil 
Matthews,  executive  director,  at  (773) 
404-1040.  Test  Positive  Aware 
Network,  1 258  W  Belmont  Ave., 
Chicago,  IL  60657. 

REPORTER:  The  Great  Falls  Tribune, 
located  in  the  heart  of  Montana,  is  look¬ 
ing  for  a  reporter  to  join  its  10-person 
city  desk.  Send  cover  letter,  resume 
and  clips  to  Jim  Strauss,  executive 
editor.  Great  Falls  Tribune,  P.O.  Box 
5468,  Great  Falls,  MT  59403. 


REPORTER 

American  Banker,  the  top  daily  news¬ 
paper  on  financial  services,  seeks  an 
aggressive  Reporter  to  cover  large 
banks  in  the  Western  US.  Position  is 
based  in  San  Francisco.  Requires  at 
least  4  years'  of  journalism  experience; 
knawledge  of  banking  a  plus.  Send 
resume  and  3  clips  to: 

Phil  Roosevelt,  Editor 
American  Banker 
1  State  Street  Plaza 
New  York,  NY  10004 
EOE  M/F/D/V 

AMERICAN 
•  BANKER 


REPORTERS  •  COPY  EDITORS 
The  Gazette,  a  100,000-plus  daily  at 
the  foot  of  Pikes  Peak,  is  anticipating 
several  openings  in  1998.  We  want 
highly  motivated  REPORTERS  with  a 
strong  desire  to  write  compelling,  hard¬ 
hitting  daily  and  enterprise  stories.  We 
need  enthusiastic  COPY  EDITORS  with 
strong  knowledge  of  grammar  and 
English,  an  interest  in  page  design,  the 
ability  to  work  under  deadline  pressure 
and  good  team  players.  All  applicants 
need  strong  computer  skills.  Know¬ 
ledge  of  Windows  based  programs  a 
plus. 

Send  cover  letter,  resume  and  non- 
returnable  work  samples  to  Kathryn 
Sosbe,  training  and  development 
editor.  The  Gazette,  P.O.  Box  1779, 
Colorado  Springs,  CO  80903.  No 
phone  calls,  please. 


REPORTERS  NEEDED  for  progressive 
capital  daily.  Are  you  skilled  at  identi¬ 
fying  issues  ana  interpreting  their 
relevance  and  impact  to  the  com¬ 
munity?  Then  send  resume,  clips  to 
Andrew  West,  Delaware  State  News, 
P.O.  Box  737,  Dover,  DE  19903. 


REPORTERS  wanted  to  work  out  of  our 
Princeton  and  Hillsborough,  NJ  offices. 
Will  cover  municipal  beats  and 
schools,  and  do  feature  writing.  Send 
resumes  and  writi^  samples,  including 
salary  history  to  The  Princeton  Packet, 
Inc.  (EP),  P.O.  Box  350,  Princeton,  NJ 
08542,  ATTN:  Human  Resources  or 
fax  to  (609)  921-8648. 


_ EDITORIAL _ 

REPORTERS 

The  Journal-Standard,  an  award¬ 
winning  daily  in  northwest  Illinois, 
seeks  reporters  to  join  our  team.  The 
Joumal-StarKlard  has  been  recognized 
for  its  work  from  investigative  news  to 
features  to  community  service.  Come 
write  for  one  of  the  best  small  newspa¬ 
pers  in  Illinois.  Send  resume,  cover  let¬ 
ter  and  clips  to:  Jeff  Rogers,  managing 
editor.  The  Journal-Standard,  27  South 
State  Ave.,  Freeport,  IL  61032. 


ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco  and  Los  Angeles.  We  publish 
in-depth,  well-crafted  stories  that 
explore  the  issues,  events  and 
personalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provoke  strong  reac¬ 
tions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Denver,  Miami,  Dallas 
and  Houston.  Our  new  paper  in  Ft. 
Lauderdale,  starting  in  the  fall  of  1997, 
will  need  both  news  and  feature 
writers. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls  or  E-mails,  please)  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 

Denver,  CO  802 1 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 


Send  E&P  Box  Replies  to: 


Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 


_ EDITORIAL _ 

RESTAURANT  CRITIC 
New  Times  is  looking  for  a  restaurant 
critic  for  its  award-winning  weekly 
newspaper,  Houston  Press.  We  wont 
stylish,  opinionated  columns  by  writers 
who  are  knowledgeable  and 
passionate  about  food,  both  up-scale 
and  down-home.  Fulltime  position  with 
benefits  requires  a  1,500-word  weekly 
restaurant  review,  plus  additional  writ¬ 
ing  and/or  editing  duties  based  on  the 
applicant's  experience.  New  Times 
publishes  magazine-style  weeklies  —  cov¬ 
ering  local  news,  politics,  arts  and 
music  ”  in  Phoenix,  Denver,  Miami, 
Dallas,  Houston,  San  Francisco  and  Los 
Angeles. 

To  apply,  send  your  clips,  resume  and 
cover  letter  (plus  a  sample  review,  if 
you  haven't  reviewed  before)  to: 

Christine  Brennan 
Executive  Managing  Editor 

New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  802 1 7 
No  calls  or  E-mails,  please 

SPORTS  COPY  EDITOR 

The  Lowell  Sun,  a  53,000  daily  located 
35  miles  north  of  Boston,  is  taking 
applications  for  a  sports  copy  editor. 
Candidates  must  be  detailed  oriented 
with  a  flair  for  compelling  page  layouts 
and  stimulating  headlines.  Two  years 
minimum  daily  experience  required  as 
is  familiarity  with  pagination  and 
QuarkXPress. 

Send  resume  to  Dennis  Whitton,  sports 
editor.  The  Lowell  Sun,  1 5  Kearny 
Square,  Lowell,  MA  01 852. 

SPORTS  EDITOR 

We're  seeking  an  experienced 
newsroom  manager  to  be  sports  editor 
of  the  Utica,  NY,  Observer-Dispatch,  a 
51,000  daily/63,000  Sunday  Gannett 
paper.  Ideal  candidate  is  a  well- 
organized,  energetic  and  inspirational 
editor  with  strong  editing  and  people 
skills  who  puts  readers  and  their 
interests  first  --  achievement,  high 
schools,  recreation,  outdoors  arKi  pro 
sports.  Send  six  samples  of  your  best 
work  to  Rick  Jensen,  editor,  Observer- 
Dispatch,  221  Oriskany  Plaza,  Utica, 
NY  1 3501 .  We  value  diversity. 

STRONG,  22,000-circulation  com¬ 
munity  newspaper  in  beautiful  south 
Louisiana  is  expanding  with  the  econ¬ 
omy.  An  hour's  drive  from  New 
Orleans,  The  (Houma)  Courier  is  in  the 
heart  of  Cajun  cauntry,  where  newly  dis¬ 
covered  oil  reserves  are  driving 
expansion  throughout  the  region.  This 
New  York  Times  owned  daily  newspa¬ 
per  needs  experienced,  energetic 
journalists  to  fill  several  positions.  EOE. 

•  City  Editor 

•  Assistant  City  Editor 

•  Copy  Editors 

•  Reporters 

Send  resume  to  Mike  Slaughter,  execu¬ 
tive  editor.  The  Courier,  P.O.  Box 
271 7,  Houma,  LA  70361. 


_ EDITORIAL _ 

STAFF  WRITER 

Cityview,  an  alternative  weekly  in  Des 
Moines,  needs  reporter  to  rattle  the 
com  stalks.  Ambition  and  talent  more 
important  than  experience.  Make 
words  do  the  mambo  and  tear  dovm 
the  Titans.  Send  resume,  clips  to  David 
Martin,  Cityview,  100  Fourth  Street, 
Des  Moines,  lA  50309. 


SYSTEMS  EDITOR 

Atex  paper  faces  the  changing  pros¬ 
pects  brought  on  by  the  year  2000. 
Pagination  and  other  wonders,  like  an 
onhne  itch,  loom.  We  need  someone 
who  can  grapple  with  new  technology, 
help  journalists  use  it  to  their  best 
advantage.  Reports  to  the  managing 
editor.  The  Press-Enterprise  is  a  grow¬ 
ing  paper  in  Southern  California  in  a 
growing  market.  Send  resume, 
references  and  a  persuasive  letter  to 
Managing  Editor  Mel  Opotowsky, 
Press-Enterprise,  P.O.  Box  792, 
Riverside,  CA  92502. 


THE  DULUTH  NEWS  TRIBUNE,  an 
award-winning,  Knight  Ridder  news¬ 
paper  on  Lake  Superior,  serving 
northwestern  Wisconsin  and  northern 
Minnesota  with  a  circulation  of  54,000 
daily  and  83,000  Sunday,  is  currently 
accepting  applications  for  the  following 
positions: 

COPY  EDITOR/DESIGNER  -  Write 
headlines  that  capture  a  reader's  atten¬ 
tion  and  a  story's  soul?  Know  the  dif¬ 
ference  between  editing  and  cutting? 
Design  pages  that  engage,  inspire  and 
inform?  Wont  to  join  an  award¬ 
winning  team  that  boasts  SND  honors, 
best-in-state  recognition  and  a  bevy  of 
other  awards?  Send  resume  and 
tearsheets  to  Executive  News  &  Pres¬ 
entation  Editor  Paul  W.  Smith. 

EVENING  ENTERPRISE  REPORTER  - 
Are  you  a  resilient  self-starter  who  can 
add  depth  and  context  to  breaking 
news?  We're  seeking  an  evening 
enterprise/general  assignment  reporter 
with  initiative  and  ability  to  produce 
original,  enterprising  news  stories 
while  juggling  the  demands  of  daily 
news.  Send  resume  ond  work  samples 
to  City  Editor  Diana  Faherty. 

SPORTS  COPY  EDITOR  -  Do  you  hove 
excellent  copy  editing,  layout  and 
design  skills?  Our  sports  desk  seeks  a 
copy  editor  who  can  do  it  all  -  includ¬ 
ing  some  writing.  Applicants  should 
have  strong  knowledge  of  sports  and  a 
desire  to  improve  local  coverage.  Send 
resume  and  work  sample  to  Sports 
Editor  Chris  Miller. 

Send  applications  to  the  editors  listed 
above  at:  Duluth  News-Tribune,  424 
West  First  Street,  Duluth,  MN  55802. 


THE  GLEANER,  A  13,000  AM  A.H. 
Elelo  daily  in  western  KY,  needs  copy 
editor/page  designer  with  ability  to 
handle  slot  on  four-person  news  desk. 
Resumes,  clips,  references  to  Ron 
Jenkins,  editor.  The  Gleaner,  P.O.  Box 
4,  Henderson,  KY  42420.  Fax  (502) 
827-2765. 
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EDITORIAL 


THE  HUTCHINSON  NEWS  Sports 
Department  needs  a  desk  editor  for  its 
award-winning  five-person  staff. 
We're  looking  for  o  designer  with 
good  copy  editing  skills  who  con  pro¬ 
duce  lively  section  fronts  and  inside 
pages.  You'll  also  be  asked  to  cover 
occasional  assignments,  so  solid  report¬ 
ing  skills  ore  also  necessary.  Send 
resume,  references,  and  examples  of 
page  design  and  writing  to  Kathy 
Be^ears,  human  resources  director, 
Hutchinson  News,  P.O.  Box  190, 
Hutchinson,  KS  67504-0190.  Deadline 
to  apply  is  October  31 . 


THE  KANSAS  CITY  STAR 

Several  promotions  and  a  newsroom 
restructuring  have  produced  several 
openings  for  assistant  managing 
editors  at  The  Kansas  City  Star. 

Each  supervises  a  department,  except 
the  AME  for  Staff  Development,  vdio 
will  work  with  colleagues  throughout 
the  newsroom. 

Applicants  for  each  position  should 
have  excellent  leadership  and  organi¬ 
zational  skills  and  management  expe¬ 
rience  that  includes  handling  personnel 
and  budget  matters. 

Please  send  a  resume  and  cover  letter 
that  includes  highlights  of  your  work  to 
the  editors  noted  at:  The  Kansas  City 
Star,  1729  Grand  Blvd.,  Kansas  City, 
MO  64108. 

AME/BUSINESS 

This  department  focuses  on  aggressive 
news  coverage  and  exceptional 
enterprise  in  the  areas  of  business, 
personal  finance,  careers  and  the 
workplace,  technology  and  more.  The 
ability  to  anticipate  trends  in  fast¬ 
changing  businesses,  consumer  needs 
and  other  areas  is  critical;  so  is 
enthusiasm  for  creating  new  ways  to 
serve  readers.  Contoct:  Jeanne  Meyer. 

AME/UNIVERSAL 

This  editor  supervises  the  news  and 
copy  desks  and  is  part  of  a  team  that 
produces  the  front  page.  Candidates 
should  have  strong  news  judgment,  at 
least  five  years  of  editing  experience 
and  a  great  sense  for  fairness,  balance 
and  legal  issues.  Contact:  Steve  Shirk. 

AME/PHOTO 

This  editor  leads  photo  editors,  photo¬ 
graphers  and  imagers  in  creating 
strong  news  photos  and  a  consistent, 
energetic  and  creative  visual  image. 
Requirements  include  a  keen  news 
sense  and  solid  knowledge  of  photo 
editing,  imaging  and  picture  desk 
operations.  Contact:  Jean  Dodd. 

AME/STAFF  DEVELOPMENT 
Responsibilities  include  staff  recruiting; 
supervising  training  for  new  employees 
and  coordinating  training  for  other 
newsroom  staff  members;  and  helping 
promote  a  customer  service  culture. 
Requirements  include  great  people 
skills;  solid  journalism  experience;  a 
keen  ability  to  identify  talented 
journalists;  and  enthusiasm  for  nurtur¬ 
ing  professional  growth  in  colleagues. 
Contact:  Jeanne  Meyer. 


EDITORIAL 


THE  NEWS  &  OBSERVER  newspaper, 
based  in  North  Carolina's  Research 
Triangle,  is  expanding  its  business  cov¬ 
erage  of  the  growing  Raleigh-Durham- 
Chapel  Hill  metropolitan  area,  and  is 
seeking  experienced  business  reporters 
and  editors.  The  News  &  Observer, 
with  a  circulation  of  155,000  daily 
and  200,000  Sunday,  is  the  leading 
newspaper  in  one  of  the  fastest- 
growing  regions  of  the  Southeast,  and 
aur  technology-driven  economy  has 
experienced  a  rapid  expansion  in  the 
1990s.  We  are  planning  to  broaden 
our  coverage  to  meet  the  rising  needs 
of  our  readers  for  business  and 
economic  news  and  information. 

We  are  looking  for  reporters  who  hove 
made  a  commitment  to  business  jour¬ 
nalism.  We  are  interested  in  journalists 
who  are  aggressive  and  curious,  who 
aren't  waiting  for  the  fax  machine  to 
give  them  their  next  story.  We  want 
people  who  are  used  to  developing 
their  own  story  ideas,  have  shown  they  • 
can  work  at  a  beat,  and  can  write  a 
range  of  stories-from  spot  news  to 
investigative  to  complex  features.  We 
want  journalists  who  think  in  terms  of 
how  to  illustrate  stories  with  creative 
graphics. 

We  are  interested  in  hiring  far  the 
following  jobs: 

TECHNOLOGY:  Successful  candidates 
will  have  demonstrated  experience  in 
writing  about  technology  companies, 
both  hardware  and  software,  and  will 
be  knowledgeable  about  industry 
trends.  A  familiarity  with  personal 
technology  trends  is  also  important. 
This  reporter  must  be  able  to  write 
about  technology  from  the  consumer 
perspective,  as  well  as  cover  com¬ 
panies. 

PERSONAL  FINANCE:  Successful  can¬ 
didate  will  be  able  to  demonstrate 
knowledge  about  investing  and  the 
I  financial  markets,  and  be  able  to  help 
:  readers  understand.  The  beat  would 
:  include  covering  local  brokerages. 

I  WORKPLACE/ECONOMY:  Successful 
:  candidates  will  cover  workplace 
;  issues-compensation,  discrimination, 
i  management  styles,  careers.  The  beat 
I  would  also  cover  regional  economic 
:  issues,  such  as  the  surge  in  the  service 
i  economy,  wage  levels,  unemployment 
:  trends. 

j  Previous  experience  as  a  business- 
:  journalist  preferred.  Apply  online  at 
;  www.news-observer.com/staff/jobs, 

:  then  send  a  resume,  list  of  at  least  four 
i  professional  references,  10  story  ideas 
:  and  a  cover  letter  explaining  your 
;  interest  to  Will  Sutton,  assistant  manag- 
j  ing  editor.  The  News  &  Observer,  215 
:  South  McDowell  Street,  Raleigh,  NC 
j  27602. 

:  The  two  most  important  things  in  life  are 
i  good  friends  and  a  strong  bull  pen 

Bob  Lemon 


THE  INLAND  VALLEY  DAILY  BULLETIN, 
a  fast-growing  midsize  Southern  Cali¬ 
fornia  daily,  seeks  applicants  for  the 
following  positions: 

ASSISTANT  NEWS  EDITOR:  Must  be  a 
talented  and  experienced  copy  editor 
and  page  designer  ready  to  take  on  a 
weekend  management  role. 

PAGE  DESIGNER:  Two  years  of  daily 
experience,  including  a  year  of  solid 
design  work  needecT  for  this  position. 
Design  A1,  including  special  projects, 
or  other  section  fronts  and  inside 
pages.  Copy  editing  and  headline¬ 
writing  skills  a  huge  plus.  We're  fully 
paginated  using  QuarkXPress. 

Send  cover  letter,  resume  and  clips  to 
Elliott  Andorko,  director  of  human 
resources.  Inland  Valley  Daily  Bulletin, 
P.O.  Box  4000,  Ontario,  CA  91761. 

THE  LOWELL  SUN,  a  53,000  daily  35 
miles  north  of  Boston,  is  looking  for 
talented  team  players  with  imagina¬ 
tion,  motivation  and  confidence.  Salary 
and  benefits  are  competitive.  The 
following  positions  are  available: 


•  City  Editor 

•  Photo  Editor 

•  Reporter  (2) 

•  Graphics  Editor 

To  apply,  please  send  resume  and  sam¬ 
ples  to  Jim  Campanini,  executive  news 
editor.  The  Lowell  Sun,  1 5  Kearny 
Square,  Lowell,  MA  01 852. 

TIME  MAGAZINE  named  The  Anniston 
Star  in  1982  and  again  in  1997  as 
one  of  the  best  small  papers  in  the 
nation.  Reason:  The  Star  develops 
talent  for  distinguished  national 
careers.  Now  this  special  Alabama 
paper  is  accepting  resumes  for 
whatever  positions  might  open  on 
metro,  sports,  features,  photo  and  copy 
desks.  Good  writers,  editors,  photo¬ 
graphers  and  designers  seeking  a  com¬ 
munity  newspaper  may  apply  to  Chris 
Waddle,  executive  editor.  The 
Anniston  Star,  P.O.  Box  189, 
Anniston,  AL  36202. 

TOWN  NEWS  EDITOR 

The  Journal  Inquirer,  a  50,000- 
circulation  evening  daily,  seeks  a  town 
news  editor  who  can  perceive  the  more 
important  news  in  the  ordinary, 
copyedit  with  skill,  and  inspire  a 
talented  staff  of  six  reporters.  Send  let¬ 
ter,  resume,  and  work  samples  to  Chris 
Powell,  managing  editor.  Journal 
Inquirer,  P.O.  Box  510,  Manchester, 
a  06045-0510. 

TOWN  NEWS  REPORTER 

The  Journal  Inquirer,  a  50,000- 
circulation  evening  daily  seeks  a  town 
news  reporter  who  can  handle  gov¬ 
ernment,  police,  features,  and  general 
assignment.  Send  letter,  resume,  and 
work  samples  to  Chris  Powell,  manag¬ 
ing  editor.  Journal  Inquirer,  Box  510, 
Manchester,  CT  06045-0510. 


WANTED:  SPORTS  TEAM  LEADER 

If  you  think  stories  about  sports  belong 
only  in  the  sports  section,  read  no  fur¬ 
ther. 

We  want  sports  on  the  front  page.  On 
the  features  pages.  Maybe  on  the  fun¬ 
nies  pages,  too. 

If  you  agree,  and  if  you  have  experi¬ 
ence  assigning  and  editing  sports,  tell 
us  why  we  should  give  you  a  call. 
Include  in  that  one-page  letter  how 
you'll  get  sports  fans  to  turn  from  the 
TV  to  your  sports  section.  Tell  us  how 
you'd  juggle  fans'  hunger  for  the 
routine  coverage  with  editors'  expecta¬ 
tions  for  enterprising  stories. 

Also,  send  us  a  resume  with  salary 
expectations  and  three  of  the  most  excit¬ 
ing  stories  or  pages  you've  helped 
produce.  We're  looking  for  evidence 
of  your  touch  in  assigning,  editing  or 
writing. 

We're  a  50,000  daily  (about  70,000 
Sunday)  in  a  highly  competitive  market 
in  Northeastern  Pennsylvania. 

Respond  to  Dave  Iseman,  daily  editor. 
The  Times  Leader,  15  North  Main 
Street,  Wilkes  Barre,  PA  1 871 1  -0250. 

EOE 

WE  NEED  an  executive  sports  editor  to 
direct  coverage  that  ranges  from  five 
professional  sports  teams  in  the  SF  Boy 
Area  to  local  high  schools.  We  are  a 
100,000  circulation  daily  owned  by 
the  NY  Times  Co.  with  a  sports  staff 
that  includes  award-winning  writers, 
columnists  and  page  editors.  Must 
have  experience  competing  in  a  metro 
environment;  big-event  coverage;  story 
development  and  editing;  design;  and 
supervision.  Send  copies  of  your  sec¬ 
tion,  with  your  resume  and  your 
thoughts  on  what  makes  for  outstand¬ 
ing  sports  coverage  to  Bob  Swofford, 
managing  editor.  The  Press  Democrat, 
427  Mendocino  Avenue,  P.O.  Box 
910,  Santa  Rosa,  CA  95402. 

WEEKEND  EDITOR 

The  Recorder  in  Amsterdam,  NY, 
needs  an  ambitious,  motivated 
journalist  with  experience  editing  local 
and  wire  copy  and  laying  out  pages 
using  QuarkXPress.  Must  hove  a  strong 
belief  in  community  journalism  and 
possess  strong  news  judgment,  word 
skills  and  presentation  skills.  Send 
resume  and  clips  to  Kevin  Mattison, 
executive  editor.  The  Recorder,  1  Ven- 
ner  Rood,  Amsterdam,  NY  12010, 

WORDSMITH  WANTED.  Copy  Editor 
with  knack  for  witty  headlines,  bold 
design  sought  for  progressive  capital 
daily.  Send  resume,  work  samples  to 
Andrew  West,  Delaware  State  News, 
P.O.  Box  737,  Dover,  DE  19903. 


CUSSIFIED  ADVERTISERS;  IF  YOU  DON'T  SEE  A  CATEGORY 
THAT  FITS  YOUR  NEEDS,  PLEASE  CALL  US  AT  (212)  675-4380  ElO.  170 
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HELP  WANTED 


PREPRESS 

PRINT  SHOP  MANAGER 


PREPRESS 

PREPRESS  MANAGER 


INFORMATION  SYSTEMS 

NIGHTSIDE 

PUBUSHING  SYSTEMS  MANAGER 
The  Patriot-News,  a  lOOK  daily  -  175K 
Sunday  in  Harrisburg,  PA,  is  seeking  a 
nightside  Publishing  Systems  Manager. 
Responsibilities  will  include  trou¬ 
bleshooting  and  resolving  production 
problems  on  deadline;  training  and 
coaching  users;  writing  documentation; 
streamlining  workflow;  testing  and 
maintaining  software  and  hardware; 
and  other  related  tasks. 

He  or  she  should  be  a  proven  problem- 
solver,  be  comfortable  with  non¬ 
technical  users  and  have  experience 
working  under  newspaper  production 
deadlines. 

Candidates  should  have  progressive 
experience  with  newspaper  operations. 
Familiarity  with  Microsoft  Windows, 
MocOS  is  a  plus  as  is  experience  vrrit- 
ing  typesetting  formats  or  any  other 
programming  background. 

Send  resume  to  Chris  Spivey,  The 
Patriot-News  Company,  812  Market 
Street,  Harrisburg,  PA  17101,  or  E- 
mail  to:  cspivey@mail.microserve.net 
or  fax  to; 

(717)  257-4794 

EOE  M/F  Equal  Opportunity  Employer 
_ Mole/Femole _ 


SYSTEMS  ADMINISTRATOR 
Pacific  Stars  &  Stripes,  Tokyo,  Japan, 
seeks  a  System  Administrator  with  Win¬ 
dows  95  and  NT,  Macintosh  and  UNIX 
experience.  Oracle  database  and 
accounting/financial/ newspaper 
application  experience  is  desirable. 
Must  be  self-starter  with  superior  oral 
and  written  skills.  Duties  include  deploy¬ 
ment  of  new  machines,  reallocation  of 
existing  machines,  management  of 
hardware  and  software,  and  software 
license  administration.  Will  manage 
user  accounts,  backups,  communica¬ 
tion  lines  and  local,  WAN,  and 
internet  networks.  Some  travel  to 
network  locations  in  Japan,  Okinawa, 
and  Korea  required.  BS  degree  in  Com¬ 
puter  Science  or  related  field,  or 
equivalent  experience,  preferred. 
Salary  $32,000  -  $35,000,  based  on 
experience,  plus  a  variable  tax-free 
cost  of  living  allowance,  currently 
$6,174.  Additional  benefits  include 
free  government  housing  and  Depart¬ 
ment  of  Defense  schools  K-12;  access 
to  military  shopping,  medical,  and 
recreational  facilities;  401  (k),  retire¬ 
ment,  and  group  insurance.  Apply  b/ 
submitting  Employment  Application 
(DA  Form  3433),  available  at  U.S. 
Army  installations  or  by  mail  from 
Pacific  Stars  &  Stripes,  or  a  personal 
resume.  All  application  materials  must 
be  received  no  later  than  November 
14,  1997.  Mail  to  Pacific  Stars  & 
Stripes,  Attn:  PSS-CPO  Unit  45002, 
APO  AP  96337-5002,  or  FAX  to: 
Tokyo  (011-03)  3403-5493,  or  E-mail 
in  ASCII  text  or  MSWord  (PC)  format 
to:  jobs-pss@stripes, osd.mil.  Phone 
from  U.S.  (011-813)  3401-8913. 

An  Equal  Opportunity  Employer 


_ MARKETING _ 

DIREaOR  OF  MARKETING 
AMERICAN  NEWS  SERVICE 

Rapidly  growing  national  news  service 
"  producing  stories  of  innovations  in 
all  areas  of  public  life,  education,  gov¬ 
ernment,  economics,  environment  and 
human  services  -  seeks  an  ambitious 
entrepreneurial  marketing  professional 
with  10  years  experience  to  direct  sub¬ 
scription  sales,  promotion  and  public 
relations  campaign.  Expertise  in  new 
media,  radio  sales,  and  motivational 
management.  Beautiful  setting  in  fam¬ 
ily-friendly  lovm.  Lead  high-quality  pro¬ 
fessional  team  dedicated  to  achieving 
social  impact  mission,  human  relations 
and  financial  bottom  line. 

Send  resume,  cover  letter,  salary 
history  and  references  to  Lynn  Heglund, 
managing  director,  ANS,  289  Fox  Farm 
Rood,  BratHeboro,  VT  05301 .  FAX:  (802) 
254-1227. 

E-mail:  lheglund@americannews.com; 
hltp;//www.americannews.com 
Phone:  (800)  654-6397 


PROMOTION  MANAGER 

Top  newspaper  marketing  team  needs 
creative  promotion  monoger  to  oversee 
consumer  and  advertiser  promotion 
projects  for  all  company  products. 
Design  plans,  contests  and  sales 
stimulants.  Create  sales  campaigns 
and  materials.  Oversee  production  of 
radio,  TV,  direct  response  advertising. 
Minimum  three  years  experience  in 
media  promotion.  Rush  cover  letter, 
resume,  salary  expectations  to  Joe 
Frederickson,  marketing  director.  The 
Press-Enterprise,  3512  Fourteenth 
Street,  Riverside,  CA  92501-3878. 

Fax  (909)  248-6115 


_ PREPRESS _ 

MANAGER  FOR  camera/prep 
department.  Commercial  printer  of 
newsprint  products.  If  you  have  tradi¬ 
tional  stripping  experience,  we  will 
teach  you  electronics.  401  (k).  Insur¬ 
ance,  etc.  Please  send  or  fax  your 
resume  to  P&P  Press,  6513  Golena 
Road,  Peoria,  IL  61614. 

Fax:  (309)  691-1972 
E-mail:  lperkins@pppress.com 


PREPRESS  PRODUaiON  MANAGER 

Zone  3  daily  seeks  hands-on  manager 
to  supervise  our  evening  shift  Macin¬ 
tosh  ad  production,  composing, 
camera  and  platemaking  departments. 
Successful  candidate  will  possess 
strong  organizational  and  people 
skills.  Newspaper  production  experi¬ 
ence  and  newspaper  management 
experierKe  desired.  Willing  to  develop 
the  right  candidate.  Send  resume  and 
salary  history  to  Box  08316,  Editor  & 
Publisher. 


Pacific  Stars  &  Stripes,  Tokyo,  Japan, 
seeks  a  “hands-on”  manager  to  plan 
and  schedule  the  work  of  its  print  shop. 
Equipment  includes  three  Heidelberg 
presses;  SORMZ  20"  X  29",  KORS 
20"  X  28",  and  TOK  1 1 "  X  1 5",  plus  bind¬ 
ery  finishing  Stahl  folder  and  Horizon 
collator.  Qualified  candidate  will  hove 
experience  managing  a  print  shop, 
including  customer  relations,  budget¬ 
ing,  supervision  and  training  of  staff, 
and  expertise  in  bindery  finishing  and 
stripping.  College  degree  in  printing, 
experience  with  prepress  operations 
and  digital,  electronic  data  transfer 
preferred.  Salary  $32,000  -  $35,000, 
based  on  experierKe,  plus  a  variable 
tax-free  cost  of  living  allovrance,  cur¬ 
rently  $6,174.  Additional  benefits 
include  free  government  housing  and 
Department  of  Defense  schools  K-12; 
access  to  military  shopping  medical, 
and  recreational  facilities;  401  (k), 
retirement,  and  group  insurance. 
Apply  by  submitting  Employment 
Application  (DA  Form  3433),  available 
at  U.S.  Army  installations  or  by  mail 
from  Pacific  Stars  &  Stripes,  or  a 
personal  resume.  All  application 
materials  must  be  received  no  later 
than  November  1 4,  1 997.  Mail  to: 
Pacific  Stars  &  Stripes,  ATTN:  PSS- 
CPO,  Unit  45002,  APO  AP  96337- 
5002,  or  FAX  to:  Tokyo  (011-03) 
3403-5493,  or  E-mail  in  ASCII  text  or 
MSWord  (PC)  format  to: 
jobspss@stripes, osd.mil.  Phone  from  US 
(011-813)  3401-8913. 

An  Equal  Opportunity  Employer 


PRESSROOM/MIS 


The  Sun-Sentinel  Company,  a  sub¬ 
sidiary  of  Tribune  Company,  a  leading 
information  ond  entertainment  com¬ 
pany,  is  seeking  a  Prepress  Manager 
tor  our  Deerfield  Beach,  Florida  facil¬ 
ity.  This  position  is  responsible  for  pro¬ 
viding  leadership  and  direction  for  the 
platemaking,  camera,  prepress  imag¬ 
ing  and  all  centralized  and 
decentralized  prepress  locations. 

Typically  requiring  an  undergraduate 
or  masters  degree  in  a  business  related 
field  such  as  Management  of  Finance, 
the  successful  candidate  will  hove  7-10 
years  of  business  management  experi¬ 
ence  in  a  technology  or  production 
environment  and  a  thorough  understan¬ 
ding  of  the  newspaper  production  pro¬ 
cess  as  well  as  current  and  future 
technology.  Excellent  leadership  and 
negotiation  skills  are  required,  as  well 
as  ability  to  handle  difficult  situations 
under  pressure. 

We  offer  competitive  salary  and  gen¬ 
erous  benefits  package,  including  stock 
options  and  the  opportunity  to  vrork  in 
an  exciting  South  Florida  multimedia 
company. 

To  apply,  please  send  resume  to: 

Sun-Sentinel  Company 

Human  Resources  Dept. 

333  S.W.  1 2th  Avenue 
Deerfield  Beach,  FL  33442 
or  E-mail  to:  b(eldkamp@tribune.com 

The  Sun-Sentinel  values  diversity  and 
encourages  those  who  share  our  vision 
to  apply.  We  support  a  smoke-free, 
drug-free  work  environment.  EOE 


PRESSROOM/MIS 


fT 

inrmBKBuDx 

We’re  East  Coast’s  Largest  Shopper  Publisher, 
reaching  over  2  million  homes  per  week. 

And,  we’re  still  growing! 

i 

Join  our  team  and  grow  with  us.  FT  positions  now  avsUlable 
on  Long  Island,  Brooklyn  and/or  Cherry  Hill,  New  Jersey. 

•  Urbanite  Press  Operator 

l.ead  pressman  w/  min.  S  yrs.  exp.  •  4  color  process  exp.  a  must. 
Day/night  and  wkd.  avail,  req.  (LI) 

•  Kanza  Machine  Operators 

Evening  &  overnight  shift  avail.  Mechanical  aptitude  helpful, 
but  exp.  not  necessary  (LI) 

- 

•  Systems  Administrator 

Min.  3  yrs.  exp.  w/  Appletalk  &  Novell  Networks. 

Mac  &  PC  ha^software  troubleshooting  skills.  Great  opp.  to  learn 

wide  area  networking  &  Internet  technologies.  Desktop  Pub/Ait 
background  helpful.  (Bklyn,  NY  &  NJ) 

JT 

We  offer  excellent  benefits,  competitive  salary. 

I 

Send  Resume:  Newport  Media 

250  MiUer  Place,  Hicksville,  NY  11801,  Att:  HR 

Fax:  516-396-9609 

1- 

^  . ~ 

_ 
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HELP  WANTED 


PRODUCnON/TECH 


PRODUCnON/TECH 


PRODUCTION 

MANAGER 


Dow  Jones  &  Company,  publisher  of  The  Wall  Street  Journal,  Barron's 
and  the  NBEW,  has  an  immediate  opening  for  a  Production  Manager 
at  our  Riverside,  CA  printing  plant.  This  challenging  position  includes 
managing  a  printing  plant  operation  (pressroom,  mailroom,  building, 
property,  newsprint  handling  and  maintenance)  with  the  objective  of 
insuring  the  timely  printing  of  the  company's  products  while  meeting 
the  highest  performance  standards  in  a  team  oriented  environment. 

The  qualified  candidate  must  be  an  effective  team  leader,  work 
independently,  demonstrate  excellent  project  management  skills,  take 
initiative,  possess  strong  analytical  and  problem  solving  skills,  and 
manage  quality  efforts  -  process  and  staff  skill  development  -  to 
meet  customer  satisfaction  requirements.  Excellent  written  and  verbal 
communication  and  strong  interpersonal  skills  are  a  must.  A  four  year 
college  degree  and  five  years  of  print  management  experience,  includ¬ 
ing  process  color  printing  are  the  necessary  prerequisites. 

We  offer  a  competitive  salary  and  an  excellent  benefits  package  along 
with  opportunities  for  career  growth.  For  consideration,  please  forward 
your  resume  with  salary  requirements  in  confidence  to: 


Dow  Jones  &  Company 

Attn:  Staffing  Department-WH/CA 

PO  Box  300 

Princeton,  NJ  085430300 
FAX:  609-5204124 

An  Equal  Opportunity  Employer 


COMPOSING  ROOM  SUPERVISOR 
needed  at  a  growing  daily  in  Elko,  NV. 
Salary  commensurate  wilti  experience. 
Candidates  should  have  strong  man¬ 
agement  skills.  Experience  in  paste-up 
and  electronic  composing  also  helpful. 
Company  offers  excdlent  benefit 
package.  Fax  resumes  to  Kim  at  (702) 
738-2215. _ 

_ PRESSRCX)M _ 

PRESS  OPERATORS 

Large  morning  daily  in  Southwest  Ohio 
is  seeking  energetic,  highly  productive 
journeyman  press  operators.  Experi¬ 
ence  should  include  a  minimum  of  5 
years  with  doublewide  offset  presses. 

Successful  candidates  should  be  willing 
to  work  both  day  and  night  shifts. 

Excellent  pay  and  benefits  package 
includes:  Health  Insurance,  paid  vaca¬ 
tions  and  holidays. 

Send  reply  to: 

Efvin  Taylor 
Personnel  AAsnager 
P.O.  Box  1061 
Dayton,  Ohio  45402 
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DWgONES^ 


PRESSROOM 


ASSISTANT  MANAGER 
OF  PRESS  OPERATIONS 

The  Gazette  In  Colorado  Springs  is 
looking  for  an  applicant  with  10  years 
experience  with  double-wide  web  off¬ 
set  presses  and  5  years  management 
experience  to  assist  our  senior  man¬ 
ager  of  press  operations  in  this  newly 
created  position.  Responsibilities 
include  strong  mechanical  and 
electrical  skills;  ability  to  provide  on 
time  performance  to  print  schedule 
with  low  waste  and  high  quality. 
Directly  responsible  for  all  shifts  when 
senior  manager  is  not  on  duty,  and  will 
assist  senior  manager  in  hiring,  train¬ 
ing,  evaluotion  and  overall  supervision 
of  pressroom  personnel.  The  Gazette 
offers  a  competitive  compensation 
package  and  excellent  benefits.  Send 
resume  and  salary  requirements  to: 

The  Gazette 
Human  Resources 
30  S.  Prospect 

Colorado  Springs,  CO  80903 
EOE  MFDV 


PRESSRCXJM 


PRESSROOM  MANAGER 

Zone  3  daily  is  searching  for  an  expe¬ 
rienced  Pressroam  Manager.  Suc¬ 
cessful  candidate  will  have  at  least  5 
years  Pressroom  management  experi¬ 
ence  (flexo  experience  is  a  plus),  be 
quality  canscious  and  have  excellent 
people  skills.  Send  resume  and  salary 
requirements  to  Box  08315,  Editor  & 
Publisher. 


PRESSMAN  NEEDED  at  The  Daily 
Iberian,  a  seven-day  PM  daily  in  the 
heart  af  Cajun  Country  in  New  Iberia, 
LA.  We  hove  an  opening  on  our  press 
crew  due  to  the  retirement  of  a  long¬ 
time  employee.  Goss  Urbanite  experi¬ 
ence  preferred  but  not  required.  Good 
pay  and  benefits,  good  working 
environment  for  good  candidates. 

Contact  Ted  Uhall  at 
(318)  365-6773 


PRODUCnON/TECH 


DIREaOR  OF  PRODUaiON 

The  Alabama  Strategic  Marketing 
Group  of  Thomson  Newspapers  seeks 
a  strong  and  innovative  leader  to  direct 
production  activities  for  the  group.  This 
is  a  senior  level  position  reporting  to 
the  group  president.  Qualified  candi¬ 
dates  will  have  8-10  years  experience 
in  newspaper  operations  and  will  be 
able  to  build  a  culture  of  openness, 
trust  and  high  quality  standards  in 
praductian,  printing  and  mailroom 
functions. 

Resume,  references  and  salary 
history  to:  Alabama  SMG,  Attn: 
HR-Prod,  P.O.  Box  1968,  Dothan,  AL 
36303. 


NIGHT  PRODUaiON  AAANAGER 

The  Monterey  County  Herald  has  an 
immediate  opening  for  a  regular  full¬ 
time  night  production  manager. 
Responsibilities  include  coordinating  all 
night-shift  production  functions  (com¬ 
posing,  camera,  press  and  packaging), 
ta  include  achieving  quality  standards 
and  product  specifications  within 
deadlines.  Will  fill  in  for  department 
managers  as  necessary.  Requires  3 
years  experience  in  press  and/or 
mailroom  management.  Mechanical 
and/or  electronics  skills  a  plus.  Must 
be  able  to  work  night  and  weekend 
shifts.  Must  be  able  to  meet  physical 
demands  of  a  production  operation. 

Send  resume,  references  and  a  cover 
letter  to  The  Monterey  County  Herald, 
Human  Resources,  P.O.  Box  271 ,  Mon¬ 
terey,  CA  93942. 


7b  have  a  good  friend  is  one  of  the  high¬ 
est  delights  of  life;  to  be  a  good  friend  is 
one  of  the  noblest  and  most  difficult 
undertakings 

Unknown 


NEWS 


MAKES  THE  DIFFERENCE 


♦  Editor  &  Publisher  is 
NOT  a  monthly  journalism 


♦  Editor  &  Publisher  is 
NOT  a  monthly  association 

house  organ. 

♦  Editor  &  Publisher  is 
NOT  sponsored  by  a 
university,  society  or 

foundation. 


♦  Editor  &  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering 
the  newspaper  industry. 

NEWS  makes  the  difference 


EDITOR  &  PUBLISHER 
1 1  West  1 9th  Street 
New  York,  NY  1001 1 
(212)  675-4380 


The 

communication 
link  of  the 
newspaper 
industry  every 
week 

since  1884. 

www.mediainfo.com 


http://www.mediainfo.com 


1.  _  , 


October  25, 1997 


CLASSIFIED  ADVERTISING  RATES 


Foreign/Positions  Wanted  advertisers  must  pre-pay. 
Effective  January  1, 1997 

LINE  ADS  POSITIONS  W^NTED 

1  we«k-$9.0S  per  line  )  week-$4  SO  per  line 

2  week»-$8.00  per  line,  per  issue.  2  weeks-$3.80  per  line,  per  issue. 

3  weeks-$7.00per  line,  per  issue.  3  weeks-$3.15  per  line,  per  issue. 

4  weeks-$6.05  per  line,  per  issue.  4  weeks-  $2.90  per  Kne,  per  issue 

Add  $12.00  per  insertion  tor  box  service.  Add  $6.00  per  insertion  tor  box  service. 

Count  os  on  odditionol  line  in  copy  Count  os  on  odditionol  line  in  copy. 

EILEEN  LONG/CAM/ext.170  HAZEL  PREUSS/ASST.CAM/ext.  171 
MAn  WILCOX/SALES/ext.  173 

Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPL/y  CLASSIFIED 

The  use  ot  borders,  boidtoce.  illusfrotions,  logos,  etc.,  on  clossitied  ods  chorged 
the  tollovi/ing  rates  per  column  inch,  per  Insertion:  1  time,  $105;  2  to  5  times,  $100 
6  to  13  times,  $95;  14  to  26  times  $90,  27  to  52  times  $85. 


POSITIONS  WANTED 

ADMINISTRATIVE  j  EDITORIAL 


COMMUNITY  MINDED,  versatile  pub¬ 
lisher.  Also  interested  in  sweat  equity, 
yyill  relocate.  Call  Bo  (630)  245-4672. 

MATURE  MARRIED  Team  with  various 
newspaper  experience  looking  for  a 
place  to  call  home  in  a  rural  area  or 
small  city.  Willing  to  work  to  build 
equity  in  hand-me-down  operation. 
Zones  1 ,  2,  or  northern  3.  Reply  to  Box 
08227,  Editor  &  Publisher. 

EDITORIAL 

AWARD-winninq  TV-film-critic,  feature 
writer  seeking  snort/long  term  assign¬ 
ments.  Ueziak@aol.com  lor  more  info. 

DALLAS-BASED  JOURNALIST  with 
daily  experience  seeks  jobs.  Specialties 
are  sports/politics.  (972)  250-4933 

EXPERIENCED  BUSINESS  WRITER 
seeks  freelance  assignments.  National 
and  local  credits,  n  (310)  827-7920. 


TEN  YEAR  VETERAN,  NEAPNEA 
erward-winning  reporter  specializing 
crime,  minorities,  spot  news  and  anal¬ 
ysis.  Strong  references  from  all  past 
employers:  Concord  Monitor,  Associa¬ 
ted  Press,  Lowell  Sun,  Manchester 
Union  Leader,  others.  Presently  at  a 
Boston-area  PM  paper.  Looking  for 
work  in  New  England.  Call  Dan 
Seufert  at  (61 7)  224-0000. 

NEW  MEDIA 

NEW  MEDIA  MANAGER 

Streamlined  Publishing  Processes.  Sea¬ 
soned  public  relations/New  Media 
manager  available  (or  Short-  or  long¬ 
term  assignments.  Cross-platform.  Writ¬ 
ing,  websites.  Process  Management. 
Phone:  (602)  264-0012 

E-mail:  MacStudio@worldnet.att.net 
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RETIRED  MARINE  JAG,  former  DA, 
private  practice  --  with  journalism 
undergrad  degree  --  seeks  entry  job  as 
courthouse  reporter.  E-mail; 
1 13330.3221@Compuserve.com 
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Keeping  The  Free 
Press  Free 


I  KNOW  OF  no  serious  politician 
who  would  speak  out  for  the 
curtailment  of  personal  freedom. 
But  I  do  know  some  who  —  in 
ways  both  subtle  and  blatant  — 
would  restrict  freedom  of  the  press. 
They  are  dead  wrong. 

To  shackle  the  press  is  to  assure  ulti¬ 
mately  the  demise  of  freedom,  perhaps 
at  first  only  in  fragments  —  but  then, 
after  all,  isn’t  freedom  indivisible? 

“Our  liberty  ”  said  Jefferson  in  1786, 
“depends  on  the  free¬ 
dom  of  the  press,  and 
that  cannot  be  limited 
without  being  lost.” 

I  believe  there  were 
clumsy,  occasionally  sin¬ 
ister,  attempts  by  some 
members  of  the  Nixon 
administration  to  muzzle  and  frustrate 
the  press  during  the  Watergate  scandal. 

I  would  literally  fight  to  my  last 
breath  to  preserve  the  sacred  right  of 
the  press  to  pursue  the  truth  with  its 
full  vigor.  I  believe  a  press  that  is 
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unshackled  and  responsible  is  the  one 
dependable  bulwark  against  encroach¬ 
ment  on  our  personal  liberties. 

That  applies  as  much  to  a  small 
weekly  newspaper  as  to  a  press  giant 
like  the  Chicago  Tribune. 

A  critical  point  is  that  the  free  press 
must  also  be  responsible.  Yet  even  in 
instances  of  obvious  irresponsibility'  — 
and  they  are  not  all  that  uncommon  — 

I  would  continue  to  oppose  vigorously 
any  and  all  shackles,  government  con¬ 
trol,  or  oppression  of 
the  press  in  any  form. 

The  prime  burden 
that  guarantees  a 
responsible  free  press 
must  fall  on  the  press 
itself.  The  responsible 
free  press  must  look  at 
itself  with  an  eye  at  least  as  critical  and 
objective  as  that  which  it  trains  on  oth¬ 
ers.  It  must  “investigate”  itself  with  a 
zeal  that  would  reflect  credit  on  its  best 
investigative  reporters.  It  must  truly  lis¬ 
ten  and  respond  to  constructive  outside 
influences.  It  must  make  a  conscien¬ 
tious  effort  to  “connect”  with  its  readers 
and  freely  offer  redress  to  those  who 
believe  they  have  been  wronged  or 
unfairly  defamed. 

What  I  am  saying  is  that  freedom  of 
the  press  in  its  purest  state  imposes  on 
the  press  itself  an  immense  challenge, 
yes,  an  obligation  to  do  right,  to  do  bet¬ 
ter,  to  serve  its  readers  and  the  public 
better  than  any  other  medium  of 
communications. 

The  question  then  becomes:  How 
and  where  can  the  daily  press  improve 
itself,  how  can  it  dispense  the  news  and 
inform  the  people  reliably  and  accu¬ 
rately,  how  can  it  help  upgrade  the 
quality  and  performance  of  government 
and  our  public  servants,  how  can  it 
contribute  most  effectively  to  the  cre¬ 
ation  and  preservation  of  a  just,  decent 
and  free  society? 

Here  are  my  thoughts: 

♦  Much  of  the  press  today  operates 
on  the  premise  that  the  public  figure  is 
guilty  until  and  unless  proven  inntxrent. 
Recent  events  tend  to  give  credence  to 
this  notion,  but  it  does  conflict  with 
deep-etched  concepts  of  fairness  and 


I  justice,  and  it  does  keep  many  of  our 
i  very  best  people  out  of  the  public 
j  arena.  It  alst)  tends  to  nurture  the  over- 
1  whelming  cy  nicism  and  anti-politician 
i  mood  which  pervades  the  nation  today. 

I  The  press  must  curb  its  anti-politician 
j  posture  without  abandoning  a  responsi- 
!  ble  adversarial  role. 

♦  T(K)  many  reporters  today  seem  far 
i  more  concerned  with  achieving  super- 
!  star,  even  celebrity,  status  than  with  cov- 
j  ering  the  news  objectively',  factually,  fair- 
j  ly,  with  restraint  and  without  sensation- 
:  alism.  Tcx)  many  reporters  seem  to  be 
:  angling  for  instant  status  as  a  Clarence 
i  Page  or  Bob  Cireene,  a  Kup  or  Bill 
I  Zwecker,  for  invitations  to  appear  on 
j  Meet  the  Press  or  any  of  the  overflow 
I  of  tabloid  TV  shows.  Or  they’re  crank- 
i  ing  up  to  write  a  million-dollar  book, 

I  join  the  press  staff  of  an  established 
I  politician  (the  Tribune'slLom  Hardy 
i  recently  became  press  chief  for  retiring 
j  (iov.  Edgar)  or  do  almost  anything  but 
I  report  the  news  carefully  and  fairly. 

:  There  was  a  time  when  the  reporter 
I  was  a  reporter,  only'  that,  fairly  obscure, 

I  but  a  dependable,  professional  crafts- 
i  man.  Perhaps  that  was  as  it  ought  to 
j  be. 

♦  With  some  justification,  the  press 
I  claims  to  be  “intimidated”  by  govem- 
1  ment.  But  intimidation  is  a  two-way 
j  street.  Today,  in  many  respects,  the 
i  power  of  the  press  literally  outweighs 
j  that  of  government,  for  the  press  wields 
i  enormous  power  —  the  power  to  do 
j  good,  but  also  the  power  to  smudge  a 
:  reputation,  to  end  or  at  least  derail  a 
i  career,  to  destn)y'  a  life,  even  to  alter 
I  society'’s  course. 

Many  in  public  life  feel  it  is  suicidal 
j  to  take  on  the  press,  even  to  right  a 
j  glaring  wrong.  The  press  has  its  ways  of 
:  dealing  with  the  complaining  politician, 
i  the  persistent  critic,  occasionally  by  the 
I  simple  but  deadly  expedient  of  cutting 
:  his  or  her  name  out  of  its  columns 
i  unless  he  murders  his  mother-in-law, 

I  gets  indicted,  or  dies.  Or  the  press  can 
j  get  on  the  back  of  a  specific  target  — 

I  such  as  recently  defrocked  Chief  Justice 
i  James  Heiple  of  the  Illinois  Supreme 
I  Court  or  Chicago  City  Council  Finance 
i  (See  Shop  Talk  on  page  55) 
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Learn  how  to  entice  readers  to  revisit  your  site. 

Learn  how  to  protect  your  work  from  copyright 
infringement,  slander  or  other  types  of  legal  liability. 

Learn  about  developing  online  journalism  standards. 

Learn  what  percentage  of  your  content  should  be 
locally  vs.  regionally  vs.  nationally  directed. 

Learn  how  to  integrate  your  newsroom. 


The  second  day  of  the  conference 
is  almost  entirely  dedicated  to 
the  subject  of  content.  On  the  morn¬ 
ing  of  February  6th  Merrill  Brown 
will  address  one  of  the  more  absorb¬ 
ing  topics  associated  with  this  area. 
Being  Editor  in  Chief  at  MSNBC  on 
the  Internet,  he  assuredly  will  have 
enormous  insight  regarding  the 
online  journalism  profession,  which 
is  the  theme  of  his  keynote  address. 

For  more  information  on  what  will 
take  place  on  the  final  day  of  the 
conference  -  keep  watch  for  upcom¬ 
ing  Interactive  Newspaper  ’98  ad¬ 
vertisements  in  E&P  magazine.  If 
you  can’t  wait  for  all  of  the  exciting 
details,  or  missed  what  is  featured 
on  the  first  day,  contact  us  to  receive 
a  brochure  that  includes  a  complete 
program,  and  information  on  all  the 
highlights  of  the  conference. 


'nor  Interactive 
VoiiANewspapers 

Setting  Our  Sites  on  the  Future 

February  4-7,  1998, 
Sheraton  Seattle  Hotel  &  Towers, 
Seattle  WA 
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Rockv  Mountain  New 


Some  assembly  required. 


lloidRlberg  Finishing  helps  huild 
some  of  the  greatest  names  in 
American  journalism,  with 
newspaper  mailroom  systems  that 
personalize  individual  packages  to 
meet  the  growing  needs  of 
worldwide  markets.  It’s  the  tinishing 


touch  that  makes  newspapers  a 
more  competitive  media  source, 
li^am  all  about  it  by  calling 
800  222-4‘X)0,  ext.  3310  and  asking 
for  Doug  (iibson.  Vice  President 
of  Newspaper  Sales. 
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